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Why  do  superheroes  work  for  newspapers? 


It’s  a  simple  fact  that  you  can’t  be  a 
superhero  without  a  superchallenge. 

And  reporting  the  news  is  one. 

Long  before  the  invention  of  either 
mild-mannered  Clark  Kent  or  the  newspaper 
itself,  men  and  women  have  stood  (and 
fallen)  for  the  privilege  of  merely  telling  the 
truth.  Beatings,  threats,  harassments  and 
even  worse  are  signs  that  a  good  story  is 
about  to  unfold. 

But  putting  oneself  in  that  position  for 
a  living  is  a  job  that  seems  more  apt  for  car¬ 
toon  characters  than  people.  The  tremendous 
amount  of  work  that  usually  goes  into  dig¬ 
ging  out  the  truth  in  the  first  place  and  the 
added  pressure  of  meeting  a  deadline  with  it, 
only  make  the  job  more  questionable. 

So  why  would  anyone  but  a  superhero 
work  for  a  newspaper? 

After  111  years  in  the  business.  The 
Boston  Globe  thinks  it  has  a  reasonable 
answer.  It’s  that  nobody  would. 

From  Joseph  Pulitzer  himself,  right 
down  through  our  own  most  recent  Pulitzer 
Prize-winning  reporters,  all  the  successful 
newspaper  people  we’ve  known  and  known 
about  have  had  a  genuine  superhero  hidden 


underneath  their  coats.  They  have  the  neces¬ 
sary  unrealistic  sense  of  mission,  the  desire 
to  touch  people’s  lives,  the  desire  for  adven¬ 
ture,  the  superstrength  and  superenergy,  plus 
some  specif  secret  weapon  they’ve  developed 
along  the  way— like  x-ray  vision  or  the  ability 
to  spin  webs. 

All  while  still  being  normal  enough  to 
make  mistakes,  oversleep  and  get  sick. 

It’s  the  fascination  of  working  with 
these  beings,  as  much  as  the  honor  of  work¬ 
ing  for  our  readers,  that  keeps  The  Globe 
enthusiastically  looking  forward  to  tomor¬ 
row’s  edition.  That  keeps  us  growing.  And 
keeps  us  promoting  not  only  our  own  daily 
and  Sunday  newspapers,  but  all  papers. 

We’re  happy  to  be  a  member  of  the 
INPA,  ANPA,  ASNE,  INAME  and  the 
dozens  of  other  newspaper  organizations  we 
belong  to  and  support  as  well.  We’re  happy 
just  to  be  in  the  thick  of  things. 

Because  in  an  imperfect  world,  the 
newspapers  are  delivering  the  closest  thing  to 
perfection  that  they  humanly  can. 

25ofiiton  (Slobc 

The  Boston  Globe,  a  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 


’’FORTUNE  500”  COMPANIES 
SELECT  GREATER  JOLIET  AREA 


AND  WE  ARE  PROUD  TO 
HAVE  SERVED  IN  THIS 
DYNAMIC  MARKET  FOR 
OVER  141  YEARS... 

these  34  Fortune  500  Companies 
have  plants  located  in 
Joliet,  Illinois 


Alumax  Mill  Products,  Inc. 
American  Cyanamid 
Amoco  Chem.  Corp./ 
Standard  Oil  of  Ind. 
Armak  Co./Akzona,  Inc. 
Beatrice  Foods 
Bernard  Div.-Dover  Corp. 
Borg  •  Warner  Corp.  - 
Spring/ Brummer  Div. 

I  Chicago  Bridge  &  Iron 
CBI  Industries 
Dow  Chemical 
Durkee  Foods/SCM  Corp. 
Economics  Lah 
GAF  Corporation 
General  Electric 
Georgia-Paciflc  Co. 

General  Refractories  Co. 
Manville  Corp. 

Johnson  &  Johnson 
Mohil  Corporation 
National  Electric  Coil/ 
McGraw  Edison 
Olin  Corporation 
Radiation  Polymer 
Co./PPG  Industries 
Reichhold  Chemicals 
Staley  Chemical  Div./ 

A.E.  Staley 
Stauffer  Chemical  Co. 
Turco  Products/Div.  of 
Purex  Corp. 

Union  76/Di\.  of 
Union  Oil  of  Calif. 
Uniroyal,  Inc. 

U.S.  Steel  Corp. 

Vulcan  Materials  Co. 
Caterpillar 

»  Champion  International 
»  Airco 

t  Archer-Daniel-Midland 
I  Ceco  Steel  Corp. 


HERALD-NEWS 

JOLIET,  ILLINOIS 

A  COPLEY  NEWSPAPER 


NEWSPAPER 


REPRESENTED  BY  SAWYER,  FERGUSON.  WALKER 


Your  Game  Plan 
For  A 

Winning  Season: 


The  New  Inside  Football  Report... 

has  expanded  its  editorial  mix  to  help  newspapers 
boost  circulation,  reward  advertisers  and  give  football 
fans  a  complete  package  of  pre-game  information! 

The  Mew^^... 

retains  its  high-readership  favorites-in-depth  Scout¬ 
ing  Reports,  lineups,  full  player  and  team  stats, 

The  Winning  Edge-and  intrc^uces  College  Scouting 
Reports,  Pro  Trivia,  Mini-Editorial,  That  Awful  Call, 
plus  computer-generated  charts  and  graphics  to 
illustrate  the  complex  game  of  modern-day  football. 


The  Hewlippfl... 


is  an  editorial  package  that  can  be  your  advertising 
superstar  for  the  20  weeks  that  cover  the  pro-football 
season,  playoffs  and  Super  Bowl!  Call  Lawrence  T. 
Olsen  or  your  regional  sales  representative  today! 


THE  NEwUEBJ.,, 

YOUR  BEST  PLAY 
OF  THE  WEEK. 


800-223-7383  or  2 1 2-682-5600 

King  Fea'I-wres  Synef 

235  East  45th  Street,  New  York,  N  Y,  1 001 7 


EVERY  WEEK! 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


MAY 

JUNE 

JULY 

S  M  T  W  T  F  S 

S  M  T  W  T  F  S 

S  M  T  W  T  F  S 

1  2  3  4  5  6  7 

12  3  4 

1  2 

8  9  10  11  12  13  14 

5  6  7  8  9  10  11 

3  4  5  6  7  8  9 

15  16  17  18  19  20  21 

12  13  14  15  16  17  18 

10  11  12  13  14  15  16 

22  23  24  25  26  27  28 

19  20  21  22  23  24  25 

17  18  19  20  21  22  23 

29  30  31 

26  27  28  29  30 

24  25  26  27  28  29  30 

31 

*  Major  maetlnga  in  bold  face 

MAY 


18- 21 — American  Association  of  Advertising  Agencies,  The 

Greenbrier,  White  Sulphur  Springs,  W.  Va. 

19- 20 — Mississippi  Association  of  Circulators,  Hilton  Inn,  Colum¬ 

bus,  Miss. 

22-25 — Institute  of  Newspaper  Controllers  and  Finance 

Officers,  Maui  Mariott  Resort,  Hawaii. 

24-28— FIEJ,  Congress  of  the  International  Federation  of  News¬ 
paper  Publishers,  Grosvenor  House  Hotel,  Park  Lane,  London. 

29-5/1-^rganization  of  Newspaper  Ombudsmen,  Hotel  De  La  Mon¬ 
tagna,  Montreal. 

JUNE 

2-4 — Kentucky  Press  Association,  Marriott  Inn,  Lexington. 

2- 5 — Oklahoma  Press  Association,  Western  Hills  State  Lodge 

Checotah. 

3- 4 — Pennsylvania  Press  Conference,  Marriott  Inn,  Harrisburg. 

3- 5 — “Economics  and  the  News,"  Foundation  for  American  Com¬ 

munications,  and  Gannett  Foundation,  in  cooperation 
with  Ohio  and  Michigan  press  associations,  Marriott 
Inn  north,  Columbus,  Ohio. 

4- 9 — Special  Libraries  Association,  Rivergate  Hilton, 

New  Orleans. 

9-11 — N.Y.  State  Dailies  Advertising  Managers  Bureau,  Pine  Tree 
Point  Club,  Alexandria  Bay,  N.Y. 

9- 12 — Illinois  Press  Association,  Clock  Tower  Inn,  Rockford 

III. 

11-15 — American  Advertising  Federation,  Hyatt  Regency,  Washington, 
D.C. 

11-15 — ANPA  Operations  Management  Conference  and  Exposition,  Las 
Vegas  Convention  Center. 

16-18 — Northeast  Missouri  Press  Association,  Osage  House 

Osage  Beach. 

19-22 — International  Circulation  Managers  Association, 

Las  Vegas  Hilton. 

19-23 — Association  of  Newspaper  Classified  Advertising  Managers 
Conference,  Harbour  Castle  Hilton  Inn,  Toronto,  Ont. 

21- 24 — National  Conference  of  Editorial  Writers,  Sir  Francis  Drake 

Hotel,  San  Francisco. 

22- 24 — Suburban  Newspapers  of  America,  Four  Seasons  Hotel, 

Toronto,  Canada. 

Seminars/Workshops/Clinics 

MAY 

15-28— Modern  Media  Institute,  Professional  Management,  St.  Pe¬ 
tersburg,  Fla. 

18-20— ICMA  Alternative  Distribution  Seminar,  Radisson  Hotel 
Nashville,  Tenn. 

22-25 — SNPA  Foundation  seminar,  "Violence  in  American  Life," 
University  of  Georgia,  Athens,  Ga. 

22- 27 — American  Press  Institute,  National  Advertising  Mana¬ 

gers,  Reston,  Va. 

JUNE 

5.8— ANPA  Strategic  Planning  Seminar,  Scottsdale,  Ariz., 
Conference  Center. 

5- 15 — American  Press  Institute,  Management  and  Costs,  Reston 

Va. 

10- 11— ANPA,  Labor  and  Personnel  Relations  Department 

seminar.  Las  Vegas  Hilton. 

18-18— "Will  Newspapers  Be  Alive  in  1995?"  seminar,  sponsored 
by  the  Oregon  Newspaper  Publishers  Association  and 
Linfield  College  Communications  Department,  McMinneville,  Ore. 

23- 28— Investigative  Reporters  &  Editors  Hard-Core  Reporting 

Workshop,  Sheraton,  St.  Louis. 

Vol.  116,  No.  20.  May  14. 1983:  Editor  &  Publisher,  The  Fourth  Estate  (ISSN  001 3-094X) 
is  published  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business  offices  at 
S7S  Lexington  Ave.,  New  York.  N.Y.  10022.  Cable  address  "Edpub.  New  York."  Second 
class  postage  paid  at  New  York,  N.Y.  and  additional  mailing  offices.  Printed  at  Hughes 
Printing  Co..  East  Stroudsburg.  Pa.  18301 .  Titles  patented  and  registered  and  contents 
copyrighted  1983  by  Editor  &  Publisher  Co..  Inc.  All  rights  reserved.  Annual  subscrip¬ 
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SYMECTICS  '83  is  the  title  for  the 
information  exchange  that  will  take 
place  at  the  AM  PA  Operations 
Management  Conference  and 
Exposition  in  Las  Vegas. 

Editor  &  Publisher  has  long  been  the 
newspapers'  information  exchange, 
newspaper  people  all  across  the 
country  will  be  following  SYnECTlCS 
'83  in  our  two  special  issues: 

The  June  11  Convention  Issue 

will  contain  updated  information  on 
equipment,  machinery  systems  and 
supplies,  new  product  features  and 
the  annual  program. 

Our  June  18  Post-Convention 
"Wrap-up"  Issue  will  highlight  the 
speeches,  reports,  innovations .  .  . 
and  everything  else  that  will  have 
combined  to  make  SYnECTlCS  '83  a 
long-remembered,  rewarding 
exchange  of  information. 

Reserve  your  space  now  for  these 
two  important  issues.  Contact  your 
local  Editor  Publisher  Advertising 
Representative,  or  call  Don  Parvin  at 
(212)  752-7050  .  .  .  today. 

Convention  Issue: 

Space  Reservations  May  27,  1983 

Copy  Deadline  May  31,  1983 

Post-Convention  Issue: 

Space  Reservations  June  3,  1983 

Copy  Deadline  June  6,  1983 


EDITOR  &  PUBLISHER 


EDITOR  &  PUBLISHER  for  May  14,  1983 


i  INTRODUCING 
THE  EMERY  URGENT  LETTER. 
FOUR  FULL  OUNCES  IN  A  FULL-SIZED 
ENVELOPE  FOR  JUST$1I.00. 


The  new  Emery  Urgent  Letter  is  the  * 
overnight  letter  that  lets  you  send  up  to 
twenty  pages  or  four  full  ounces  desk'to' 
desk  across  America  for  just  $11.00. 

Emery  also  gave  the  Urgent  Letter 
a  specially  lined,  full''si2ied  9”  x  12" 
envelope  to  ensure  that  your  papers 


Send  for  yonr  free 

Emery  Urgent  Letter  shipping  kit  today. 

Mail  this  coupon  to: 

Emery,  PO.  Box  4030,  Woburn,  MA  01888. 


Name  - 


Company  - 
Address  — 
City - 


-State - 


-Zip- 


slide  in  easily  and  safely  without  folding. 

The  more  important  papers  you  send, 
the  more  you  need  the  Emery  Urgent  Letter. 
Try  it  and  find  out  how  well  it  meets  your 
most  urgent  overnight 
shipping  needs.  \ 
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About  Awards 


Two  Will  Drink  to  This  .  .  .  Robert  Zimmerman  and 
Warren  Froelich,  San  Diego  Union  reporters,  will  split  a 
$1,000  prize  from  the  National  Association  of  Alcoholism 
Treatment  Programs  Inc.  for  their  series  on  the  ill-fated 
“controlled  drinking”  experiments  at  Patton  State  Hospit¬ 
al.  Zimmerman  joined  the  Union  after  experience  with 
UPI  and  served  as  a  military-aerospace  writer  and  edito¬ 
rial  writer.  Froelich  was  a  medical/science  reporter  for  the 
Philadelphia  Bulletin  before  going  to  the  Copley  paper  a 
year  ago.  Stories  published  since  October  1,  1982  may  be 
submitted  before  October  4  to  NAATP,  2082  Michelson 
Drive,  Suite  200,  Irvine,  CA  92715. 

Oklahoma  .  .  .  Not  a  pleasant  musical  but  a  series  of 
stories  that  the  terrible  conditions  of  state  homes  for  chil¬ 
dren  in  the  state  won  the  National  Journalism  Award  for 
the  Gannett  News  Service  team  of  Brian  Gallagher,  Carl¬ 
ton  Sherwood  and  John  Hanchette.  The  citation  is  made 
by  the  Ball  State  University  journalism  department. 
Ernest  E.  Williams,  retired  editor  of  the  Fort  Wayne 
News-Sentinel,  and  Denny  Griswold,  publisher  of  Public 
Relations  News,  were  honored  and  a  special  citation  was 
given  to  the  Columbus  (Ind.)  Republic  for  its  consistent 
interest  in  quality  journalism. 

*  *  * 

Hearst  Honors  Race  ...  A  “valiant  stretch  drive”  by 
the  Baltimore  News  American  staff  almost  nipped  the  San 
Francisco  Examiner  staff  at  the  wire  in  the  race  for  the 
Chief  Trophy,  emblematic  of  the  “best  written  urban  pa¬ 
per”  in  the  hearst  group.  The  Examiner  finished  the  year’s 
contest  with  33  points,  to  Baltimore’s  32.  The  Examiner 
also  topped  the  Seattle  Post-Intelligencer  for  the  John 
Randolph  Hearst  Memorial  Trophy  for  photographic  ex¬ 
cellence.  Community  service  awards  went  to  the  Albany 
(N.Y.)  Knickerbocker  News  for  a  campaign  pin-pointing 
local  industrial  contamination  and  remedies.  Runners-up 
were  the  Baltimore  News  American  (a  series  about  drunk 
drivers)  and  the  Seattle  Post-Intelligencer  (successful 
drive  to  help  the  needy.) 

♦  *  ♦ 

Sky  Writer  .  .  .  Reporting  on  the  U.S.  airline  indus¬ 
try  (especially  the  Braniff  problems)  won  the  Gerald  Loeb 
Award  in  spot  news  for  Dennis  Fulton,  Dallas  Morning 
News.  Major  prizes  in  the  competition  for  distinguished 
business  journalism  were  also  announced  by  UCLA 
Graduate  School  of  Management  for  Robert  Frump,  Phi¬ 
ladelphia  Inquirer,  and  Phillip  L.  Zweig,  American  Bank¬ 
er.  Frederick  Andrews,  New  York  Times  received  special 
mention  for  spot  coverage  of  the  AT«&T  breakup.  Joseph 
Nocera,  Texas  Monthly,  was  first  in  the  magazine  cate¬ 
gory,  and  Robert  Samuelson,  National  Journal,  won  for 
editorials. 

♦  *  ♦ 

Fine  Coverage  of  Schools  ...  In  the  second  annual 
Benjamin  Fine  Awards  for  education  reporting,  two  news¬ 
papers,  Christian  Science  Monitor  and  Lancaster  (Pa.) 
New  Era,  each  won  two  prizes.  Jim  Bencivenga’s  story  on 
merit  pay  received  one  Monitor  award  and  a  staff  series  on 
business  involvement  in  schools  won  the  other.  Mark 
Eyerly  and  Ed  Klimuska  shared  honors  for  the  Lancaster 
New  Era  in  one  award  and  Eyerly  won  the  second.  Also 
cited  in  newspaper  classes  were:  Christine  Devaney,  Col¬ 
umbia  (Md.)  Flier-,  Stephanie  Klinzing,  Elk  River  (Minn.) 
Star  News-,  Mike  Contris,  Olympia  (Wash.)  Olympian-, 
Carl  Henner,  Winston-Salem  (N.C.)  Journal-,  Margaret 
Sullivan,  Buffalo  News-,  Denise  Gellene,  Bergen  (N.J.) 
Record-,  and  Boston  Globe's  Spotlight  Team. 
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Increased  Honors  ...  An  entry  that  merited  an  honor¬ 
able  mention  in  the  Newspaper  (juild’s  Heywood  Broun 
Memorial  Award  competition  was  deemed  worthy  of  first 
prize  for  Joel  Brinkley,  Louisville  Courier-Journal,  in  the 
William  S.  Miller  Awards  for  Enterprise  Reporting.  His 
four-day  series  and  more  than  20  follow-up  stories  forced 
Kentucky’s  Medical  Licensure  Board  to  investigate  doc¬ 
tors  who  were  incompetent,  alcoholic,  or  malicious  and  to 
effect  immediate  reforms.  Brinkley’s  $3,000  prize  was 
conferred  by  the  University  of  Florida’s  (College  of  Jour¬ 
nalism  and  Communications  and  the  Cox  Florida  news¬ 
papers.  Loretta  Tofani,  Washington  Post,  won  second 
prize  of  $2,000  and  Michael  Zielenziger,  Kansas  City 
Times,  won  the  $1,000  third  place  award.  A  student  award 
of  $1  ,()00  went  to  Philip  A.  Kuntz,  the  Independent  Florida 
Alligator. 

^  ^ 

Prizewinner  Moves  .  .  .  Before  he  knew  he  had  won  the 
$1,000  Broun  Award  for  a  series  on  abused  children, 
Stephen  R.  Morin  left  iht  Providence  {R.l.)  Journal  Bulle¬ 
tin  to  work  for  the  Wall  Street  Journal.  Four  other  repor¬ 
ters  among  the  90  entries  in  the  contest  received  citations: 
Michael  Kranish,  Miami  Herald  (with  praise  to  Bill  Frakes 
for  illustration);  Joel  Brinkley,  Louisville  Courier-Journal-, 
and  John  Hurst  and  Ron  Taylor,  Los  Angeles  Times. 

9k  3k  * 

Helping  the  Minorities  ...  St.  Louis  Post-Dispatch 
reporters  scored  three  firsts  and  a  second  in  the  30th 
annual  Unity  Awards  in  Media  program  which  Lincoln 
University  sponsors  to  honor  journalism  that  creates  pub¬ 
lic  understanding  of  the  problems  facing  minorities  and  the 
disadvantaged.  The  P-D  writers  were:  Maijorie  Mandel, 
for  social  issues;  Thomas  W.  Ottentad,  for  political  repor¬ 
ting;  Margaret  W.  Freivogel  and  William  Freivogel,  for 
political  reporting.  Other  top  winners  were:  John  Koen- 
ing,  Rochester  (N.Y.)  Times-Union,  for  economics;  D. 
Morgan  McVicar,  Anniston  (Ala.)  Star,  for  education; 
Mark  Stephens  and  Susan  Ornstein,  Fort  Myers  (Fla.) 
News-Press,  investigative  reporting;  and  the  Miami 
Herald  editorial  board.  A  distinguished  service  award  was 
conferred  on  George  M.  Coleman,  a  former  editor  of  the 
Atlanta  Daily  World. 

9k  9k  * 

Most  Promising  .  .  .  Five  years  ago  Anna  Quindlen 
was  cited  by  the  Newswomen’s  Club  of  New  York  as  the 
most  promising  reporter  with  less  than  three  years  in  jour¬ 
nalism.  Now  she’s  sharing  a  Mike  Berger  prize  (and 
$2,000)  with  Paul  LaRosa  of  the  New  York  Daily  News  for 
her  writing  in  the  New  York  Times  about  life  in  New  York 
City.  The  1974  graduate  of  Barnard  joined  the  Times  staff 
in  1977  from  the  New  York  Post.  Fordham  graduate  LaRo¬ 
sa  has  been  with  the  News  for  eight  years. 

*  *  * 

‘At  Great  Personal  Risk’  .  .  .  His  hard-hitting  series  on 
poaching  won  the  Ben  East  prize  in  conservation  journal¬ 
ism  for  Dave  Richey,  Detroit  News.  At  times,  the  judges  of 
the  Michigan  United  Conservation  Clubs  contest  noted, 
Richey’s  life  was  threatened  for  exposing  fish  and  game 
law  violations.  The  prize  is  $1,(X)0.  Three  Detroit  Free 
Press  reporters — Thomas  BeVier,  David  Everett  and 
Suzanne  Dolezal — received  honorable  mention  for  their 
work  on  a  water  resources  special  section.  Freelancer  Bill 
Mullendore  of  Ann  Arbor  also  won  honors. 

9k  9k  ♦ 

First  Time  .  .  .  Columbia  University  has  created  the 
John  Jay  Awards,  in  honor  of  the  first  Chief  Justice  of  the 
United  States,  to  recognize  professional  achievement  by 
graduates.  In  the  first  class  to  receive  the  honors  at  a 
Washington  ceremony  were  Joseph  Kraft  ’47,  Los 
Angeles  Times  Syndicate  national  aff^airs  columnist,  and 
Lawrence  K.  Grossman  ’52,  president  of  the  Public 
Broadcasting  System. 
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For  a  copy  of  our  report, 

America’s  Infrastructure, 

A  Plan  To  Rebuild 

Contact: 

The  Associated  General  Contractors  of  America 

John  Berard,  Director  of  Public  Affairs 
1957  E  Street,  NW  •  Washington,  DC  20006  •  (202)  393-2040 
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News  & 

Features 

Press 

6100  N.  Keystone 
P.O.  Box  20450 
Indianapolis,  IN  46220 
(317)  259-0560 


News  &  Features  Press  introduces  its  academic 
and  professional  news  books  division, 

R.  J.  Berg  &  Company,  Publishers 

New  Guardians  of  the  Press,  edited  by  Judith  G.  Clabes 
(S18.50) 

Selected  autobiographical  profiles  of  America’s  new 
women  editors.  The  first  book  published  about  women 
editors,  it  gives  a  first-hand  look  at  the  responsibilities 
and  challenges  each  has  faced  —  the  corporate  and 
professional  responsibilities,  community  acceptance,  staff 
and  newsroom  management  techniques,  and  personal 
outlook  toward  the  job. 

Geuiiemen  of  the  Press,  edited  by  Loren  Ghiglione 
($24.50) 

Over  a  hundred  “Editor’s  Roll  Call’’  profiles  drawn  from 
the  pages  of  the  ASNE  BuUetim  reflect  more  than  thirty 
years  of  news  management  excellence.  Gentlemen  of  the 
Press  is  an  important  reference  tool  for  all  communication 
libraries  and  for  everyone  interested  in  the  field  of 
journalism. 

The  Buying  and  Setting  of  Americans  Newspapers  — 
Small  Press  Ownership,  edited  by  Loren  Ghiglione 
($18.50) 

An  in-depth  study  of  ten  small  presses  that  were  sold  to 
group  newspapers,  reflecting  the  views  of  those  involved 
in  the  buying  and  selling  decisions.  It  examines 
community  and  reader  reactions  and  the  perceptions  of 
the  news  staffs  and  family  members  affected  by  the 
changes  in  ownership.  A  must  for  all  small  press  owners, 
corporate  group  staffs,  and  brokers. 
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Written  codes  of  ethics 

A  stimulating  discussion  of  journalistic  ethics  and  how 
they  are  applied,  and  sometimes  misapplied,  in  newspaper 
editorial  offices  was  a  highlight  of  this  week’s  meeting  of  the 
American  Society  of  Newspaper  Editors  in  Denver.  It  was 
based  on  a  survey  of  editors,  publishers  and  staff  members  at 
newspapers  representing  more  than  half  the  daily  circula¬ 
tion  in  the  U.S. 

One  of  the  surprising  results  of  the  study  was  the  revela¬ 
tion  that  some  publishers,  and  perhaps  some  editors,  believe 
they  should  have  written  codes  to  follow.  There  was  an  im¬ 
plication  in  the  discussion  that  an  industry-wide  code  would 
be  acceptable  to  some. 

We  hope  that  is  not  taken  too  seriously  by  editors  and 
publishers. 

One  editor  asked  who  would  enforce  such  a  code  of  ethics.  It 
should  also  be  asked  who  will  interpret  its  meaning.  These 
are  questions  U.S.  delegates  ask  repeatedly  during  the  inter¬ 
minable  discussion  of  this  topic  at  international  meetings  of 
Unesco.  The  obvious  answer  is  that  some  international  body, 
subject  to  all  manner  of  international  strains  and  influences, 
would  have  the  job.  And,  nationally,  any  enforcement  proce¬ 
dure  would  encroach  on  the  First  Amendment,  in  our 
opinion. 

Also,  there  are  cases  where  a  newspaper’s  code  has  been 
used  in  libel  suits  by  plaintiffs  who  charge  the  editor  or 
reporter  violated  it.  A  national  code  would  be  subject  to  the 
same  use. 

The  responsible  editors  and  journalists  of  this  country 
know  what  the  ethical  considerations  of  their  jobs  are,  other¬ 
wise  they  wouldn’t  be  spending  so  much  time  talking  about 
them.  It  is  best  that  they  continue  to  talk  about  them,  stress¬ 
ing  their  dedication  to  the  highest  principles,  and  then  prac¬ 
tice  what  they  preach. 

“Probiems  of  Journaiism” 

Since  the  first  annual  meeting  of  the  American  Society  of 
Newspaper  Editors  in  1923,  the  proceedings  of  its  meetings 
have  been  published  in  hard-cover  book  form.  It  is  a  fascinat¬ 
ing  60-volume  history  (there  was  no  meeting  in  ’45)  of  news¬ 
paper  editors’  concerns,  discussions  and  problems. 

In  fact,  the  book  title  annually  has  always  been:  “Problems 
of  Journalism — Proceedings  of  the  American  Society  of 
Newspaper  Editors.” 

Then,  without  explanation  or  announcement  “Problems  of 
Journalism”  was  dropped  from  the  title  of  the  proceedings  for 
the  1982  meeting  in  Chicago. 

Just  so  no  one  is  misled,  those  who  attended  the  meeting 
this  week  in  Denver  found  out  their  problems  have  not  gone 
away. 
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Letters 


OUT  OF  THE  WAY 

1  was  gratified  to  see  E&P's  article  in 
the  April  30  issue  on  Knight-Ridder’s 
Philadelphia  newspapers,  the  Inquirer 
and  the  Daily  News. 

The  story  had  virtually  nothing  in¬ 
teresting  to  say  about  the  1982  demise 
of  the  Philadelphia  Bulletin,  but  no 
piece  in  recent  memory  more  dramati¬ 
cally  makes  the  case  for  preventing  one 
company  from  owning  two  major  news¬ 
papers  in  the  same  market. 

While  none  of  Knight-Ridder’s  ac- 
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tions  could  be  called  illegal,  the  com¬ 
pany’s  ability  to  fight  a  two-front  war 
against  the  Bulletin  clearly  worked  to 
its  advantage,  with  the  Inquirer  con¬ 
centrating  on  the  suburbs  and  the  Daily 
News  on  the  city. 

Once  the  Bulletin  was  safely  out  of 
the  way,  of  course  Knight-Ridder  had 
plans  in  place  to  raise  advertising  rates. 
I’m  sure  that  helped  the  company’s 
bottom  line  but  didn’t  do  much  for 
either  paper’s  long-time  advertisers. 

One  complaint:  One  can  hardly  call 
tiny  dailies  and  a  string  of  suburban 
weeklies  “stiff  competition’’  for  the 
major  dailies.  Then  there’s  Knight- 
Ridder’s  “long-term  effort  to  improve 
(the  papers’)  quality  and  market  posi¬ 
tion.’’  Was  this  rather  an  effort  to 
“bury  the  competition’’  as  your  head¬ 
line  more  candidly  suggests? 

I  have  never  been  one  to  object  to  the 
growing  concentration  of  newspaper 
ownership  in  this  country,  but  E&P’s 
failure  to  see  something  wrong  with 
what  happened  in  Philadelphia  is  giving 
me  second  thoughts. 

Robert  A.  Bunnell 
4226  Columbia  Pike  21 
Arlington,  Va. 


BACK  TO  BASICS 

The  final  sentence  in  Mr.  Copperud’s 
article  “Proof  of  the  Proofing’’  (E&P, 
April  16)  sums  up  what  has  been  said  by 
many  people  for  many  years — writers 
cannot  write  and  proofreaders  cannot 
proofread  because  of  the  “decline  of 
education  in  fundamentals.’’ 

One  of  my  daughter’s  teachers  does 
not  correct  grammar  and  spelling  on 
original  compositions  because  it  will 
hinder  her  creativity  and  enthusiasm 
for  writing.  Her  former  reading  teacher 
likewise  did  not  correct  spelling  be¬ 
cause  his  job  is  to  teach  reading  and 
comprehension,  not  spelling. 

With  23  million  functionally  illiterate 
people  in  the  United  States,  it’s  time  we 
got  back  to  basics,  toss  out  basket 
weaving  and  terrarium  building  from  the 
curriculum,  and  spend  time  teaching 


the  English  language  the  way  it  should 
be  taught. 

H.L.  Mencken,  Mr.  Copperud 
points  out,  believed  that  proofreaders 
were  willing  to  “violate  grammar  and 
‘good  usage’  in  order  to  preserve  the 
author’s  special  flavor  and  style.’’  The 
problem  may  be  that  this  special  style 
was  not  of  the  author’s  choosing — it 
may  be  the  way  they  were  allowed  to 
learn. 

Arthur  W.  Putnam 
(Putnam  is  assistant  publisher,  Litch¬ 
field  County  Times,  New  Milford,  Connec¬ 
ticut.) 


DELIGHTED 

Ed  Orloff  s  friends  were  delighted  to 
see  your  story  on  our  fund  drive  in  his 
name.  For  the  record,  though,  the  goal 
has  been  revised,  from  $24,000  to 
$12,000. 

The  money  will  be  used  to  renovate 
the  editing  room  at  the  University  of 
California  at  Berkeley  where  Ed  taught 
editing  while  he  was  still  active  at  the 
San  Francisco  Examiner.  For  more 
than  a  year  now,  Ed  has  been  stricken 
with  amyotrophic  lateral  sclerosis,  a 
disease  which  attacks  the  nerve  en¬ 
dings  and  eventually  paralyzes  its  vic¬ 
tims. 

Our  initial  goal  was  based  on  a  rough 
estimate  of  what  the  renovations  might 
cost.  Our  revised  goal  is  based  on  an 
architect’s  estimate  of  what  it  will  take 
to  return  the  classroom’s  redwood 
walls  to  their  natural  color  and  other 
necessary  renovations. 

Dean  Edwin  Bayley  has  convinced 
the  university  to  rename  the  room 
Edgar  S.  Orloff  Editing  Room.  To  date, 
the  drive  has  raised  $9,900.  We  are  a- 
bout  $2,000  from  our  goal. 

Tax  deductible  donations  may  be 
made  out  and  mailed  to  the  Edgar  S. 
Orloff  Fund  at  the  Graduate  School  of 
Journalism,  University  of  California, 
Berkeley,  Calif.  94720. 

Jerry  Bellune 

(Bellune  is  editor  of  Quote  Unquote.) 


Nan  Robertson’s 
’’Toxic  Shock  Triumph,” 

winner  of  the  1983  Pulitzer  Prize  for 
Feature  Writing, 
was  syndicated  exclusively  by 

Special  Features 
Syndication  Sales. 

Your  Source  of  Pulitzer  Prize-Winning  Material. 
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We  think  you  should  know 


On  May  11,  Washington  reporter  Jack  Anderson  reviewed 
reaction  to  his  column  of  April  27. 

His  comments  are  of  particular  interest  to  editors  concerned 
about  fair  and  responsible  news  coverage. 


Rush  to  defend  Kennedy  against  drug  charges  leaves  facts  behind 


WASHINGTON  —  A  few  days  ago,  I  report¬ 
ed  that  nine  members  and  former  members 
of  Congress,  including  Sen.  Ted  Kennedy,  D- 
Mass.,  had  been  identified  in  testimony 
before  a  federal  grand  jury  and  the  House 
Ethics  Committee  as  persons  who  "may  be 
using  controlled  substances  purchased” 
through  a  Capitol  Hill  cocaine  ring. 

The  story  produced  a  mad  rush  to  defend 
Kennedy.  Joe  Califano,  who  is  running  the 
House  investigation,  broke  his  customary 
silence  about  his  closed-door  findings. 
Nowhere  in  his  files,  he  said,  could  he  find 
any  evidence  against  the  senator. 

I  am  happy  to  tell  Califano,  since  he  may 
have  been  too  busy  to  check  the  voluminous 
files  personally,  where  he  can  find  the  testi¬ 
mony  against  Kennedy.  Look  up  Detective 
Michael  Hubbard's  sworn  statements  before 
an  Ethics  Committee  session  on  Nov.  30, 
1982. 

As  the  undercover  cop  who  broke  the  Cap¬ 
itol  Hill  narcotics  ring.  Hubbard  was  asked 
to  report  the  results  of  his  investigation.  He 
named  nine  members  of  Congress  who  had 
been  implicated  in  the  cocaine  scandal  by 
three  or  more  informants.  Kennedy  was  one 
of  the  nine. 

The  Justice  Department,  picking  up  the 
cue  from  Califano.  announced  that  its  files 
also  contained  nothing  that  would  implicate 
Kennedy.  I  can  assist  the  Justice  Depart¬ 
ment,  too,  since  its  file  clerks  seem  to  have 
overlooked  the  relevant  grand  jury  tran¬ 
scripts.  Check  Hubbard's  secret  testimony 
before  the  grand  jury  on  Jan.  12, 1983. 

He  repeated  under  oath  the  same  infor¬ 
mation  he  had  given  the  House  Ethics 
Committee.  If  Justice  has  been  unable  to  get 
the  sworn  corroboration  it  would  like,  it's 
because  the  reluctant  prosecutors  turned 
the  suspected  ringleaders  loose  and  they 
skipped  the  country.  They  have  been  extra¬ 
dited  at  last  from  Australia,  but  it's  uncer¬ 
tain  whether  they'll  ever  testify. 

Meanwhile.  Califano  and  his  cohorts  at 
the  Justice  Department,  in  their  haste  to 
defend  Kennedy,  singled  him  out  from  the 
eight  other  accused  members  of  Congress. 
This  might  leave  the  impression  that  a 
stronger  case  can  be  made  against  them. 

So  allow  me  to  defend  all  nine.  All  have 
denied  any  guilt;  none  has  even  been  indict¬ 


ed;  all  are  innocent  until  a  jury  convicts 
them.  Some  of  them,  particularly  Rep. 
Charles  Wilson,  D-Tex.,  and  ex-Rep.  Lionel 
Van  Deerlin,  D-Calif.,  have  made  convincing 
statements  of  their  innocence.  Sources  close 
to  Kennedy  also  swear  to  me  that  this  is  a 
bum  rap. 

Then  why  did  I  publish  the  names  of  the 
accused?  Actually,  I  withheld  the  names  for 
more  than  a  year.  But  some  of  the  names 
began  to  appear  in  the  public  prints.  I  decid¬ 
ed,  perhaps  unwisely,  that  selective  leaks 
were  unfair  and  that  the  time  had  come  to 


JACK 

ANDERSON 


publish  all  the  names.  I  cited  the  grand  jury 
testimony  and  printed  the  denials. 

I  was  also  the  first  to  publish  grand  jury 
testimony  in  the  Watergate  case,  and  I  came 
under  withering  fire  for  doing  so.  In  retros¬ 
pect,  I  think  it  helped  to  break  the  case  and 
was  a  public  service. 

I  was  also  the  first  to  publish  excerpts 
from  the  sealed  transcripts  in  the  ABSCAM 
case.  But  the  deeper  I  dug  into  the  details, 
the  more  convinced  I  became  that  the  gov¬ 
ernment  had  used  shameful  tactics.  So  I 
moved  from  praising  to  criticizing  the 


ABSCAM  investigation. 

The  Washington  Post,  which  had  pub¬ 
lished  the  cocaine  allegations  against  some 
of  the  accused  congressmen,  killed  my 
column  naming  Kennedy.  The  newspaper's 
ombudsman,  Robert  J.  McCloskey,  invited 
me  to  defend  what  I  had  written.  Then  he 
produced  a  full  column,  justifying  the  Post’s 
action  and  ignoring  my  detailed  defense. 

McCloskey’s  article  misstated  the  case, 
beginning  with  the  headline  “The  Anderson 
Allegations.”  I  carefully  explained  to 
McCloskey  that  the  allegations  came  not 
from  me  but  from  a  law  enforcement  offi¬ 
cer  who  had  infiltrated  the  drug  ring  and 
had  a  better  knowledge  of  the  facts  than 
anyone  else;  that  he  named  the  possible 
cocaine  users  under  oath  before  both  the 
grand  jury  and  the  Ethics  Committee;  that 
he  based  his  testimony  on  his  18-month 
investigation  and  the  statements  of  three  or 
more  informants. 

McCloskey  also  committed  an  egregious 
sin  by  misquoting  the  article  he  was  criticiz¬ 
ing.  He  said  I  “admitted”  that  “there  is  no 
supporting  evidence  against  these  congress¬ 
man  so  far  as  I  know.”  He  neglected  to  tell 
the  Post’s  readers  that  the  column  they 
hadn't  been  allowed  to  see  prefaced  this 
statement  with  the  phrase,  “Except  for  the 
statements  of  the  informants”  —  and  that 
the  partial  disclaimer  applied  to  only  three 
of  the  accused  congressmen. 

McCloskey  gave  the  impression  that  my 
column  was  based  solely  on  the  testimony  of 
former  Congressman  Robert  Dornan,  who, 
in  fact,  did  back  up  Hubbard’s  testimony 
and  divulged  the  same  names  to  the  Ethics 
Committee.  McCloskey  was  so  inattentive  to 
my  explanations  that  he  got  Dornan’s  name 
wrong  and  called  him  Michael.  Finally,  if 
the  Post  insists  on  attributing  the  allega¬ 
tions  to  me,  it  might  also  attribute  the  deni¬ 
als  to  me.  For  the  disputed  column  carried 
both. 

Footnote:  Apparently  Califano  has  pulled 
back  into  his  shell  of  silence.  I  tried  to  reach 
him  to  describe  where  he  could  find  the  tes¬ 
timony  he  implied  did  not  exist.  He  failed  to 
return  my  calls. 

Copyright,  1983,  United  Feature  Syndicate, 
Inc. 
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De  novo  review  rule 
seen  in  jeopardy 


By  Jerry  Walker 

The  newspaper’s  best  chance  for  an 
overturn  of  a  jury  verdict  in  a  libel  law¬ 
suit  is  in  serious  jeopardy,  according  to 
Alice  Lucan,  lawyer  for  the  Gannett 
Co. 

Lucan  told  editors  at  a  7:30  a.m.  ses¬ 
sion  on  libel  matters  at  the  American 
Society  of  Newspaper  Editors  conven¬ 
tion  (May  10)  that  the  Supreme  Court 
has  recently  accepted  for  review  a  case 
that  will  decide  if  “de  novo  review” 
can  be  applied  by  appellate  judges 
when  reviewing  libel  verdicts.  The  case 
in  question  is  Bose  Corp.  vs.  Consumer 
Union. 

According  to  Lucan,  in  a  de  novo 
review,  the  appellate  judge  examines 
the  record  to  ensure  that  the  lower 
court  has  applied  properly  the  gov¬ 
erning  constitutional  law  and  that  the 
plaintiff  has  proven  his  case. 

In  this  era  of  jury  resentment  to¬ 
wards  newspapers  in  libel  cases,  Lucan 
said  de  novo  reviews  usually  result  in 
an  overturn  of  the  verdict.  A  recent 
study  showed  about  90%  of  the  jury 
verdicts  are  tossed  out  at  the  appellate 
level  {E&P,  April  16). 

Lucan  feels  a  reason  for  this  is  that 
juries  find  the  First  Amendment  dic¬ 
tates  are  “extraordinarily  hard  to 
understand”  and  go  against  their  sense 
of  fair  play,  and  as  a  result  arrive  at 
verdicts  that  go  against  newspapers. 

Lucan  cited  the  Tavoulareas  vs. 
Washington  Post  case  as  an  example  of 
where  de  novo  review  was  applied  and 
resulted  in  the  trial  judge’s  decision  to 
overturn  ajury’s  $2  million  libel  verdict 
because  the  president  of  Mobil  Oil 
failed  to  prove  that  the  Post  published 
the  article  in  question  with  reckless  dis¬ 
regard  of  the  truth,  (E«&P,  May  7). 

Lucan  warned  the  editors  that  a 
“calamity”  would  result  should  the 
Supreme  Court  decide  against  “de 
novo  review”  in  the  Bose  Corp.  case. 

Richard  Schmidt,  counsel  for 
ASNE,  told  E&P  after  the  session  that 
the  Society  would  file  an  Amicus 
Curiae  brief  in  support  of  “de  novo  re¬ 
view”  in  the  Bose  Corp.  case. 

Lucan  also  advised  the  editors  to 
mount  a  community  public  relations 
campaign  in  their  communities  to  com¬ 
bat  public  resentment  towards  newspa¬ 
pers.  She  said  it  is  apparent  that  the  pub¬ 
lic  perceives  newspapers  as  arrogant 
even  if  “we  know  you  are  not.” 


She  advised  the  editors  to  do  some¬ 
thing  about  explaining  yourself  by 
sending  good  people  from  the  newspa¬ 
per  staff  out  to  speak  to  the  community 
with  talks  of  how  reporters  operate. 

Edward  W.  Estlow,  Scripps-Howard 
Newspapers,  who  is  a  director  of 
Mutual  Insurance  Co.  Ltd.  Hamilton, 
Bermuda  and  chairman  of  American 
Newspaper  Publishers  Association’s 
Newspaper  Insurance  Advisory 
Group,  said  the  newspaper  business  is 
facing  major  liabilities  in  libel  costs. 

He  said  Mutual,  one  of  three  libel 
insurance  firms,  alone  has  2,272  libel 
cases  open  at  an  estimated  liability  of 
$27,583,995.  He  said  the  case  load  has 
climbed  at  an  alarming  rate  of 200  to  300 
new  cases  annually  since  1972. 

Estlow  said  the  majority  of  new  law¬ 
suits  are  occuring  at  large  daily  news¬ 
papers.  From  August  l%9toJuly  1981, 
he  said  62.8%  of  the  bad  loss  experi¬ 
ence  occured  to  dailies  with  circula¬ 
tions  of  more  than  100,000.  He  said 
50%  of  the  lawsuits  in  that  period  be¬ 
long  to  10  newspaper  organizations. 

Estlow  attributed  the  trend  to  four 
factors — developments  in  libel  law; 
less  than  satisfactory  courtroom  per¬ 
formance  by  some  lawyers  with  insuffi¬ 
cient  libel  expertise;  less  than  profes¬ 
sional  writing  by  those  who  produce 
copy;  and  some  willing  to  take  a  high 
risk. 

Estlow  said  Mutual  Insurance  Co. 
was  founded  in  1%3  after  a  publisher 
and  an  ANPA  member  became  in¬ 
volved  in  a  controversy  with  his  insur¬ 
ance  company  over  a  libel  claim  in 
1961.  Mutual,  with  the  help  of  Arthur 
B.  Hanson,  the  general  counsel  of 
ANPA,  and  insurance  consultants. 
Blades  and  Macauley,  was  formed  and 
offered  its  first  libel  insurance  in  1%3  to 
members  of  ANPA  with  initial  cover¬ 
age  up  to  $500,000  per  occurance.  To¬ 
day,  he  said  coverage  has  been  ex¬ 
tended  to  a  maximum  of  $10,000,000 
per  occurance. 

To  date,  Estlow  said  Mutual  has  paid 
$22  million  to  publishers  for  costs  of 
libel  suit  defense  and  judgments  cover¬ 
ing  4,500  cases. 

Estlow  urged  the  editors  to  check 
their  insurance  policies  to  make  sure  it 
covers  punitive  damages.  “With  the 
current  trend  towards  jury  verdicts  in 
large  amounts,  a  single  suit  is  capable 
of  putting  publishers  out  of  business  if 
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libel  insurance  were  not  available,”  he 
stated. 

Another  coverage  area  of  particular 
concern  to  publishers  is  in  the  question 
of  who  exercises  control  over  claims  or 
suits  and  their  settlement,  he  said.  He 
said  Mutual  was  the  first  insurance 
company  to  put  into  the  hands  of  the 
publisher  the  decision  to  settle  a  suit  or 
not  settle. 

He  said  Mutual  reserves  the  right  to 
appeal  a  bad  court  ruling  despite  a  con¬ 
trary  view  by  the  publisher  if  it  is  be¬ 
lieved  the  case  established  bad  law  that 
is  not  in  the  long  range  best  interest  of 
the  press. 

Estlow  said  Mutual  also  allows  the 
publisher  to  retain  his  own  lawyer.  In 
other  types  of  insurance,  the  insurance 
company  retains  the  right  to  assign  a 
lawyer.  He  said  Mutual  for  years  was 
the  only  company  extending  to  the  in¬ 
sured  the  right  to  leave  all  phases  of 
investigation,  negotiations,  defense, 
and  settlement  in  the  hands  of  the  in¬ 
sured. 

He  said  Mutual  also  pioneered 
coverage  recognizing  greatest  harm  in 
most  libel  suits  may  not  be  in  the  award 
but  in  the  crippling  defense  costs. 
Mutual  set  up  a  schedule  of  deductibles 
scaled  against  the  size  of  the  newspaper 
circulation  and  the  limits  of  liability  de¬ 
sired  and  then  paid  all  expenses  or 
awards  that,  when  combined  exceeded 
the  deductible,  he  said. 

He  said  Mutual  has  taken  a  position 
concerning  the  confidentiality  of 
sources  which  follows  well-established 
case  law.  Estlow  said.  Mutual  will  ex¬ 
amine  every  compelling  order  on  a  case 
by  case  basis  to  determine  whether  the 
court  correctly  applied  the  compelling 
need  test.  “It  cannot  be  supported 
where  the  reporters  position  is  totally 
unsupported  in  case  law  and  where  no 
good  faith  argument  based  upon  First 
Amendment  principles  can  be  made,” 
Estlow  said.  “If,  Mutual  believes  the 
reporter  is  entitled  to  the  conditional 
First  Amendment  protection,  it  will 
convert  an  interlocutory  appeal  to  ad¬ 
judicate  the  issue.” 

If  it  is  felt  the  requirement  of  the  test 
has  been  met  and  there  is  no  legal  basics 
for  refusing  to  disclose  a  source. 
Mutual  may  withdraw  coverage,  he 
said,  “feeling  that  such  conduct  consti¬ 
tutes  an  illegal  act  and  that  public  poli¬ 
cy  forbids  insuring  illegal  acts. 

He  said  a  major  and  continuing  de¬ 
parture  of  the  Mutual  policy  from  the 
rest  of  the  insurance  field  exists  in  the 
matters  of  non-aggregate  limits  of 
liability  a  lack  of  pyramided  deducti- 

(Continued  on  page  39} 
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Beatty  and  Bedford  star 
in  ASNE  speaking  roies 


By  Jerry  Walker 

Two  movie  stars,  Warren  Beatty  and 
Robert  Redford,  co-starred  in  separate 
performances  (May  10)  before  the 
American  Society  of  Newspaper  Edi¬ 
tors  convention  in  Denver. 

As  one  editor  put  it,  if  it  was  a  movie, 
the  title  would  have  been  “What  News¬ 
papers  Should  Not  Be  Covering.” 

Beatty,  who  has  not  given  reporters 
any  personal  interviews  for  eight  years, 
packed  a  luncheon  audience  of  about 
800.  About  two  hours  later,  Redford 
spoke  to  another  packed  house. 

Beatty  was  invited  to  the  meeting  by 
John  Quinn,  editor  of  USA  Today  and 
president  of  ASNE,  with  a  challenge  to 
explain  why  he  has  “shunned  the 
press.” 

Redford  came  on  the  invitation  of 
Katherine  Fanning,  editor.  Anchorage 
Daily  News,  who  cultivated  a 
friendship  with  the  actor  when  he  came 
to  Anchorage  to  promote  the  movie 
“All  the  President’s  Men.”  Fanning 
disclosed  in  her  introduction  of  Red¬ 
ford  that  he  even  tried  to  find  investors 
for  the  financially-strapped  Daily  News 
prior  to  its  80%  sale  to  Mc(I!latchy 
Newspapers. 

Under  ASNE  rules,  Quinn  told  E&P 
that  neither  actor  was  paid  to  speak. 
Neither  actor  spoke  from  prepared 
notes. 

Both  Beatty  and  Redford  said  they 
were  on  the  side  of  a  free  press.  Beatty 
said  he  supports  the  absolute  view  of 
the  First  Amendment  and  does  not  be¬ 
lieve  the  press  should  be  subject  to  libel 
lawsuits. 

While  Beatty  said  he  had  been 
burned  by  the  press  in  the  past  in  stor¬ 
ies,  Redford  said  he  had  some  minor 
problems,  but  overall  he  had  not  been 
“bloodied,  having  been  savaged  by  the 
press.”  Redford  said  he  had  doubts  a- 
bout  coming  to  ASNE  because  he  be¬ 
lieves  he  should  “keep  distance  be¬ 
tween  movies  and  press.”  On  the 
whole,  Redford  said  he  had  “no  great 
torch  to  bear.” 

Beatty,  who  at  first  appeared  ner¬ 
vous  when  he  got  up  to  speak,  said  the 
press  might  face  fewer  lawsuits  if  they 
were  “tougher  on  each  other.”  By  that 
he  said  the  New  York  Times  should  get 
on  the  New  York  Post  and  the  other 
way  around  when  one  or  the  other  pub¬ 
lishes  inaccuracies. 

The  star  of  the  hit  movie  “Reds”, 
about  an  American  reporter  who  be¬ 
comes  a  Communist  hero,  said  he  can¬ 
not  understand  why  responsible  news¬ 
papers  allow  inaccuracies  to  be  pub- 
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lished  without  criticism  from  their  col¬ 
leagues. 

He  said  he  was  aware  of  the  National 
News  Council,  but  not  many  other  peo¬ 
ple  he  knew  were  and  newspapers  have 
not  made  much  news  of  the  Council’s 
findings. 

Beatty  asked  editors  in  the  audience 
for  a  show  of  hands  of  what  percentage 
of  them  felt  the  stories  in  National  En¬ 
quirer,  the  Star,  and  the  Globe  were 
true.  In  quick  order,  Beatty  asked 
100%  (no  hands),  90%  (no  hands)  and 
on  down  to  20%  where  finally  a  couple 
of  hands  went  up. 

Noting  that  these  three  national 
weekly  papers  gave  a  combined  cir¬ 
culation  of  10  million,  he  said  the  public 
thinks  newspapers  can’t  print  anything 
unless  it’s  true.  He  said  it  was  the  job  of 
the  press  to  crack  down  on  papers  that 
print  untruths,  and  before  somebody 
sues. 

Beatty  said  he  never  gave  interviews 
about  Reds  because  he  was  afraid  of 
taking  the  risk  that  a  reporter  might 
“stump  his  foot  for  no  good  reason  and 
the  souffle  (Reds)  would  fall.” 

“When  you  give  an  interview,” 
Beatty  said,  “your  privacy  ends  and  his 
freedom  begins.” 

Beatty  took  several  questions  from 
the  floor  after  his  main  remarks.  After 
answering  the  question,  he  would  re¬ 
mark  “I  hope  I  have  answered  the 
question.” 

In  response  to  a  question  from  Paul 
Janensch,  Courier  Journal  and  Louis¬ 
ville  Times,  Beatty  said  he  did  not  think 
the  press  was  tough  enough  on  itself 
because  of  the  existence  of  an  “old  boy 
network”  which  says  that  “you  take  it 
easy  on  me  and  1  will  take  it  easy  on 
you.” 

Beatty  replied  to  a  question  from  an 
editor  from  the  Charlotte  Observer/ 
News  that  he  was  not  proposing  some 
form  of  controls  on  editors.  Beatty  said 
he  wants  to  see  better  self-regulation. 

Beatty  in  response  to  another  ques¬ 
tion  said  he  was  a  regular  reader  of 
newspapers  and  magazines.  He  said  he 
reads  the  Wall  Street  Journal  first  ev¬ 
ery  day.  He  also  reads  the  New  York 
Times,  Los  Angeles  Times,  Los 
Angeles  Herald-Examiner  and  the 
Washington  Post  when  he  can  get  it. 

Beatty  said  he  thought  the  media  re¬ 
porters,  which  he  called  by  their  last 
names,  for  the  New  York  Times  and 
Los  Angeles  Times  do  a  “very  good 
job.”  He  said  he  was  concerned  that 
“they  don’t  get  enough  space.” 

Mary  Anne  Dolan,  editor,  Los 
Angeles  Herald-Examiner,  corrected 


Beatty  on  the  old  man’s  network.  She 
said  there  is  now  a  “new  girl  network”, 
to  which  Beatty  replied,  “Well  said.” 

Beatty  told  Dolan  he  thought  press 
coverage  of  Central  American  prob¬ 
lems  were  “wonderful,  very,  very  good 
at  the  moment.”  He  praised  the  repor¬ 
ters  for  “bringing  the  truth  to  the  sur¬ 
face.” 

Beatty  said  in  answer  to  another 
question  that  he  thought  newspapers 
could  do  a  better  job  of  publicizing  the 
financial  backers  of  films,  particularly 
controversial  political  films  such  as 
“Reds”  and  “Missing.”  He  said  $33 
million  was  spent  on  “Reds”  without 
an  “ounce  of  interference  from  the  stu¬ 
dio  or  the  conglomerate  that  owns  the 
studio.” 

Redford ’s  main  concern  is  the  trend 
to  more  coverage  of  what  he  called  tri¬ 
via  news.  “We  need  newspapers  very 
badly,”  he  said. 

He  said  he  was  concerned  about  the 
leadership  and  accountability  of  the 
press.  He  said  he  holds  the  editors  re¬ 
sponsible  for  protecting  the  people’s 
right  to  know  and  in  deciding  what  stor¬ 
ies  should  and  should  not  be  printed. 

He  said  since  Watergate  there  has 
been  a  move  by  the  press  to  “take  the 
clothes  off  of  public  figures  and  to  work 
for  the  scandal.”  Redford  said  it  has 
“gotten  out  of  hand.” 

He  asked  the  editors  to  judge  stories 
on  their  quality  of  infomation  and  put  a 
stop  to  the  “growing  obsession  of  prob¬ 
ing  of  people’s  lives  of  questionable  im¬ 
portance.” 

In  his  case,  Redford  said  he  had  been 
burned  a  couple  of  times,  once  with  a 
report  that  he  was  retiring  from  movies 
and  another  time  when  a  robbery  pro¬ 
duced  heavy  amount  of  publicity  of  his 
home  address. 

Redford  suggested  that  the  editors 
“look  within”  to  decide  where  “you 
are  going,”  and  to  ask  the  question 
“What  if  you  are  wrong?” 

Otherwise,  Redford  said  he  feared 
that  if  the  trend  were  to  continue,  the 
“unuseful  information  may  lead  to  total 
collapse  into  absolute  trivia.” 

This  could  lead,  he  said,  to  more 
litigation  and  eventually  legislation  that 
“severely  endangers  the  First  Amend¬ 
ment.” 

Redford  was  asked  in  the  question 
and  answer  period  that  followed  if 
being  a  movie  star  was  an  asset  or  liabil¬ 
ity  in  discussing  serious  issues,  and  if 
he  knew  who  deep  throat  was. 

Redford  said  actors  have  a  right  to 
speak  out  provided  they  know  what 
they  are  talking  about  and  realize  that 
their  status  carries  a  responsibility. 

As  far  as  “deep  throat,”  Redford 
who  played  Bob  Woodward  in  the 
movie  “All  The  President’s  Men”,  said 
he  did  not  know,  adding  that  “says  a  lot 
for  Woodward.” 

(Continued  on  page  39) 
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For  the  big  story,  tv 
outstrips  newspapers 


Results  of  a  national  readership  sur¬ 
vey,  disclosed  this  week  in  Denver  at 
the  American  Society  of  Newsp  per 
Editors  convention,  show  45%  of  peo¬ 
ple  rely  on  television  for  information 
about  issues  that  concern  them. 

The  findings,  reported  by  Leo  Bogart 
and  A1  Gollin  of  the  Newspaper  Adver¬ 
tising  Bureau,  show  newspapers  were 
relied  on  most  by  30%  of  the  people  in 
the  nationwide  survey  conducted  in 
1982  by  Audits  &  Surveys,  Inc.,  for  the 
Newspaper  Readership  Project. 

Newspapers  led  tv  among  college 
graduates  by  42%  to  30%  as  their  most 
relied  upon  source  for  important  news. 

The  2,000  people  in  the  survey  were 
also  asked  where  they  first  found  out 
about  whatever  they  considered  the 
biggest  current  news  story.  Half  of 
them  identified  the  war  in  the  Falk- 
lands,  a  running  story  at  the  time  A&S 
did  the  interviews.  Whichever  news 
story  was  selected,  tv  was  named  by 
51%,  newspapers  by  27%,  as  their  first 
news  source  on  that  story. 

“Tv  today  has  an  edge  over  news¬ 
papers  when  it  comes  to  specific,  high- 
impact  stories,  probably  because  of  the 
sense  it  gives  them  of  seeing  for  them¬ 
selves  the  people  and  places  in  the 
news,”  members  of  the  editors’  society 
were  informed  by  the  researchers. 

A  heavy  majority  in  the  survey  says 
they  don’t  get  enough  news  from  tv  and 
want  the  added  details  from  newspa¬ 
pers  on  the  big  stories. 

Bogart  said  the  fact  that  tv  news  out¬ 
strips  newspapers  does  not  mean  “we 
should  yield  the  field  to  tv.  On  the  big 
stories  dominated  by  video  images,  it 
means  we  must  recognize  tv’s  appeals 
and  edit  our  newspapers  in  light  of  the 
limitations  in  depth  and  breadth  of  tv 
news  coverage.”  Bogart  said  the  find¬ 
ings  show  the  “two  media  work 
together,  in  the  perceptions  of  a  major¬ 
ity  of  our  audience,  and  they  want  them 
to  do  so.” 

Only  one  out  of  three  said  they  would 
feel  lost  if  they  couldn’t  buy  a  newspaper 
or  they  couldn’t  watch  the  news  on 
tv.  One  in  five  said  they  could  easily  do 
without  the  newspaper  or  without  tv 
news.  Of  the  remainder,  nearly  half 
think  they  might  learn  to  live  without 
newspaper  and  tv  news. 

The  A&S  survey  also  got  people  to 
rate  specific  papers  in  their  communi¬ 
ties  on  what  they  read  the  day  before. 

The  respondents  were  provided  with 
a  range  of  topics  and  asked  to  rate  their 
paper’s  coverage  of  each. 

The  results  showed  a  lot  of  variation 
in  the  percentages  who  think  that  their 
paper  does  a  “very  good”  job  and  by 
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the  about  which  a  majority  say  their 
newspaper  does  a  “very  good”  job  of 
providing  information.  Ratings  of 
coverage  as  “not  good  at  all”  are  study 
found. 

Metropolitan  papers  get  higher  rat¬ 
ings  for  their  coverage  of  sports, 
crimes,  and  economic  news;  smaller 
papers  get  a  higher  rating  on  neighbor¬ 
hood  news. 

People  were  asked  to  rate  their  own 
paper  nine  ways,  using  a  scale  of  which 
“1”  was  low  and  “9”  was  excellent. 
On  the  average,  ratings  fall  in  a  very 
narrow  range  around  7,  the  researchers 
reported. 

Fairness  was  the  newspaper’s 
weakest  point  with  an  average  rating  of 
6.5. 

In  a  look  at  newspaper  content,  the 
research  showed  three  out  of  four  read¬ 
ers  like  the  paper  the  way  it  is.  People 
expect  the  newspaper  to  provide  a 
smorgasbord  of  content  and  writing 
styles,  but  its  news  continues  as  the 
main  attraction.  Faced  with  an  imagi- 
narv  choice  between  a  paper  that  was 
mostly  news  or  mostly  teatures  (with 
just  a  summary  of  the  news)  49%  opt  for 
a  paper  that’s  mostly  news,  20%  for  a 
paper  that’s  mostly  features,  and  26% 
volunteered  the  answer  that  they  want 
both. 

Nizen  rejoins 
Knight-Ridder 

Donald  A.  Nizen,  former  senior 
vicepresident  and  director  of  consumer 
marketing  for  the  New  York  Times,  will 
join  Knight-Ridder  Newspapers,  Inc. 
on  July  I  as  vicepresident/circulation. 

Nizen  will  have  responsibility  as 
coordinator  of  centralized  purchasing 
in  addition  to  his  circulation  assign¬ 
ment. 

For  th-*  past  few  months,  Nizen  has 
been  a  special  consultant  for  marketing 
and  circulation  of  the  Pasadena  Star- 
News  All  Sports  newspaper. 

Nizen  has  had  a  long  career  in  news¬ 
paper  circulation.  He  started  with  the 
New  York  Times  in  1954  as  circulation 
manager  of  the  Times’  Western  edition. 
In  1964,  he  joined  New  York  Daily 
News  as  suburban  sales  manager  and 
New  York  plant  manager.  In  1%9,  he 
joined  A.S.  Abell  Company,  Balti¬ 
more,  as  circulation  manager  for  the 
Sun  papers. 

In  1973,  Nizen  went  to  work  for 
Miami  Herald  Publishing  Company  as 
marketing  director  for  Miami  News.  A 
couple  of  years  later  he  returned  to  the 
New  York  Times  as  director  of  con¬ 
sumer  marketing. 


510  attend 
editors’  meeting 

A  total  of  510  members  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors 
were  registered  for  the  annual  meeting. 

John  Quinn,  president  of  ASNE,  said 
the  registration  topped  last  year’s  total 
in  Chicago,  which  was  425,  but  under 
the  600-plus  that  ususally  sign  up  for 
the  Washington,  D.C.  conventions. 

Quinn  also  noted  that  Gene  Giancar- 
lo,  ASNE  executive  director,  was  retir¬ 
ing  from  the  job  at  the  end  of  the  year. 
Quinn  noted  that  Giancarlo  had  served 
under  20  ASNE  presidents. 

Giancarlo’s  replacement  is  Lee  Stin¬ 
nett,  who  will  make  his  office  at  the 
ANPA’s  Newspaper  Research  Center 
in  Reston.  The  ASNE  office  has  been  in 
Easton,  Pa. 

Newsday’s  old  plant 
leased  by  N.Y.  News 

New  York  Daily  News  will  locate  its 
Long  Island  satellite  printing  plant  in 
the  former  Newsday  plant  in  Garden 
City. 

Newsday  sold  the  facility  to  Long 
Island  Lighting  Co.  in  Mineola  after  it 
moved  to  its  new  plant  in  Melville, 
LILCO,  in  turn,  has  leased  Newsday's 
old  plant  to  the  Daily  News  which  sells 
about  180,000  copies  daily  and  210.(XX) 
on  Sundays  on  Long  Island. 

The  Daily  News  recently  signed  a 
lease  for  a  satellite  plant  in  Kearny, 
New  Jersey,  and  plans  to  spend  $7.5 
million  over  the  next  six  years  to  equip 
it. 

Each  satellite  plant  will  have  a  press 
capacity  of  300,000  copies  and  is  sche¬ 
duled  to  begin  operating  this  summer. 

The  satellite  plants  are  part  of  a  $44 
million  capital  investment  project 
which  includes  the  renovation  and  ex¬ 
pansion  of  the  Daily  News’  Brooklyn 
plant. 

In  the  process  of  renovating  in 
Brooklyn,  the  News  is  transferring  its 
printing  equipment  from  its  Manhattan 
plant  and  will  eventually  term-nate  its 
printing  operations  there. 

John  Campi,  marketing  director  and 
Daily  News  spokesman,  said  about  half 
of  the  Manhattan  printing  operation  has 
already  been  shut  down. 

Campi  said  in  relocating  the  printing 
equipment,  the  Daily  News  had  to 
move  up  its  deadlines  and  the  result 
was  some  late  breaking  news  and  late 
sports  did  not  make  the  early  morning 
editions. 

Campi  said  the  production  problems 
were  the  major  reason  the  Daily  News 
showed  a  26,000  loss  of  daily  circula¬ 
tion  and  a  38,000  loss  of  Sunday  cir¬ 
culation  in  the  ABC  Fas-Fax  totals  for 
the  six  month  period  ended  March  31. 
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Times  Mirror 
form  its  own 

Jay  Shaw,  president  of  Connecticut 
Newspapers  and  publisher  of  the  Advo¬ 
cate  in  Stamford  and  Greenwich  Time, 
will  leave  his  posts  on  May  30  to  in¬ 
vestigate  the  feasibility  of  Times  Mirror 
Co.  forming  its  own  national  advertis¬ 
ing  sales  representative  firm. 

Shaw’s  new  title  will  be  special  assis¬ 
tant  for  sales  development  to  Phil  Wil¬ 
liams,  Times  Mirror’s  senior  vicepresi¬ 
dent  for  newspapers  and  television. 

Shaw  will  also  become  chairman  of 
the  board  of  Connecticut  Newspapers 
and  serve  in  an  advisory  capacity  to  the 
new  publisher,  Steven  Isenberg. 

Isenberg  is  presently  assistant  to  the 
publisher  of  Newsday,  David  Laven- 
thol,  who  is  also  group  vicepresident 
for  Times  Mirror's  eastern  newspapers. 
Hartford  Counmt  is  the  fourth  newspa¬ 
per  in  the  eastern  group. 

Before  joining  Newsday  in  1982, 
Isenberg  was  a  litigation  associate  for 
six  years  with  the  New  York  law  firm  of 
Breed,  Abbot  &  Morgan.  Prior  to  that, 
Isenberg  worked  for  New  York  City 
government  for  several  years,  includ¬ 
ing  two  years  as  chief  of  staff  for  Mayor 
John  V.  Lindsay. 

Newsday  and  Los  Angeles  Times 
currently  represent  themselves  for 
national  advertising  sales.  Connecticut 
Newspapers  are  now  represented  by 
Landon  Associates,  and  Hartford  is 
represented  by  Million  Market  News¬ 
papers  and  American  Publishers  Rep¬ 
resentatives. 

Sawyer-Ferguson-Walker  is  the 
national  sales  representative  for  Denver 
Post.  Branham  Newspaper/Sales 
represents  Dallas  Times  Herald. 

Shaw  told  E&P  he  will  continue  to 
live  in  Stamford  and  will  work  out  of 
Newsday’s  New  York  City  office. 

He  said  his  new  duties  will  have  him 
“working  with  senior  management  of 
Times  Mirror  newspapers  to  examine 
and  develop  plans  for  a  national  sales 
effort.  There  may  be  opportunities  we 
are  not  aware  of.’’ 

Shaw  will  also  “be  talking’’  with 
other  newspaper  companies,  such  as 
Knight-Ridder  Newspapers  and  Gan¬ 
nett,  which  operate  their  own  sales  rep¬ 
resentative  firms. 

Shaw  said  one  of  the  “advantages” 
Times  Mirror  may  have  in  starting  its 
own  national  sales  firm  is  that  its  news¬ 
papers  are  located  in  “significant  mar¬ 
kets.” 

Times  Mirror’s  project  will  focus 
“strictly  on  national  advertisers,” 
Shaw  stated.  He  added  that  “one  op¬ 
tion  we’re  thinking  about”  is  to  work 
with  national  retailers  like  Sears  and 
K-mart  at  some  point  in  the  future. 
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Co.  may 
rep  firm 

Times  Mirror’s  most  recent  report  on 
its  newspaper  advertising  linage, 
covering  the  four  weeks  and  year-to- 
date  ending  April  3,  shows  all  of  its 
newspapers  suffered  declines  in  nation¬ 
al  advertising  in  March.  Denver  and 
Hartford  had  the  sharpest  drops,  being 
down  25.2%  and  24.4%  respectively. 

Newsday  was  down  16.9%  in  March; 
Dallas  was  down  16.6%;  and  Los 
Angeles  declined  14.3%. 

Connecticut  Newspapers  dropped 
the  least  in  national  linage  during 
March,  with  Greenwich  off  by  2.1% 
and  Stamford  down  by  5.7%. 

For  year-to-date  ended  April  3,  Con¬ 
necticut  Newspapers  showed  the 
greatest  declines  in  national  linage  at 
8.7%  for  Greenwich  and  9.3%  for  Stam¬ 
ford. 

Dallas  for  the  year-to-date  was  down 
8.6%;  Los  Angeles  was  down  6.1%; 
Hartford  wad  down  5.1%;  Newsday 
was  down  3.4%;  and  Denver  was  down 
0.6%. 

Shaw  said  he  had  “no  comment  at 
all  ’  ’  about  the  national  linage  figures  for 
Times  Mirror’s  newspapers. 

ICMA  finds  papers 
split  on  bulk  sales 

The  International  Circulation  Mana¬ 
gers  Association  reports  205  newspapers 
have  responded  to  its  mini-survey 
on  whether  or  not  the  Audit  Bureau  of 
Circulations  should  change  its  rule  on 
bulk  sales. 

Joe  Forsee,  general  manager  of 
ICMA,  said  102  respondents  favor  the 
change  and  103  are  against  it. 

The  replies  were  broken  down  into 
circulation  categories.  Newspapers 
with  250,000  or  more  circulation  split 
12  for  and  14  against  the  rule  change. 

In  the  100,000  to  250,000  category, 
the  replies  so  far  are  18  for  and  12 
against  the  change.  For  the  25,000  to 
100,000  category,  the  vote  so  far  is  40 
for  and  51  against  the  rule  change. 

For  newspapers  with  circulation  of 
25,000  or  less,  the  vote  so  far  is  32  for 
and  26  against  a  change. 

The  Audit  Bureau’s  board  is  sched¬ 
uled  to  make  its  final  vote  on  the  pro¬ 
posed  bulk  sales  rule  change  at  its  June 
19-21  meeting. 

The  proposed  rule  change  would 
have  newspapers  report  bulk  sales  in 
Paragraph  1  of  their  Publisher’s  State¬ 
ment  and  would  limit  the  number  of 
papers  that  can  be  sold  in  bulk  to  5%  of 
the  total  paid  circulation. 


Ad  bureau  creates 
top  level  position 

Newspaper  Advertising  Bureau  has 
promoted  William  J .  Solch  to  vicepresi¬ 
dent,  membership  services,  a  new 
senior  management  position. 

In  his  new  position,  which  he  will 
assume  on  June  1,  Solch  will  be  re¬ 
sponsible  for  all  bureau  membership 
programs  and  policies,  including  dues, 
records,  meetings  and  communica¬ 
tions.  In  addition,  he  will  be  in  charge 
of  coordinating  preparation  of  the 
bureau’s  strategic  and  annual  operating 
plans. 


Solch  Van  Osten 


Prior  to  his  promotion,  Solch  was 
vicepresident  for  retail  sales  develop¬ 
ment,  where  he  played  a  role  in  the 
growth  of  the  bureau’s  retail  training 
program,  a  membership  activity.  He 
has  worked  with  numerous  newspaper 
advertising  salesmen  and  women  from 
the  U.S.  and  Canada,  organizing  and 
directing  clinics  for  retailers,  distribu¬ 
tors,  dealers  and  manufacturers. 

Stephen  J.  Van  Osten  has  been 
promoted  to  vicepresident,  retail  sales 
development,  replacing  Solch. 

His  promotion  makes  him  head  of  the 
department  in  which  he  has  served  as 
vicepresident  for  retail  sales  programs 
since  1972.  Van  Osten  came  to  the 
Bureau  in  1967.  Van  Osten  has  a  B.S.  in 
advertising  from  Fairleigh  Dickinson 
University  and  a  marketing  and  adver¬ 
tising  certificate  from  the  American 
Advertising  Federation  at  the  Harvard 
Graduate  School  of  Business. 

Solch  joined  the  bureau’s  research 
department  in  1948  and  has  headed  the 
retail  sales  development  department 
since  1967.  He  studied  at  New  York 
University’s  School  of  Commerce  and 
received  a  marketing  and  advertising 
certificate  from  the  American  Adver¬ 
tising  Federation  at  the  Harvard 
Graduate  School  of  Business. 

Seeks  agency 

Citing  creative  differences  on  both 
sides,  the  Chicago  Tribune  and  its  ad 
agency.  Smith,  Badofsky  &  Raffel,  are 
getting  ready  to  part  company.  The  Tri¬ 
bune,  which  represents  more  than  $3 
million  in  billing,  announced  that  it  is 
reviewing  other  agencies. 
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Israeli  news  executive  charges  Coverage  pleases 
U.S.  media  with  distorted  coverage  commissioner 


By  M.L.  Stein 

American  media  coverage  of  the 
Lebanon  invasion  last  year  was  often 
inaccurate,  distorted  and  slanted  in 
favor  of  the  PLO  and  Palestinians,  an 
executive  of  Israel’s  largest  newspaper 
charged  in  a  Los  Angeles  speech  May 
5. 

Gavriel  Strasman,  assistant  to  the 
editor-in-chief  of  Ma’ariv,  also  chas¬ 
tised  the  U.S.  press  for  complaining 
about  Israeli  military  censorship,  while 
seemingly  accepting  heavy  handed 
British  censorship  in  the  Falklands  War 
and  the  virtual  news  blackout  in  the 
current  Iraq-Iran  conflict. 

“The  United  States  has  given  Iraq 
lots  of  aid.  Why  don’t  the  news  media 
insist  on  being  allowed  to  cover  the  war 
there?’’  Strasman  asked  in  an  address 
at  the  Greater  Los  Angeles  Press  Club. 

Strasman  further  accused  American 
correspondents  of  gullibly  accepting 
PLO  handouts  without  checking  them 
and  generally  portraying  Israel  as  the 
heavy  in  the  fighting. 

“Israel  did  not  get  fair  treatment  in 
the  American  media,’’  he  declared. 

The  speaker,  who  also  is  a  columnist 
and  former  foreign  correspondent  in 
several  countries,  recalled  a  day  last 
June,  when  he  and  seven  other  repor¬ 
ters,  mostly  American,  traveled  to  a 
small  Christian  town  in  Lebanon  that 
was  unaffected  by  the  war. 

“It  was  so  peaceful  there  that  we  all 
went  shopping,’’  he  said. 

The  next  day,  Strasman  continued, 
the  International  Herald  Tribune  car¬ 
ried  a  Washington  Post  story  that 
25,000  Palestinian  refugees  had  fled  to 
that  same  town,  just  ahead  of  advanc¬ 
ing  Israeli  tank  columns. 

“It  was  a  fake  story,  an  invention,’’ 
Strasman  asserted.  “There  were  no  re¬ 
fugees  there,  no  Israeli  troops,  no 
tanks.  There  weren’t  25,000  people  in 
the  whole  region.’’ 

Strasman  said  the  story  bore  a  Beirut 
dateline  and  apparently  was  fed  to  the 
Post  correspondent  there  by  the  PLO. 

“It  was  a  distasteful  reporting  in 
terms  of  what  American  journalism  is 
supposed  to  stand  for,’’  he  declared. 
He  asked  why  the  Post  did  not  apply 
the  standards  of  double  confirmation 
used  in  its  Watergate  investigation,  to 
the  Lebanon  dispatch. 

Strasman  said  he  wrote  a  letter  of 
complaint  to  the  Post,  which  did  not 
reply. 

Post  foreign  editor,  Karen  DeYoung 
tdld  E&P  a  check  of  the  newspaper’s 
files  failed  to  turn  up  the  story  de¬ 
scribed  by  Strasman. 

“I  have  no  idea  what  he  is  talking 
about,’’  she  said.  “There  is  no  story 
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like  that.  It  does  not  exist.  He  must  be 
mistaken.’’ 

DeYoung  added,  “We’re  very  proud 
of  our  foreign  coverage.’’ 

Strasman,  however,  blamed  some  of 
the  allegedly  bad  reporting  in  Lebanon 
to  “confusion  and  deadline  pressure.’’ 
Newspaper  accounts  were  more  accu¬ 
rate  than  those  of  television,  he  said. 

The  newsman  observed  that  he  and 
other  Israeli  journalists  also  have 
chafed  under  Israel’s  military  cen¬ 
sorship,  adding  that  the  military 
“sometimes  makes  mistakes’’  in  news 
control.  But  he  defended  the  principle 
of  censorship  for  Israel  because  of  its 
“state  of  war’’  with  most  of  its  Arab 
neighbors. 

As  to  the  Lebanon  invasion,  Stras¬ 
man  declared:  “American  reporter  had 
a  marvelous  story  there,  but  for  Israel 
lives  were  at  stake  in  such  things  as 
taking  pictures  of  the  tank  columns.’’ 

Strasman  said  the  balance  of  the 
Lebanon  reporting  was  on  the  side  of 
the  PLO  and  the  Palestinians,  “who 
were  perceived  as  the  underdogs.’’ 

It  was  not  like  previous  wars  in  the 
Middle  East  in  which  Israel  was 
assigned  that  role,  he  pointed  out. 

The  visitor  indicated  that  Israeli  au¬ 
thorities  might  have  done  a  better  job  of 
public  relations  in  dealing  with  foreign 
correspondents  in  Lebanon. 

Strasman  said  that  U.S.  press  cover¬ 
age  of  Secretary  of  State  George  P. 
Shultz’s  shuttle  diplomacy  efforts  in 
Lebanon  is  much  better  than  the  inva¬ 
sion  reporting,  but  he  scored  newspap¬ 
ers  and  television  for  defining  news  fi¬ 
gures  by  means  of  labels,  which  are  not 
explained. 

“(King)  Hussein  is  described  as  a 
moderate,’’  Strasman  exclaimed.  “A 
moderate  compared  to  whom — Arafat, 
Khomeini?’’ 

In  Israel,  he  contended,  applying  a 
designation  of  “moderate”  to  Hussein 
and  other  Arab  officials  would  be  a 
“contradiction  in  terms.” 


Acceptance  from  all  sectors  of  the 
press  has  aided  the  United  States  Foot¬ 
ball  League  in  its  first  year,  according 
to  Chet  Simmons,  commissioner  of  the 
new  league. 

Speaking  at  the  24th  annual  National 
Sportscasters  and  Sportswriters  Asso¬ 
ciation  awards  in  Salisbury,  N.C.,  Sim¬ 
mons  said  that  over  125  credentials 
were  handled  for  the  league’s  first  game 
pitting  New  Jersey  against  Los 
Angeles. 

“We’re  pleased  that  more  than  just 
the  sporting  press  has  followed  us,” 
Simmons  said.  “Major  business  pub¬ 
lications  have  wrotten  about  us  as  well. 
However,  one  of  the  problems  we  had 
was  ‘over-hype,’  the  big  build-up.  Ev¬ 
erybody  expected  us  to  be  full-grown. 
The  level  of  expectation  was  so  high 
that  perhaps  the  satisfaction  didn’t 
reach  it.” 

Simmons  said  that  if  given  a  second 
chance,  the  league  would  “probably” 
open  with  an  exhibition  schedule, 
rather  than  regular  season  games  from 
day  one. 

He  also  said  that  Major  League  Base¬ 
ball’s  new  billion-dollar  television  pact 
was  due,  in  part,  to  “panic”  on  NBC’s 
part.  “I  think  the  network  said  ‘look  at 
all  I  don’t  have’  in  signing  that  deal,” 
Simmons  said.  He  added  that  World 
Series  rights  made  the  offer  worth¬ 
while,  however,  as  the  classic  is  played 
during  the  networks’  Sweeps  period 
when  strong  ratings  are  vital. 

Also  addressing  the  gathering  was 
Sam  Waltz,  product  information  super¬ 
visor  of  Dupont/Stern,  who  urged  the 
sportswriters  to  “take  fishing  off  the 
back  page”  and  into  a  more  prominent 
position  in  sports  sections. 

“In  1980,  one  of  three  males  in  the 
United  States  fished,”  Waltz  said. 
“There  were  59  million  people  who 
participated  in  fishing,  making  it  the 
third  largest  participatory  sport.” 

Frank  Deford  of  Sports  Illustrated 
was  honored  as  Sportswriter  of  the 
Year,  while  Vin  Scully  of  NBC  took 
national  Sportscaster  honors. 


ANCAM  honors  j-school  head 


Billy  1.  Ross  has  been  named  the  first 
recipient  of  the  Conference  Scho¬ 
larship  of  the  Association  of  Newspap¬ 
er  Classified  Advertising  Managers  by 
the  ANCAM  board  of  directors. 

He  will  be  honored  by  the  Associa¬ 
tion  at  the  63rd  Annual  Sales  Confer¬ 
ence,  June  19-23  at  the  Harbor  Castle 
Hilton  in  Toronto,  Ontario,  for  his  con¬ 
tributions  to  classified  advertising. 

Ross  is  chairman  of  the  Department 
of  Mass  Communications  at  Texas 


Tech  University.  For  the  past  several 
years,  he  has  conducted  annual  classi¬ 
fied  clinics  in  the  Southwest  for  classi¬ 
fied  managers  and  college  advertising 
students. 

In  197 1  he  was  named  one  of  the  Out¬ 
standing  Educators  of  America.  He  re¬ 
ceived  the  Outstanding  Advertising 
Educator  Award  from  the  American 
Advertising  Federation,  and  has  also 
been  honored  by  the  Lubbock  Adver¬ 
tising  Federation,  Alpha  Delta  Sigma 
and  Sigma  Delta  Chi. 
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Murdoch  ready  to  launch 
direct  satellite  to  home  tv 


News  Satellite  Television,  a  British 
company  controlled  by  Rupert  Mur¬ 
doch,  signed  a  $75  million  agreement 
with  Satellite  Business  Systems  of 
McLean,  Va.,  to  begin  a  direct-to- 
home  satellite  broadcast  network  by 
the  end  of  the  year. 

The  deal  will  give  News  Satellite 
Television  the  right  to  five  transpon¬ 
ders  on  SBS  III,  a  satellite  which  SBS 
intends  to  launch  in  November  aboard 
the  space  shuttle.  Challenger.  The 
terms  of  the  agreement  call  for  News 
Satellite  to  lease  rights  to  the  transpon¬ 
ders  for  six  years  with  an  option  to  ex¬ 
tend  the  lease  for  a  seventh  year  and 
purchase  the  transponders. 

The  five  transponders  will  in  turn  be 
made  available  for  broadcast  channels 
to  a  joint  venture  between  Inter- 
American  Satellite  Co.,  a  California 
firm,  and  News  America  Publishing 
Co.,  Murdoch’s  U.S.  publishing  com¬ 
pany.  Murdoch  will  provide  most  of  the 
financing  for  the  venture. 

News  America  publishes  the  New 
York  Post,  Boston  Herald,  San  Anto¬ 
nio  Express  and  News,  the  weekly 
National  Star,  the  weekly  Village 
Voice,  New  York  magazine  and  Hous¬ 
ton  Community  Newspapers. 

Direct-to-home  satellite  broadcast¬ 
ing  can  be  received  by  households 
equipped  with  a  small  dish  antenna  and 
a  decoder. 

Donald  Kummerfeld,  president  of 
News  America,  said  the  programming 
venture  will  seek  to  reach  households 
in  areas  that  are  not  served  by  cable 
television  systems. 

“It  will  be  aimed  at  rural  and  thinly 
populated  areas  of  the  U.S.  that  don’t 
have  cable  and  are  not  expected  to  have 
cable  in  the  near  future,’’  he  said. 
“We’re  not  looking  to  compete  with 
existing  cable  systems’’  which  have 
“many  more’’  than  the  planned  satel¬ 
lite  service’s  five  channels. 

The  satellite  system  will  be  offered  in 
the  48  contiguous  states  “to  anyone 
who  installs  a  dish,’’  Kummerfeld  said. 

News  America  is  holding  negotia¬ 
tions  with  several  satellite  dish  manu¬ 
facturers  about  how  much  will  be 
charged  for  the  earth  stations  and  de¬ 
coders.  Kummerfeld  said  the  price  has 
not  been  fixed  and  declined  to  give  any 
figures. 

The  programs  offered  by  satellite  to 
subscribers  will  include  a  movie  chan¬ 
nel,  news,  sports,  family  interest  prog¬ 
ramming — “the  same  kind  (of  prog¬ 
ramming)  as  existing,  mature  cable  sys¬ 
tems  carry,’’  Kummerfeld  stated. 

He  added  that  News  America  has 


“not  excluded  the  possibility  of  de¬ 
veloping  our  own  programming  down 
the  line ,  ’  ’  but  has  no  plans  to  offer  prog¬ 
rams  developed  from  its  newspaper 
databases  in  the  near  future.  He  said 
that  videotex  and  teletext  services 
were  also  long  range  possibilities  “but 
not  our  initial  thrust.  Our  focus  is  to  get 
the  thing  in  place  and  on  the  air.’’ 

Suscribers  to  the  satellite  service  will 
pay  a  monthly  fee  for  the  programs, 
Kummerfeld  said,  saying  the  system’s 
revenues  “are  based  on  subscription 
fees.’’ 

Kummerfeld  added  that  News  Amer¬ 
ica  “will  not  be  selling  advertising 
ourselves’’  for  any  of  the  satellite  prog¬ 
rams.  “There  will  be  advertising  only 
to  the  extent  that  the  programs  already 
included  ads,’’  he  said. 

Two  bankers  form 
hi-tech  venture  firm 

Two  former  First  Boston  Corpora¬ 
tion  executives  have  formed  The  Com¬ 
munications  Technology  Group,  a  ven¬ 
ture  finance  investment  banking  firm 
specializing  in  merchant  banking  and 
venture  capital  raising  services  for 
companies  in  the  communications  and 
high  technology  fields. 

“CTG  will  devote  a  portion  of  its 
efforts  to  the  programming,  product, 
and  software  aspects  of  communica¬ 
tions  and  technology,’’  said  CTG’s 
principals  Raymond  H.  Godfrey  and 
Ehud  D.  Laska,  who  previously  served 
in  the  corporate  finance  and  equity  de¬ 
partments  at  The  First  Boston  Cor¬ 
poration.  Prior  to  that,  they  held  oper¬ 
ating  positions  with  communications 
and  technology  companies. 

Godfrey  has  combined  a  career  at 
Time  Inc.  with  tenure  in  finance  at 
Chemical  Bank,  Merrill  Lynch  and  First 
Boston.  Laska  has  combined  a  career 
in  engineering  with  experience  in  man¬ 
agement  consulting,  investment  bank¬ 
ing,  equity  sales  and  portfolio  manage¬ 
ment  in  addition  to  founding  and  oper¬ 
ating  several  ventures. 

“There  is  an  urgent  need  by  emerg¬ 
ing  companies  to  have  an  investment 
banker  who  truly  provides  full  service 
from  the  company’s  business  strategy 
to  its  financing  needs,  and  at  times 
helps  to  run  the  economy,’’  said  Laska. 

“This  need  is  particularly  acute  on 
the  part  of  communications  companies, 
markedly  so  among  those  involved  in 
programming  development  and  dis¬ 
tribution  and  computer  software,’’ 
Godfrey  said. 


16 


A  key  part  of  the  firm’s  strategy  is  to 
work  with  other  more  established  in¬ 
vestment  banking  firms. 

“Once  the  direction  we  are  taking 
with  the  financing  for  a  client  is  clear, 
we  may  guide  them  to  the  investment 
banking  firm  best  equipped  to  handle 
that  need,’’  Godfrey  said.  “We  expect 
to  have  a  particularly  close  relationship 
with  First  Boston.’’ 

CTG  is  also  hoping  to  become  in¬ 
volved  in  the  financial  aspects  of  the 
programming  and  entertainment  seg¬ 
ments  of  the  communications  industry. 

CTG  will  be  structured  along  the 
lines  of  investment  banking,  entertain¬ 
ment  finance,  venture  capital  funds  and 
third  party  leasing.  It  expects  to  hire 
additional  professionals  in  the  near  fu¬ 
ture. 

CTG  has  as  its  principal  investor  the 
Geneve  Corporation,  a  financial  hold¬ 
ing  company. 

Batten  re-elected 
AP  board  chairman 

Frank  Batten,  chairman  of  Land¬ 
mark  Comunications,  Inc.,  of  Norfolk, 
Va.,  was  re-elected  to  a  second  one- 
year  term  as  chairman  of  the  Associ¬ 
ated  Press  board  of  directors. 

Charles  Rowe,  editor  and  co¬ 
publisher  of  the  Fredricksburg  (Va.) 
Free-Lance  Star,  was  elected  first 
vicechairman.  Stanton  R.  Cook,  chair¬ 
man  and  publisher,  Chicago  Tribune, 
was  re-elected  second  vicechairman. 

The  board  also  appointed  Clint 
Formby,  president  of  Formby  Broad¬ 
casting  (io.  of  Hereford,  Texas,  as  one 
of  three  broadcast  representatives  on 
the  21 -member  board. 

The  board  also  re-elected  all  AP 
management  officers.  The  board  met  in 
its  annual  reorganization  following  the 
American  Newspaper  Publishers  Asso¬ 
ciation  convention  in  New  York. 

Strikers  seek  to  buy 
Amsterdam  News 

Thirty-seven  employees,  who  have 
been  on  strike  against  the  weekly  New 
York  Amsterdam  News  since  February 
1  over  wage  demands,  have  offered  to 
buy  the  newspaper  through  an  em¬ 
ployee  stock  ownership  trust. 

The  70-year  old  Amsterdam  News, 
which  serves  the  black  community,  had 
a  circulation  of  around  90,000  a  decade 
ago  but  sold  only  about  43,000  copies  a 
week  prior  to  the  strike.  The  paper  has 
continued  to  publish  since  the  strike 
began,  but  circulation  has  fallen  lower. 

Wilbert  A.  Tatum,  chairman  of  the 
weekly  which  he  said  is  losing 
thousands  of  dollars  each  week,  re¬ 
jected  the  employees’  proposal  but  said 
he  is  interested  in  working  out  a  settle¬ 
ment  to  the  wage  dispute. 
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N.J.  daily  woos 
shopper  advertisers 


The  Record  in  Bergen  County,  New 
Jersey,  went  head  to  head  with  week¬ 
lies  and  shoppers  in  its  circulation  area 
in  a  bid  to  lure  more  non-commercial 
advertisers  into  its  classified  ad  sec¬ 
tion. 

The  paper  ran  a  series  of  ads  telling 
readers  a  three-line,  one-day  ad  in  its 
pages  “will  cost  less  and  reach  more  in 
the  Record  than  in  any  Bergen  weekly 
or  shopper.” 

In  some  ads,  the  Record  cited  a  com¬ 
petitor  by  name  and  stated  a  three-line, 
one-day  “personal  party  classified” 
costs  only  $2.16  for  full-run.  The  same 
three-line  ad  costs  $4  in  a  competing 
weekly  or  shopper,  the  ad  said. 

Ridgewood  News,  a  twice  weekly 
with  12,000  Thursday  circulation  and 
18,000  Sunday  circulation,  and  Fair 
Lawn  Shopper,  with  about  80,000, 
mostly  carrier  delivered,  weekly  cir¬ 
culation,  were  two  of  the  competitors 
named  by  the  Record.  Ridgewood 
News  costs  350  on  Thursdays  and  400 
on  Sundays  and  is  delivered  by  carriers 
and  third  class  mail. 

“There  is  no  war,”  said  Malcolm  H. 
Borg,  chairman  and  chief  executive 
officer  of  the  Record.  “We  are  just  out 
to  capture  every  ad  dollar  we  can  get. 
The  weeklies  are  our  competitors,  and 
we’re  after  the  bucks.” 

Borg  explained  that  since  there  is  no 
other  daily  in  Bergen  County,  the 
weeklies  are  “the  only  people  selling 
classified  against  us.” 

“The  people  who  live  in  Ridgewood 
and  some  of  the  other  towns  with  local 
shoppers  belive  they  are  getting  a  good 
deal  in  those  local  shoppers.  We  are 
showing  them  we  can  offer  a  better 
deal,”  Borg  said. 

John  Morris,  classified  advertising 
manager,  said  the  Record  normally 
charges  $6.48  for  a  three-line  non¬ 
commercial  ad  with  a  three-day  mini¬ 
mum.  For  this  promotion,  the  Record 
eliminated  the  three-day  minimum  re¬ 
quirement,  he  said. 

The  normal  three-day  rate  as  well  as 
the  special  one-day  rate  apply  to  both 
the  150,000  daily  and  225,000  Sunday 
paper,  Morris  said.  He  noted  that 
although  the  Record  publishes  several 
regional  editions  in  Bergen  County,  the 
classified  ads  are  full-run  only. 

Morris  said  the  type  of  ads  picked  up 
in  the  promotion  were  primarily  for  gar¬ 
age  sales,  households,  and  other  types 
of  merchandise  for  $500  or  less  which 
people  tend  to  sell  in  the  spring. 

Morris  said  the  two-week  classified 
promotion  ended  May  8.  He  added  that 

EDITOR  &  PUBLISHER  for  May  14,  1983 


WILL  COST  LESS 
AND  REACH  IVIORE 
IN  THE  RECORD 
THAN  IN  ANY 
BERGEN 
WEEKLY, 

OR  SHOPPER. 

CALL488-3«K) 


Record  ad 


RECORD  PERSONAL 
PARTY  CLASSIFIEDS 
BEAT  THE 

**RIDGEWOOD  NEWS” 
FOR  LOW  RATES 


3lines/1d?y; 
Ridgewood  News,  $4.00 
The  Record,  $2.16 


It  add$>  up  to  advertise  In  The  Record  classifieds. 

>er%  ing  mil  of  \orlA  Jersey  \  clmsslftnl  needs. 


Special  Record  Classified  Offer.  Details  in  today 's  paper. 


Targets  shapper 

the  Record  had  a  similar  promotion  last 
fall. 

Robert  Kelly,  general  manager  of  the 
Ridgewood  News,  said  the  Record’s 
campaign  has  not  had  any  effect  on  his 
publication. 

“I’m  not  sure  what  they’re  trying  to 
do  by  creating  a  low-ball  rate,”  Kelly 
said.  “I’m  surprised  that  the  only  way 
they  feel  they  can  compete  is  by  cutting 
their  rates.  As  far  as  I  can  see,  they’ve 
not  run  one  line  of  their  discount,  base¬ 
ment  advertising.” 

Charles  Wrubel,  publisher  of  Fair 
Lawn  Shopper,  said  he  “loves  the  pub¬ 
licity”  the  Record  is  giving  his  publica¬ 
tion  in  its  ads. 


“What  the  Record  doesn’t  tell  in 
their  ads  is  that  we  get  results,”  Wrubel 
said.  “That’s  why  they’re  dis 
counting.” 

Dick  Kalfus,  publisher  of  Suburban 
News,  a  100,000  weekly  circulation, 
second  class  mailed  shopper  in  Frank¬ 
lin  Lakes,  called  the  Record’s  cam¬ 
paign  a  “cheap  shot.” 

“I  think  its  shabby  of  them  to  do  that. 
They’re  taking  advantage  of  the  adver¬ 
tiser  who  doesn’t  know  it’s  not  what 
you  pay  for  an  ad  but  what  you  get,” 
Kalfus  said.  He  said  the  Record  was 
charging  $2.16  to  give  advertisers  “a- 
bout  800  worth  of  ad.” 

Kalfus  estimated  the  Record  sells  a- 
bout  28,000  copies  in  his  market  area 
with  about  50%  penetration  while  his 
publication  mails  twice  that  amount  in 
northwest  Bergen  County  and  offers 
“100%”  penetration. 

Kalfus  said  the  Suburban  News  ran 
in-house  ads  to  counter  the  daily’s  clas¬ 
sified  ad  campaign  and  believes  “as  a 
result  of  our  effort,”  the  Record  did  not 
mention  his  weekly’s  name  in  its  adver¬ 
tisements. 

“We  try  to  state  the  message  that 
they  are  taking  advantage  of  people,” 
Kalfus  said. 


Seattle  dailies  set 
JoA  for  May  23 

Seattle  Times  and  Seattle  Post- 
Intelligencer  will  merge  business  op¬ 
erations  under  their  Joint  operating 
agreement  on  May  23. 

The  two  dailies  will  continue  to  main¬ 
tain  separate,  and  competing,  editorial 
staffs.  About  200  Post-Intelligencer 
employees  will  be  laid  off  as  a  result  of 
the  JoA. 

Under  the  arrangement,  the  all-day 
Times  will  suspend  its  weekday  morn¬ 
ing  edition  and  handle  advertising,  dis¬ 
tribution,  production  and  other  busi¬ 
ness  operations  for  the  morning  Post- 
Intelligencer. 

The  Times  will  continue  to  publish  its 
Saturday  morning  edition  and  a  com¬ 
bined  Sunday  edition  which  will  con¬ 
tain  six  pages  of  Post-Intelligencer 
editorials  and  features  and  Parade. 

Opponents  to  the  joint  operating 
agreement,  which  include  the  pub¬ 
lishers  of  small  newspapers  in  the  area, 
announced  they  will  appeal  to  the  Un¬ 
ited  States  Supreme  Court  to  have  the 
JoA  terminated. 

The  Justice  Department  approved 
the  JoA  under  the  Newspaper  Pre¬ 
servation  Act.  .A  federal  judge  in  Seat¬ 
tle  then  issued  an  order  blocking  the 
JoA,  but  the  Seattle  newspapers  won 
approval  for  their  plan  on  appeal  to  the 
Ninth  Circuit  Court  of  Appeals  in  San 
Francisco. 
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Capital  Cities 
stockholders 
defeat  ITU  motion 


An  International  Typographical  Un- 
ion-backed  resolution  calling  for  Capit¬ 
al  Cities  Communications  to  issue  a 
complete  report  on  its  labor  practices, 
was  defeated  at  the  annual  sharehol¬ 
ders’  meeting  by  a  vote  of  6,708,000  to 
904,000. 

Capital  Cities  had  unsuccessfully 
attempted  to  keep  the  resolution  off  the 
agenda,  but  was  overruled  by  the 
Securities  and  Exchange  Commission. 

Since  the  resolution  got  the  support 
of  more  than  3%  of  the  13,196,000  eligi¬ 
ble  voting  shares,  however,  it  will  be 
included  in  the  proxy  statement  and  on 
the  agenda  for  next  year’s  annual 
meeting. 

The  resolution,  which  was  proposed 
at  the  meeting  by  Arch  Puddington  of 


the  League  for  Industrial  Democracy, 
received  1 1 .8%  of  the  votes  cast,  and 
6.8%  of  all  eligible  voting  shares. 

The  goal  of  the  resolution  was  to  call 
attention  to  the  ITU’s  labor  dispute  at 
the  Capital  Cities’-owned  Kansas  City 
(Mo.)  StarlTimes,  where  ITU  members 
have  been  working  without  a  contract 
for  nearly  three  years. 

Management  has  met  with  the  union 
at  more  than  100  bargaining  sessions, 
but  the  two  sides  have  not  been  able  to 
reach  agreement  over  job  guarantees 
(E&P,  March  26.) 

In  order  to  promote  their  cause,  the 
ITU  has  organized  a  “Kansas  City  Fair 
Contract  Committee,’’  made  up  of 
national  and  local  union,  business  and 
political  figures. 

About  40  members  of  the  ITU  and 
the  Fair  Contract  Committee  traveled 
to  the  annual  meeting  held  in  Buffalo  at 
the  Capital  Cities-owned  tv  station, 
WKBW.  Only  those  holding  proxy 
votes  were  permitted  to  attend  the 
meeting. 


Calkins  merges 
suburban  dailies 


One  year  after  Calkins  Newspapers 
created  the  evening  Montgomery 
County  Record  to  fill  a  void  left  by  the 
demise  of  the  Philadelphia  Bulletin,  the 
company  merged  the  new  daily  with 
Doylestown  Daily  Intelligencer. 

Montgomery  County,  a  Philadelphia 
suburb,  was  a  circulation  stronghold  of 
the  Bulletin.  Doylestown,  which  is  in 
Bucks  County  where  Calkins  also  pub¬ 
lishes  Bucks  Country  Courier-Times,  is 
also  a  Philadelphia  suburb. 

Charles  P.  Smith,  publisher  of  the 
Daily  Intelligencer,  said  lack  of  adver¬ 
tising  was  the  primary  reason  the  Re¬ 
cord,  which  commenced  publishing  on 
April  19,  1982,  became  a  zoned  edition 
of  the  Intelligencer  on  April  18. 

“The  Record  did  okay  with  the  small 
advertisers.  The  majors  were  reluctant 
to  make  an  additional  buy,’’  Smith 
said. 

The  Montgomery  Record’s  16,000 
subscribers  still  receive  their  newspap¬ 
er  with  that  name  “in  big  letters”  on  the 
top.  Smith  said.  “In  small  letters 
underneath  it  says  ‘an  edition  of  the 
Daily  Intelligencer.’  ” 

The  Record’s  subscribers  are  also 
being  converted  to  morning  home  de¬ 
livery,  a  process  Smith  said  is  sche¬ 
duled  to  be  completed  in  July.  The  In¬ 
telligencer  converted  to  mornings  in 
November,  1981. 

The  Record  was  a  Monday  to  Friday 
paper,  but  the  Daily  Intelligencer  pub¬ 
lishes  seven  days-a-week.  When  Re¬ 
cord  subscribers  are  switched  to  a.m. 
delivery,  they  also  start  receiving  the 
Sunday  Montgomery  Record  edition  of 
the  Intelligencer. 
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Montgomery  Record  subscribers 
will  continue  to  pay  carriers  “the  same 
rate”  they  did  before  the  merger  “for  a 
bigger  newspaper  plus  Sunday ,  ”  Smith 
said,  adding  their  rates  will  not  be  ad¬ 
justed  until  October  1 . 

Smith  said  the  Intelligencer  was  sell¬ 
ing  around  3,000  copies  daily  in  Mont¬ 
gomery  County  while  the  Record  was 
publishing  as  a  separate  newspaper.  He 
said  the  combined  circulation  in  Mont¬ 
gomery  County  is  now  about  19,000 
daily  while  total  circulation  for  the  In¬ 
telligencer  since  the  merger  has  in¬ 
creased  to  44,000  from  28,0(X)  daily  and 
to  46,0(X)  from  30,000  on  Sundays. 

The  Intelligencer  also  will  not  adjust 
its  advertising  rates  until  October  1, 
Smith  said.  The  last  ad  rate  increase  for 
the  Doylestown  paper  was  on  April  1 . 

Smith  said  the  Record’s  ad  rates  “are 
now  a  zoned  rate.”  Full-run  advertis¬ 
ers  continue  to  pay  the  rates  charged  by 
the  Daily  Intelligencer  for  its  pre¬ 
merger  circulation. 

Smith  said  that  when  the  Record  was 
merged  into  the  Intelligencer,  there 
were  “some  layoffs,  consolidation  and 
transfers  to  other  Calkins  newspapers” 
of  the  Montgomery  paper’s  staff. 

Nicholas  P.  Nagurny,  former  editor 
of  the  Record,  became  editor  of  Burl¬ 
ington  County  Times,  a  Calkins  News¬ 
paper  published  in  the  Philadelphia 
suburb  of  Wilmington,  New  Jersey. 
Before  joining  Calkins,  Nagurny  was 
managing  editor  of  the  Philadelphia 
Bulletin. 

The  merger  leaves  Calkins  with  six 
newspapers,  including  its  three  in  the 
Philadelphia  suburbs.  The  other  news¬ 
papers  are  Uniontown  Herald  Stan¬ 
dard  and  Beaver  County  Times  in  west¬ 
ern  Pennsylvania  and  South  Dade 
News  Leader  in  Florida. 


Although  there  were  Buffalo  police 
and  private  security  guards  on  hand, 
there  were  no  confrontations. 

After  the  meeting,  Thomas  Murphy, 
board  chairman  of  Capital  Cities,  met 
with  ITU  second  vicepresident  Robert 
Wartinger,  to  informally  discuss  the 
situation  in  Kansas  City. 

Pulitzer  prize  winner 
ordered  to  testify 

Loretta  Tofani,  a  Washington  Post 
reporter  who  won  this  year’s  Pulitzer 
Prize  for  local  reporting,  was  ordered 
by  Maryland’s  Court  of  Appeals  to  tes¬ 
tify  before  a  grand  jury  about  her 
award-winning  series  investigating 
male  rapes  in  Prince  George’s  County 
jail. 

The  Maryland  court  ruled  5  to  2  that 
neither  the  First  Amendment,  nor  the 
state’s  shield  law  protecting  reporters 
from  having  to  reveal  confidential 
sources,  precludes  Tofani  from  tes¬ 
tifying. 

Judge  Arthur  Ahalt  of  Circuit  Court 
had  ruled  that  since  the  series,  which 
appeared  last  fall,  named  many  rapists 
and  victims  by  name,  Tofani  could  not 
claim  First  Amendment  immunity. 

Judge  Ahalt  said  the  shield  law  applied 
only  to  confidential  sources. 

Virginia  Rodriguez,  a  Post  spokes¬ 
woman,  said  the  newspaper  had  no 
comment  on  the  Appeals  Court’s  rul¬ 
ing.  She  added  that  Tofani  was  present¬ 
ly  spending  a  year  in  Japan  on  a  Ful- 
bright  Scholarship. 

Tofani’s  attorney,  Kevin  Baine,  said 
there  is  “an  understanding  among  par¬ 
ties’  ’  that  she  would  return  to  this  coun¬ 
try  “if  necessary  to  answer  the  sub¬ 
poena.” 

The  grand  jury  indicted  12  men  as  a 
result  of  its  investigation  growing  out  of 
Tofani’s  stories.  Prince  George’s 
County  State’s  Attorney  Arthur  Mar¬ 
shall  believes  he  can  get  three  more 
indictments  and  said  he  wants  Tofani’s 
testimony  not  to  reveal  her  unidentified 
sources  but  to  “affirm  her  statements 
in  court.” 

Five  win  Southam 
Fellowships 

Five  journalists  were  awarded  1983 
Southam  Fellowships. 

Selected  for  the  eight-month  fel¬ 
lowships  at  University  of  Toronto  were 
Wendy  Koenig,  32,  who  has  been  with 
the  Edmonton  Journal  for  five  years; 
Murray  Campbell,  33,  day  city  editor  at 
the  Toronto  Globe  and  Mail;  Linda 
Hossie,  32,  city  hall  columnist  for  the 
Vancouver  Sun;  Bill  Peterson,  28,  an 
editorial  writer  at  the  Saskatoon  Star- 
Phoenix;  and  Joann  Webb,  3 1 ,  a  former 
editor  of  Harrowsmith  magazine  now 
freelancing  in  Toronto. 
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study  for  ASNE  finds: 

Journalism  rules  cause 
bad  ethical  decisions 


A  journalism  professor  and  former 
reporter  proposed  (May  9)  that  a  reeva¬ 
luation  be  made  of  journalistic  prac¬ 
tices  to  rid  the  profession  of  unethical 
acts. 

In  a  report  prepared  for  the  Amer¬ 
ican  Society  of  Newspaper  Editor’s 
ethics  committee,  Philip  Meyer,  who  is 
the  William  Rand  Kenan  Jr.  Professor 
of  Journalism  at  the  University  of 
North  Carolina,  Chapel  Hill,  said  un¬ 
ethical  acts  by  newspaper  people  some¬ 
times  result  from  hasty  and  overly  rigid 
application  of  journalism’s  own  ethical 
conventions. 

“We  are  all  victims  of  our  own 
haste,’’  Meyer  told  the  annual  meeting 
of  ASNE,  held  at  the  Denver  Fairmont 
Hotel.  “We  make  evaluations  too 
quickly,  often  thoughtlessly,  and  with¬ 
out  the  critical  self-examination  that 
would  tell  us  if  the  path  we  are  on  really 
takes  us  where  we  want  to  go.’’ 

Meyer  analyzed  the  responses  of  edi¬ 
tors,  publishers,  and  staff  members  at 
newspapers  representing  more  than 
half  the  daily  circulation  in  the  U.S.  to  a 
series  of  questions  about  ethical  prob¬ 
lems  for  a  report  for  ASNE’s  ethics 
committee.  He  found  that  “certain 
journalistic  reflexes,’’  more  than  consi¬ 
dered  judgment,  dominated  much  of 
the  thinking  about  ethical  problems. 

One  such  reflex,  he  said,  is  the  urge 
to  publish  news  at  any  cost  even  when 
it  is  damaging  to  individuals  or  the  com¬ 
munity  with  no  off-setting  benefit. 

He  said  the  survey  results  “suggest 
that  the  news  person’s  urge  to  get  the 
story  into  print  can  override  a  great 
variety  of  other  considerations.  When 
the  urge  is  strong — and  it  usually  is — it 
can  cause  problems  from  being  consi¬ 
dered  on  an  ethical  plane  at  all.’’ 

Another  example  of  what  Meyer  cal¬ 
led  a  “visceral  response’’  to  ethical 
problems  is  the  traditional  attitude  to¬ 
ward  its  own  business  operation.  While 
formed  to  combat  real  abuses,  he  said 
that  conventional  attitude  may  make 
reporters  and  editors  overly  suspicious 
of  any  kind  of  economic  transaction. 

Meyer  found  the  most  frequently  en¬ 
countered  class  of  ethical  problems  in¬ 
volves  fairness,  balance  and  objectiv¬ 
ity,  including  the  allocation  of  space  to 
opposing  interests  and  providing  the 
right  of  reply  to  criticism.  He  said  edi¬ 
tors  representing  64%  of  the  daily  cir¬ 
culation  said  such  problems  serious 
enough  to  merit  newsroom  discussion 
were  encountered  at  least  monthly. 

Other  kinds  of  problems  come  up 
much  less  frequently.  The  second  most 
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frequent  class  of  problems,  discussed 
at  least  monthly  in  newsrooms  repre¬ 
senting  29%  of  national  circulation, 
deals  with  invasion  of  privacy.  Prob¬ 
lems  involving  confidential  sources 
were  next  at  36%. 

The  most  “ethically  efficient’’  news¬ 
paper  operations,  Meyer  said,  are 
those  whose  publishers  work  closely 
with  editors  to  enhance  the  quality  of 
the  paper  and  refrain  from  using  their 
authority  to  gain  special  treatment  for 
friends  or  organizations. 

Editors  and  publishers  at  such  news¬ 
papers  had  higher  opinions  of  one 
another  and  better  staff  morale,  he 
said.  Publishers  in  such  cases  were  less 
likely  to  decide  ethical  questions  by  the 
blind  application  of  conventional  prac- 
^tices,  he  said. 

,  Such  publishers  are  less  likely  to  be¬ 
lieve  that  newspapers  should  follow 
written  codes  and  more  likely  to  favor 
deciding  issues  on  a  case-by-case  basis, 
he  added.  On  the  other  hand,  the 
strongest  belief  in  codes  came  from 
publishers  who  are  the  least  involved 
with  the  newsroom,  the  ones  “who  are 
least  likely  to  get  their  hands  dirty  with 
real-life  applications  of  those  codes.’’ 

Meyer  cited  the  case  of  a  newspaper 
columnist  who  cooperated  with  the 
FBI  by  writing  a  column  designed  to 
trap  a  killer  despite  a  journalistic  con¬ 
vention  that  reporters  should  never 
cooperate  with  law-enforcement 
officers. 

This  convention,  Meyer  said,  grew 
out  of  the  need  to  report  objectively  on 
oppressive  law  enforcement  tactics 
during  the  civil-rights  and  anti-war 
movements.  Such  rules  tend  to  persist, 
he  said,  long  after  their  original  purpose 
is  forgotten. 

He  proposed  that  journalistic  deci¬ 
sion  makers  take  the  time  to  look  be¬ 
hind  the  conventional  rules  “to  discov¬ 
er  what  they  really  value.’’ 

The  survey  turned  up  indications 
that  newspaper  staff  people  are  more 
likely  than  either  editors  or  publishers 
to  carry  the  conventional  rules  to  an 
extreme.  Newspaper  management  is 
much  more  flexible,  and  “the  staff 
appears  as  a  conservative  force  in  the 
survey,  he  said. 

Editors  and  publishers  tend  to  see 
alike  on  the  substance  of  most  ethical 
issues,  but  they  differ  sharply  on  who 
should  be  responsible  for  resolving 
them.  Each  group  believes  that  it  has 
the  primary  responsibility  and  accords 
a  lesser  rule  to  the  other  group,  Meyer 
said. 


He  suggested  that  newspapers  form 
interdepartmental  ethics  committees  to 
examine  ethical  problems  and  work  at 
“surfacing  and  examining  questions 
that  might  otherwise  go  unexamined.’’ 

UPl  owners  try 
to  provide  answers 

The  new  owners  of  United  Press  In¬ 
ternational  were  asked  to  cite  specific 
reasons  why  newspapers  should  con¬ 
tinue  subscribing  to  the  wire  service 
when  questioned  at  the  American  Soci¬ 
ety  of  Newspaper  Editors’  convention 
in  Denver. 

Douglas  Ruhe  and  William  Geissler, 
co-owners  of  UPI,  were  questioned  by 
Will  Jarrett,  executive  editor  of  Denver 
Post,  and  Paul  Janensch,  executive  edi¬ 
tor  of  Courier  Journal  and  Louisville 
Times. 

“What  can  you  provide  newspaper 
editors  that  AP  (Associated  Press)  can¬ 
not  provide  at  the  present  time?’’  asked 
Jarrett. 

“I  think  that’s  one  of  our  problems,’’ 
Ruhe  answered.  “When  you  study  the 
services,  they’re  very  similar  and  dif¬ 
ferentiation  is  one  of  the  things  we  have 
to  work  to  develop  without  moving 
away  from  the  basic  service.’’ 

Ruhe  said  he  thinks  UPI  “hustles 
harder’’  and  “beats  AP  a  lot  of  times 
and  is  better  written,  but  that’s  a  sub¬ 
jective  judgment.’’ 

Janensch  told  the  UPI  owners  they 
“blew  an  in  opportunity  in  failing  to 
answer  Will  Jarrett’s  question.  I’ll  give 
you  another  opportunity  to  answer 
that.’’ 

“To  be  honest  with  you,  it’s  tough 
question  to  answer,  and  it’s  one  of  the 
reasons  UPI  has  lost  business,’’  Ruhe 
said.  “The  two  services  had  become  so 
similar  to  each  other  that  they  (news¬ 
papers)  picked  one  or  the  other  and  in 
most  cases  picked  UPI  over  AP.’’ 

Ruhe  said  one  of  the  reasons  UPI  is 
seeking  to  differentiate  itself  from  AP  is 
“to  have  elements  of  the  service  that 
are  superior  so  that  there  will  be  this 
attraction  to  UPI.’’ 

Ruhe  pointed  out  that  a  past  survey 
showed  60%  of  the  material  on  the  two 
wire  services  is  different. 

Geissler  said  that  in  national  and  in¬ 
ternational  coverage  there’s  “compa¬ 
rability”  with  AP’s  coverage  and  said 
“in  many  states  we  are  stronger.  I  think 
in  most  parts  of  the  country  you  can  take 
UPI  over  AP  and  not  skip  a  beat.” 

Geissler  said  UPI  has  opened  new 
bureaus,  added  a  feature  service,  and  is 
“experimenting”  with  packaging  its  in¬ 
formation  “to  reduce  the  amount  of 
copy  that  you  (editors)  will  have  to  ex¬ 
perience.” 
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EEO  head  wants  new  laws 
to  give  agency  more  clout 


“If  I  had  my  way  the  Equal  Employ¬ 
ment  Opportunity  laws  would  have  at 
least  as  much  teeth  as  the  anti-trust 
laws,”  Chairman  Clarence  Thomas  of 
the  Equal  Employment  Opportunity 
Commission,  told  the  general  AN  PA 
morning  session  April  27  at  the  Wal¬ 
dorf-Astoria  in  New  York. 

“Violators  would  be  put  on  notice,” 
Thomas  said,  “that  the  Equal  Employ¬ 
ment  Opportunity  laws  employ  the 
same  sanctions  as  other  important 
federal  statutes.  No  one  would  be 
allowed  to  escape  the  sword  of  justice 
by  raising  objections  and  considera¬ 
tions  which  have  their  place  in  the  halls 
of  Congress,  not  in  the  courts  of  law.” 

Thomas  declared  that  competing  so¬ 
cial  concerns,  cost  considerations,  and 
negotiating  delays  in  the  imposition  of 
remedies  should  not  be  “standard 
fare.” 

He  said  that  with  more  meaningful 
sanctions  in  place,  the  commission 
could  “safely  move  away  from  the 
tendency  to  parcel  out  advantages  and 
preferences”  without  endangering  sta¬ 
tus  of  the  EEO  laws.  Thomas  added 
that  it  makes  “no  sense  to  talk  about 
rights  unless  we  intend  to  protect  them 
and  we  have  the  clout  to  protect  them.” 

Rejecting  some  arguments  that  com¬ 
pliance  should  be  deferred  because  the 
price  is  too  expensive,  Thomas  asked, 
“How  can  we  measure  the  value  of 
civil  rights?  Can  civil  rights  be  bought, 
sold  and  disposed  of  because  of  econo¬ 
mic  expedience?  Can  civil  rights  of  an 
individual  be  traded  away  because  it  is 
cheaper  to  discriminate  than  not  discri¬ 
minate?” 

Thomas  added  that  the  commission 
must  continue  to  treat  the  rights  of  an 
individual  as  rights  and  not  as  commod¬ 
ities  to  be  bargained  away. 

In  measuring  the  guidelines  against 
their  critical  purpose,  Thomas  noted 
that  if  no  need  for  major  revision  is 
seen,  there  will  not  be  a  call  for  revi¬ 
sion.  But,  he  added,  “We  can  not  go  it 
alone.  The  press  as  always  will  have  a 
vital  role  to  play  in  meeting  this  chal¬ 
lenge,  informing,  enlightening,  and  in¬ 
suring  that  this  nation  stays  on  track.” 

The  press,  Thomas  declared,  must 
live  up  to  its  responsibility  in  reporting 
the  tough  issues  in  a  context  which 
gives  meaning  and  must  “reject  the  use 
of  shorthand  references,  such  as  forced 
busing  and  reverse  discrimination, 
which  inflame  rather  than  inform.” 

Nancy  Hicks,  president  of  the  Insti¬ 
tute  for  Journalism  Education,  based  at 
the  University  of  California,  Berkeley, 
told  the  publishers  placement  of  minor¬ 


ities  was  slowed  last  year  by  the  reces¬ 
sion.  But,  she  added,  the  institute’s  Job 
Net  program  so  far  this  year  has  placed 
as  many  as  it  did  all  last  year.  She  noted 
a  great  deal  of  success  in  placing  minor¬ 
ities  at  small  newspapers  and  urged 
publishers  as  an  organization  to  get 
really  involved  in  the  program. 

“Be  more  aggressive  consumers  of 
journalism  education,”  she  urged.” 

Christy  Bulkeley,  publisher  of  the 
Danville  (Ill.)  Commercial-News,  up¬ 
dated  progress  on  the  research  of  Jean 
Gaddy  Wilson  at  the  University  of  Mis¬ 
souri  on  “Taking  Stock — Women  in 
the  Media  20  Years  Before  the  21st 
Century.” 

She  said  that  Wilson  has  completed 
140  interviews  with  reporters,  editors, 
publishers,  personnel  and  corporation 
executives.  Questionnaires  are  being 
readied  to  send  out  within  a  few  weeks 
and  it  is  anticipated  first  results  of  the 
research  study  will  be  released  before 
the  next  ANPA  meeting,  Bulkeley  said. 

The  study  is  being  funded  by  Gan¬ 
nett,  Knight-Ridder  and  the  American 
Association  of  University  Women. 

Canadian  Press 
elects  10  directors 

Ten  members  were  elected  to  the 
Canadian  press  board  of  directors,  rep¬ 
resenting  the  geographic  regions  of  the 
national  newsgathering  co-operative. 

Atlantic:  Tom  Crowther,  Frederic¬ 
ton  Gleaner. 

Quebec-Ontario  English:  Paddy 
Sherman,  Ottawa  Citizen;  R.J.  Doyle, 
Toronto  Globe  and  Mail;  Arthur  E. 
Wood,  Cambridge  (Ont.)  Reporter. 

Priarie:  Donald  Nicol,  Winnipeg 
Free  Press;  J.P.  O’Callaghan,  Calgary 
Herald. 

British  Columbia  and  Yukon:  Peter 
G.  White,  Port  Alberni  (B.C.)  Valley 
Times’,  Colin  McCullough,  Victoria 
Times-Colonist. 

French-language:  Chrles  D’ Amour, 
Trois-Rivieres  (Que.)  Le  Nouvelliste 

Director  at  large:  William  Newbig- 
ging,  Edmonton  Journal. 

Will  handle  sale 

Field  Enterprises  has  picked  the  in¬ 
vestment  banking  firm  of  Goldman, 
Sachs  &  Co.  to  handle  the  sale  of  the 
Chicago  Sun-Times. 

Field  announced  on  April  15  that  its 
shareholders  planned  to  liquidate  the 
company  and  sell  some  of  its  assets. 


NJ.  Supreme  Court 
opens  pretrial  hearing 

The  New  Jersey  Supreme  Court 
ruled  (April  26)  that  the  press  and  pub¬ 
lic  is  constitutionally  entitled  to  attend 
pretrial  hearings  in  criminal  prosecu¬ 
tions. 

The  state’s  high  court  ordered  re¬ 
lease  of  the  transcripts  of  testimony 
given  at  a  February  24  bail  hearing  in 
Warren  County  for  a  man  charged  with 
the  murder  of  a  25-year  old  waitress. 

The  accused  murderer,  James 
Koedatich,  has  been  held  in  lieu  of 
$250,000  bail  since  the  hearing.  The 
testimony  given  at  the  pretrial  hearing 
linked  him  to  the  murder  location. 

At  the  time  of  the  hearing,  Koeda- 
tich’s  attorney  sought  to  bar  the  press 
and  the  public.  He  claimed  publication 
of  the  testimony  from  the  pretrial  hear¬ 
ing  would  jeopardize  his  client’s  right 
to  a  fiar  trial. 

Since  the  court’s  ruling  on  April  26, 
several  newspapers  have  published 
accounts  of  the  testimony,  which  re¬ 
veals  how  police  went  about  gathering 
the  evidence  that  led  to  the  arrest  of 
Koedatich. 

Several  newspapers,  including  the 
Newark  Star  Ledger,  New  York  Times, 
Trenton  Times,  Morristown  Daily  Re¬ 
cord,  Easton  (Pa.)  Express,  New 
Jersey  Press  Association  and  WCBS-tv 
joined  together  to  protest  the  decision 
to  close  the  bail  hearing.  It  was  post¬ 
poned  once  and  three  days  before  it 
was  to  be  held.  New  Jersey  Supreme 
Court  Justice  Robert  Wilentz  issued  an 
order  allowing  it  to  be  conducted  with 
the  press  and  public  excluded. 

At  that  time,  Wilentz  said  the  court 
would  study  whether  publicity  from 
such  hearings  jeopardizes  a  suspect’s 
constitutional  right  to  a  fair  trial.  The 
court  heard  arguments  and  reserved 
decision  until  its  announcement  on 
April  26. 

The  New  Jersey  Attorney  General 
also  protested  the  potential  closing  of 
pretrial  hearings. 

Perlik  to  seek 
Guild  re-election 

Newspaper  Guild  president  Charles 
Perlik,  Jr.,  and  secretary-treasurer 
Charles  Dale,  the  union’s  two  full¬ 
time  officers,  will  seek  re-election  at 
this  summer’s  annual  convention  June 
27-July  1  in  Cleveland. 

International  chairperson  Harry  S. 
Culver  of  the  (U.S.)  Wire  Service  Guild 
will  also  seek  re-election. 

The  announcements  were  made  dur¬ 
ing  the  Guild’s  International  Executive 
Board  spring  meeting.  No  opposing 
candidates  have  as  yet  declared  them¬ 
selves. 
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Shaky  Sovereignty 


Mideast  peac 
still  possible, 
Shultz  says 
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wages  ctxistjiit  hattie  against  outside  forces 


Watching  the  horses  run 


At  The  Dallas  Morn¬ 
ing  News,  we’re 
joining  forces  with 
the  most  respected  newspa¬ 
pers  in  the  nation.  Newspapers 
that  assemble  the  talents  of 
some  of  the  world’s  most 
prestigious  journalists.  That’s 
why  we’re  proud  to  announce 
the  formation  of  a  leading  sup¬ 
plemental  news  syndicate,  the 
Independent  Press  Service. 

Along  with  the  resources  of 
an  extensive  network  of  corre¬ 


spondents  in  major  U.S.  cities 
and  around  the  world,  the 
Independent  Press  offers 
subscribers  a  full  range  of 
reporting.  Including  the 
journalistic  expertise  of  a 
prize- winning  staff  of  writers, 
editors  and  columnists. 

The  Independent  Press  Serv 
ice  combines  the  attributes 
of  four  leading  newspapers, 
serving  over  150  clients  in  the 
U.S.,  as  well  as  clients  in 
Western  Europe,  Southeast 


Asia  and  Australia.  This  pro¬ 
vides  subscribers  with  a  daily 
in-depth  look  at  all  the  events 
that  make  the  news.  News  that 
closely  affects  our  readers. 

Only  the  Independent  Press 
Service  utilizes  the  independ¬ 
ent  resources  of  The  Boston 
Globe,  The  Baltimore  Sun,  the 
Chicago  Sun-Times,  and  The 
Dallas  Morning  News.  And  at 
The  Dallas  Morning  News, 
we’re  proud  to  be  a  part  of 
this  distinguished  group. 


Tlie  Voice  of  Texas 


N.Y.  Times  admits 
to  overplaying  story 


New  York  Times  in  its  new  “Editors’ 
Note”  column,  appearing  on  Page  One 
of  its  metropolitan  news  section,  took 
issue  with  its  own  coverage  of  a  PBS 
program’s  look  at  the  controversial 
CBS  documentary,  “The  Uncounted 
Enemy:  A  Veteran  Deception.” 

The  Times  story  by  Frank  Prial  and 
headlined  “CBS  Vietnam 
Documentary  Faulted”  ran  on  April  21 
six  columns  across  the  top  of  the  back 
page  of  the  newspaper’s  C  section, 
where  television  news  and  reviews 
often  appear. 

The  700-word  story  said  PBS’  “In¬ 
side  Story,”  hosted  by  Hodding  Carter 
III,  former  State  Department  spokes¬ 
man,  contended  CBS  failed  to  prove  its 
contention  that  United  States  military 
officials  including  General  William  C. 
Westmoreland,  former  commander  of 
American  military  forces  in  Vietnam, 
deceived  the  public  and  President  Lyn¬ 
don  B.  Johnson  about  enemy  troop 
strength. 

Westmoreland  is  suing  CBS  for  $120 
million  in  libel  damages  because  of  the 
documentary  which  was  produced  by 
George  Crile  and  narrated  by  Mike 
Wallace.  CBS  News  complied  with  a 
judge’s  ruling  that  it  had  to  make  avail¬ 
able  to  Westmoreland  its  internal  in¬ 
vestigation  of  how  the  documentary 
was  made  (E&P,  April  30,  p.  46).  The 
investigation,  by  senior  executive  pro¬ 
ducer  Burton  Benjamin,  found  the  the 
documentary  violated  CBS  News’ 
standards  but  stood  by  the  story’s  con¬ 
tentions. 

A.M.  Rosenthal,  executive  editor, 
told  a  workshop  session  of  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion’s  convention  it  was  his  decision, 
after  discussing  the  matter  with  his 
staff,  that  the  Editors’  Note  dealing 
with  Prial’s  story  be  written.  The  note, 
which  did  not  mention  Prial’ s  name, 
told  readers:  “By  the  Times’  own  stan¬ 
dards  of  news  judgment  and  fairness, 
the  article  was  too  long  and  too  promin¬ 
ently  displayed.” 

The  Times  said  the  debate  over  the 
CBS  documentary  “had  long  been  de¬ 
tailed”  in  the  newspaper  and  pointed 
out  that  “nothing  in  the  Times  account 
suggested  the  criticism  of  CBS  by  ‘In¬ 
side  Story’  was  fresh,  substantive  or 
otherwise  newsworthy  .  .  .By  its 
length,  the  Times  article  seemed  to  im¬ 
ply  that  the  criticisms  of  CBS  were 
fresh  or  newly  substantiated.” 

Rosenthal  told  Editor  &  Publisher 
that  the  Editors’  Note  column  origin¬ 
ated  with  a  memo  he  sent  to  the  Times’ 
entire  editorial  staff  last  February.  The 


purpose  of  the  column,  which  does  not 
run  everyday,  was  to  give  the  editors  a 
way  to  address  stories  which  may  be 
factually  correct  but  “bothered  us  jour¬ 
nalistically,”  Rosenthal  said. 

Rosenthal  said  that  he  is  “pleased” 
with  the  Times  policy  of  running  cor¬ 
rections  of  factual  errors,  but  “we  nev¬ 
er  get  down  to  the  really  tough  issues 
we  discuss  among  ourselves  that  have 
to  do  with  fairness.” 

At  the  top  of  the  column,  the  Times 
explains  to  readers  that  its  corrections 
will  continue  to  deal  with  factual  errors 
while  the  Editors’  Note  “amplifies  or 
rectifies  what  the  editors  consider  sig¬ 
nificant  lapses  of  fairness,  balance  or 
perspective.” 

Rosenthal  said  his  concern  with  the 
Times  story  related  solely  to  the 
“abstract”  fairness  issue.  “I  was  not 
interested  in  CBS  or  Westmoreland  or 
anything,”  he  said,  adding  that  he  nev¬ 
er  spoke  with  anyone  at  CBS  about  the 
Times  story  and  that  no  one  from  CBS 
had  contacted  him  about  it. 

“When  you  are  dealing  with  a  per¬ 
son’s  or  an  institution’s  reputation, 
merely  to  repeat  the  charges  struck  me 
as  not  quite  the  right  thing  to  do,”  he 
said.  “I  felt  the  story  was  unfair.  My 
colleagues  also  thought  it  was  unfair.” 

Rosenthal  commented  that  other 
Editors’  Notes  have  dealt  with  an  “un¬ 
fair  headline,”  a  story  which  “failed  to 
repesent  fully  what  was  said,”  and  a 
story  about  a  meeting  of  clergy  which 
presented  those  on  one  side  of  an  issue 
but  omitted  to  state  there  were  clergy 
on  the  other  side. 

In  a  recent  Editors’  Note,  the  Times 
said  that  “because  of  an  editorial  over¬ 
sight,”  it  failed  to  cover  a  Salute  to 
Israel  Parade  which  drew  hundreds  of 
thousands  of  onlookers  and  an  esti¬ 
mated  50,000  marchers  and  as  a  result, 
“warranted  coverage.” 

Rosenthal  provided  E&P  with  a  copy 
of  his  memo  to  the  editorial  staff.  He 
stated  that  running  the  Editors’  Note 
column  “will  not  be  a  simple  policy  to 
carry  out”  and  was  likely  to  lead  to 
“differences  between  us  and  the  read¬ 
ers  as  to  whether  or  not  an  Editors’ 
Note  is  called  for.” 

Rosenthal  stated  that  the  Times  “will 
not  allow  the  policy  to  be  trivialized  or 
politicized,  and  we  will  use  our  own 
judgment.” 

Ned  Schnurman,  executive  producer 
of  “Inside  Story,”  said  the  program’s 
reaction  to  the  Editors’  Note  “was  one 
of  disbelief.  We  failed  to  comprehend 
why  the  Times  thought  it  was  not  a 
newsworthy  story.” 


Church  leader  raps 
press  on  coverage 

Dr.  A.  James  Armstrong,  president 
of  the  National  Council  of  Churches, 
has  told  a  conference  of  journalists  how 
he  thinks  the  media  have  fallen  down 
on  the  job  in  reporting  about  him  and 
his  organization. 

In  a  talk  at  Franklin  College  in  Frank¬ 
lin,  Indiana,  Armstrong  addressed  the 
charges  aired  earlier  this  year  on  “60 
Minutes”  and  in  Reader’s  Digest  that 
the  National  and  World  Councils  of 
Churches  have  supported  “terrorists” 
in  Third  World  countries. 

Among  the  “terrorists,”  he  said,  are 
members  of  “the  church  in  Namibia” 
who  are  resisting  incursions  from 
South  Africa. 

“The  fact  is  that  these  people,  fight¬ 
ing  for  their  own  land,  probably  have 
far  more  reason  to  fight  than  a  James 
Madison,  a  Thomas  Jefferson,  a 
George  Washington,  a  Thomas  Paine, 
or  a  Nathan  Hale,”  Armstrong  told  the 
April  18  conference  on  “Reporting  the 
News  of  Religion.” 

“And  if  the  Namibians  were  white 
and  the  South  Africans  were  black,  my 
guess  is  that  we  wouldn’t  be  hearing  the 
same  indignant  responses. 

“None  of  this  information  was 
shared  by  the  media  when  they  talked 
of  the  dastardly  aid  to  SWAPO  (South¬ 
west  African  People’s  Organization),” 
Armstrong  said. 

Armstrong,  who  is  also  United 
Methodist  bishop  of  Indiana,  addres¬ 
sed  a  group  that  included  representa¬ 
tives  of  23  daily  newspapers,  most  from 
Indiana.  The  conference  was  spon¬ 
sored  by  the  Franklin  College  journal¬ 
ism  department  and  the  national  Reli¬ 
gion  Newswriters  Association. 

Armstrong,  who  oversees  Indiana’s 
1,400  United  Methodist  churches,  said 
“60  Minutes”  covered  a  state  meeting 
of  the  denomination  that  strongly  sup¬ 
ported  the  work  of  the  National  and 
World  Councils.  But  a  pastor  and  a 
church  who  opposed  the  councils  were 
the  only  ones  shown  on  the  air,  he  said. 

Others  on  the  program  were  Bruce 
Buursma,  religion  editor  of  the  Chica¬ 
go  Tribune;  Lee  Z.  Steele,  religion  edi¬ 
tor  of  the  Toledo  Blade;  John  Long, 
religion  writer  for  the  Courier-Journal, 
Louisville;  Stewart  Huffman,  editor  of 
the  Columbus  {InA.)  Republic,  and  Wil¬ 
liam  Helm,  editor  of  the  Indiana  Baptist 
Church. 

The  speakers  urged  newspapers  to 
get  important  religion  coverage  off  the 
church  page  and  into  the  mainstream  of 
coverage. 

“There  are  more  people  in  a  house  of 
worship  on  the  weekend  than  in  base¬ 
ball  stadiums  all  year  long,”  Buursma 
said. 
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\  when  your 
M  publisher  asks 
W  for  increased 
circulation,  put  all 
our  cards  on  the  table 


They're  COMPUTERIZED 
BINGO  CARDS,  part  of  a  com¬ 
pletely  new  game  from  Girling 
Wade  Marketing  Inc.  Bill  Girling 
and  Stephen  Wade  have  been  help¬ 
ing  newspapers  build  larger  circula¬ 
tions  for  15  years. 

Their  COMPUTERIZED  BINGO 
GAME  generates  the  best  results! 

•  Tested  and  proven  with  daily 
tabloid  and  broadsheet  news¬ 
papers,  increasing  circulation 
from  10%-20%. 

•  Single  paper  and  home  delivery 
increases  in  competitive  markets. 

•  Metro,  suburban  and  rural 
increases. 

•  Successful  bridging  of  price 
increases. 

•  Stimulates  sagging  advertising 
revenues. 

Girling  Wade  will  be  in  Chicago 
at  the  INPA  conference  in  May,  but 
if  you  need  results  in  a  hurry,  phone 
(416)  367-1133  or  fill  in  the  coupon 
for  a  full  deck  -  it  will  be  loaded  in 
your  favour. 

For  the  complete  deal 
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JSTALCODE 


BUSINESS  TELEPHONE 


.  12  Sheppard  St.,  Suite  301 

iC  Toronto,  Ont,  Canada  M5H3A1 
(416)367-1133 


Public  firms 
first  quarter 

Reports  of  first  quarter  earnings 
showed  most  publicly  held  newspaper 
companies  continued  to  enjoy  growth 
in  their  revenues  and  net  incomes. 

Dow  Jones  &  Co.  reported  its  first 
quarter  net  income  increased  29.5%  to 
$23.5  million,  or  370  per  share,  from 
year-earlier  net  income  of  $18.1  mil¬ 
lion,  or  290  per  share. 

Revenues  in  the  first  quarter  rose  to 
$1%.8  million  from  $170.7  million,  a 
15.3%  increase. 

Per  share  earnings  reflect  a  2  for  1 
stock  split  last  January. 

Dow  Jones  said  Wall  Street  Journal 
ended  the  quarter  with  2,050,000  daily 
circulation,  up  from  2,005,000  a  year 
earlier.  Advertising  linage  during  the 
quarter  was  “essentially  flat,  with  a 
gain  in  display  linage  offset  by  a  decline 
in  classified  advertising,”  the  company 
said. 

Ottaway  Newspaper’s  ad  linage  in¬ 
creased  about  2%  in  the  first  quarter. 
Customers  receiving  information  from 
Dow  Jones  News/Retrieval  database 
rose  to  70,000  in  the  quarter  from 
60,000  on  January  1 . 

Post  Corp.  based  in  Appleton,  Wis., 
showed  a  dramatic  first  quarter  in¬ 
crease  in  net  income  to  $485,000,  or  250 
per  share,  from  $185,000,  or  100  per 
share,  a  year-earlier. 

Post’s  revenues  were  $20.4  million 
compared  to  $18.4  million  a  year  ear¬ 
lier. 

The  company  said  improved  results 
in  its  newspaper  and  commercial  print¬ 
ing  divisions  more  than  overcame  a 
drop  in  earnings  by  its  broadcast  divi¬ 
sion. 

Harte-Hanks  Communications  saw 
its  first  quarter  net  income  rise  12%  to 
$4.9  million  from  $4.4  million  a  year 
earlier.  Earnings  per  share  in  the  quar¬ 
ter  rose  to  500  from  450  last  year. 

Harte-Hanks’  operating  revenues  in 
the  first  quarter  were  $97.8  million,  a 
13%  increase  over  last  year’s  $86.3  mil¬ 
lion. 

Harte-Hanks  during  the  first  quarter 
signed  an  agreement  to  sell  $50  million 
in  long  term  notes  to  two  institutional 
investors.  The  notes  will  bear  interest 
at  12y8  and  have  a  final  maturity  in 
1995.  Proceeds  from  the  notes  will  be 
applied  to  the  reduction  of  rate  sensi¬ 
tive  debt  under  Harte-Hanks’  revolver 
credit  lines. 

Despite  its  “substantial  start-up 
costs”  for  USA  Today,  Gannett  Co. 
reported  its  net  income  in  the  first  quar¬ 
ter  grew  by  2%  to  $32.2  million,  or  610 
per  share,  from  $3 1 .6  million,  or  600  per 
share,  a  year  earlier. 
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report 

gains 

Gannett’s  revenues  grew  by  14%, 
rising  to  $386.8  million  from  $338.9  mil¬ 
lion  in  the  year-earlier  period. 

Gannett  said  all  divisions  contri¬ 
buted  to  the  increased  revenues  and  net 
income. 

Affiliated  Publications,  publisher  of 
Boston  Globe,  announced  its  first  quar¬ 
ter  net  income  increased  to  $3.08  mil¬ 
lion,  or  390  per  share,  from  year-earlier 
net  income  of  $2.6  million,  or  330  per 
share.  The  per-share  results  were  ad¬ 
justed  for  3  for  2  stock  split  last 
January. 

Affiliated’s  first  quarter  revenues 
were  $64.9  million  compared  to  last 
year’s  $59.3  million. 

Lee  Enterprises,  which  reports  on  a 
fiscal  year  beginning  October  1 ,  said  its 
net  income  for  the  second  fiscal  quarter 
was  $2.76  million  versus  $2.81  million  a 
year  ago.  Earnings  per  share  remained 
flat  at  200. 

Operating  revenues  for  the  quarter 
reached  $38.4  million  compared  to 
$36.1  million  a  year  ago. 

For  the  first  six  months  of  Lee’s  fis¬ 
cal  year,  net  income  was  $8.6  million, 
or  620  per  share,  compared  to  $7.95 
million,  or  570  per  share,  a  year  earlier. 
Operating  revenues  for  the  half  rose  to 
$84.7  million  from  $79.1  million. 

Media  General  reported  its  first  quar¬ 
ter  net  income  increased  to  $8.5  mil¬ 
lion,  or  $1.20  per  share,  from  $7.1  mil¬ 
lion,  or  $1 .01  per  share,  in  the  previous 
year. 

Revenues  rose  to  $1 19.8  million  from 
$%.9  million. 

Meredith  Corp.’s  third  fiscal  quarter 
revenues  dropped  to  $107.1  million 
from  $112.1  million  a  year  ago.  Third 
quarter  net  income  declined  to  $6.4  mil¬ 
lion,  or  $2.04  per  share,  from  $6.5  mil¬ 
lion,  or  $2.09  per  share. 

For  the  first  nine  months,  Meredith’s 
net  income  $22.5  million,  or  $7.22  per 
share,  compared  to  $21.5  million,  or 
$6.80  per  share.  Nine-month  revenues 
were  $339.3  million  versus  $340.5  mil¬ 
lion. 

Gesca  Ltee.,  a  wholly  owned  news¬ 
paper  publishing  subsidiary  of  Power 
Corp.  of  Canada,  Ltd. ,  earned  $700,000 
in  1982,  half  of  what  eanred  in  1981. 

Power  Corp.  blamed  the  recession 
and  work  stoppages  at  two  of  its  four 
newspapers  for  the  decline. 

Washington  Post  Co.  said  its  first 
quarter  net  income  increased  to  $6.1 
million,  or  430  per  share,  from  $5. 1  mil¬ 
lion,  or  360  per  share.  Quarterly  re¬ 
venues  rose  7%  to  $1%.5  million  from 
$183.1  million. 

Newspaper  division  revenues  rose 


6%  in  the  quarter,  largely  due  to  adver¬ 
tising  rate  increases  as  linage  was  down 
from  the  continuing  impact  of  the  re¬ 
cession. 

Multimedia  announced  its  first  quar¬ 
ter  net  income  rose  17%  to  $5.7  million, 
or  370  per  share,  from  $4.9  million,  or 
320  per  share,  a  year  ago.  Its  revenues 
for  the  quarter  were  up  by  18%  to  $58.3 
million  from  $49.4  million. 

Knight-Ridder  Newspapers  enjoyed 
a  30%  increase  in  net  income  for  the 
first  quarter,  reporting  earnings  of 
$19.7  million,  or  590  in  this  year’s 
period  per  share,  versus  $15.1  million, 
or  470  per  share  in  1982. 

Knight-Ridder’s  revenues  rose  by 
9.4%  to  $340.9  million  in  the  quarter 
while  its  operating  costs  jumped  6.6% 
to  $304.4  million. 

Times  Mirror  Co.’s  first  quarter 
earnings  jumped  45.5%  to  $29.4  mil¬ 
lion,  or  860  per  share,  from  $20.2  mil¬ 
lion,  or  590  per  share,  for  the  same 
period  last  year.  Revenues  rose  8.7%  to 
$567.2  million  from  $522.3  million. 

The  company  said  all  of  its  operating 
groups  posted  profits  for  the  quarter. 

New  York  Times  Co.  reported  its  net 
income  for  the  first  quarter  increased 
4.5%  to  $19.8  million,  or  $1.53  per 
share,  from  $19.1  million,  or  $1.51  per 
share,  a  year  ago.  Revenues  for  the 
quarter  rose  to  $258.4  million  from 
$224.4  million. 

The  Times  Co.  said  increases  in 
advertising  and  circulation  revenues 
combined  with  lower  newsprint  costs 
enabled  its  newspaper  group  to  record 
the  strongest  gains  of  its  four  operating 
units.  The  group,  which  consists  of  30 
small-city  dailies  plus  the  New  York 
Times,  reported  an  80.1%  rise  in  pre¬ 
tax  operating  profits  to  $35.3  million 
from  $19.6  million  a  year  ago. 

The  company  also  announced  at  its 
annual  meeting  that  it  plans  a  secon¬ 
dary  stock  offering  of  800,000  shares  of 
its  Class  A  common  stock,  which  has 
limited  voting  rights.  A  secondary 
offering  are  sales  of  existing  stock 
rather  than  newly  created  shares.  The 
Times  Co.  had  two  other  secondary 
offerings  in  1968  and  1980.  Times 
shares  on  the  American  Stock  Ex¬ 
change  have  been  selling  in  the  high  60s 
and  recently  set  a  52-week  high  of  71 1/?. 

A.H.  Belo  Corp.  reported  its  net  in¬ 
come  for  the  first  quarter  more  than 
doubled  to  $5.6  million,  or  600  per 
share,  from  $2.7  million,  or  290  per 
share,  one  year  ago.  Revenues  in  the 
quarter  increased  20.6%  to  $52.2  mil¬ 
lion  from  $43.2  million. 

Belo  said  publishing  revenues,  main¬ 
ly  from  the  Dallas  Morning  News,  rose 
20.6%  for  the  quarter.  The  company 
said  the  increase  resulted  from  gains  in 
advertising  linage  and  in  market  share 
in  classified,  retail  and  general  adverti¬ 
sing  by  the  Morning  News. 
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The  Power  of  the  Printed  WogflliQ 
a  new  generation  g^OTaers 
before  it  won  us  a  Stei 


Keiiy  Award 


This  year  the  Magazine  Publishers  Asscxriation  industries-a  new  generation  of  readers.  Ever>' 

honored  the  International  Ihper  Company  with  day  we  receive  more  tlian  1,000  cards  and  letters 
its  Stephen  E.  Kelly  Award.  from  people  asking  for  reprints  of  our  advertise- 

For  the  past  three  years,  the  ments.  So  far  we’ve  gotten  almc^t  7 50,000.  Many 

PcAver  of  the  Printed  from  young  people  who  w'ant  to  read  and  write 

Word  campaign  better,  others  from  parents,  teachers  and  employers 
i-  C'V  w-ant  to  help  them.  And  in  response,  w'e’ve 

^  ning  something  sent  out  more  than  12  million  reprints. 

i|l|i|Ml||I^PpVl^^  else  that  rewards  That  adds  up  to  a  healthy  new  generation  of 

all  of  us  in  the  readers.  And  a  healthy  friture  for  all  of  us  who  are 
paper  and  publishing  part  of  the  publishing  industry. 

Stephen  E.  Kelly  Award  hom>rs 

wimer:  The  Rwerof  the  Printed  UtiJ  INTERNAnONAL  PAPER  COMPANY 

\  Word  from  International  Fhper.  We  believe  in  the  power  of  the  printed  \w>td. 


NEWSPEOPLE 


Ken  Berry,  publisher  of  the  Sun 
Press  newspapers  on  Oahu,  Hawaii,  was 
elected  president  of  the  Hawaii  Pub¬ 
lishers  Association.  Berry  was  advertis¬ 
ing  manager  of  West  Hawaii  Today  on  the 
Island  of  Hawaii  before  joining  RFD  Pub¬ 
lications,  Inc.,  in  1976.  He  majored  in 
journalism  at  the  University  of  Montana. 

Other  new  officers  include:  Thurston 
Twigg-Smith,  publisher  of  the  Honolulu 
Advertiser,  vicepresident;  and  Jim  Wil¬ 
son,  general  manager  of  the  Hawaii  Tri¬ 
bune  Herald,  secretary-treasurer. 

♦  ♦  ♦ 

Mary  Lou  Bessette  has  been  named 
an  assistant  managing  editor  of  The  Arizo¬ 
na  Republic,  Phoenix.  She  joins  Robert 
Albano  and  Howard  Armstrong  in 
that  position.  Bessette  had  been  an  assis¬ 
tant  to  the  managing  editor  for  the  past 
year. 

Mike  McKay,  formerly  assistant 
Close-ups  editor,  was  appointed  editor  of 
the  Leisure  section,  replacing  Thomas 
Goldthwait,  who  became  the  fine  arts 
critic  and  travel  writer. 


Robert  P.  Clark  will  join  Harte- 
Hanks  Communications,  Inc.,  late  this 
summer  as  vicepresident,  news,  for  the 
company’s  newspaper  operations  area  of 
business.  In  the  newly  created  position 
Clark  will  work  with  Harte-Hanks  pub¬ 
lishers,  editors  and  the  company’s  edito¬ 
rial  council  on  a  broad  range  of  editorial 
matters.  He  will  be  based  at  the  corporate 
office  in  San  Antonio. 

The  past  three  years,  Clark  was  editor 
of  the  Florida  Times-Union  and  the  Jack¬ 
sonville  Journal  and  before  that  was  ex¬ 
ecutive  editor  of  the  Courier-Journal  and 
Louisville  Times  for  eight  years.  He 
joined  the  Courier-Journal  in  1949  as  a 
reporter  and  was  managing  editor  of  the 
Times  from  1%2  to  1970  and  became  ex¬ 
ecutive  editor  of  both  papers  in  1971. 

*  *  ♦ 

John  Strohmeyer,  Pulitzer  Prize  edi¬ 
tor  and  vicepresident  of  the  Bethlehem 
(Pa.)  Globe  Times,  will  receive  an  honor¬ 
ary  Doctor  of  Humane  Letters  degree  at 
the  June  5th  commencement  ceremonies 
of  Lehigh  University,  Bethlehem. 


John  E.  Mantle  has  been  appointed 
senior  vicepresident  and  director  of 
newspaper  sales  for  United  Press  Inter¬ 
national,  based  in  Washington,  D.C. 
Mantle  most  recently  was  vicepresident 
and  division  manager  for  the  Pacific 
states,  based  in  San  Francisco. 

Mantle  joined  UPI  in  London,  his 
home  town,  in  1961  and  later  became  the 
European  Division’s  Newspictures  fore¬ 
ign  editor.  In  1970  he  was  appointed  Latin 
American  Newspictures  editor  based  in 
Buenos  Aires.  In  mid-1975.  Mantle 
moved  to  Chicago  as  regional  executive 
for  Illinois  and  in  1979  became  general 
executive  in  Washington,  D.C.,  with  re¬ 
sponsibility  for  administrative  operations 
in  six  states. 

ifc  *  * 

Ron  Alridge,  radio-tv  columnist  of 
the  Chicago  Tribune,  was  named  editor 
of  Electronic  Media,  the  weekly  news¬ 
paper  published  by  Crain  Commnica- 
tions,  Inc.  Alridge  joined  the  Tribune  as 
broadcast  columnist  and  critic  in  1980 

from  the  Charlotte  (N.C.)  Observer, 

where  he  was  a  copy  editor  and  reporter 
for  10  years. 

*  *  * 

Arthur  Whitcomb  was  appointed 
associate  director  of  advertising  for  Inter¬ 
national  Herald  Tribune,  and  Sylvia 
Kruteck,  who  recently  joined  the  pa¬ 
per’s  New  York  operation,  will  become 
North  American  advertising  director. 

Whitcomb,  formerly  international 
advertising  director  of  Life  magazine  and 
Vision  magazine,  has  been  with  the 
Herald  Tribune  in  New  York  for  three 
years.  He  will  continue  to  be  based  in  the 
New  York  office. 

Kruteck,  who  managed  advertising 
sales  for  Institutional  Investor’s  national 
and  international  editions  for  seven 
years,  will  take  over  management  of  the 
North  American  operation. 

♦  ♦  ♦ 

Robert  Coles,  a  research  psychiat¬ 
rist  for  the  Harvard  University  Health 
Services  and  a  professor  of  psychiatry 
and  medical  humanities  at  Harvard 
Medical  School,  will  be  a  contributing 
writer  for  Family  Weekly  magazine.  Dr. 
Coles  will  contribute  four  to  six  articles  a 
year  to  the  syndicated  weekend  maga¬ 
zine. 

* 

Christopher  Engel  was  appointed 
advertising  manager  of  the  Delaware 
State  News,  Dover,  replacing  Gregory 
McNally,  who  became  press/plate  man¬ 
ager  of  the  Delaware  Printing  Company 
earlier  this  year. 

Engel  previously  was  marketing  direc¬ 
tor  for  Independent  Newspapers,  Inc., 
Delmarva  operations  and  earlier,  general 
manager  of  the  Sun  City  (Ariz.)  Citizen. 
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thi-  day  alter  the  ascent  of  Russian  Valentina  Tereshkova,  the  first  woman  in  space. 
Hailed  as  a  Communist  heroine  alter  hiT  llight.  mystery  still  shrouds  lier  mission.  Did  she 
hecome  hysterical  at  the  controls'.''  Why  did  she  never  lly  again';' 

\M  xinils  I.")  sharp  stories  weekly  direel  to  editor's  (|ites.  For  a  etirretil  hiidgel. 
please  eall  l.aitra  Heriisleiti.  2()2/.>16-9.'l()(). 

network  news,  inc.  (nno 

224  E  Street,  N.E.,  Washington,  D.C.  20002 


26 


IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

Gerald  V.  Smolinski  was  promoted 
to  public  affairs  manager  of  the  Baltimore 
Sun,  succeeding  Patricia  M.  McCar¬ 
thy,  formerly  public  relations  manager. 
McCarthy  was  promoted  to  a  corporate 
position  as  project  director  for  Viewtron, 
a  joint- venture  between  A.S.  Abell  Pub¬ 
lishing  Co.  and  Knight-Ridder  Newspap¬ 
ers,  Inc. 

Smolinski  formerly  headed  the  Sun’s 
Newspaper  in  Education  program  as  su¬ 
pervisor. 

The  public  relations  office  was  re¬ 
named,  reflecting  an  expanded  role  in 
providing  support  for  newspaper- 
sponsored  events,  special  projects  and 
community  affairs. 

*  * 

Promotions  of  three  senior  officers  of 
Knight-Ridder  Newspapers,  Inc.  in¬ 
clude: 

Controller  Willard  P.  Britton, 
named  vicepresident/audit  and  control. 
Ann  S.  Wrenn,  treasurer,  was  named 
vicepresident/treasurer  and  assistant 
controller  Phillip  M.  Kane  was  prom¬ 
oted  to  controller.  Both  Wrenn  and  Kane 
were  appointed  to  the  operating  com¬ 
mittee. 

Britton  has  been  Knight-Ridder’s  con¬ 
troller  since  1978.  Following  the  merger 
of  Knight  Newspapers  and  Ridder  Pub¬ 
lications  in  1974,  Britton,  who  served  as 
controller  for  Ridder,  was  elected 
treasurer  of  the  newly  merged  company. 

Wrenn  has  been  treasurer  of  Knight- 
Ridder  since  1978.  She  previously  served 
as  assistant  treasurer  and  director/com¬ 
pensation  and  employee  benefits. 

Kane  has  been  assistant  controller  of 
Knight-Ridder  since  1978.  From  1974, 
when  he  joined  the  company,  to  1978,  he 
served  as  manager  and  then  as  director  of 
financial  reporting. 

H/i  Ttf 

Philip  Kennedy  has  been  appointed 
circulation  director  of  the  Oakland 
(Calif.)  Tribune.  He  replaces  Robert  J. 
Masino,  who  is  leaving  to  direct  home 
delivery  operations  for  USA  Today.  Ken¬ 
nedy  began  his  career  with  the  Tribune  in 
1966  as  a  district  advisor.  He  left  in  1974 
to  work  for  other  newspapers  and  re¬ 
turned  in  1981  as  sales  operation  mana¬ 
ger.  He  became  circulation  manager- 
sales  operations  later  that  year. 

♦  *  ♦ 

John  Hohenberg,  Pulitzer  Prize 
administrator  at  Columbia  University  for 
22  years,  will  teach  at  Syracuse  Universi¬ 
ty  for  the  coming  academic  year,  having 
accepted  a  Newhouse  Distinguished  Pro¬ 
fessorship  there.  This  current  academic 
year,  he  has  been  a  visiting  professor  at 
the  University  of  Miami,  Coral  Gables, 
and  served  as  a  member  of  the  interna¬ 
tional  reporting  jury  for  the  Pulitzer 
Prizes. 
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Sue  Cunneff,  deputy  broadcast  edi¬ 
tor  for  the  Associated  Press  in  New  York 
the  past  year,  has  moved  up  to  general 
broadcast  editor.  She  succeeds  Rob  Dal¬ 
ton,  who  resigned  to  become  sales  mana¬ 
ger  of  Integrated  Technology  in  Madison, 
Wis.  Cunneff  joined  AP  in  the  broad¬ 
cast  department  in  1979. 

Jack  C.  Stokes,  night  broadcast  su¬ 
pervisor  since  last  May,  becomes  the  de¬ 
puty.  He  has  been  in  the  New  York 
bureau  since  1963,  transferring  to  the 
broadcast  department  in  1974. 

*  *  * 

Newsroom  promotions  at  the  St. 
Paul  (Minn.)  Pioneer  Press  and  Dis¬ 
patch  include: 

Wayne  Hassell,  now  assistant  to  the 
executive  editor  after  16  years  as  news 
editor  of  the  morning  Pioneer  Press.  He 
succeeds  Donald  J.  O’Grady,  who  re¬ 
tired. 

Harold  Higgins,  named  executive 
sports  editor  for  both  newspapers.  He 
had  been  city  editor  of  the  afternoon  Dis¬ 
patch  since  1981. 

Succeeding  Higgins  as  Dispatch  city 
editor  will  be  Jack  Rhodes,  a  Dispatch 
copy  editor  for  the  last  year  and  a  half  and 
a  former  general  assignment  and  legisla¬ 
tive  reporter. 

Pioneer  Press  copy  desk  chief  Glenda 
Holste  will  assume  additional  duties  as 
administrative  chief  of  the  Pioneer  Press 
news  desk.  Assistant  news  editors 
Joseph  Sevick  and  Rebecca  Smith 
were  named  news  editors  of  the  Pioneer 
Press. 

Ik 

Paula  Cataldi  Grogan  has  been 
named  executive  features  editor  of  the 
Dayton  (Ohio)  Daily  News  and  Journal 
Herald. 

*  * 

Francis  L.  Dale,  publisher  of  the  Los 
Angeles  Herald  Examiner,  has  been 
awarded  an  honorary  lifetime  gold  mem¬ 
bership  card  by  the  Greater  Los  Angeles 
Press  Club  for  his  fund-raising  activities. 
Dale’s  friend,  industralist  and  philan¬ 
thropist  Armand  Hammer,  donated 
$100,000  to  the  press  club. 


Gerald  H.  Ingram  has  been  named 
director  of  advertising  for  Capital  News¬ 
papers,  publisher  of  the  Albany  (N.Y.) 
Knickerbocker  News,  Times-Union  and 
Sunday  Times-Union. 

Ingram  has  been  advertising  director  of 
the  Monroe  (La.)  News-Star-World  since 
1981.  He  began  his  newspaper  career 
with  the  Atlanta  Constitution  and  has 
served  as  classified  advertising  manager 
for  newspapers  in  Missouri,  the  Washing¬ 
ton,  D.C.  area  and  Charlotte,  N.C. 

Alan  J.  Haskins  was  promoted  to 
advertising  manager  and  John  F.  Thorn¬ 
ton  Jr.,  to  retail  advertising  manager. 
Haskins  has  been  retail  advertising  mana¬ 
ger  since  1979.  Thornton  has  held  various 
positions  with  Capital  Newspapers,  most 
recently  as  advertising  insert  manager. 

♦  *  * 

Merrill  Perlman  joined  the  New 
York  Times  as  a  copy  editor  on  the  finan¬ 
cial  desk.  She  was  assistant  business  edi¬ 
tor  of  the  Des  Moines  Register,  where  she 
had  worked  also  on  the  copy  desk.  Perl¬ 
man  previously  was  a  reporter  and  copy 
editor  with  the  Southern  Illinoisan,  Car- 
bondale.  III. 

*  *  * 

The  Louisiana  Press  Association 
elected  the  following  officers  at  the 
annual  convention  in  New  Orleans: 

President,  Tom  J.  Hardin,  general 
manager,  Alexandria  Daily  Town  Talk; 
first  vicepresident,  John  Lynch,  pub¬ 
lisher,  Thibodaux  Daily  Comet;  second 
vicepresident.  Bill  Chapman,  co¬ 
publisher,  Bastrop  Daily  Enterprise;  and 
secretary,  Jeff  David,  publisher,  De¬ 
nham  Springs  and  Livingston  Parish 
News. 

*  ♦  ♦ 

Joe  M.  Dealey,  chairman  of  the  board 
of  A.H.  Belo  Corp.  and  former  publisher 
of  the  Dallas  Morning  News,  received  the 
1983  DeWitt  Carter  Reddick  Award  from 
the  University  of  Texas  College  of  Com¬ 
munication. 

Dealey  was  recently  named  president 
of  the  State  Fair  of  Texas  and  currently 
serves  as  vicechairman  of  the  Texas  Ses- 
quicentennial  Commission. 

(Continued  on  page  28) 
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Tucson  editors  receive  promotions 


Frank  E.  Johnson,  who  joined  the 
Arizona  Daily  Star  in  Tucson  as  a  re¬ 
porter  37  years  ago,  has  been  named 
executive  editor  by  Michael  E.  Pulit¬ 
zer,  editor  and  publisher. 

Also  promoted  were  Jon  Kamman  to 
managing  editor  from  assistant  managing 
editor  and  Don  Bennett  to  associate  man¬ 
aging  editor  from  an  assistant  managing 
editor. 

Johnson  was  one  of  four  men  severely 
burned — one  fatally — in  an  explosion  of 
electrical  equipment  at  the  Tucson  News¬ 
papers  Inc.  plant  last  July  22. 

Johnson,  who  joined  the  Star  as  a 
police  reporter  working  the  night  shift, 
was  named  city  editor  three  years  later. 
He  became  assistant  managing  editor  in 
1961,  managing  editor  in  1967,  and  in 
January  of  last  year  was  appointed  execu¬ 
tive  managing  editor. 

Kamman,  who  grew  up  in  Tucson, 
worked  as  assistant  city  editor  and  city 
editor  of  the  Albuquerque  Journal  before 
returning  to  Tucson  to  join  the  Star  in 
1977.  He  was  named  city  editor  two  years 
later  and  an  assistant  managing  editor  a 
year  ago. 

Bennett,  in  journalism  since  complet¬ 
ing  four  years  of  Army  service  in  1949, 


Newspeople 

(Continued  from  page  27) 


Russell  H.  Rein  has  been  appointed 
executive  editor  of  the  Rock  Hill  (S.C.) 
Evening  Herald.  He  replaces  Jack  Hil¬ 
debrand,  who  resigned  to  start  a  public 
relations  firm  in  Rock  Hill. 

Rein  most  recently  was  business  editor 
of  the  Jackson  (Miss.)  Clarion-Ledger. 


earned  a  bachelor’s  and  master’s  degree 
at  the  University  of  Tulsa  in  the  50s  while 
working  full-time  at  the  Tulsa  Daily 
World.  After  a  stint  at  the  Washington 
Star  in  1957,  he  was  news  editor  of  Stars 
&  Stripes  in  Europe  seven  years.  Then 
back  in  the  U.S.,  he  became  city  editor  of 
the  Arizona  Daily  Star  but  went  back  to 
Germany  a  year  later  to  serve  as  senior 
news  editor  of  Stars  &  Stripes  for  nearly  a 
decade.  Bennett  returned  to  the  Star  in 
1974  and  was  named  an  assistant  manag¬ 
ing  editor  in  1978. 


John  C.  Freed,  formerly  a  news  edi¬ 
tor  and  systems  editor  at  the  Pasadena 
(Calif.)  Star-News,  joined  the  New  York 
Times  as  a  copy  editor  on  the  national 
news  desk. 

♦  ♦  « 

Larry  Jackson,  editor  and  general 
manager  of  the  Round  Rock  (Texas) 
Leader,  was  named  publisher  of  the 
twice-weekly  paper.  Jackson  was  general 
manager  of  the  Austin  Citizen  prior  to 
becoming  editor  of  the  Leader  in  1973. 


Rick  Allen  Pearson  was  named 
manager  of  United  Press  International’s 
Springfield,  Illinois,  bureau.  Pearson  suc¬ 
ceeds  Karen  M.  Magnuson,  who  was 
promoted  to  Utah  state  edtor  in  the  Salt 
Lake  City  bureau. 

Prior  to  joining  UPI  in  1981  Pearson 
worked  as  a  general  assignment  reporter 
for  the  suburban  editions  of  the  Chicago 
Tribune. 

*  * 

Tracy  Goldblum,  a  First  Amend¬ 
ment  specialist,  was  named  director  of 
the  Student  Press  Law  Center  in 
Washington,  D.C.  She  has  been  working 
as  a  freelance  journalist  in  the  Washing¬ 
ton  area.  Goldblum  received  her  law  de¬ 
gree  from  the  University  of  Michigan  in 
1 982  and  is  a  member  of  the  D  .C .  bar. 

*  *  * 

Kevin  F.  Walsh  has  been  named 
sales  manager  of  the  Houston  Post's  clas¬ 
sified  advertising  outside  sales  depart¬ 
ment.  He  was  classified  recruitment/ 
real  estate  supervisor. 

♦  *  ♦ 

Maxine  Goodman,  co-publisher  of  El 
Observador,  Santa  Clara  County’s  only 
Latino  weekly,  was  appointed  to  the  San 
Jose  State  University’s  affirmative  action 
student  advisory  board.  One  of  the 
board’s  roles  is  to  increase  the  number  of 
minority  students  at  colleges  in  Cali¬ 
fornia. 

Xf 

Phil  McGee  was  named  circulation 
director  of  the  Union  City  (N.J.)  Dis¬ 
patch.  He  previously  was  with  the  Guy 
Gannett  Company  in  Augusta,  Me.,  as 
circulation  manager.  His  circulation 
background  includes  ten  years  with 
Frank  Gannett  Newspapers  and  three 
with  Media  General. 

Also  joining  the  Dispatch  as  circulation 
manager  is  Ralph  Benskin,  previously 
with  the  Atlantic  City  Press  and  the  Phi¬ 
ladelphia  Bulletin. 

*  *  ♦ 

Wayne  Current,  vicepresident  and 
director  of  development  for  the  Toledo 
Blade,  retired  April  28,  ending  a  news¬ 
paper  career  that  began  5 1  years  ago  at 
the  Lima  (Ohio)  News  in  the  classified 
advertising  department. 

Xf  Xf  * 

Don  Schoenberger,  classified  em¬ 
ployment  advertising  manager  of  the  San 
Jose  Mercury  News,  was  appointed  con¬ 
tract  sales  manager  of  the  telephone  sales 
division. 

Xi  Xt^  * 

Daniel  Q.  Haney,  a  New  Englander 
on  the  Associated  Press  staff  for  13  years, 
has  been  appointed  a  science  writer. 
Other  AP  science  specialists  are  based  in 
New  York,  Washington  and  Los 
Angeles. 

Haney  joined  AP  in  Portland,  Maine, 
and  moved  to  Boston  a  few  months  later. 
Since  1977  he  has  reported  extensively  on 
science  news. 
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iTitnes  every  week! 

The  Birthday  Game  also  played  a  big  part  in 
easing  the  Times'  transition  from  an  afternoon 
broadsheet  to  a  morning  tab.  Despite  the  format 
change,  circulation  has  jumped  49%  over  last 
year.  Single  copy  is  up,  too! 
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The  Birthday  Game  is  the  easiest-to-run, 
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Notes  on  people _ 

Barbara  Bush  speaks  at  Courant  event 


Mrs.  Bush  talks  with 
Hartford  Courant 
publisher  Keith  L. 
McGlade,  and  editor 
AAark  Murphy  before 
the  dinner. 


visiting  professor  beginning  next 
September. 

In  Cairo,  Dr.  Ochs  also  serves  as  a 
consultant  on  mass  communication  to 
the  State  Information  Service  of  the 
Arab  Republic  of  Egypt.  He  received 
his  doctor’s  degree  from  Cairo  Uni¬ 
versity. 

A  former  foreign  correspondent  for 
the  New  York  Times  in  London,  Paris 
and  Berlin  in  the  50s,  Ochs  later  was 
with  the  Chattanooga  (Tenn.)  Times 
for  17  years.  From  1958  to  1971  he  was 
editor-in-chief. 

At  the  University  of  Tennessee, 
Ochs  will  join  the  journalism  faculty  as 
the  fourth  Edward  J.  Meeman  Disting¬ 
uished  Visiting  Professor  of  Journal¬ 
ism.  The  professorship  program, 
funded  by  a  $200,000  grant  from  the 
Edward  J.  Meeman  Foundation,  is 
named  in  honor  of  the  late  editor  of  the 
Memphis  Press-Scimitar  and  founding 
editor  of  the  Knoxville  News,  which 
later  became  the  News-Sentinel. 


Barbara  Bush,  wife  of  Vice  President 
George  Bush,  was  a  special  guest  at  the 
first  annual  Volunteer  Recognition 
Program  dinner  sponsored  by  the  Hart¬ 
ford  (Conn.)  Courant  honoring  33  indi¬ 
viduals  and  organizations  across  the 
state. 

The  Courant’s  first  Volunteer  Rec¬ 
ognition  Program  ran  for  six  months 
and  included  single  or  double  page  dis- 


Hearst  trustee  elected 

Gilbert  C.  Maurer  was  elected  a  tes¬ 
tamentary  trustee  of  the  trust  estab¬ 
lished  under  the  will  of  William  Ran¬ 
dolph  Hearst  Sr.  He  succeeds  the  late 
Harrison  A.  Mitnick,  who  died  April  6. 

Maurer  is  president  of  Hearst  Maga¬ 
zines  Division  and  a  member  of  both 
the  board  of  directors  and  executive 
committee  of  The  Hearst  Corporation. 

He  joined  Hearst  in  1973  and  earlier 
was  with  F.A.S.  International,  Inc., 
two  years  and  before  that  with  Cowles 
Communications,  Inc.  for  19  years. 


Ohio  honors  its  own 

Six  journalists  with  Ohio  roots  were 
inducted  into  the  Ohio  Journalism  Hall 
of  Fame  April  20  at  Ohio  State  Uni¬ 
versity,  Columbus. 

Journalists  who  were  born  in  Ohio  or 
who  did  part  or  all  of  their  work  in  Ohio 
and  have  been  deceased  at  least  five 
years  are  eligible  for  induction. 

This  year’s  group  included:  Author 
James  Thurber,  columnist/author 
Ambrose  B.  Bierce;  R.L.  Heminger, 
editor  and  publisher  of  the  Findlay 
Courier  for  many  years;  Roy  Donald 
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play  of  photos  and  profiles  of  volun¬ 
teers.  The  program  ended  with  a  full 
page  advertisement  acknowledging  all 
the  volunteers  and  judges,  highlighting 
National  Volunteer  Week  April  17-23. 

During  the  dinner  April  14,  volun¬ 
teers  received  special  awards  and  ack¬ 
nowledgment  in  speeches  by  Mrs. 
Bush  and  Keith  L.  McGlade,  publisher 
of  the  Courant. 


Moore,  co-founder  of  Bush-Moore 
newspapers;  Clarence  Brown  Sr.,  pres¬ 
ident  of  the  Brown  Publishing  Com¬ 
pany  and  a  U.S.  Congressman; 
Raymond  Moley,  writer  and  editor 
with  Newsweek  for  30  years. 

Cairo  prof  visits  here 


Deaths 


John  B.  Danby,  82,  longtime  execu¬ 
tive  editor  of  Good  Housekeeping  maga¬ 
zine  who  began  his  journalism  career  at 
the  Wilmington  Evening  Journal  as  a  re¬ 
porter  in  1919,  died  April  24.  Danby  re¬ 
mained  with  the  News-Journal  holding 
senior  editorial  posts  until  1943  when  he 
moved  to  New  York  as  assistant  national 
news  editor  for  the  Herald  Tribune. 

*  ♦  ♦ 

Augustus  Robbins  Jr.,  83,  owner, 
editor  and  publisher  of  the  Hopewell 
(Va.)  News  for  26  years,  died  April  2.  He 
worked  for  United  Press  as  a  reporter  and 
desk  editor  in  the  early  1920s  and  then 
bought  two  weeklies  in  Kentucky,  pub¬ 
lishing  then  until  he  moved  to  Hopewell 
in  1936. 


*  *  * 

Martin  Ochs,  professor  of  mass  com-  George  E.  Jordan,  76,  classified 

munication  at  American  University  in  advertising  manager  at  the  Call-Chronicle 
Cairo  since  1979,  will  be  at  the  Uni-  Newspapers,  Allentown,  Pa.,  for  25 
versity  of  Tennessee,  Knoxville,  as  a  years,  died  April  9. _ 


COMMENTS  INVITED  ON 

EXPANDED  STANDARD  ADVERTISING  UNIT  (SAU®)  SYSTEM 

On  April  25,  1983  the  Boards  of  Directors  of  the  American  Newspaper  Publishers  Association  and 
the  Newspaper  Advertising  Bureau  jointly  announced  endorsement  of  the  expanded,  voluntary  Stan¬ 
dard  Advertising  Unit  system  for  adoption  by  newspapers.  Their  endorsement,  however,  was  subject 
to  consideration  of  any  additional  comments  which  may  be  received  by  May  23,  1983  from  adver¬ 
tisers,  advertising  agencies,  newspapers  and  others. 

The  expanded  system  encourages  newspapers,  voluntarily  and  acting  individually,  to  adopt  a 
standard  column  width;  to  use  the  inch  as  the  unit  of  measurement;  and  to  provide  advertisers  in  rate 
cards  and  Standard  Rate  and  Data  Service  listings  with  the  information  recommended  by  the  Interna¬ 
tional  Newspaper  Advertising  and  Marketing  Executives.  In  addition,  the  system  proposes  that  the 
number  of  SAU  modules  be  expanded  from  the  current  offering  of  25  to  57  in  order  to  provide  a  wider 
variety  of  sizes  to  advertisers  and  newspapers  who  elect  to  use  them. 

Those  who  wish  to  comment  or  to  obtain  more  information  on  the  expanded,  voluntary  SAU  system 
endorsed  by  the  ANPA  and  NAB  Boards  should  contact  William  D.  Rinehart,  ANPA,  The  Newspaper 
Center,  11600  Sunrise  Valley  Dr.,  Reston,  Va.  22091  (703)  620-9500  Ext  214  by  May  23,  1983. 
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J-dean  named 
at  Boston  Univ. 

Boston  University’s  board  of  trus¬ 
tees  has  named  Bernard  Redmont  dean 
of  the  University’s  School  of  Public 
Communication.  Redmont  has  served 
as  dean  ad  interim  at  the  School  since 
September  1982. 

Redmont  joined  the  faculty  in  Janu¬ 
ary  1982  as  a  professor  of  journalism 
and  director  of  the  broadcast  journal¬ 
ism  programs. 

Prior  to  joining  the  Boston  Universi¬ 
ty  faculty,  Redmont  served  as  senior 
correspondent  for  CBS  News  in  Paris. 
He  joined  CBS  in  1976  as  bureau  mana¬ 
ger  and  correspondent  in  Moscow. 

Journalism  students  at  Boston  Uni¬ 
versity’s  School  of  Public  Communica¬ 
tion  will  be  allowed  to  take  up  to  35%  of 
their  classes  in  SPC  under  a  new  policy 
adopted  by  the  faculty. 

The  ratio  of  communications  to  liber¬ 
al  arts  courses  was  one  of  the  key  issues 
in  a  year-long  dispute  between  the 
school  and  the  Accrediting  Council  on 
Education  in  Journalism  and  Mass 
Communication  (ACEJMC).  SPC  re¬ 
jected  provisional  accreditation  and 
withdrew  from  the  council  in  January 
(E&P,  Feb  12). 

ACEJMC  standards  allow  under¬ 
graduates  to  maintain  a  "general  ratio’’ 
of  25%  “professional”  to  75%  liberal 


arts  classes.  An  ACEJMC  evaluating 
team  reported  last  year  that  overall, 
SPC  undergraduates  "greatly  ex¬ 
ceeded”  the  25%  guideline. 

SPC  officials  at  first  admitted  the 
school  was  skirting  the  limit  in  some 
areas  but  said  steps  had  been  taken  to 
remedy  the  situation.  The  school  also 
argued  that  certain  SPC  courses  have 
significant  liberal  arts  content. 

Under  the  new  guidelines, 
announced  in  a  memorandum  to  stu¬ 
dents  from  Journalism  Department 
chairman  David  A.  Klatell,  under¬ 
graduates  in  the  news-editorial,  maga¬ 
zine,  photojournalism  and  broadcast 
journalism  sequences  may  take  up  to  1 1 
SPC  courses  over  four  years. 

Students  had  been  limited  to  8  SPC 
courses  under  ACEJMC  rules. 

“For  the  journalism  major,  many 
liberal  arts  courses  are  by  definition 
professional  training,  for  the  single 
most  important  attribute  of  a  journalist 
is  his/her  understanding  of — and 
curiosity  about — the  larger  society  in 
which  we  live  and  work,”  Klatell  said. 

“An  argument  you  sometimes  hear 
describes  a  supposed  dichotomy  of 
‘professional  courses  vs.  liberal  arts’,” 
Klatell  said,  calling  this  “a  false  dicho¬ 
tomy,  and  an  empty  argument”  for  the 
journalist. 

“Broad,  liberal  education  is  the  basis 
of  journalism,”  he  added. 


ANPA,  Ad  Bureau 
sponsor  symposium 

American  Newspaper  Publishers 
Association  and  the  Newspaper  Adver¬ 
tising  Bureau  have  joined  together  to 
sponsor  a  Telecommunications  Sym¬ 
posium  to  be  held  at  the  AMFAC 
Hotel,  Dallas-Fort  Worth  Airport,  Oct. 
25-27. 

ANPA  and  the  Ad  Bureau  have 
agreed  to  work  together  in  the  areas  of 
telecommunications  and  postal  regula¬ 
tions.  This  symposium  will  discuss  the 
future  of  telecommunications  as  a 
means  of  delivering  news  and  adver¬ 
tising. 

The  symposium  is  being  billed  as  a 
way  for  newspaper  executives  to  get 
“the  whole  picture”  that  they  will  need 
“to  make  intelligent  business  deci¬ 
sions”  about  their  newspapers’  future. 

Registration  fee  is  $250  per  person 
for  members  of  ANPA  and  the  Ad 
Bureau,  and  $350  per  person  for 
nonmembers.  There  is  a  separate  reg¬ 
istration  fee  of  $50  for  a  pre-symposium 
"crash  course”  in  telecommunica¬ 
tions.  This  session  is  open  only  to 
ANPA  or  Ad  Bureau  members.  Rooms 
are  available  at  $63  per  night. 

Gannett  sends  Today 
to  marines  in  Beirut 

USA  Today  has  decided  to  tell  it  to 
the  marines. 

Gannett  Co.’s  national  daily  has  be¬ 
gun  sending  250  free  copies  to  the  Un¬ 
ited  States  Marines  contingent  in 
Lebanon. 

Pan  Am  is  “airlifting”  the  papers  to 
the  marines  on  its  scheduled  flights  to 
Beirut. 

Gannett  Co.  said  it  will  continue  to 
send  copies  of  USA  Today  to  the 
marines  for  as  long  as  they  are  sta¬ 
tioned  in  Lebanon. 

Gannett  sends  its  papers  on  Pan  Am 
flight  1 10  departing  John  F.  Kennedy 
airport  at  6:55  p.m.  every  Monday, 
Wednesday  and  Friday.  The  papers  ar¬ 
rive  in  Beirut  the  next  day  and  by  1:55 
p.m.  are  delivered  to  the  marines. 

Splittorf  due  back 
at  Sawyer  Ferguson 

Richard  Splittorf,  chairman  of  the 
board  and  chief  executive  officer  of 
Sawyer  Ferguson  Walker,  was  ex¬ 
pected  to  resume  his  duties  this  month. 
Splittorf  has  been  recuperating  from  a 
stroke  which  he  suffered  in  January. 

In  Splittorf  s  absence,  the  newspap¬ 
er  rep  firm  has  been  run  by  Roy  Black- 
field,  president  and  chief  operating 
officer. 
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OVALSTRAPPING  INC. 

ANNOUNCEMENT 


MORGAN  A.  STOUT  LESTER  (LES)  McCLARE 


Mr.  Jack  Hughes,  Vice-President  and  General  Manager,  Ovalstrapping  Inc.,  Marketing 
Division,  announces  the  following  appointments: 

Mr.  Morgan  A.  Stout,  Manager,  Eastern  United  States.  Prior  to  this  appointment  Mr. 
Stout  was  Sales  Manager.  Southern  Division.  His  office  is  located  in  Fort  Payne, 
Alabama. 

Mr.  Lester  (Les)  McClare,  Manager,  Western  United  States.  Prior  to  this  appointment 
Mr.  McClare  was  Manager,  Automatic  Packaging  Systems.  His  office  is  located  in  Los 
Angeles,  California. 

Ovalstrapping  Inc.  is  a  leading  manufacturer  and  distributor  of  mailroom  systems 
equipment  and  supplies  including  strapping  machines,  conveyors  and  strapping.  In 
addition  to  Fort  Payne  and  Los  Angeles  they  also  have  offices  in  Hoquiam,  Washing¬ 
ton;  Atlanta,  Georgia;  and  Burlington,  Ontario. 
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Synectics  ’83  — 

Technology  in  the  home  stretch? 
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With  today's  high  speed  printing, 
it's  tough  to  maintain  true  coior 
repr€>duction.  That's  why  more 
newspapers  than  ever  rety  on  Flint  Ink, 


cs-  There  are  very  basic  reasons  why 
/■'  newspapers  turn  to  Flint  for  cost- 
effective  quality  color  from  front 
P3ge  to  tab  insert; 

^  □  A  wealth  of  high-speed  color  know¬ 

how  available  from  nationwide  Flint  Ink 
branch/service  centers. 

□  Unsurpassed  R&.D  facilities. 

□  An  unparalleled  quality  control  program 
that  starts  right  with  basic  pigment  and  var¬ 
nish  manufacture,  through  the  finished  ink. 

□  A  bulk  delivery  system  that  puts  it  all  together. 
If  you  haven't  talked  with  a  Flint  Ink  technical 
representative  recently,  contact  us  for  an  analy¬ 
sis  of  your  color  operations. 


Show  your  true  colors  with  Flint  Ink. 
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Synectics  —  an  exercise  in  iexicai  discovery 

There’s  one  question  nearly  everyone  asks  about  Synectics: 
What  is  it? 

If  you  have  an  old  dictionary,  you  probably  won’t  find  the 
word  listed.  You  may  not  even  find  it  in  a  new  dictionary. 

Thanks  to  Pete  Romano,  director  of  the  ANPA/RI  Production 
Department  and  director  of  the  RI  Operations  Management 
Conference,  the  ANPA  can  this  year  lay  claim  to  the  dubious 
distinction  of  holding  what  has  to  be  one  of  the  most  abstruse¬ 
ly  themed  conferences  in  America. 

Nevertheless,  as  recondite  as  the  word  Synectics  is,  Romano 
probably  could  not  have  found  a  word  that  more  closely  de¬ 
scribes  what  the  RI  Conference  is  all  about. 

Synectics  is,  according  to  the  World  Book  Dictionary,  “The 
free  and  unrestrained  exhange  of  ideas  among  a  group  of  peo¬ 
ple  used  as  a  method  of  developing  new  ideas,  solving  problems 
and  making  new  discoveries.”  In  the  second  reference,  the  dic¬ 
tionary  describes  Synectics  as,  “A  new  philosophy. . .  which  is 
used  to  liberate  the  creative  instinct  and  so  stimulate  inven¬ 
tiveness.  Is  gaining  a  following  among  big  corporations.” 

This  is  not  the  first  year  that  Romano  has  dreamed  up  the 
annual  conference  theme.  “I  usually  come  up  with  something 
while  I’m  shaving,”  he  explains. 

So,  back  in  the  doldrums  of  winter,  when  the  ANPA  Opera¬ 
tions  Management  Conference  and  Exposition  Management 
Committee  was  searching  for  a  conference  theme,  Romano  was 
advised  to  shave,  repeatedly.  However,  as  fate  would  have  it, 
the  clean-shaven  Romano  was  not  inspired  while  whisker 
whisking. 

Instead,  like  a  true  lexicography  buff,  Romano  consulted  the 
dictionary.  He  was  searching  for  some  form  of  the  word  Syner¬ 
gy  which  would  serve  appropriately  as  a  conference  theme. 

“All  of  a  sudden  I  came  across  this  word  Synectics,”  he  ex¬ 
plains.  “I  read  the  definition,  and  I  thought,  doesn’t  this  de¬ 
scribe  our  conference  perfectly.” 

At  the  next  meeting  of  the  committee,  Romano  wrote  the 
word  Synectics  on  the  chalkboard  in  the  RI  conference  room. 

“What  is  that.  What’s  it  mean,  Pete,”  asked  Joseph  M.  Un¬ 
garo,  vicepresident  and  executive  editor  for  Gannett’s  West¬ 
chester  Rockland  Newspapers  and  a  member  of  the  conference 
committee. 

Romano  read  the  definition,  and  the  committee  liked  Synec¬ 
tics.  It  was  therefore  adopted  as  the  theme  for  the  1983  confer¬ 
ence.  But  that  wasn’t  the  end  of  it. 

A  while  later,  after  ANPA  had  begun  printing  programs  and 
direct  mail  brochures  for  the  conference,  there  came  a  letter.  It 
was  from  a  company  called  Synectics,  Inc.,  of  Cambridge,  Mass. 
It  alleged  trademark  infringement. 

Romano,  flustered,  referred  the  matter  to  the  ANPA  legal 
department,  with  comment.  Romano  questioned  how  a  common 
noun  that  appeared  in  his  dictionary  could  be  trademarked. 

The  legal  department  agreed,  and  the  name  stuck. 

However,  on  the  first  inside  page  of  your  ANPA/RI  confer¬ 
ence  program,  you’ll  find,  in  small  type,  in  the  bottom  left  cor¬ 
ner,  a  disclaimer.  It  reads,  “Synectics®  is  a  registered 
trademark  of  SYNECTICS®,  Inc.,  of  Cambridge,  Mass.,  which  is 
not  connected  with  this  Conference.” 


For  years,  newspaper  owners  have 
been  dreaming  of  the  day  when  ‘the 
back  shop’  would  no  longer  be  neces¬ 
sary.  Much  of  the  new  technology  that 
will  be  demonstrated  at  this  year’s  RI 
Conference  holds  promise  that  that  day 
may  not  be  too  far  off . Page  6E 


Erwin  Jaffe,  who  is  retiring  from  the 
ANPAIRI  in  July,  really  isn’t  leaving 
the  newspaper  business . Page  lOE 


Can  home  computers  find  happiness 
in  newspaper  editorial  and  classified 
departments?  A  group  of  Knight- 
Ridder  weeklies  in  California  thinks  so 
. Page  I2E 

Reist  Marketing  Organization’s  Bill 

Lamparter  suggests  both  newspapers 
and  commercial  printers  can  benefit 
from  an  inter-industry  exhange  of  ideas 
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Goss  and  the  Washington  Post  make 
it  official,  they’ll  build  and  test  the  first 
complete  fie.xographic  press  line  in  the 
U.S . Page  I4E 

A  new  lighting  installation  in  the 

newsroom  at  the  Allentown  (Pa.)  Call- 
Chronicle  has  reduced  eye  strain 
among  people  who  use  video  display 
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On  the  Cover:  Drawing  of  the  Wind- 
moeller  &  Hoelscher  Journalfiex  flex¬ 
ographic  newspaper  press;  a  Kodak 
model  displays  Ektaflex  proofing 
materials;  a  Triple-I  text  editing  ter¬ 
minal;  and  a  photo  of  the  Goss  Metro 
press  at  the  St.  Paul  (Minn.)  Pioneer- 
Press  Dispatch. 
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Finding  the  exhibitors . 

EXHIBITOR . BOOTH  NO.  EXHIBITOR . BOOTH  NO. 


Alan  Imaging  Products . 2250 

Alphatype  Corp./Berthold  Group . 2232 

American  Bell . 1630 

American  Bell  Consumer  Products . 1754 

American  Printer . 920 

American  Zela  Inc . 2277 

Anchor/LithKemKo . 1376 

Anitec  Image  Corp . 1008 

ANPA,  ANPA/RI,  ANPA  Foundation, 

ANPA  Credit  Bureau,  Inc . 1140 

Application  Engineering  Corp . 1976 

Applied  Learning  Corp . 2212 

Associated  Press . 1202 

Atex  Inc . 122 

AT&T,  The  Bell  System . 1902 

The  Austin  Co . 1478 

Autologic  Inc . 1446 

Autronics  Corp . 608 

Baldwin-Gegenheimer  Div . 1418 

BASF  Systems  Corp . 1402 

Beaudreau  Electric  Inc . 1970 

Bell  &  Howell . 1578 

Bibliographic  Retrieval  Service . 1972 

B.  H.  Bunn  Co . 1476 

Butler  Automatic  Inc . 1802 

Camex  Inc . 1534 

Cannon-Cross  Inc . 502 

Capital  Elevator  Sales  Co . 1018 

Cheshire/A  Xerox  Co . 1172 

Chesley  F.  Carlson  Co . 572 

Cary  Co.  Inc . 1660 

Chemco  Photoproducts  Co . 2022 

CIP  Inc . 340 

CK  Optical  Co.  Inc . 1878 

Collier-Jackson  Inc . 1252 

Composition  Systems  Inc . 1856 

Compugraphic  Corp . 1422 

Computek . 266 

Computer  Video  Systems  Inc . 1302 

Craig  Cold  Type  Supply  Inc . 412 

Creative  Data  Systems  Inc . 1044 

Crosfield  Data  Systems  Inc . 766 

Custom-Bilt  Machinery . 1980 


Dar-Mar  Inc . 1879 

Data  Sciences  Inc . 408 

Delta  Data  Systems . 1234 

Dent-X  Corp . 2206 

Denver  Design  Associates . 1016 

Dewar  Information  Systems  Corp . 602 

Diamond  Graphic  Service  Corp . 503 

Digital  Equipment  Corp . 1256 

Dunn  Technology  Inc . 914 

2E 


Durbin  Associates . 816 

Duro  Roller  Co.  Inc . 606 

Dynaric  Inc . 1714 

E.A.M.  Industries . 877 

Eastman  Kodak  Co . 122 

Ebway  Industries  Inc . 418 

Eclectic  Co.  Inc . 1870 

ECRM . 1122 

Editor  &  Publisher . 1366 

Enkel  Corp . 1348 

EOCOM  Electronic  Systems . 1510 

Ferag  Inc . 854 

Flex-O-Line  Inc . 770 

Flint  Ink  Corp . 1828 

Fluorographic  Services  Inc . 2070 

R.  Foster  Co . 1779 

J.  A.  Freeman  &  Son . 1020 

General  Photo  Products . 1502 

Goss  Products,  Graphic  Systems  Div., 

Rockwell  International . 922 

Graphic  Arts  Technical  and  Consulting 

Services . 366 

Graphic  Enterprises  of  Ohio  Inc . 1134 

Graphic  Management  Associates  Inc . 2066 

Graphic  Products  Corp . 918 

Gulf  Coast  System  Design  Co . 506 

Gutenberg  Expositions . 1971 

H.A.B.  Chemical  Co.  Inc . 2056 

Hall  Systems  Inc.  &  George  R.  Hall . 2140 

Harris  Graphics  Corp . 622 

Hastech  Inc . 6040 

HCM  Graphic  Systems  Inc . 866 

Hercules  Inc . 140 

Horizon  Chemical  &  Supply . 1272 

Howson-Algraphy  Inc . 518 

IBM  Corp . 1810 

IDAB  Inc . 1434 

Ideal  Equipment  Co.  Ltd . 2280 

Information  International  Inc . 1572 

Ingenuity  Inc . 2256 

Inland  Newspaper  Machinery  Corp . 1918 

Intercorp  Ltd . 1066 

International  Newspaper  Promotion 

Association . 1872 

Ipec  Inc . 1666 

Itek  Composition  Systems . 836 

K  &  F/Beach  Manufacturing  Co . 2166 

Kansa  Corp . 1566 

Kidder-Stacy  Co . 1944 

Kirk-Rudy  Inc . 2208 
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EXHIBITOR 


BOOTH  NO. 


EXHIBITOR 


BOOTH  NO. 


Lektro  Inc . 1880 

Letterflex  Systems,  W.R.  Grace  &  Co . 754 

Lincoln/St.  Louis . 1679 

Locker  Typesetting  Equipment . 2210 

LogEtronics  Inc . 348 

Mailing  Machine  Systems  Inc . 2050 

Mailroom  Systems  Inc . 2217 

Malone  Electronics  Inc . 1678 

M.A.N.-ROLAND  USA  Inc . 446 

Martin  Automatic  Inc . 1654 

Master  Etching  Machine  Co . 1210 

Masthead  International  Inc . 250 

McCain  Manufacturing  Corp . 310 

M.E.G.  (U.S.)  Inc . 566 

Mergenthaler  Linotype  Co . 950 

MGI  International  Inc . 1118 

Midwest  Publishers  Supply  Co . 1218 

Misco . 1778 

Mohr  Enterprises . 465 

Monotype  Inc . 2158 

Motorola  Communications  & 

Electronics . 466 

Muller-Martini  Corp . 422 

Mycro-Tek . 950 

NAPP  Systems  (USA)  Inc . 1002 

National  Machine  Co . 1466 

NEC/ Americas . 2002 

Nw  Dimension  Papers . 2056 

New  England  Newspaper  Supply  Co . 1178 

News  Cable  Associates  Inc . 504 

Newscolour  Corp . 2276 

Newspaper  Systems  Inc . 1771 

Nolan  Industries  Inc . 1322 

nuArc  Co.  Inc . 1166 

NU-Graphics  Manufacturing . 2062 

Offset  Technology . 406 

ONE  Corp . 1266 

Ovalstrapping  Inc . 1642 

Pacepak  Marketing  Corp . 654 

Pacific  Press  Services  Inc . 1871 

Pamarco  Inc . 1148 

Pathfinder  Graphic  Associates  Inc . 417 

Penta  Systems  International . 2108 

Pitman  Co . 1934 

Polychrome  Corp . 1928 

Press  Machinery  Corp . 356 

Press  Maintenance  Inc . 1770 

Printing  Impressions . 769 

Printing  Press  Services 

International . 1766 

Publishers  Associated  to  Gain 

Economy . 505 

Publishers  Equipment  Corp . 1844 

Publishers  for  Conventions  Inc . 773 


Real  Time  Associates  Inc . 944 

Rochester  Institute  of  Technology . 1648 

Rochester  Institute  of  Tehnology- 

Mobile  Unit . 302 

Roconex/Dynalith . 1922 

Ryco  Graphic  Manufacturing  Inc . 512 

Rycoline  Products  Inc . 2178 

Scheffer  Inc . 1748 

Seaboard  Energy  Systems . 2074 

Semler  Industries  Inc . 1818 

Seybold  Publications  Inc . 2214 

S  I  Handling  Systems  Inc . 1966 

Sim-X  Inc . 678 

Smith  RPM  Corp . 434 

Software  Consulting  Services . 1248 

Solna  Inc . 1156 

Stauffer  Media  Systems  Inc . 9500 

Stepper  Associates  Inc . 1834 

System  Integrators  Inc . 522,768 

Taft  Contracting  Co.  Inc . 2077 

Taft  Equipment  Sales  Co . 156 

Tasope’ . 540 

TEC  Systems/W.  R.  Cirace  &  Co . 666 

Tech-Energy  Co . 2224 

Teleram  Communications  Corp . 1372 

Terminal  Systems  Corp . 820 

Texscan  MSI . 1672 

T  F  &  E  Pressroom  Devices  Inc . 2076 

The  Ink  Co . 618 

3M  Co./Printing  &  Reprographic 

Products  Div . 972 

Tingue,  Brown  &  Co . 771 

Todd  Communications  Inc . 2258 

Treasure  Chest  Advertising  Co.  Inc . 440 

TV  Data . 1622 

Typeworld . 2176 

United  Press  International . 1822 

Video  Data  Systems . 2178 

Vision  Data  Equipment  Corp . 1602 

VU/Text  Information  Services . 318 

Warner  ‘MDS’  Color  Corp . 2174 

Web  Press  Corp . 2018 

Web  Specialties  Inc . 966 

Western  Lithoplate  &  Supply . 1866 

Whalen  Computer  Services  Inc . 1702 

Williamson  &  Co . 2008 

Windmoeller  &  Hoelscher  Corp . 878 

Lawrence  Wittman  &  Co.  Inc . 2177 

Xenotron  Inc . 2150 

Xitron  Inc . 718 


Quanta  Corp . 2270  Exhibitors  listing  as  of  May  3,  1983 
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Synectics  ’83  — 


The  program  at  a  glance. 


Monday,  June  13 

General  Session  —  9  a.m.  to  10:30  a.m. 

Four  Concurrent  Symposia:  People  Power,  Motiva¬ 
tion,  Utilization  and  Training;  Press  Conversions, 
Past,  Present  and  Future;  The  Three  C’s  of  duali¬ 
ty,  Commitment,  Competence  and  Communica¬ 
tions;  and  Energy  and  Space  Management  —  10:45 
a.m.  to  13:30  p.m. 


Tuesday,  June  14 

General  Session  —  9  a.m.  to  10:30  a.m. 

Four  Concurrent  Symposia:  Distribution 
Strategies;  Newsprint  Management;  Introducing 
the  New  Advertising  Standards;  and  Telecom¬ 
munications,  A  New  Market  for  Newspapers  — 
10:45  a.m.  to  12:30  p.m. 


Wednesday,  June  15 

General  Session,  including  discussions  of  CPU-To- 
Plate,  “Fact  or  Fiction”;  Newspapers  and  Roho- 
tics;  and  Technologies  of  the  Future  —  9  a.m.  to 
13:30  p.m. 

4E 


Exposition  Hours 

Saturday  and  Sunday,  June  11,12  — 11  a.m.  to  5:30 
p.m.  Monday,  Tuesday  and  Wednesday,  June  13, 
14  and  15,  Noon  to  5:30  p.m. 
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UNIMAN  4/2— the  affordable 
double  width  offset  press  that’s  doing 

a  iot  of  things  right!  See  it  in  operation  at  ANPA-Las  Vegas 


Orders  for  the  Uniman  4/2  are  coming  in  from  all  across  the 
U.S.  at  the  rate  of  about  one  a  month.  WHY?  Unquestionably, 
part  of  the  reason  is  that  it's  use-proven . . .  being  built  NOW . . . 
and  in  service  NOW— all  around  the  globe. 

Look  at  all  the  good  things  Uniman  4/2  has  to  offer: 

■  true  print  speeds  up  to  50,000  pph 

■  simple,  easy-to-grasp  operation 

■  high  print  quality/water-down-first  spiral  brush  dampener 

■  left  and  right  hand  color  decks  to  put  color  where  you  want  it 

■  choice  of  tucker  blade  or  jaw  folder  to  print  either  news¬ 
papers  or  accurately  folded  inserts 

■  state-of-the-art  technology  from  worldwide  M  .  A  N,  —  Roland 
research 

■  a  surprisingly  reasonable  price 


Before  you  select  your  double-width  press,  get  all  the 
facts  on  UNIMAN  4/2  — including  the  delivery  dates.  Call 
201-469-6600.  Or  write  to:  M  A  N. -Roland  USA,  Inc., 
Newspaper  Press  Division.  333  Cedar  Avenue,  Middlesex, 
New  Jersey  08846. 


M.A.N.-Roland  USA,  Inc. 

NEWSPAPER  PRESS  DIVISION 


SYNECTICS  ’83 

If  you’re  looking  for  something  new, 
chances  are  you’ll  find  it  here 


A  quick  glance  through  the  exhibitor 
product  profiles  contained  in  this  sec¬ 
tion  will  reveal  that  there  will  be  a  lot  of 
new  technology  on  the  floor  of  the 
ANPA/RI  Operations  Management 
Conference  and  Exposition,  Synectics 
’83,  to  be  staged  in  the  Las  Vegas  Con¬ 
vention  Center  from  June  11  through 
the  15. 

Several  companies  will  be  displaying 
computer-to-plate  page  makeup  sys¬ 
tems,  several  will  show  pagination  sys¬ 
tems  capable  of  storing  and  manipulat¬ 
ing  graphics  as  well  as  text,  at  least  one 
will  introduce  what  it  bills  as  the  most 
sophisticated  display  ad  makeup  sys¬ 
tem  available,  and  there  will  be  several 
double-width  newspaper  presses  (in¬ 
cluding  flexographic  presses  and  a  key- 
less-inking  offset  system)  in  operation 
on  the  floor  of  the  exhibit  hall.  There 
will  be  a  raster  imaging  device  from 
Camex  which  is  capable  of  setting  half¬ 
tones,  a  newspaper  page-sized  flatbed 
scanner  from  Triple-I,  a  full-text  re¬ 
trieval  system  for  newspaper  libraries 
or  databases  from  Battelle,  and  the  re¬ 
sults  of  new  technical  cooperation 
agreements,  such  as  that  between  Has- 
tech  and  CSI.  And  there  will  be  new 
advances  in  computers;  computer  soft¬ 
ware;  new,  faster  automated  mailroom 
equipment  and  countless  other  en¬ 
hancements  displayed  at  the  confer¬ 
ence. 

The  program 

ANPA/Rl  executives  are  expecting 
as  many  as  12,000  people  during  the 
course  of  Synectics  '83.  Over  200  ex¬ 
hibitors  will  be  showing  products  on 
the  floor  of  the  210,000  square-foot 
convention  center. 

The  official  theme  of  the  conference 


YOU  WON'T  WANT  TO  MISS  Curtis 
Read/Human  Mannequin,  who  will  be 
doing  nothing  but  standing  at  the  MGI 
International  booth  during  the  exposition. 
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is  Synectics  ’83  —  The  Information  Ex¬ 
change.  Much  of  the  program  will 
emphasize  the  improvement  of  quality, 
efficiency  and  productivity,  but  there 
will  be  sessions  on  new  technologies, 
their  potential  implications  and  on  the 
new  role  being  taken  on  by  the  news¬ 
paper  mailroom. 

All  the  general  sessions  will  be  held 
in  the  East  Meeting  Room  Complex  of 
the  Las  Vegas  Convention  Center.  The 
four  concurrent  symposia  on  Monday 
and  Tuesday  will  be  held  in  meeting 
rooms  A,  B,  C  and  D,  located  next  to 
the  hall  in  which  the  general  sessions 
will  be  conducted. 

The  program  follows: 

Monday,  June  13 

General  Session,  chaired  by  Kenneth 
C.  Bronson,  vicepresident.  Affiliated 
Newspapers,  Stauffer  Communica¬ 
tions,  Inc.,  Topeka,  Kan.,  and  chair¬ 
man  of  the  AN  PA  Operations  Manage¬ 
ment  Conference  and  Exposition 
Arrangements  Committee,  will  begin  at 
9  a.m.  Earl  Johnson,  general  manager 
of  the  Las  Vegas  Review-Journal  will 
deliver  the  address  of  welcome,  fol¬ 
lowed  by  Mike  Sharruf,  advertising 
director  for  the  Las  Vegas  Sun,  with 
opening  remarks. 

William  C.  Marcil,  president  and 
publisher  of  the  Fargo  (N.D.)  Forum 
will  deliver  the  ANPA  chairman’s 
address.  John  B.  Lake,  publisher  and 
executive  vicepresident  for  the  Times 
Publishing  Company  of  St.  Petersburg, 
Fla.,  will  speak  on  the  importance  of 
quality.  Wrapping  up  the  general  ses¬ 
sion  will  be  David  C.  Garret,  Jr.,  presi¬ 
dent  and  chief  executive  officer  of  De¬ 
lta  Air  Lines,  Inc.,  who  will  speak  on 
the  “Delta  Family  Feeling  —  Quality, 
Productivity  and  Service.’’ 

From  10:45  a.m.  through  12:30  p.m., 
there  will  be  four  concurrent  symposia: 
People  Power  —  Motivation,  Utiliza¬ 
tion  And  Training;  Press  Conversions 
—  Past,  Present  and  Future;  the  Three 
C’s  of  Quality:  Commitment,  Compe¬ 
tence  and  Communications;  and  Ener¬ 
gy  and  Space  Management. 

Tuesday,  June  14 

General  Session,  chaired  by  Joseph 
M.  Ungaro,  vicepresident  and  execu¬ 
tive  editor  for  Gannett’s  Westchester 
Rockland  Newspapers,  and  vice  chair¬ 
man  of  the  ANPA  conference  commit¬ 
tee,  will  begin  at  9  a.m.  Ferdinand  C. 
Teubner,  publisher  of  Editor  &  Pub¬ 
lisher,  will  present  E&P’s  Exhibition 
Awards.  William  E.  Sherman, 
vicepresident  and  general  manager  of 
Eastman  Kodak’s  Graphic  Markets  Di¬ 


vision,  will  present  the  “World’s  Best 
Color  Reproduction  Award.’’  Then 
Walter  E.  Mattson,  president  and  chief 
operating  officer  of  the  New  York 
Times  Company,  vice  chairman  of  the 
ANPA  Research  and  Production  Com¬ 
mittee  and  chairman  of  the  ANPA 
Working  Committee  on  Advertising 
Standards,  will  address  the  standar¬ 
dization  of  newspaper  advertising. 
Craig  Standen,  president  of  the  News¬ 
paper  Advertising  Bureau,  will  follow 
with  a  presentation  on  marketing 
against  other  print.  Finally,  Dr.  Diet- 
rich  Batz,  president  and  chief  execu¬ 
tive  officer  of  Verlag  Dierichs,  GmbH 
and  Co.,  Kassel,  Germany,  will  join 
Richard  E.  Lewis,  vicepresident/pro¬ 
duction  for  the  Bergen  Evening  Record 
Corp.,  in  a  joint  presentation  on  the 
marriage  of  press/packaging,  overseas 
experiences  and  U.S.  experiences. 

From  10:45  a.m.  through  12:30  p.m., 
there  will  be  another  four  concurrent 
symposia,  including:  Distribution 
Strategies;  Newsprint  Management; 
Introducing  the  New  Advertising  Stan¬ 
dards;  and  Telecommunications  —  A 
New  Market  For  Newspapers. 

Wednesday,  June  15 

General  Session,  chaired  by  Larry 
Strutton,  vicepresident  operations  for 
the  Detroit  Free  Press,  Inc.,  will  begin 
at  9  a.m.  and  conclude  at  12:30  p.m. 
First  up  will  be  a  panel  discussion, 
“CPU  To  Plate  —  Fact  or  Fiction, 
which  will  pit  a  manufacturers’  panel 
against  a  panel  of  newspaper  execu¬ 
tives,  with  G.  Michael  Jones,  director 
of  information  systems  for  Knight- 
Ridder  Newspapers,  Miami,  Fla.,  serv¬ 
ing  as  moderator. 

On  the  manufacturers  panel  will  be 
Alfred  L.  Fenaughty,  president  and 
chief  executive  officer  of  Information 
International,  Inc.,  Culver  City,  Calif.; 
Donald  J.  Kramer,  president,  Hastech, 
Inc.,  Manchester,  N.H.;  and  Hank 
Bechard,  chairman  of  Autologic,  Inc., 
Newbury  Park,  Calif. 

On  the  newspaper  panel  will  be  Dar- 
row  Tully,  publisher  of  the  Arizona  Re¬ 
public  &  Phoenix  Gazette',  Ted 
Weegar,  assistant  managing  editor  of 
the  Los  Angeles  Times',  and  Eugene  L. 
Falk,  director  of  operations  for  the  San 
Jose  (Calif.)  Mercury-News. 

At  9:50  a.m..  Gene  McDavid, 
vicepresident/operations  for  the  Hous¬ 
ton  Chronicle  and  chairman  of  the 
ANPA  Technical  Services  and  Train¬ 
ing  Committee,  will  join  Walter  Weisel, 
president  of  Prab  Robots,  Inc.,  Kala¬ 
mazoo,  Mich.,  and  president  of  the 
Robot  Institute  of  America,  in  tackling 
the  issue  of  “Newspapers  and  Robo¬ 
tics?’’ 

Finally,  closing  the  conference  will 
be  Robert  Anderson,  chairman  and 
chief  executive  officer  of  Rockwell  In¬ 
ternational,  Pittsburgh,  Pa.,  who  will 
address  “Technologies  of  the  Future.’’ 
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INTRODUCING 

THE  100  PICA  raOIOTYPESETTER 
¥00  CAN’T  AFFORD  TO 
BE  WITHOUT. 


Itek  introduces  the  MARK  CRT 
Phototypesetter. 

The  lowest  priced  100-pica  typesetter 
ever  built  for  newspapers  and  commercial  or  in- 
plant  printers— with  advanced  features  you’d  be 
siuprised  to  find  on  typesetting  equipment 
costing  a  lot  more. 

In  fact,  no  other  laige  format  phototype¬ 
setter  can  do  so  much,  so  quickly  and  so  well 
for  so  little. 

The  MARK  IX  incorporates  the  best 
and  the  latest  in  hardware,  software  and  firm¬ 
ware  technology. 

It  includes  a  powerful  computer,  CRT  char¬ 
acter  generator,  up  to 
180  on-line 
fonts, 


easy  to  operate  control  panel.  It  works  with  just 
about  any  equipment  and  procedure  in  use  today. 

It  accepts  unjustified  or  justified  and 
hyphenated  input  directly  from  various  front 
end  systems,  as  well  as  from  paper  tape  and 
wire  services.  And  it  can  be  ^cesetter  com¬ 
mand  compatible  while  allowing  full  use  of  all 
of  the  MARK  IX  features. 

In  short,  the  MARK  DC  will  increase 
your  produaion  efficiency  and  economy— 
whether  you’re  ready  to  adopt  full  page 
make-up  now,  or  want  to  upgrade  your 
operation  one  seaion  at  a  time. 

When  combined  with 
Itek’s  CPS  series  of 
powerful  front-end  sys- 
terns,  the  MARK  DC 
offers  automatic  full-page 
classified  outpjut  as  well  as 
^  *  •.  100  pica  editorial  output. 

j  '  ^  afford. 

r  I  •  “'W  from  Itek.  The  world  leader 

fe'i  in  full-page  copy  processii^ 

~  i  '  ^  and  pagination  systems,  with 

a  worldwide  network  of  dis- 
•yf  .  tributors  and  installations. 

y  For  complete  informa- 

kJr  tion,  write,  call  or  staple  your 

'  business  card  to  this  ad  and  send 

■  .  it  to  the  address  below. 


f  MARKK 
100  Pica  CRT 
Phototypesetler 


rf  Shaping  the  systems  of  tomorrow. 

Large  Systems  Operations 
355  Middlesex  Ave. 

Wilmington,  MA  01887 
(800)  225-0892;  In  MA  (617)  933-7000 

Type  for  this  ad  was  set  on  Itek  cxxnpositkxi  equipment. 
MARK  IX  is  a  trademark  of  Itek  Corporatkm. 
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After  22  years  with  the  ANPA/RI, 
Jaffe  is  ready  for  consultancy 


Erwin  Jaffe  joined  the  American 
Newspaper  Publishers  Association  Re¬ 
search  Institute  in  1961.  Since  then,  as 
director  of  the  Research  Center,  he’s 
been  involved  in  just  about  every  tech¬ 
nical  research  project  conducted  by  the 
newspaper  industry. 

Before  he  retires  from  the  RI  this 
July,  he’ll  have  the  somewhat  un¬ 
pleasant  task  of  supervising  the  perma¬ 
nent  closing  of  the  RI’s  headquarters  in 
Easton,  Pa.,  as  the  organization  offi¬ 
cially  opens  up  shop  in  the  Newspaper 
Center,  Reston,  Va.  But  once  that  task 
is  completed,  Jaffe  will  be  ready  to 
embark  on  a  new  career  as  a  newspaper 
and  graphic  arts  consultant. 

In  an  interview  with  E&P,  Jaffe  ex¬ 
plained  the  motives  behind  his  decision 
to  take  early  retirement.  He  said  that, 
under  ANPA  policy,  he  would  reach 
retirement  age  in  about  a  year  and  a 
half.  Rather  than  pull  up  stakes  and 
move  to  Reston  for  such  a  short  period, 
Jaffe  elected  to  stay  in  Easton  and  open 
up  a  consultancy,  which  he  will  run 
from  his  home. 

Jaffe  joined  the  RI  in  1%1  as  chief 
physicist,  physics  and  color  research 
from  the  Mack  Printing  Company  of 
Easton.  Previously,  he  had  also  been 
manager/technical  services  for  the 
Chrysler  Corporation  Missile  Division 
in  Detroit,  where  he  was  responsible 
for  technical  groups  in  photography 
and  publications. 

Under  Jaffe ’s  direction,  a  combina¬ 
tion  of  in-house  and  cooperative  re¬ 
search  with  manufacturers  has  led  to 
the  development  of  the  Grace  Letter- 
flex  plate,  the  Harris  1 100  editorial  ter¬ 
minal,  the  TELERAM  P-1800  portable 
reporter  terminal,  ECRM’s  Optical 
Character  Reader,  and  the  LogEtron- 
ics  LASERMASK  system,  among 
others. 

Jaffe  will  now  take  this  experience  to 
individual  newspapers,  as  well  as  the 
ANPA,  which  will  retain  him  as  a  con¬ 
sultant. 

Understandably,  Jaffe  is  proud  of  his 
accomplishments  at  the  RI. 

“I  can  look  today  in  the  industry,  and 
80  to  85  percent  of  the  technology  is 
something  that  either  I  or  the  ANPA 
was  involved  with,”  he  says.  But  the 
technology  is  not  what  he  remembers 
most  fondly. 

“The  big  thing  I’ve  enjoyed  has  been 
the  people  —  both  the  people  at  ANPA 
and  the  people  within  the  industry. 
(From)  most  of  the  people  1  deal  with,  1 
get  a  straight  answer.  (They  are)  less 
concerned  about  blowing  their  own 
horn  as  they  are  getting  a  job  done 
well,”  he  said. 

Over  the  years,  Jaffe  has  developed 


Erwin  Jaffe 

strong  ideas  about  the  business. 

“I  think  the  newspaper  industry  is  a 
very  solid  and  substantial  one,  and  I 
think  it’s  going  to  continue  to  be  so,” 
Jaffe  said.  “But  it  will  change.  You  can 
see  some  of  the  changes  today,  with  the 
heavy  dependence  on  electronics.” 

One  area  of  the  business  Jaffe  be¬ 
lieves  is  ripe  for  change  is  the  distribu¬ 


tion  function. 

“At  some  point,”  he  said,  “the  elec¬ 
tronic  and  the  conventional  side  of  the 
newspaper  business  will  fall  into  some 
kind  of  merger.” 

Concerning  the  emerging  technology 
of  videotex  and  teletext,  Jaffe  said,  “I 
don’t  think  it’s  found  its  market  yet.” 
But  he  said  he’s  sure  “it  will  compete” 
with  newspapers,  but  “it’s  not  going  to 
deliver  the  same  kind  of  product. 

“The  newspaper  will  have  to 
change,”  he  said.  Through  research 
projects  and  readership  studies  like  the 
Newspaper  Readership  Project,  news¬ 
papers  will  learn  just  how  they  will 
have  to  change  in  the  world  of  media 
competition,  he  believes. 

“The  newspaper  business  is  not  sit¬ 
ting  back,”  he  said.  “They’re  out  there 
searching,  actively,  for  the  market¬ 
place  they  want  to  sell  to.” 

“I  think  the  printed  page  is  and  will 
continue  to  be  an  important  part  of  peo¬ 
ple’s  lives,”  he  added.  And  as  compu¬ 
ters  “improve  education  levels”  of 
people  throughout  the  country  and  the 
world,  Jaffe  believes  the  newspaper  is 
bound  to  become  more  important.  In 
the  meantime,  Jaffe  expects  that  news¬ 
papers  will  continue  “see-sawing”  un¬ 
til  they  find  the  “niche  that  they’re  fit¬ 
ted  to.” 

Jaffe  said  he  would  be  available  for 
private  consultant  work  by  mid¬ 
summer.  He  can  be  reached  by  writing 
him  at  3771  Timberline  Drive,  Easton, 
Pa. ,  1 8042,  or  by  calling  (2 1 5)-252-6382. 


Reist  chief  suggests  newspapers 
improve  diaiogue  with  printers 


The  many  newspapers  now  updating 
and  automating  their  post-press  mate¬ 
rials  handling  operations  serve  as  a  use¬ 
ful  harbinger  of  change  in  commercial 
printing,  bindery  and  finishing  func¬ 
tions,  according  to  William  G.  Lampar- 
ter,  president  of  the  Reist  Marketing 
Organization. 

Addressing  more  than  200  printers 
attending  the  Research  and  Engineer¬ 
ing  Council  of  the  Graphic  Arts  Indus¬ 
try’s  recent  Bindery  Seminar,  Lampar- 
ter  said,  “Newspapers  have  led  the 
way  in  printing  production  automation 
starting  years  ago  in  their  adoption  of 
computerized  composition  technology 
and  progressing  through  the  pressroom 
and  now  into  sophisticated  post-press 
operations.” 

According  to  Lamparter,  the  news¬ 
paper  mailroom  was  just  that  —  a  mail-' 
ing  facility,  a  place  to  bundle  newspa¬ 
pers  for  trucking  to  major  distribution 
points.  “Today,”  he  said,  “few  news¬ 
papers  are  actually  mailed,  and  these 
operations  are  rapidly  becoming  pro¬ 
duct  assembly,  packaging  and  sophisti¬ 
cated  distribution  centers. 


“Both  commercial  printers  and 
newspapers  would  benefit  from  an  ex¬ 
change  of  information  on  production 
technology  and  techniques,”  he  con¬ 
tinued.  “Surprisingly  few  commercial 
printers  are  aware  of  the  roll-handling 
techniques,  conveying,  automatic  pal¬ 
letizing  and  de-palletizing,  inserting, 
stacking  and  automated  materials 
handling  equipment  and  methods  used 
in  the  production  of  newspapers.” 

Likewise,  Lamparter  said,  bindery 
and  finishing  room  tricks  of  the  trade 
commonly  used  by  commercial  prin¬ 
ters  and  binders  could  be  helpful  in 
newspaper  production,  particularly  in 
the  production  of  TV  books,  advertis¬ 
ing  inserts,  flyers  and  a  variety  of  quasi¬ 
commercial  work. 

Lamparter  commented  on  a  mate¬ 
rials  handling  discussion  panel  during 
the  R&E  Council’s  25th  annual  Bin¬ 
dery  Seminar,  held  last  month  in 
Naperville,  Ill.  Lamparter’s  firm  is  a 
subsidiary  of  the  Swiss-based  Ferag, 
manufacturers  of  conveyors  and  auto¬ 
mated  handling  equipment  for  the 
newspaper  and  printing  industries. 
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A  modular  system 
for  offset 
conversions 


The  Headliner®  Offset  press  offers  you  all  the  features 
and  productivity  you  expect  from  a  double-width  press. 
Yet  its  modular  design  lets  you  buy  as  much  or  as  little 
equipment  as  you  want  to  fit  your  needs,  your  budget, 
your  products  and  your  future  market  requirements. 

Flexible,  compact  design.  Use  your  existing  substruc¬ 
ture  and  reels-tensions-pasters,  or  folders  and  angle 
bars,  or  both.  Even  with  6'9"  unit  spacing,  the  Headliner 
Offset  will  give  you  21”  aisles.  Or  install  a  complete,  new 
60,000  pph  Headliner  Offset  press  system. 

Color  flexibility.  Choose  the  color  capability  you  need 
from  three  arrangements:  A  unit  with  half-deck  for  true 
offset  spot  and  process  color.  A  color  couple  for  color  on 
either  side  of  the  web.  A  color  cylinder  for  certain  spot 
color  applications.  The  press  is  available  with  open  foun¬ 
tain  or  Injector  inking  and  the  Goss  Color  Control  System 


for  remote  ink  setting.  Choose  the  electronic  Goss  Press 
Control  System  and  Page  Area  Reader  as  added  aids  to 
productivity.  The  Headliner  Offset  is  designed  for  quality 
printing,  fast  makeready  and  reliability,  with  special  noise 
abatement  provisions. 

Product  flexibility.  The  new  Goss  Regent  2:1  multi-web- 
width  folder,  with  or  without  the  optional  quarter  folder, 
provides  the  product  flexibility  you  need  and  is  available 
in  four  cutoffs. 

Goss  mailroom  equipment  and  systems  and  Goss 
turnkey  installation  services  can  further  enhance  your 
new  production  facility. 

Goss  Products,  Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central  Avenue,  Chicago, 
Illinois  60650.  312/656-8600.  Telex  253478. 


Rockwell  International 

...where  science  gets  down  to  business 


Installing  a  front-end  system 
can  be  easy  as  ‘Apple’  pie 


Teleram  files  for 
public  stock  offering 

Charles  J.  SatulofF,  chairman  of  the 
board  of  Teleram  Communications 
Corporation,  has  announced  that  the 
company  has  filed  with  the  Securities 
and  Exchange  Commission  a  registra¬ 
tion  statement  related  to  a  proposed 
initial  public  offering  of  700,000  shares 
of  its  common  stock.  Laidlaw  Adams  & 
Peck  has  been  named  managing  under¬ 
writer. 

Teleram  is  a  manufacturer  of  port¬ 
able  and  desk  top  communicating  text¬ 
editing  terminals  for  use  by  newspapers, 
magazines  and  wire  services. 
These  products,  which  incorporate  a 
typewriter-style  keyboard,  a  5”  di¬ 
agonal  CRT,  acoustic  coupler  and 
magnetic  bubble  memory  for  long  term 
data  storage  allow  the  user  to  write, 
edit  and  transmit  text  from  remote 
places  to  a  central  receiving  computer. 

The  New  Yorker  magazine,  Inc.,  is  a 
major  shareholder  of  Teleram. 


Jim  Tortolano,  executive  editor,  and  Debbie  Arrington,  managing  editor,  input 
news  into  the  Apple  personal  computer. 


By  M.L.  Stein 

West  Orange  Publishing,  a  group  of 
five  Knight-Ridder  weeklies  in  Orange 
County,  Calif.,  has  completed  installa¬ 
tion  of  a  reporting,  editing  and  classi¬ 
fied  ad  system  based  on  the  Apple  II 
Plus  personal  computer. 

The  new  computer-driven  terminal 
system  replaces  an  outdated  optical 
character  recognition  system  which 
had  been  used  for  years  to  process  copy 
typed  on  IBM  Selectric  typewriters  at 
the  group’s  Garden  Grove  office.  The 
copy  was  then  hand-carried  to  the  Long 
Beach  (Calif.)  Press-Telegram  to  be 
scanned  and  set  in  type. 

The  P-T,  a  Knight-Ridder  daily,  with 
a  contiguous  circulation  area,  handles 
all  production  for  West  Orange  from 
composing  room  through  press  work. 

According  to  a  spokesperson  for  the 
weekly  group,  which  has  a  combined 
circulation  of  173,000,  the  main  prob¬ 
lem  in  the  new  system  was  how  to  tie 
into  the  Press-Telegram’s  Composition 
Systems,  Inc.  front-end  system  at  a 
cost  a  weekly  could  afford.  Additional 
ly,  the  system  would  have  to  be  com¬ 
patible  with  the  daily’s  larger,  more 
sophisticated  system.  And  it  would 
have  to  require  a  minimum  of  installa¬ 
tion  and  maintenance. 

The  problem  was  solved  by  Ron 
Ricketts,  of  First  Main  Computer  Sys¬ 
tems,  Bedford,  Texas.  He  came  up  with 
the  idea  of  adapting  personal  compu¬ 
ters  for  newspaper  operations  use. 

Ricketts  said  the  key  to  the  system’s 
effectiveness  is  the  “unique,  user 
friendly  custom  text  editing  software.” 

He  set  up  a  16-terminal  system,  using 
Apple  II  Plus  computers  with  Amdex 
Video  300  monitors  and  floppy  disk 
storage.  One  unit  is  lined  to  the  Centro¬ 
nix  781  matrix  printer  for  hard  copy 
printouts. 

Ricketts,  who  left  the  Dallas  Times- 
Herald  to  found  his  own  firm  in  1980, 
said,  “So  many  of  the  smaller  news¬ 
papers  were  locked  out  of  the  electro¬ 
nic  revolution  because  they  couldn't 
afford  the  systems  produced  by  the  big, 
traditional  vendors.” 

Several  ordinary  voice-grade  tele¬ 
phone  lines  transmit  edited  copy  to  the 
P-T’s  composing  room  from  the  Apples 
through  Anderson-Jacobson  modems. 
An  Apple  terminal  ‘collects’  the  news 
and  ads  at  the  P-T  end,  where  it  is  elec¬ 
tronically  transferred  to  the  typesetting 
computer.  The  entire  system  was  oper¬ 
ational  a  week  and  a  half  after  installa¬ 
tion  began. 

Jim  Tortolano,  executive  editor, 
said,  “The  change  from  scanners  to  the 
VDT  system  has  dramatically  reduced 


typographical  errors,  given  us  more 
control  in  editing  and,  in  general,  been 
a  major  quality  control  improvement.” 

Tortolano  said  it’s  now  easier  for  the 
five  papers  to  share  stories,  update 
them  and  set  type  for  better  looking 
layouts. 

The  specially  modified  Apples  are 
also  capable  of  performing  as  standard 
personal  computers,  adding  to  their 
usefulness. 

West  Orange  publishes  the  Orange 
County  News,  Buena  Park  News, 
Huntington  Beach  Independent, 
Anaheim  Independent  and  La  Mirada 
Lamplighter. 

The  new  system’s  design  team  in¬ 
cluded  Press-Telegram  employees 
Dick  Bradowski,  business  manager; 
Bob  Sieker,  technical  services  man¬ 
ager;  Bob  Benefiel,  production  sys¬ 
tems  coordinator;  and  Tortolano. 
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CHEMCO  UNCOMPLICATES  COLOR 


Solution  1. 

The  Chemco 
Color  Computer. 

Now  there’s  a  simpler,  more  logical  way 
to  produce  color  separations.  Working 
with  your  enlarger,  the  Chemco  Color 
computer  guides  you 
through  quick,  easy 
testing  and  production 
procedures.  The  video 
screen,  keypad  and 
on-line  analyzer  probe 
permit  dialog  between 
the  computer  and  the 
operator.  The 
computer  calculates 
all  exposures  and  controls  your 
enlarger’s  functions.  What’s  more,  it 
can  be  used  with  a  variety  of 
separation  techniques,  films,  screens 
and  printing  processes.  Color  has 
never  been  so  uncomplicated. 


1 

* 

Solution  2. 

The  Chemco  E*Z  Color 
Computerized  Enlarger. 

This  is  a  total  color  separation  system 
combining  the  guiding  intelligence  of 
the  Chemco  Color  Computer  with  a 

precision-engineered 
enlarger  that 
incorporates 
electronic  focusing 
and  special  lighting. 
The  result  is  an 
automated  system 
that  transforms  any 
color  separation 
method  into  a  simple 
push-button  procedure.  With  the  E-Z 
Color  System  you  can  produce 
separations  in  sizes  up  to  a  full  20x24" 
with  less  time  and  labor  than  ever 
before.  Yet  it’s  only  a  fraction  of  the  cost 
of  the  smallest  scanner. 


I’m  interested 
in  a  simple 
solution  to 
color  separation. 

□  Please  send 
more  information. 

□  Please  have  a 
representative 
call  me. 


Division  o(  Powefs  Chemco,  Inc. 
Charles  Street.  Glen  Cove.  N.  Y.  1 1542 
■felephone  (516) 676-4000 


See  them  at  ANPA/RI,  Booth  2022 


Goss,  Washington  Post  conclude 
contract  for  flexo  press  test 


The  Graphic  Systems  Division  of 
Rockwell  International,  manufacturer 
of  Goss  press  and  mailroom  products, 
has  entered  a  test  agreement  with  the 
Washington  Post  Company  to  develop 
and  field  test  the  flexographic  printing 
process  “to  determine  the  potential  of 
flexography  for  newspaper  produc¬ 
tion,”  according  to  Rockwell  (E&P, 
April  23,  1983). 

The  decision,  made  “in  response  to 
the  extensive  interest  in  the  application 
of  the  flexographic  printing  process  for 
newspaper  production,”  reflects  a 
commitment  by  Goss  to  in-depth  test¬ 
ing  of  the  process  within  a  high-volume 
newspaper  production  environment. 
Goss  is  handling  the  project  in  coopera¬ 
tion  with  the  Paper  Converting 
Machine  Company  of  Green  Bay, 
Wise.,  the  leading  U.S.  manufacturer 
of  flexographic  presses. 

The  program  includes  the  conversion 
of  eight  units  of  Goss  Mark  I  letterpress 
and  the  manufacture  of  three  new  color 
half-decks.  Goss  will  design  and  build 
the  components  necessary  for  conver¬ 
sion  and  the  new  half-decks;  PCMC 
will  build  the  inking  systems.  The  com¬ 
panies  will  provide  input  to  one  another 
in  the  engineering  process. 

According  to  Les  Kraft,  vicepresi¬ 
dent/marketing  for  the  Graphic  Sys¬ 
tems  Division,  the  project  actually  be¬ 
gan  months  ago,  when  Goss  and  PCMC 
agreed  to  cooperate  in  a  conversion 
project.  Kraft  said  once  the  firms  had 
concluded  an  agreement,  Goss  began 


“looking  for  a  home”  for  a  test  flexo 
press. 

The  installation  project,  which  will 
involve  the  in-plant  conversion  of 
seven  of  the  eight  letterpress  units,  is 
slated  for  completion  no  later  than 
September  1,  1984.  Kraft  says  all  par¬ 
ties  concerned  are  hopeful  that  the  in¬ 
stallation  can  be  completed  sooner. 
Once  the  press  is  in,  the  Post  will  begin 
a  six-month  period  of  intensive  testing 
and  comparison  with  its  offset  and  let¬ 
terpress  printing  operations. 

PCMC  is  currently  removing  one 
Goss  Mark  I  from  the  Washington  Post 
plant.  That  unit,  according  to  Kraft, 
will  be  shipped  to  the  PCMC  plant, 
where  it  will  be  modified  and  con¬ 
verted.  Goss  and  PCMC  will  test  the 
unit  at  the  PCMC  plant,  and  they’ll  use 
it  to  determine  the  “best  way  of  con¬ 
verting  in  the  field,”  with  special  atten¬ 
tion  paid  to  “the  ergonomics  of  in-plant 
conversion.”  The  full  conversion  of  the 
press  line  will  begin  in  June,  1984,  at  the 
latest. 

The  reason  for  all  the  attention  to 
efficient  in-plant  conversion  was  ex¬ 
plained  by  Kraft:  “We  would  assume 
that  72  units,  or  the  entire  plant,  would 
be  converted”  if  the  test  press  lives  up 
to  expectations. 

Kraft  said  the  most  important  ele¬ 
ment  of  the  project  is  its  location  and 
the  fact  that  it  will  be  a  full  press  line, 
capable  of  producing  both  spot  and  pro¬ 
cess  color.  “It  will  be  the  first  full  press 
with  full  color  capabilities,”  Kraft  said. 


One  of  the  reasons  the  Washington 
Post  is  considered  an  ideal  test  site  is 
the  fact  that  the  newspaper  is  a  high- 
volume,  tight  deadline  operation  which 
currently  runs  both  letterpress  and 
offset  printing  operations  —  and  it 
keeps  very  copious  records.  Because 
of  this,  the  flexo  test  will  be  conducted 
under  the  most  stringent  production  pa¬ 
rameters  at  a  major  metropolitan  daily 
newspaper. 

“We  will  be  able  to  evaluate  plate 
cost,  ink  cost,  operating  efficiencies, 
waste  —  all  of  the  aspects  of  producing 
a  daily  newspaper,”  said  Kraft. 

Goss  will  be  cooperating  with  several 
plate  manufactures,  including  W.R. 
Grace  and  NAPP  Systems  (others  are 
possible),  and  several  ink  makers,  “as 
many  as  don’t  encumber  the  job,” 
according  to  Kraft. 

“We  believe  that  the  opportunities 
that  present  themselves  with  flexogra¬ 
phy  are  such  that,  if  they  can  be  real¬ 
ized,  there  is  no  reason  why  the  flexog¬ 
raphic  process  would  not  eventually  be 
the  method  of  printing,”  said  Kraft. 
However,  he  cautioned  that  flexo  has 
yet  to  be  tested  in  the  high-production 
daily  newspaper  environment,  and  he 
conceded  the  possibilty  that  produc¬ 
tion  savings  realized  in  the  pressroom 
could  be  offset  by  higher  costs  in  the 
pre-press  area. 

The  answers  to  the  industry’s  ques¬ 
tions  concerning  flexo  in  the  pressroom 
will  not  likely  be  answered  overnight, 
Kraft  said. 

“The  industry  should  not  be  dis¬ 
appointed  if  the  process’s  assimilation 
takes  five  years  or  more  —  there  are 
going  to  be  things  that  will  have  to  be 
worked  out.”  He  said  Goss  believes  “it 
will  be  a  five  to  10  year  assimilation 
process.” 

What  about  offset? 

Kraft  said  he  believes  that  if  all  or 
even  many  of  the  benefits  associated 
with  flexo  are  proven  in  the  high  pro¬ 
duction  newspaper  environment,  “The 
benefits  would  be  such  that  they  would 
eventually  replace  offset.” 

New  production  chief 
named  in  Tampa 

Fred  Fuller,  previously  production 
director  at  the  New  York  Daily  News, 
will  be  joining  the  Tampa  Tribune  as 
production  director  on  May  16. 

During  his  career  in  the  newspaper 
business  Fuller  has  served  as  printing/ 
packaging  manager  for  the  Phi¬ 
ladelphia  Inquirer  {1975-19),  mailroom 
manager  for  the  Miami  Herald  from 
1973-75  and  in  mailroom  and  engineer¬ 
ing  capacities  for  the  Houston  Chroni¬ 
cle  from  1952-72.  He  was  with  the  Sher¬ 
idan  Company  (manufacturers  of  mail- 
room  equipment)  as  an  engineering  rep¬ 
resentative  in  1972-73. 
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GENERAL  PRINTING  INK,  a  unit  of  Sun  Chemical  Corp.,  has  purchased 
10  advanced-design,  dual  compartment  rail  tank  cars  for  delivery  of  black 
web  offset  and  letterpress  news  inks  to  newspapers  and  advertising  supple¬ 
ment  customers  in  the  U.S.  and  Canada. 
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You  get  exactly  what  you  require  for  on-line  andlor  off-line 
inserting  with  the  Ferog  ROTOSERT  Inserting  System.  It 
will  meet  your  simplest  or  most  complex  needs  cost-effectively 
today — and  be  expandable  easily  to  match  tomorrow's 
changed  requirements. 

See  the  FERAG  ROTOSERT  at  ANPA/RI  Booth  854 
FERAG  INC. 

KEYSTONE  INDUSTRIAL  PARK,  190  RIHENHOUSE  CIRCLE,  BRISTOL,  PA  19007 
TELEPHONE  (215)  788-0892;  TELEX  83  47  43 


New  newsroom  lighting  installation 
creates  complaint-free  environment 


Producers  of  VDT  (or  CRT)  units 
and  interior  lighting  manufacturers 
have  been  working  to  find  better  ways 
to  lessen  eyestrain  and  fatigue  experi¬ 
enced  by  journalists  and  others  who 
spend  long  hours  at  video  screens. 
These  problems  persist,  even  though 
solutions  to  some  of  them  are  at  hand. 

Forexample,astudy  by  the  National 
Institute  for  Occupational  Safety  and 
Health  (NIOSH)  done  in  1980  at  two 
newspapers  and  one  insurance  com¬ 
pany  found  complaints  of  eye  and  mus¬ 
cle  strain  at  all  three  sites.  These  com¬ 
plaints  were  traced  variously  to  screen 
glare,  inadequate  room  lighting,  im¬ 
proper  screen  and  keyboard  heights 
and  poorly  designed  tables  and  chairs. 

Much  of  the  glare  in  open  work 
spaces  can  be  traced  to  inside  lighting 
systems.  However,  there  are  other 
offending  sources  which  should  be  con¬ 
sidered  in  designing  newsrooms  and 
offices  for  minimum  fatigue  and  max¬ 
imum  accuracy,  productivity  and 
morale.  These  include  windows  to  the 
outside,  reflective  walls  and  shiny 
work  surfaces.  Even  more  subtle  con¬ 
tributors  are  the  curved  surfaces  on 
keyboards,  slick  printed  pages  and 
light-colored  phones. 

Traditional  direct  overhead  lighting, 
with  lenses  or  fluorescent  lamps  ex¬ 
posed,  generally  is  not  acceptable  in 
VDT  environments.  On  the  other  hand, 
indirect  lighting  fixtures  virtually  eli¬ 
minate  screen  reflection  and  shadows 
at  work  level  since  light  sources  are 
hidden  from  view.  In  these  systems, 
lamps  are  set  down  inside  the  housings 
which  are  suspended  below  the  ceiling. 
All  the  light  is  sprayed  upward,  using 


the  ceiling  as  a  reflector.  This  works 
most  effectively  when  the  metal  reflec¬ 
tors  within  the  fixtures  are  optically  de¬ 
signed  so  rays  are  directed  laterally. 
The  lateral  configurations  provide  the 
most  even  spread  of  illumination,  and 
take  advantage  of  the  flat  white  ceiling 
to  reflect  light  farther  from  the  source. 

A  new  indirect  system  installed  re¬ 
cently  in  a  new  wing  at  the  Allentown 
(Pa.)  Call-Chronicle,  designed  by  Bres- 
lin  Ridyard  Fadaro-Architects  and 
Planners,  Allentown,  is  drawing  good 
reviews  from  its  designers  and  the 
newspaper's  editorial  staff.  A  part¬ 
ner  in  the  firm,  Robert  J.  Breslin,  says 
that  in  his  opinion  the  lighting  installa¬ 
tion  “is  the  state  of  the  art,”  and  is  the 
only  system  which  eliminates  glare 
completely.  The  selection  was  made  af¬ 
ter  a  set  of  complex  comparative  photo¬ 
metric  calculations  were  analyzed. 
“We  were  so  pleased,"  he  said,  “we 
even  used  the  system  in  the  corridors.” 

According  to  executive  editor, 
Lawrence  Hymans,  “The  Morning 
Call’s  new  ‘glare-free’  newsroom  has 
also  been  remarkably  complaint-free. 

“Since  occupying  its  new  quarters 
December  15, 1982,  the  staff  has  gener¬ 
ated  no  complaints  about  eyestrain, 
fatigue,  screen  glare  or  reflection. 

“We  strongly  feel  there  is  no  way  in 
the  world  we  could  have  avoided  all 
those  problems  with  the  old,  direct 
lighting  system.  In  fact,  direct  lighting 
has  been  employed  in  the  newsroom’s 
executive  and  editorial-writing  offices. 
It  has  not  fared  as  well  in  the  complaint 
department  —  causing  some  problems 
with  the  editorial  writers.  We  believe 


the  reflection  problem  can  be  improved 
to  a  great  degree,  although  it  will  not 
compare  fully  to  the  newsroom  prop¬ 
er’s  system. 

“Prior  to  installing  the  bounce  light¬ 
ing.  we  realized  it  provided  benefits  in 
addition  to  a  glare-free  environment  — 
the  main  one  being  the  versatility  it 
gave  the  newsroom.  Lighting  will  never 
be  a  problem  if  newsroom  desk  and 
seating  arrangements  are  changed.  In  a 
direct  lighting  environment,  desks 
must  be  rigidly  aligned  under  the  baf¬ 
fles.  A  drastic  re-arrangement  would  be 
all  but  impossible." 

According  to  Breslin,  both  the  artifi¬ 
cial  and  natural  lighting  were  designed 
around  VDT  considerations.  The  light 
intensity  at  work  stations  was  less  im¬ 
portant  a  consideration,  he  said,  than 
the  optimum  ratio  of  contrast  or  the 
uniformity  of  light  on  the  VDT  screens. 

Last  December,  1 ,500  linear  feet  of 
fixtures,  used  to  illuminate  some  20,000 
square  feet  of  floor  space  within  the 
wing,  was  completed.  The  space  in¬ 
cludes  the  newsroom  plus  the  circula¬ 
tion,  classified  and  advertising  depart¬ 
ments,  all  of  which  have  VDT  units. 

A  new  generation  of  smaller  fluores¬ 
cent  lamps  are  available  today  which 
use  more  costly  phosphor  coatings  to 
improve  efficiency  and  reduce  energy 
consumption.  One  such  lamp  —  the 
Octron  by  Sylvania  —  was  used  at  the 
Call-Chronicle.  The  oval-shaped 
Lumex  indirect  fixtures,  made  by 
LAM,  Inc.  of  Wakefield,  Mas¬ 
sachusetts,  have  a  slim,  unobtrusive 
appearance. 

One  trick  recommended  for  locating 
sources  of  glare  is  to  put  a  mirror  in 
front  of  and  pointing  away  from  the 
VDT  screen  so  you  can  clearly  identify 
all  offending  direct  and  refracted 
sources  hitting  the  screen. 

VDT  manufacturers  are  offering  va¬ 
rious  accessories  designed  to  help. 
Some  provide  screens  which  tilt  so  they 
can  be  aimed  away  from  glare.  Other 
offer  filtering  devices  which  are  built  in 
to  cover  the  cathode  ray  tube  or  can  be 
added  afterward. 

NIOSH  says  these  preventive 
adjustments  also  may  help;  1)  changing 
the  height  of  keyboards,  screens,  back¬ 
rests  and  chair  seats;  2)  altering  the 
viewing  distance;  3)  changing  the  level 
of  the  lighting  intensity  in  the  room;  4) 
adjusting  the  brighteners  and  contrast 
buttons  of  the  VDT;  and  5)  creating 
more  leg  room. 

Light  from  windows  can  be  directed, 
filtered  and  controlled  with  blinds  (pre- 
ferably  vertical),  curtains  and 
draperies.  Another  good  tip  is  to  more 
properly  position  units  with  respect  to 
any  bothersome  light  sources. 

Large  masses  of  strong  color  on  ver¬ 
tical  surfaces  have  been  found  to  be  an 
irritant.  Even  bright  clothing  can  pro¬ 
duce  glare,  also  reflective  jewelry. 
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The  new  lighting  installation  in  the  Call-Chronicle  newsroom  has  all  but  elimin¬ 
ated  complaints  over  eye-strain  and  fatigue  among  VDT  users  like  Bill  White, 
Sunday  News  Editor  (left);  Linda  Luther,  Assistant  Sunday  News  Editor  (center, 
background);  and  Paul  Reinhard,  Sports  Editor  (right). 
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Your  best  choice  W 

for  cost-effective  ' 

letterpress  systems. 
Now  and  for  the  future 


At  NAPP  Systems,  we  think  we  have 
the  best  customers  in  the  world. 

They  strive  for  excellence.  Their  interest  in 
printing  a  quality  newspaper  is  reflected  in  their 
demanding  production  standards.  j 

More  newspapers  think  NAPP  letterpress 

plates  are  the  best  in  the  world.  ^ 

NAPP  Systems  provides  high-quality  letterpress  plates 
for  more  newspapers  throughout  the  world  than  any  other 
manufacturer.  Over  the  past  decade,  we  earned  this 
marketshare  by  satisfying  our  customers’  needs  with  new 
products  and  cost-effective  letterpress  systems. 

Let  NAPP  bring  you  the  best  —  and  latest  — 
letterpress  technology  in  the  world. 

As  the  global  leader  in  letterpress  products,  we  feel  a 
responsibility  to  encourage  advances  in  letterpress  tech¬ 
nology.  Our  annual  ‘‘Best  in  the  World”  contest  recognizes 
achievement  in  letterpress  reproduction.  Innovative,  on¬ 
going  product  research  and  development  eillows  us  to  serve  the 
indus^  as  a  technical  resource. 

Explore  the  future  of  letterpress  printing  with  NAPP  Systems. 
We’ll  discuss  our  most  recent  product  line  —  and  give  you  a 
preview  of  technology  on  the  horizon.  It  pays  to  choose  the  best. 


I\II\PR 

NAPP  SYSTEMS  (USA)  Inc.,  360  S.  Pacific  St..  San  Marcos.  CA  92069,  (619)  744-4387 


Who’s  showing  what,  where 


Booth  ;2250 

ALAN  IMAGING  PRODUCTS 

Staffed  by:  John  Ross,  President;  Robert 
Browne,  VP  Sales. 

Exhibiting:  A  true  prismatic  anamorphic/ 
prime  lens  for  infinitely  adjustable  ‘dis¬ 
tortion’  0%  to  8%  in  both  vertical  and 
horizontal  plane.  Eliminates  all  cost  for 
distorition  at  the  flip  of  a  switch.  Also,  an 
image  reversing  lens  allowing  the  ability 
to  go  to  projection  positive  paper  directly 
eliminating  negative  and  contact. 

Booth  ;2232 

ALPHATYPE  CORPORATION/ 
BERTHOLD  GROUP 

Booth:  1630 

AMERICAN  BELL 

Booth:  1754 

AMERICAN  BELL  CONSUMER 
PRODUCTS 

Booth  :920 

AMERICAN  PRINTER 


Booth  :2277 

AMERICAN  ZELA,  INC. 


Staffed  by:  Joe  Wielock,  VP/General 
Manager;  Joe  Crabtree,  Director  of  Sales/ 
Marketing;  Dick  Conceilmo,  Director 
Technical  Services. 

Exhibiting:  ZELA  “Universal”  Camera 
System,  a  unique  method  of  doing  color 
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separations  directly  from  original  subject 
matter  such  as  artwork,  or  three- 
dimensional  objects  without  the  use  of 
intermediate  transparencies. 

Also  showing  ZELA  Systems  I,  a  very 
quick,  economical  method  of  doing  color 
separations  from  existing  transparencies. 

Booth:  1376 

ANCHOR/LITHKEMKO 

Exhibiting:  A  comprehensive  line  of 
pressroom  and  plateroom  chemicals. 
Lacquer  developers,  finishers  and  wipe- 
on  coatings  as  well  as  roller  and  blanket 
washes  and  conditioners  for  newspapers. 
A  full  line  of  certified  lubricants,  aerosols 
and  fountain  solutions,  both  alkaline  and 
acid. 

Booth:  1008 

ANITEC  IMAGE  CORP. 

Staffed  by:  Technical  service  representa¬ 
tives  (10),  regional  managers  (4),  product 
management  staff  (3). 

Exhibiting:  Newspaper  film,  projection 
positive  paper,  diffusion  transfer. 

Booth:  1976 

APPLICATION  ENGINEERING 
CORP. 


Booth  :2226 

APPLIED  LEARNING  CORP. 

Exhibiting:  Introducing  self-paced,  self- 
administered  audiographic  training  prog¬ 
rams  for  Hastech  Systems,  editorial 
through  NewsPro;  Mergenthaler 
CRTronic;  and  COSAR  61  “smart”  de¬ 
nsitometer. 

Also  on  display  will  be  MAVIS,  an  audio 
visual  skills  builder  for  Classified,  Pro¬ 
duction  and  Circulation  Departments, 
and  self-paced  training  programs  for  the 
DEC  TMS-1 1 ;  ItekCPS;  and  Harris  2200. 

Booth  :1 202 

ASSOCIATED  PRESS 

Staffed  by:  Ron  Thompson,  Director  of 
Communications;  Lawrence  G.  Blasko, 
Director  of  Information  Technology  and 
Deputy  Director  of  Communications; 
Chris  Pederson,  Editor  for  Technology; 
Mr.  James  Ho,  Director  of  Research  and 
Development. 

Booth  :1 22 

ATEX,  INC. 

Exhibiting:  (Sharing  booth  with  Eastman 
Kodak.) 

Booth -.1478 

AUSTIN  COMPANY 


Staffed  by:  Leonard  W.  Elliott,  Staff 
Consultant 

Exhibiting:  Booth  will  feature  a  selection 
of  photographs  of  projects  completed  for 
newspaper  publishers  in  recent  years. 

Booth:  1446 

AUTOLOGIC  INC. 

Staffed  by:  Henry  Bechard,  Chairman; 
Nick  Didadova,  Resident;  Al  Johnson, 
VP/Marketing;  B.  McLean,  Director  of 
Planning;  Tom  Malone,  Director  of  Inter¬ 
national  Marketing;  H.  Koit,  VP 
Strategic  Planning. 

Exhibiting:  Introducing  APPS-1,  Auto¬ 
logic’s  paginating  and  platemaking  sys¬ 
tem  for  the  newspaper  industry.  Pro¬ 
duces  press-ready  offset  plates.  APS- 
RAYCOMP  100,  and  APS-RAYCOMP 
III,  ad  and  page  makeup  devices.  Com¬ 
poses  classified,  editorial  and  display 
pages.  APS-44  Logo  Scanner,  for  classi¬ 
fied  and  display  ads. 

Also  showing  APS-5,  APS-Micro  5,  APS- 
Micro  Composer. 

Booth:  1085 

AUTRONICS  CORP. 


Staffed  by:  Gene  Moore,  Director  of  En¬ 
gineering;  Earl  Price,  Graphic  Products 
Manager;  Dan  Santo,  Director  of  Sales. 
Exhibiting:  First  showing  of  transition 
tension  control  system  providing  dyna¬ 
mic  web  tension  control  during  paster 
transition  phase.  Closed  loop  system 
assures  accurate  web  tension  which  re¬ 
duces  web  breaks  due  to  paster  opera¬ 
tion.  Minimizes  downtime  and  product 
waste.  Infrared  stream  and  stacker  coun- 
ter,IRC200,  provides  accurate  newspa¬ 
per  counts.  Easy  to  install  and  minimum 
maintenance  required. 

Also  showing  digital  paster  control  sys¬ 
tem,  OPTIKOR  DPC-1000;  electro- 
optical  commutator  system,  EOC-300; 
and  infrared  stream  and  stacker  counters, 
IRC- 100  and  IRC-200. 
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STITCH  1 00,000  TV-BOOKS 
PER  HOUR  FOR  $30? 

By  installing  an  INGOL  HIGH-SPEED  STITCHER  in  your  press  you  can  stitch 
tabloid  products  IN-LINE  AT  FULL  PRESS  SPEED  with  2  or4  staples.  Ingol  High- 
Speed  Stitchers  are  operating  in  every  major  type  of  web-folders...  Goss,  Harris, 
Motter,  Frankenthal,  Cerutti,  Hoe,  Wood,  Etc. 
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Newsday'sTV-books  printed  and  stitched  2- up  on  a  Goss  Metro,  equipped  with  Ingol  High-Speed  Stitchers. 

"We  have  operated  our  Goss  Metro  Press  equipped  with  two  Ingol  Stitchers  since  1 979.  Due  to  the  excellent  operation  we  have 
experienced  with  the  stitchers,  there  was  no  doubt  that  our  new  Metro  Press  should  have  an  Ingol  High-Speed  Stitcher." 

William  R.  Langman,  Operations  Director,  Newsday 

Ingol  High-Speed  Stitchers  are  used  by  over  200  printers  worldwide  in  straight, 
2  collect  and  3  collect  production. 


Linfoo 

^  media  services  Jnc. 

4  River  Street,  P.O.  Box  202,  Sea  Bright, 

New  Jersey  07760  Phone:  (201)  842-2102 
TWX:  7107225799 

Please  tee!  free  to  visit  us  at  ANP A  in  Las  Vegas,  at  booth  11922  (Goss) 


□  Yes! 

Please  send  me  more  information  on 
INGOL  HIGH-SPEED  STITCHERS. 

City 

State  7ip 

MAIL  TO: 

A 

Ingol  Media  Services,  Inc. 

P.O.  Box  202,  Sea  Bright,  N.J.  07760 

Booth  :1 41 8 

BALDWIN  GEGENHEIMER 

Staffed  by:  Thomas  W.  Tucker,  National 
Sales  Manager;  James  H.  Gorman,  Dis¬ 
trict  Sales  Manager;  Joseph  P.  Marsico, 
District  Sales  Manager;  Arthur  R.  Con¬ 
treras,  James  Hogan,  Charles  F.  Forst, 
Michael  G.  Riley,  District  Sales  Man¬ 
ager. 

Exhibiting:  The  model  660  Circulator  for 
use  with  double-width  newspaper  press¬ 
es.  With  sufficient  fountain  capacity  for 
up  to  24  fountains,  its  features  include  full 
filtration,  a  stainless  steel  60-gallon  tank 
with  a  sloped  bottom  for  easy  cleaning 
and  21/3  HP  pumps  with  full  overload 
protection.  Also  the  model  108  Count-0- 
Veyor  which  automatically  counts,  jogs 
and  stacks  papers  at  the  press  delivery. 
Plate  bender,  a  pneumatically  operated 
roller  bender  which  simultaneously  forms 
the  leading  and  trailing  edges  of  alumi¬ 
num  offset  printing  plates.  Also  sche¬ 
duled  is  a  high  capacity  ink  circulating 
system,  plus  a  viscosity  control  for  flexo 
ink  systems.  The  20-gallon  capacity  cir¬ 
culator  is  designed  for  spot  color  and 
feeds  two  press  units. 


Booth:  1402 

BASF  SYSTEMS  CORPORATION 

Staffed  by:  A.  Lenos,  National  Market¬ 
ing  Manager;  R.  Apelt,  Director  of 
Marketing  and  Sales;  G.  Spangler, 
National  Sales  Manager;  S.  Kearns,  Pro¬ 
duct  Manager/Newspapers. 

Exhibiting:  Introducing  nyloprint®  WD 
photopolymer  letterpress  plates  designed 
specifically  for  newspaper  printing. 
Nyloprint  WD  newspaper  plates  are  cur¬ 
rently  being  used  extensively  throughout 
the  world  and  are  now  being  introduced 
to  the  market  in  the  United  States. 

Also  on  display  will  be  BASF  processing 
equipment  consisting  of  a  dual  function 
exposure  unit  and  an  automated  plate 
processor  capable  of  processing  60  plates 
per  hour  using  only  tap  water. 

Booth:  1970 

BEAUDREAU  ELECTRIC,  INC. 


Booth  :1 578 

BELL  &  HOWELL 


Booth:  1902 

AT&T  BELL  SYSTEM 


■  Booth  :1 972 

BIBLIOGRAPHIC  RETRIEVAL 
SERVICE,  INC. 

Booth:  1476 

B.H.  BUNN  COMPANY,  INC. 

Staffed  by:  John  Bunn,  Director  of  Cus¬ 
tomer  Service. 

Exhibiting:  Complete  line  of  tyers  and 
strappers.  Models  TS210,  SB8008  and 


BT18  will  be  highlighted  since  units  are 
utilized  in  newspapers. 

Booth:  1802 

BUTLER  AUTOMATIC,  INC. 


Staffed  by:  Ted  Miller,  VP  Sales/Market¬ 
ing,  Jim  Peebles,  National  Sales  Man¬ 
ager;  Ron  Palacz,  Hildo  Hoogcarspel, 
Bruce  Melton,  Jim  Kloepfer,  Bill 
Schulke,  District  Sales  Managers. 
Exhibiting:  The  Butler  Basic  line  of  auto¬ 
matic  splicers,  available  in  20,  27,  and 
38-inch  widths,  featuring  direct  roll  load¬ 
ing,  motorized  sidelay,  and  automatic 
centering,  coupling  and  uncoupling. 

Booth -502 

CANNON-CROSS,  INC. 


Booth:  1534 

CAMEX,  INC. 


Staffed  by:  George  White,  VP. 
Exhibiting:  The  Camex  SuperSetter^" , 
which  sets  a  full  newspaper  page,  includ¬ 
ing  all  text  and  graphics,  in  less  than  90 
seconds.  Type  may  be  reduced,  rotated, 
obliqued  and  sized  horizontally  and  verti¬ 
cally.  Graphics  can  be  scanned  or  gener¬ 
ated,  line  art  as  well  as  scanned  photo¬ 
graphs. 

Also  exhibiting  the  Camex  Graphicam^" ,  a 
new  composition  and  makeup  terminal, 
available  with  or  without  a  scanner, 
which  can  model  all  text  and  graphics  for 
up  to  full  page  display  ads  prior  to  setting 
on  the  SuperSetter" . 


Booth  Number:1018 

CAPITAL  ELEVATOR  SALES,  INC. 

Staffed  by:  Rick  Vrenna,  Sharon  Vrenna. 
Exhibiting:  Newsprint  roll  handling 
equipment. 

Booth  Number:1172 

CHESHIRE/A  XEROX  COMPANY 


Booth  :2040 

CHESLEY  F.  CARLSON  CO. 


Staffed  by:  Mike  Bixby,  Vicepresident/ 
Register  Systems  Division;  Frank  Hull, 
Vicepresident/Electronics  Division; 
Chesley  F.  Carlson;  Charlie  Kaper; 
Robert  Wengenroth. 

Exhibiting:  Introducing  the  EC-I2D-S 
Sharpshooter,  a  high  production  sequen¬ 
tial  exposure  (main  and  flash)  unit  for 
plants  with  peak-load,  high-volume  sche¬ 
dules.  Made  for  internal  flashing  with 
sensor  on  rear  bellows  board  and  lamps  on 
rear  of  lens  board.  Densi-probe  input  of 
densities  available.  Program  as  many  as 
10  pieces  of  copy,  and  with  the  pressing  of 
a  start  button,  obtain  sequential  main  and 
flash  exposures.  With  remote  control  at 
vacuum  back  and  bump  exposure  preced¬ 
ing  main  and  flash  exposures,  the  oper¬ 
ator  has  time  to  select  next  copy  required 
while  main  and  flash  exposures  are  being 
made. 

Also  exhibiting  the  Carlson  Pin  Auto¬ 
mated  Plate  Bender,  image  position  con¬ 
trol  equipment,  punching  mechanisms  for 
web  newspaper  operations,  including 
film  and  plate  punchers.  Full  line  of  expo¬ 
sure  control  equipment  featuring  Sharp¬ 
shooter  Exposure  Computer,  digital, 
micro-processor  integrators,  reflection 
densitometers  and  automated  bump 
filter. 

Booth:  1660 

CARY  COMPANY,  INC. 


Staffed  by:  W.  Oetiker,  Vicepresident, 
International  Sales;  J.  Henderson, 
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VICE  PRESIDENT.  SALES 


•  OFFSET  CONVERSIONS 


FOLDERS 


In  Las  Vegas 
Visit  Our 
OFFSET 
CONVERSION 

and 

FLEXO 

Information 

Center 


BOOTH  1844 


Our  marketing  and  engineering  experts  will  be  waiting 
to  discuss  any  phase  of  newspaper  printing  pro¬ 
duction  -  from  the  reel  room  to  the  RTF.  Bond  Elec¬ 
tric  will  be  there  to  discuss  drives  and  the  most 
modem  controls. 

We  also  invite  you  to  take  a  hands  on  look  at  our 
offset  unit  in  the  booth  ...  the  new  dampeners,  ink 
pump  and  rail,  the  new  cylinders  and  gears  -  our 
SPECTRUM  II  OFFSET  UNIT  ... 

...  and  while  you’re  there  let’s  talk  about  ... 


•  FLEXOGRAPHY 

•  DAMPENERS 


•  INK  PUMP  &  RAIL  RETROFITS 


CUT-OFF  CHANGES 


RTP  UPGRADES 


SEE  OUR  SPECTRUM  II  OFFSET  UNIT 

ON  DISPLAY! 


PUBLISHERS  EQUIPMENT 


3230  Commander  Drive  Phone  (214)  931-2312  P.O.  Box  802326 

Carrolltoa  Texas  75006  Telex:  732561  (TELESERV  DAL)  Dallas;  Texas  75380 


IN  LONDON  CALL  T.R.H.  GRAPHICS  LTD.  PHONE  977-9286  TELEX:  8954566  TRHLTD  G 


Vicepresident/Sales;  P.  Egner,  Regional 
Manager/Latin  America;  D.  Ballerini, 
Director  of  Sales. 

Exhibiting:  Dryer  and  chill  stand  for  use 
in  converting  newspaper-type  presses  to 
semi-commercial  heatset  operation. 

Also  exhibiting  two  models  of  automatic 
splicers;  one  rated  for  speeds  up  to  1,000 
feet-per-minute;  the  other  rated  for 
speeds  between  1,000-1, 800  FPM.  Also,  a 
compact  constant  tension  infeed  and  sili¬ 
cone  applicator  designed  for  use  on  dou¬ 
ble-width  newspaper  presses. 

Booth  :2022 

CHEMCO  PHOTOPRODUCTS 

Exhibiting:  In  conjunction  with  Informa¬ 
tion  International,  Inc.,  Chemco  will  be 
introducing  a  computer-to-plate  system 
featuring  Chemco’s  News-Scan  laser 
platemaker,  a  full  page  laser  plate  expo¬ 
sure  device  developed  by  Dow  Jones  and 
Co.  and  licensed  to  Chemco.  It  will  be 
driven  by  Triple-I’s  Newspaper  Pagina¬ 
tion  System. 

Booth  :340 

CIP,  INC. 


Booth:  1878 

CK  OPTICAL  CO. 


Staffed  by:  Herb  Carlbom,  President. 
Exhibiting:  Introducing  a  new  high  range 
variable  squeeze  lens  for  reproportioning 
ads,  pages,  etc.  Also  showing  precision 
process  camera/lens  evaluating,  focus¬ 
ing,  alignment,  optimizing  equipment  for 
improved  quality  and  reproduction. 

Booth  :1 252 

COLLIER-JACKSON,  INC. 

Staffed  by:  Dave  Sloan,  Newspaper  Divi¬ 
sion  Manager;  Bob  McCullion,  Regional 
Sales  Manager;  Riley  Suit,  Regional 
Sales  Manager. 

Exhibiting:  Introducing  CJ/NEWSPAPER 
MANAGEMENT  SYSTEMS,  a  total 
package  made  up  of  separate  but  inte¬ 
grated  software  systems  designed  to 


answer  newspaper  advertising,  circula¬ 
tion,  accounting  and  personnel  manage¬ 
ment  needs.  Shown  for  the  first  time  on 
Digital’s  VAX  series  of  32-bit  mini¬ 
computers. 

Among  the  components  of  the  package 
are  CJ/ADVERTISING,  a  complete  in¬ 
formation  system  to  manage  the  advertis¬ 
ing/sales/receivables  function  for  any  size 
newspaper;  CJ/CIRCULATION,  origi¬ 
nally  developed  for  Knight-Ridder,  fea¬ 
tures  complete  subscriber  maintenance, 
service,  route  status,  routing,  mainte¬ 
nance,  accounting,  full  PBM  processing, 
billing,  mailing  labels,  maintenance  of 
carrier  information  and  accounts,  draw 
history  adjustments,  current  and  future 
draws,  press  run  processing  and  press 
predictions,  flexible  truck  manifests, 
bundle  labels,  zoned  inserts,  and  non¬ 
subscriber  delivery  of  total  market  cover¬ 
age  publications,  full  carrier  accounting, 
billing  bonding  and  recievables  reporting. 
CJ/ADVANCED  GENERAL  LEDGER, 
a  complete  general  ledger  and  financial 
reporting  system,  and  CJ/PAYROLL, 
CJ/ACCOUNTS  PAYABLE  and  CJ/ 
PERSONNEL  round  out  the  package. 

Booth:  1856 

COMPOSITION  SYSTEMS,  INC. 

Staffed  by:  James  Torregiani,  Vicepresi¬ 
dent/Sales  and  the  CSI  sales  staff. 
Exhibiting:  First  showing  of  GATE¬ 
WAY,  for  access  to  remote  databases, 
which  features  the  ability  to  dial  up  and 
retrieve  such  databases  from  the  CSI  1 12/ 
B  terminal;  interactive  ASCII  terminals, 
which  offer  two-way  communications 
with  remote  portable  terminals  and  other 
ASCII  devices;  a  home  computer  inter¬ 
face,  a  universal  interface  which  will 
allow  interactive  communications  with 
home  computers;  and  a  cable  tv  text 
preparation  module,  which  formats  cable 
tv  frames  on  the  CSI  112/B  terminal  in 
conjunction  with  a  Texscan  character  and 
graphics  generation  work  station. 

CSI  will  also  exhibit  its  multiprocessor 
GLOBALNET  architecture,  featuring 
uninterrupted  processing  capability.  On 
line  to  GLOBALNET  will  be  CSI’s  Ad 
Marketing  System,  featuring,  for  the  first 
time,  the  CT  112/B;  and  CSI’s  News 
Management  System,  featuring  new  de¬ 
velopments  on  the  EDIT  112/B. 

Booth:  1422 

COMPUGRAPHIC  CORP. 


Booth  Number:266 

COMPUTEK 

Booth:  1302 

COMPUTER  VIDEO 
SYSTEMS,  INC. 

Staffed  by:  Jim  Izatt,  Engineer;  Ed  Wal¬ 
den,  Sales  Manager. 

Exhibiting:  The  COMPUNEWS  system, 
which  allows  the  newspaper  and  cable 
operator  to  work  together  to  attract  a  lar¬ 


ger  audience.  News  is  shown  on  cable  tv 
screen  in  alphanumeric  form  along  with 
classified  ads. 

Booth:412 

CRAIG  COLD  TYPE  SUPPLY 

Staffed  by:  Harold  Craig,  President;  Joe 
Craig,  John  Craig,  Dan  Craig,  Salesmen. 
Exhibiting:  Wax;  waxers;  composing 
room  supplies;  border  tape. 

Booth:  1044 

CREATIVE  DATA  SYSTEMS 

Staffed  by:  Dann  Kroeger,  President; 
Larry  Gyulafia,  Vicepresident;  Lenora 
Fowler,  Vicepresident;  Fred  S.  Petty, 
Jr.,  Manager. 

Exhibiting:  Will  introduce  new  versions 
of  circulation  and  business  system  soft¬ 
ware  on  the  IBM  System/38,  including 
ADD-MAIL,  a  total  household  coverage 
system  which  provides  accurate  data 
conversion  at  rates  up  to  ten  times  faster 
than  common  approaches;  COMCIRC/ 
38-2,  an  enhanced  version  of  the  COM¬ 
CIRC  circulation  program  which  fully 
utilizes  the  latest  relational  database 
technology  of  the  IBM  System/38;  and 
COMAR/38,  an  enhanced  version  of  the 
COMAR  advertising  system  which 
allows  full  integration  through  insertion 
entry,  dispatch  and  make-up  scheduling. 
Next  fall  the  integration  of  MAKEUP/38 
—  the  IBM  System/38  ad  make-up  and 
layout  system  —  will  complete  the  adver¬ 
tising  system. 

Booth  :766 

CROSFIELD  DATA 
SYSTEMS,  INC. 

CROSFIELD  ELECTRONICS,  INC. 

Staffed  by:  D.R.  Lightfoot,  Senior 
Vicepresident/Marketing;  L.K.  Ris- 
sanen.  Eastern  Regional  Sales  Manager; 
E.W.  Parlow,  Western  Regional  Sales 
Manager. 

Exhibiting:  introducing  the  DATRAX 
760  System,  live  demonstration  of  7601 
Reader  and  760X  Writer.  Facsimile  Laser 
Platemaking  and  non-silver  Lasermask 
film  imaging,  image  sizes  to  40  X  27  in¬ 
ches,  transmission  channel  interfaces 
from  telephone  link  to  satellite  link.  Com¬ 
puter-to-plate  system  interface. 

Also  showing  modular  color  separation 
scanner  equipment  from  Crosfield  Elec¬ 
tronics. 

Booth:  1980 

CUSTOM  BILT  MACHINERY 

Staffed  by:  Ed  Weist,  President;  Bill  Sto- 
ber.  Sales  Engineer;  John  Sokolowski, 
Executive  Vicepresident;  Jack  Craley, 
Field  Engineer. 

Exhibiting:  Unveiling  a  new  high-speed 
feeder/quarter  folder/three  knife  rotary 
trimmer  combination.  This  piece  of 
equipment  is  an  off-line  operation  that 
takes  a  press-glued  half-folded  product 
and  quarter-folds  it,  and  trims  it  on  three 
sides  to  produce  a  book  or  catalog.  It  will 
handle  up  to  48-page  half-folded  pro- 
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CARL  LOOS 


Circulation  Manager  and 


Asst.  General  Manager 

THE  TIMES  REPORTER 


New  Philadelphia,  Ohio 


etting  more  than 
stuf fis,,  per  hour  and 
seduced  our  cost  60%’.’ 


“Our  McCain  660  has  performed  up  to 


expectation  in  every  way.  We  find  we’re 


able  to  maintain  smooth,  trouble-free 
high  speed  runs  opening  the  main  jacket 
either  mechanically  or  with  vacuum. 

And  after  more  than  20  months  of  hard 
use,  we  have  yet  to  experience  a  major 
breakdown  or  repair.  I  highly  recommend 
the  660  to  anyone  desiring  consistently 
dependable  inserting  equipment.” 

The  McCain  660  incorporates  in-line 
inserting  stations.  Supplements  are 
gathered  in  a  single  pile  which  is  inserted 
into  the  jacket  in  one  smooth,  contin¬ 
uous  operation.  There’s  a  660  system 
designed  to  fit  every  stuffing  need. 

Write  or  call  for  complete  details. 

McCain  Manufacturing  Corp. 

6200  W.  60th  Street,  Chicago,  IL  60638, 

1  312  586-6200. 


NEWSPAPER  STUFFER 


ducts,  quarter-fold  and  trim  to  %  pages. 
Speeds  up  to  35,000  per  hour,  depending 
on  stock. 

Booth  :783 

DAR-MAR  INC. 

Staffed  by:  George  B.  Eady,  President; 
Russell  V.  Bergford,  Sales  Rep. 
Exhibiting:  Paper  core  stripper,  heavy- 
duty,  electrically  operated,  commercial 
machine  for  newsprint  and  coated  stocks. 
Allows  simultaneous  multiple  stripping  of 
varying  size  cores.  Eliminates  noise, 
dust,  and  safety  problems. 

Booth  :1 234 

DELTA  DATA  SYSTEMS 


Booth  ;2206 

DENT-X-CORPORATION 

Staffed  by:  M.P.  Minotti,  Product  Man¬ 
ager. 

Exhibiting:  Introducing  20-inch  Rapid 
Access  Tabletop  Processor  for  film  and 
paper,  incorporating  infrared  dryer, 
built-in  water  recirculation  and  replen- 
isher,  stainless  steel  construction,  solid 
state  pulg-in  electronics  and  auto  on/off 
cycle. 

Also  exhibiting  an  eight-inch  processor 
and  a  14-inch  RA  processor. 

Booth;1016 

DENVER  DESIGN  ASSOCIATES 

Staffed  by:  R.J.  Earsman,  President;  N. 
Hemenway,  Associate;  R.  Headstrom, 
Architect;  D.  Rogers,  mechanical;  K. 
Rasmussen,  structural;  R.  Dashiell,  elec¬ 
trical. 

Exhibiting:  A  firm  of  engineers  and 
architects  specializing  in  the  design  of 
newspaper  and  commercial  printing 
plants. 

Booth  :408 

DATA  SCIENCES,  INC. 

Booth  ;602 

DEWAR  INFORMATION 
SYSTEMS  CORP. 

Booth  :1 256 

DIGITAL  EQUIPMENT  CORP. 

Staffed  by:  Bob  Cohen,  Loeher  Clark, 
Curt  Anderson,  Jack  Shriver,  Harold 
Coffey,  Barbara  Thompson,  Jim  Bovay, 
Dick  Fox,  Lee  Katz,  Joan  Johnson,  Terry 
Walsh. 

Exhibiting:  Announcing  and  demonstrat¬ 
ing  at  the  AN  PA  booth  will  be  a  function¬ 
al  and  additional  product  offering  in  the 
area  of  text  management,  financial  man¬ 
agement  and  electronic  library  which  will 
fall  under  the  umbrella  of  the  Media  In¬ 
formation  Architecture  announced  last 
year  which  reinforced  Digital's  commit¬ 
ment  to  the  industry  to  seek  and  support 
the  best  available  solutions  to  the  prob¬ 
lems  being  faced  by  today’s  newspaper. 
Also  showing  CIS/VAX  Circulation  Man- 
24E 


agement,  BASIS  /Library  Electronic  Mor¬ 
gue  by  Battelle’s  Columbus  Laboratories 
on  VAX,  plus  Digital's  Personal  Compu¬ 
ters,  and  videotex  teletext  offerings  to 
the  newspaper  industry. 

Booth:816 

DUNN  TECHNOLOGY,  INC. 

Booth:816 

DURBIN  ASSOCIATES 

Staffed  by:  Harold  C.  Durbin,  Publisher/ 
Consultant  and  staff  members. 

Exhibiting:  Four  newly-updated  equip¬ 
ment  comparison  chart  books,  including 
1983-84  Camera  Comparison  Charts  (159 
cameras);  1983-84  Film  and  Paper  Pro¬ 
cessor  Comparison  Charts  (152  proces¬ 
sors);  1983-84  Text  Processing  Computer 
System  Charts  (73  systems);  and  1982-83 
Phototypesetter  Comparison  Charts  (80 
of  all  types). 

Also  exhibited  will  be  the  Durbin  Data 
Sheets,  reference  material  containing 
more  than  4000  pages  of  detailed  informa¬ 
tion,  which  is  updated  and  expanded  each 
month. 

Printing  &  Computer  Terminology,  a  206 
page  book  containing  more  than  2000  de¬ 
finitions  of  printing  and  computer  terms 
also  may  be  seen  there.  In  it,  emphasis  is 
placed  on  computer  terms,  to  help  prin¬ 
ters  and  students  acquire  a  computer 
vocabulary. 

The  equipment  selection  consulting  ser¬ 
vices  of  Durbin  associates  will  also  be 
offered  to  those  needing  the  help  of  a 
Registered  Professional  Engineer  experi¬ 
enced  in  the  graphic  arts. 

Booth  :606 

DURO  ROLLER  CO.,  INC. 

Staffed  by:  Wayne  Wayda,  President; 
Steve  Leuschel,  Julie  Wayda,  Margaret 
McLean,  Sales  Personnel. 

Exhibiting:  Rollers. 

Booth:1714 

DYNARIC,  INC. 

Staffed  by:  Joe  Martinez,  President, 
Robert  Frey,  Power  Equipment  Mana¬ 
ger,  John  Vimich,  Regional  Sales  Mana- 
ger/Dynaric,  Ed  Jadeski,  Technical  Ser¬ 
vice  Engineer,  Tom  Rather,  Regional 
Sales  Manager/D YC,  Ray  Hamrock,  Re¬ 
gional  Sales  Manager/D  YC. 

Exhibiting:  Announcing  a  fully  automatic 
newspaper  strapping  machine — the 
Dynaric  NP-1,  featuring  heat  seal,  dual 
tensioning,  and  semi-automatic  feeding 
system.  The  NP-I  is  designed  and  en¬ 
gineered  to  reduce  down-time  to  keep 
plants  on  a  steady  flow  to  greater  prints. 
Also  exhibiting  the  AM-83  automatic 
strapping  machine,  SM-40  semi¬ 
automatic  strapping  machine,  and  offset 
printing  blankets. 

Booth  :877 

E.A.M.  INDUSTRIES 

Staffed  by:Robert  Leighton,  President; 


Dierk  Wessel,  Secretary/Treasurer;  Har- 
mut  Boellmann,  Vicepresident. 
Exhibiting:  Introducting  the  new  Schule 
Automatic  Newspaper  Wrapping 
Machine,  a  polyethylene  film- wrapping 
machine,  developed  specifically  for  use 
fn  the  newspaper  industry,  which  auto¬ 
matically  wraps  newspaper  bundles  as 
well  as  single  copies,  randomly,  at  speeds 
of  up  to  30  per  minute.  No  resetting  re¬ 
quired  for  this  function.  An  optional  side¬ 
sealing  mechanism  will  automatically 
seal  all  four  sides  of  single  issues  or  bun¬ 
dles  up  to  approximately  6-inches  in 
height.  This  allows  single  issues  and  small 
bundles  to  be  secured  and  completely 
weatherproofed  for  delivery  or  mailing 
without  strapping  or  shrink  tunnels. 
Schule  also  offers  a  machine  which  will 
wrap  up  to  40  single  issues  or  bundles  per 
minute  for  those  mailrooms  requiring 
higher  speed,  accomplished  while  the 
bundle  is  in  motion. 


Also  on  exhibit  will  be  a  new  plastic  strap¬ 
ping  machine,  called  the  Beta,  which 
straps  the  bundle  while  it’s  in  motion. 
This  eliminates  the  need  for  stopping  and 
.starting  of  the  bundle  allowing  unstable 
and  inserted  bundles  to  be  strapped  at 
high  speed. 

Booth:)  22 

EASTMAN  KODAK  CO. 

Exhibiting:  Kodak  Ektaflex  PCT  pro¬ 
ducts,  which  offer  an  easy  and  economic- 
,al  method  to  make  high-quality  color 
prints  from  transparencies,  color  nega¬ 
tives  and  other  reflective  art  for  the  color 
separation  process.  Ektaflex  products 
can  also  be  used  to  make  color  proofs 
from  separation  negatives.  Proofing  with 
Ektaflex  is  a  fast,  economical  alternative 
to  other  in-house  proofing  systems.  Both 
applications  use  a  single  solution,  com¬ 
pact  processor,  and  image-transfer  mate- 
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Reducing  plate  costs  20%  is  just  one  of  the  ways 
3M  Deadlinef  helps  you  run  a  tight  ship. 

The  Deadliner  Platemaking  Best  of  all,  Deadliner  satisfaction  with  recycled  Deadliner 

System  can  save  you  20%  or  accomplishes  all  this  without  any  Film,  you  may  find  that  recycling  is 

more  on  the  per-page  cost  of  the  sacrifice  of  quality,  even  on  press  a  viable  way  to  save  even  more, 

materials  used  in  making  a  runs  in  excess  of  100,000.  That  For  a  free  brochure  on 

newspaper  plate.  And  there  are  kind  of  quality  is  just  what  you’d  Deadliner  or  information  on  3M’s 

other  important  ways  this  worldwide  expect  from  the  company - n  creative  financing  plans, 

proven  system  provides  greater  that  developed  the  first  Pgg^jer- —  j  write  Mike  Rynerson, 

economy  than  conventional  silver  pre-sensitized  offset  plate  Printing  &  Reprographic 

film  systems.  over  32  years  ago.  Products  Division/3M, 

Deadliner  reduces  labor  and  Another  advantage  of  223-2N  3M  Center,  St. 

equipment  costs.  It  eliminates  the  the  system  is  that  Ingenuity,  Paul,  MN  55144.  Or  call 

need  for  special  darkroom  facilities  Inc.,  of  Amarillo,  Texas,  toll-free  1-800-328-1676. 

by  replacing  conventional  film.  It  has  established  a  Deadliner  In  Minnesota,  call  collect 

eliminatestne  variables  of  wipe-on  Film  recycling  service.  _  ~  612/733-4041. 

plate  coating  and  processing.  Although  3M  is  not  in  a  m 

And  it  cuts  platemaking  time  in  half,  position  to  guarantee  your  _ 


See  Deadliner  at  Booth  972  at  the  ANPA  Operations  Management  Conference  and  Exposition,  Las  Vegas,  June  1 1-15.  3M  hears  yOU . . . 
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Staying  on  top  of  the  news— and  the 
competition— requires  greater  efficiency 
than  ever  before.  That's  why  Atex  news¬ 
paper  systems  are  in  hundreds  of  news¬ 
papers  around  the  world. 

Since  1973,  we’ve  been  extending  the 
limits  of  technology,  offering  newspapers 
better,  faster,  more  efficient  and  depend¬ 
able  ways  to  manage  copy  flow,  from 
story  and  ad  creation  to  production. 

Because  we  understand  how  newspa¬ 
pers  operate,  we  know  that  no  two  papers 
are  exactly  alike.  Each  Atex  installation 
is  designed  to  meet  your  needs,  from 
writing  and  editing  to  selling  advertising. 


MPowamMAMMeeMCMT 
TOOL  FORPUmSHCRS 

Atex  newspaper  systems  are  one  sure  way 
publishers  of  small,  medium  and  large  news¬ 
papers  can  gain  a  competitive  advantage  by 
controlling  costs  and  producing  a  more  sale¬ 
able  product. 

The  paperless  world  of  Atex  allows  you 
to  take  advantage  of  electronic  text  editing 
throughout  your  paper,  so  you  can: 

□  reduce  costs  by  maximizing  staff  efficiency, 
by  conserving  materials  and  by  maintain¬ 
ing  tighter  controls  over  production 

□  boost  sales  productivity 

□  improve  writing,  editing  and  advertising 
quality 

□  streamline  customer  service 

□  increase  clerical  efficiency 

□  improve  decision-making  with  more 
timely,  accurate  information 

□  reduce  typesetting  costs 


With  Atex  systems  for  every  size  news¬ 
paper,  reporters  and  editors  enjoy  a  new  kind 
of  visual  and  verbal  freedom.  Features  have 
been  designed  to  help  newspapers  meet 
deadlines  while  producing  highest  quality 
copy: 

□  Electronic  “cut  and  paste"  for  fast,  easy 
editing;  accurate  copy  fitting 

□  Split  screen  display  lets  you  work  easily 
from  notes,  update  stories,  write  budgets 

□  Automatic  wire  service  sorting  and  routing; 
key  word  and  “Urgent"  alerts 

□  Electronic  page  layout  tor  editorial  control 
over  composition 

□  Fast  information  retrieval  from  electronic 
library 

□  Password  system  to  protect  your 
confidentiality 


Offices:  Bedford,  Chicago.  Dallas,  New  York, Tampa,  Washington,  Copenhagen,  Dusseldorf,  Frankfurt,  Hamburg,  Helsinki,  London,  Madrid,  Melbourne,  Munich, 


V 


MORI  SMiS  MUD  MORI  COUmtai 
FOROmERTISIRO  MMRAOFRS 

Classified  and  Display  Advertising  is  the 
financial  backbone  of  every  size  newspaper. 
And  by  streamlining  the  entire  process,  Atex 
lets  sales  personnel  spend  more  time  selling 
and  less  time  doing  clerical  work.  The  system 
automatically  figures  ad  linage,  computes 
costs,  and  initiates  typesetting  and  billing. 

A  single  keystroke  brings  ad  order  forms, 
phone  directories,  signatures,  box  numbers 
and  much  more  to  the  screen.  In  short,  Atex 
offers: 

□  increased  time  for  “selling  up” 

□  fewer  keystrokes:  fewer  errors 

□  accurate  quotes  with  customer 
ON  THE  PHONE 

□  automatic  tracking  of  credit  problems 

□  easy  composition  for  extra  linage 

□  better  customer  service 

□  accurate  billing  information 

□  reports  when  and  how  you  want  them 


mXOETS  YOORPMPaOOT 
ORTIMi-eVERYTIMC! 

No  Atex  system  has  ever  become  obso¬ 
lete!  In  fact,  through  hardware  and  software 
enhancements,  systems  installed  in  the  early 
1970’s,  are  as  up-to-date  as  our  most  recently 
installed  systems.  While  we  are  constantly 
developing  new  products  for  the  newspaper 
industry,  we  always  design-in  compatibility 
with  our  existing  systems. 

SAKTYHiT KEEPS  YOOR 
REWSPAPEROPARORORRIRO. 

SAFETY  NET'“  is  the  combination  of  our 
distributed  database  and  COPYSAFE'"' arch¬ 
itecture,  our  TRACE'“24-hour-a-day  remote 
diagnostic  system,  the  industry’s  largest 
network  of  field  ser¬ 
vice  engineers  and 
parts  depots,  the 
HELP!  user-aid 
program  and  our 
complete  customer 
service,  documen¬ 
tation  and  training 
programs. 


OYER 300 PORUSHERS 
mRURRIDEOmiDORATEX 

□  USA  Today,  Washington,  DC 

□  New  York  University,  New  York 

□  The  Boston  Herald,  Massachusetts 

□  Rochester  Post  Bulletin,  Minnesota 

□  Austin  American  Statesman, Texas 

□  Booth  Newspapers,  Maine 

□  Wichita  Eagle-Beacon,  Kansas 

□  Philadelphia  Inquirer,  Pennsylvania 

□  Patriot  Ledger,  Massachusetts 

□  Hendersonville  Times-News, 

North  Carolina 


Oslo,  Pans,  Rome,  Rotterdam,  Sao  Paulo,  Stockholm. 


ROYYAROm  TREFOTORE 

We  built  our  reputation  with  systems  for 
the  world's  largest  newspapers.  Now,  Atex 
performance  is  available  on  small  and 
medium-sized  systems,  too! 

For  high  performance  Classified  Adver¬ 
tising  and  Editorial  software,  ergonomically- 
designed  terminals.  Cable  TV,  Library, 
Graphics  and  Pagination  systems  today,  and 
direct  output  systems  tomorrow,  look  to  Atex. 
The  Leader. 


A  KODAK  COMPANY 


32  Wiggins  Avenue 
Bedford,  M A  01730 
Phone  (61 7)  275-8300 


rials  that  peel  apart  after  processing.  All 
this  is  done  at  room  temperature  with  no 
washing  or  plumbing  needed.  Also  will  be 
sharing  booth  with  ATEX,  INC.  Also, 
Kodak  will  sponsor  the  annual  “Run  for 
the  Money  Contest.” 

BOOTH:418 

EBWAY  INDUSTRIES,  INC. 

Staffed  by:  Thomas  Curran,  President; 
Debra  Curran,  Vicepresident. 

Exhibiting:  New  product  introduction  of 
the  Calajust-10,  an  inexpensive  device 
which  allows  adjustment  of  the  10-side 
cylinder  in  just  one  move. 

Also  exhibiting  the  GC-200  Infeed  and 
Tension  Control  System,  the  SD-6000 
Automatic  Web  Splicer;  LTC-222  Fan- 
Out  Control  System;  LC-2400  Linear 
Compensator;  RD-612  Ribbon  Deck;  and 
Herco  Teflon  Coated  Roll  Coverings. 

Booth  :885 

ECLECTIC  CO. 

Staffed  by:  Ronald  M.  Wartz. 
Exhibiting:  Unimaster  dust  collectors 
used  for  pressroom  paper  dust  collection 
at  the  folder  and  slitter  bar  areas.  Folder 
enclosures  to  reduce  noise  levels  at  the 
folder  and  aid  in  the  collection  of  paper 
dust. 


Booth  1122 

ECRM 


Staffed  by:  John  Brainard,  VP  sales,  Wyn 
Jones,  Marketing  Manager,  Paul  Mark¬ 
ham,  Product  Marketing  Manager,  Ray 
Baker,  sales  rep,  John  Wilcox,  Western 
Region  Sales  Manager,  Bill  Lotz,  Eastern 
Region  Sales  Manager. 

Exhibiting:  ECRM  will  display  the  the 
Autokon  Laser  Graphics  System,  featur¬ 
ing  a  single  laser  unit,  and  the  Autokon 
8200  Laser  Input  Scanner,  a  graphics 
digitizer  designed  for  use  with  advanced 
computer-based  publishing  systems  and  a 
variety  of  other  applications  that  require 
the  conversion  of  original  artwork  or 
photographs  to  digital  form.  The  Autokon 
8200  scans  at  a  selective  resolution  range 
of  140  lines-per-inch  to  1,440  Ipi.  It  per¬ 
mits  precise  sizing  (proportional  or  ana- 
morphically),  cropping  and  complete 
tone  scale  control,  all  at  the  point  of  in¬ 
put.  The  user  can  also  choose  to  input 


binary  (line  work),  screened  or  con¬ 
tinuous  tone  data. 

The  8200  is  a  derivative  of  the  basic  laser/ 
electronic  technology  made  practical 
through  the  Autokon  8400. 


Booth:  1366 

EDITOR  &  PUBLISHER 

Staffed  by:  Ferdinand  C.  Teubner,  Pub¬ 
lisher;  Donald  L.  Parvin,  Advertising 
Manager;  Terilyn  McGovern-Mazza, 
Promotion  Manager;  John  S.  Long, 
Robert  J.  Mathes,  Charles  E.A.  Muldaur, 
Durland  Stewart,  Sales  Representatives. 
Exhibiting:  E&P  weekly  news  magazine, 
the  only  independent  weekly  journal  of 
newspapering;  1983  International  Year 
Book;  1983  Market  Guide.  E&P  will  also 
be  conducting  a  research  survey  of  con¬ 
ference  participants  at  the  booth. 

Booth:  1348 

ENKEL  CORP. 


Staffed  by:  Fred  Hertz,  Robert  Kuller, 
Charles  Kaiser,  William  Rogers. 
Exhbiting:  Introducing  the  Enkel  AUTO¬ 
PASTER,  which  supplies  a  continuous 
web  to  the  press  at  controlled  tension, 
eliminating  the  need  to  stop  for  reel 
changes,  thus  greatly  incresing  produc¬ 
tion  and  reducing  waste.  Reel  changes  are 
made  by  accelerating  the  new  reel  to 
press  speed  and  mechanically  locking  it 
to  the  running  web.  The  AUTOPASTERs 
are  stackable  for  maximum  utilization  of 
available  space. 

Also  exhibiting  the  Enkel  Automatic 
Zero-Speed  Splicer. 

Booth:1510 

EOCOM  CORP 

Staffed  by:  Charles  C.  Benzing,  Market¬ 
ing  Director;  Owen  McBrien,  Director  of 
Marketing  and  Technical  Services;  Jack 
Benz,  Director  of  Customer  Services. 
Exhibiting:  Computer-to-plate  output  via 
the  EOCOM  Page  Composer  and  Laser- 
ite  Plate  Imager.  Will  demonstrate  the 
total  imaging  of  plate,  film,  paper  and 
proof  paper  for  broadsheet,  double¬ 
truck,  tabloid  and  quarter-fold  products. 
Will  also  demonstrate  the  merging  of 
physical  graphics  and  electronic  text  on¬ 
line  to  the  Hastech  PagePro  system. 
Also  exhibiting  ENCO  Printing  Products’ 


negative/positive  working  color  proofing 
system. 

Booth  :854 

FERAG/REIST  MARKETING 
ORGANIZATION 

Staffed  by:  Richard  Segel,  President, 
Ferag,  Inc.;  Walter  Hatt,  Executive 
Vicepresident,  Ferag,  Inc.;  Norman  Pro¬ 
van,  Sr.,  Manager,  Southern  Region; 
Norman  Provan,  Jr.,  Manager,  Western 
Region;  Walter  Wild,  Northeastern  Man¬ 
ager;  William  C.  Lamparter,  President, 
Reist  Marketing  Organization. 

Exhibiting:  Rotosert  Inserting  System, 
which  inserts  on-line  at  press  speed; 
Ferag  Single  Gripper  Conveyor. 

Booth  :770 

FLEX-O-LINE,  INC. 

Booth:  1828 

FLINT  INK  CORP. 

Booth  :2070 

FLUOROGRAPHIC 
SERVICES  INC. 

Booth:  1020 

J.A.  FREEMAN  &  SON 

John  Hallinan,  Sales  Manager. 
Exhibiting:  Automatic  Tie  Paper  Baler; 
Air  Conveying  Systems;  Shredders; 
Compactors;  Paper  Core  Stripper. 

Booth:  1502 

GENERAL  PHOTO  PRODUCTS 

Staffed  by:  Fred  Gilman,  Don  Hook,  Jack 
Bobeng,  John  Sarafian,  Phil  Beeson,  Re¬ 
gional  Managers. 

Exhibiting:  Introducing  PrintProof  Diffu¬ 
sion  Transfer  System  designed  for  the 
production  of  high  quality  line  and  half¬ 
tone  prints.  The  PrintProof  products  are 
the  fastest  speed  diffusion  transfer  sys¬ 
tems  available,  and  they’re  recom¬ 
mended  for  use  in  newspaper  operations 
where  deadlines  must  be  met.  Very  high 
density,  high  contrast  and  a  very  white 
background  are  also  characteristics  of  the 
new  system. 

Also  showing  GPP  line  of  phototypeset¬ 
ting  papers  and  chemistries;  Generalith 
High  Speed  Duplicating  Film;  General¬ 
ith  Polyester  Line  Films  designed  for 
newspaper  operations;  and  GPP  proof¬ 
ing  materials  Gammaflex  and  Copy- 
white  family  of  products. 

Booth  :754 

W.R.  GRACE  &  CO. 

Exhibiting:  Introducing  the  135X  system 
for  flexographic  platemaking,  which  will 
provide  35  plates  per  hour  for  newspaper 
flexographic  printing.  Plates  will  be  made 
and  used  to  print  flexo  on  the  Kidder- 
Stacy  flexo  unit,  which  will  be  on  display 
during  the  show. 

Also  exhibiting  the  Letterflex  290A 
system;  Letterflex  Polyfibron  II  subs- 
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PRESS  MACHINERY  CORPORATION 
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The  PMC  conversion  crew  was  in  the  door  at  the 
Arkansas  Democrat,  and  out  in  barely  over  a  month. 
They  finished  the  metro  conversion  of  eight  Hoe 
Colormatic  units  to  offset  in  a  flat  34  days,  working  right 
through  the  Christmas  rush.  And  the  Little  Rock  daily 
never  missed  an  edition. 

Arkansas  Democrat  General  Manager  Paul  Smith  is 
happy  to  tell  the  world  about  their  PMC  conversion: 
"Their  crew  worked  around  us  and  our  press  schedules 
during  our  busiest  season.  And  they  trained 
our  peopie  on  the  job."  Smith  adds:  "We're 

pleased  with  the  improved  quality  of  the  — - 

printing.  We  even  picked  up  a  contract  to 
print  a  newspaper  for  a  local  military  base 


PMC 


a  few  days  after  the  conversion,  based  on  our  improved 
press  quality." 

The  PMC  conversion  Job  upgraded  the  eight  1965  Hoe 
presses,  including  PMC/TMlOOO  dampening  equip¬ 
ment,  PMC  blankets  and  T-clamp  blanket  lock-ups,  and 
the  new  PMC  portable  pressurized  ink  tanks. 

PMC.  Nine  metropolitan  conversions  to  date.  High  tech, 
high  talent,  high  quality  and  high  marks  forthe  fastest, 
most  economical  offset  conversion  in  the  business. 
We're  on  a  roll. 

See  The  PMC  Exhibit  Booth  356 
ANPA/Ri  CONVENTiON  LAS  VEGAS 
June  11-15,  1983 


trate  and  Letterflex  aluminum  and  steel 
substrates. 

Booth  :366 

GRAPHIC  ARTS  TECHNICAL  & 
CONSULTING  SERVICES 

Staffed  by:  Michael  Canale,  President; 
Albert  Canale,  Vicepresident;  Bernard 
Cohn,  Research  Director;  Lea  Lewis, 
Manager. 

Exhibiting:  Introducing  LASERLITH,  a 
laser-exposed  plate,  which,  although  a 
wipe-on  plate,  can  be  coated  at  least  one 
week  in  advance.  Can  be  processed  on 
conventional  equipment. 

Also  showing  SAMSON  extra  long  run¬ 
ning  wipe-on  developer;  ADAM  “N” 
neutral  powder,  a  fountain  solution  pow¬ 
der  with  a  neutral  pH;  ADAM  I  and 


ADAM  II  units  for  automatically  mixing 
and  dispensing  fountain  solution; 
DAVID,  an  all-purpose  pressroom 
cleaner;  METHUSELAH  Blankets,  long 
running  compressible  blankets. 

Booth  :922 

GRAPHIC  SYSTEMS  DIVISION, 
ROCKWELL  INTERNATIONAL 

Staffed  by:  L.A.  Kraft,  Vicepresident/ 
Marketing;  H.  Lowry,  Director/Domes¬ 
tic  Sales;  J.  Stemickle,  Director/Intema- 
tional  Marketing. 

Exhibiting:  Showing,  for  the  first  time, 
the  Goss  Headliner  Offset  double-width 
web  offset  newspaper  press,  featuring  the 
compact,  60,000  papers  per  hour  Head¬ 
liner  Offset  printing  unit,  and  halfdeck. 


FOR  SMALL  NEWSPAPERS 
THAT  THINK  BIG: 


THE  BURROUGHS  B20 
NEWSPAPER  BUSINESS  SYSTEM 


If  you’ve  come  to  realize 
that  you  need  a  computer 
to  keep  up  with  the  com¬ 
petition,  you've  come  to 
the  right  place.  We  offer 
the  Burroughs  B20  Small 
Business  Computer.  And  we 
can  demonstrate  to  you 
that  it  can  help  increase 
your  productivity. 

That’s  because  it’s  designed 
expressly  for  your  size  of 
newspaper  -  and  has  soft¬ 


ware  designed  with  you  in 
mind.  The  B20  is  easily  ex¬ 
pandable,  too.  What’s 
more,  it  installs  in  a  jiffy 
and  operation  is  simple. 

SMS’s  Newspaper  Business 
Systems  software  includes 
Advertising,  Circulation, 
Classified,  Payroll,  Accounts 
Payable  and  General 
Ledger.  See  us  now  for  the 
affordable  details. 

visit  US  At  ANPA-RI 


STAUFFER 

*/VlEDlA  SYSTEMS^^ 

3316  E.  32nd  St.  •  P.O.  Box  1286 
Joplin,  MO  64802  •  (417)  782-0280 

A  STAUFFER  COMMUNICATIONS  COMPANY 


along  with  the  new  Regent  2: 1  newspaper 
folder. 

Also  showing  Goss  mailroom  machinery 
and  graphic  displays  of  the  Goss  product 
line.  Also  featured  will  be  press  drives, 
Goss  Customer  Parts  Service,  and  the 
Goss  Reconditioning  program  for  single¬ 
width  Goss  web  offset  presses. 

Booth  :1 134 

GRAPHIC  ENTERPRISES 
OF  OHIO 

Booth  :2066 

GRAPHIC  MANAGEMENT 
ASSOC. 

Staffed  by:  John  F.  Connors,  Jr.,  Pres¬ 
ident;  Thomas  J.  Harrington,  Vicepresi¬ 
dent/Marketing;  Randy  Seidel,  Manager/ 
Mailroom  Systems;  Marion  M.  Keith, 
Contracts  Administrator. 

Exhibiting:  Will  be  demonstrating  rebuilt 
MS  &  HH  Sheridan  Inserter  Heads,  new 
plastic  roller  conveyor  systems,  a  new 
Folded  Edge  First  delivery  system,  new 
Sheridan  Inserter  Operator  Accessory 
Kits,  and  new  Sheridan  Hopper  Test 
Stands. 

Also  exhibiting  a  complete  inventory  list 
of  previously  owned  newspaper  mail- 
room  equipment  including  press  con¬ 
veyors,  counter-stackers,  inserters,  tying 
machines,  bottom  wraps,  truckloaders 
and  roller  top  conveyors. 

Booth:918 

GRAPHIC  PRODUCTS  CORP. 

Staffed  by:  Harold  M.  Kneller,  President. 
Exhibiting:  A  new,  improved  “box”  de¬ 
signed  to  capture  digital  transmissions  of 
race  results  from  parimutuel  tracks.  The 
new  unit  features  non-volatile  memories 
capable  of  re-programming  from  the  GPC 
factory.  The  primary  advantage  of  the 
new  unit  is  the  ability  to  make  changes 
instantly  for  the  newspaper.  These  may 
be  made  necessary  by  a  change  in  format 
of  a  particular  newspaper,  the  addition  of 
a  new  track  or  to  correct  a  ‘bug’  in  the 
program.  Unit  enables  a  newspaper  to 
totally  eliminate  the  substantial  person¬ 
nel  costs  encountered  in  the  entering  of 
telex  or  telecopier  communicated  pari¬ 
mutuel  data  (dogs,  horses,  or  jai  alai)  into 
the  composition  system. 

Booth  :366 

A.D.A.M.  GRAPHIC  ARTS 

Booth  ;506 

GULF  COAST  GRAPHIC 
SERVICES  CORP. 


Booth:  1971 

GUTTENBERG  EXPOSITIONS 

Booth  :2056 

HAB 

Sharing  booth  with  New  Dimension  Pa¬ 
per,  Inc. 
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How  DATRAX  760 
Answers  Your  Platemaking  Needs 


<34 


The  DATRAX  system.., 
for  quality  newspaper 
production  in  black/ 
white  and  color  and  se¬ 
lected  commercial  ap¬ 
plications. 

Larger  Image 
Capacity 

First  introduced  as  the 
prototype  Model  3600, 
the  DATRAX  760  pro¬ 
duction  model  handles 
images  up  to  40x  27 
inches. 


or  from  the  computer 
when  linked  to  an  all- 
electronic  page  compo¬ 
sition  system. 

Expanded  Remote 
Site  Capabilities 
DATRAX  accommo¬ 
dates  the  full  range  of 
transmission  technolo¬ 
gies  from  telephone 
lines  to  satellite  links. 

Custom 

Configurations 


The  Lasermask 
Film  Alternative 
DATRAX  images  non¬ 
silver,  cost-saving 
Lasermask  film  which 
requires  no  processing, 
is  not  sensitive  to  light, 
and  has  a  virtually 
unlimited  shelf  life 
ideal  for  full  page  ar¬ 
chival  storage. 

Consistent  Top 

Quality 

Performance 


Improved 
Production  And 
Lowered  Costs 

Discover  how 
DATRAX  can  improve 
your  production  and 
lower  your  costs.  Write 
Crosfield  Data  Systems 
Inc.,  7942  Cluny 
Court,  Springfield, 
Virginia  22153,  inter¬ 
national  telex 
64423SCAN;  or  call 
our  marketing  staff  at 
703-455-3800. 


Direct  Imaging 
From  Paste-up  Or 
Digital  Data 
Lasermask  film  and 
plates  are  imaged  i 
directly  from  paste-ups 


Optional  start/stop 
capability  and  a  variety 
of  modems  and  data 
compression  modules 
meet  your  special 
requirements. 


DATRAX  also  images 
anodized,  uncoated 
lithographic  plates 
which  are  then  fused 
and  processed  to  pro¬ 
duce  consistent,  high 
quality  press  runs. 


Booth  :21 40 

HALL  SYSTEMS,  INC. 

Staffed  by:  Graham  Hall,  President;  J.C. 
Loos,  VP  Sales/Engineering;  F.S.  Fos¬ 
ter,  VP/Natioal  Sales  Manager;  J.R. 
Wakefield,  Manager/Engineering;  W. 
Pachinger,  Engineering  Supervisor;  J.S. 
Durso,  F.M.  McGeady,  M.W.  Potempa, 
G.A.  Dishman,  R.A.  Mongold,  Sales  En¬ 
gineers;  P.  Cook,  Filed  Service  Super¬ 
visor;  Peter  Power,  President,  Power 
Strap,  Inc.  (Ltd.);  Alan  Gerrard,  General 
Manger,  Power  Strap;  Bob  Aldred,  Man¬ 
ager/Field  Service. 

Exhibiting:  Introducing  new  Stream- 
Scan  Labeling  System,  which  provides 
high-speed,  on-line  labeling  applications 


by  means  of  jet  air  transfer;  Key-Scan 
Keyboard  Programmer,  in  conjunction 
with  the  Monitor  Counter-Stacker,  will 
program  truck  build  operations,  including 
discharge  distribution,  bundle  size  and 
truck  build  selection;  Card-Scan  Prog¬ 
rammer  System,  designed  to  read  and  in¬ 
terpret  80-column  computer  cards,  and 
pre-set  the  Monitor;  Direct  Flow  Dock 
Console,  a  programmable  console  utiliz¬ 
ing  input  from  the  circulation  manifest 
and  daily  schedules,  accomplishes  bun¬ 
dle  verification,  routing  and  truck  buil¬ 
ding;  Power  Strap  Tying  Machine,  a  port¬ 
able,  self-comtained  unit  is  positioned 
down-line  to  efficiently  tie  mailroom 
stacks. 


Booth  :622 

HARRIS  GRAPHICS  CORP. 


Exhibiting:  Bindery  Systems  Division 
will  be  demonstraing  the  new  NP-1472 
Newspaper  Inserter  System.  The  Com¬ 
mercial  Press  Division  will  be  showing 
the  new  NCH-400  Heatset  four-page 
Tubular  Newspaper  Press  for  commer¬ 
cial  inserts  and  other  color  applications. 
Also,  the  Commercial  Press  Division  will 
exhibit  the  V-15D  Web  Offset  Press.  The 
Newspaper  Press  Division  will  graphical¬ 
ly  display  the  advantages  of  three  presses 
specifically  designed  to  print  inserts  and 
Sunday  Magazines  efficiently  and  econo¬ 
mically:  the  double-width  N-1700,  and 
single-width  N-900  all  have  21"  cut-offs  to 
save  up  to  15%  on  paper. 

Booth  :604 

HASTECH,  INC. 

Staffed  by:  Bill  Solimeno,  Director  of 
Marketing. 

Exhibiting:  Complete  graphics  system 
totally  integrated  into  the  Hastech  News- 
Pro  and  AdPro  news  pagination  and  ad 
makeup  systems,  and  a  new  editorial/ 
advertising  intelligent  terminal. 

Also  exhibiting  a  complete  test  and 
graphics  computer-to-image  system,  out- 
putting  to  both  plates  and  film. 

Booth  ;866 

HCM  GRAPHIC  SYSTEMS 

Staffed  by:  Seymour  Slatkin,  Sales  Coor¬ 
dinator;  Roy  H.  Fuller,  Executive  VP. 
Exhibiting:  Introducing  the  Pressfax  Sys¬ 
tem  P1912,  a  facsimile  transmission  de¬ 
vice  using  flatbed  technology,  with  a 
high-quality,  high-speed  recorder  equip¬ 
ped  with  an  Argon  Ion  laser  or  HeNe 
laser  to  expose  photographic  film  paper 
or  image  carrier  (lithographic  plate.) 
HCM  will  also  introduce  the  new 
Chromagraph  C399  multicolor  laser  scan¬ 
ner,  with  a  very  large  range  of  color  cor¬ 
rection  and  USM  capabilities,  as  well  as 
pre-programmed  models. 

Also  exhibiting  remanufactured  Chroma- 
graph  C299  laser  color  scanner. 

Booth:  140 

HERCULES,  INC. 

Staffed  by:  Ed  Dealy,  Director/EPBC; 
Gene  Mirolli,  Product  Manager;  Elmer 
Graff,  Account  Supervisor;  Dave  New¬ 
berry,  Joe  Rach,  Jim  Bauer,  Regional 
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WE 
GO  THE 
DISTANCE, 

Developing  flexible  software  for  the  news¬ 
paper  industry  requires  painstaking 
attention  to  detail,  total  familiarity  with 
*  ^  newspaper  needs  and  a  sixth  sense  to 

'  :7  assure  the  flexibility  the  future  will 
^  surely  demand. 

Our  systems  set  the  pace  for  the  industry,  and  our  after-the- 
sale  service,  support  and  enhancements  keep  them  up  and 
running  smoothly.  That's  why  CJ/MEWSPLUS,  a  concise, 
easy-to-use  package  of  systems,  has  been  purchased  by  50 
newspapers  nationwide. 

Visit  Our  ANPA  Booth  and  See  How  They  Run! 


(U/CIRCULATIOM 

CJ/ADVERTISIPIQ 

c:j/payroll 


(U/ADVANCED  QEMERAL 
LEDGER 

CJ/ACCOUriTS  PAYABLE 
CJ/PERSOnnEL 


COLLIER 


JACKSON,  INC. 

We  bring  software  to  life. 


2 104  AW.  25th  Street 
Lawrence,  RS  66044 
(913)  749-0923 


5406  Hoover  Blvd. 
Tampa,  FL  33614 
(813)  855-6621 


44  Washington  St. 
Toms  River,  hJ  08753 
(201)  240-2506 
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More  metropolitan  publishers  worldwide  chose 
System/55  last  year  than  any  other  text  editing  system. 


And  with  good  reason:  System  Integrators' 
editorial,  classified  and  production  systems  utilize 
fault-tolerant  Tandem  NonStop®  computers  and 
ergonomically  designed  Coyote®  VDTs. 

Since  the  last  ANPA  Conference,  these  publishers 
have  chosen  System/55. 

Avon  Products,  Inc. — 9  Coyotes 

The  Des  Moines  Register — 134  Coyotes 

The  Detroit  News — 100  Coyotes 

Die  Welt  (Hamburg,  W.  Germany) — 68  Coyotes 

The  Herald-Palladium  (St.  Joseph,  MI) — 

3  Coyotes,  32  ET/960s 
Ma'ariv  (Tel  Aviv,  Israel) — 75  Coyotes 
News/Observer  (Raleigh,  NC) — 150  Coyotes 
Ogden  Standard-Examiner — 58  Coyotes 
The  Press  Democrat  (Santa  Rosa,  CA) — 

64  Coyotes 


Reuters  Limited  (New  York/Hong  Kong) — 

160  Coyotes 

St.  Petersburg  Times /Evening  Independent — 

90  Coyotes 

The  Sun  (Baltimore,  MD) — 80  Coyotes 
John  Fairfax  &  Sons,  Ltd.  (Sydney,  Australia) 

The  Sydney  Morning  Herald,  The  Sun, 

The  Sun  Herald,  the  Australian  Financial 
Review,  the  National  Times — 571  Coyotes 
Time,  Inc. — 150  Coyotes 
Topeka  Capital-Journal — 55  Coyotes 
Yedioth  Ahronot  Daily  (Tel  Aviv,  Israel) — 

60  Coyotes 

Last  year,  they  said  it  couldn't  be  done.  This  year 
they  can't  believe  we  did  it.  System/55 — the  new 
champ  in  editorial /classified /production  systems. 


System  Integrators,  Inc. 

Sacramento,  CA  (916)  929-9481 
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Sales  Managers;  Ron  Macklin,  Newspa¬ 
per  Industry  Supervisor;  Stan  Harris, 
Engineering  Manager. 

Exhibiting:  Introducing  Merigraph® 
SRA  Modular  Platemaking  System  for 
producing  letterpress  and  flexographic 
photopolymer  printing  plates.  Individual 
exposure,  recovery,  and  developer  mod¬ 
ules  can  be  coupled  to  form  a  fully  auto¬ 
mated  60  plate-per-hour  line.  Combining 
two  exposures  with  recovery  and  de¬ 
veloper  modules  arranged  in  a  semi¬ 
automatic  configuration  will  produce 
over  100  plates-per-hour.  Equipment  fea¬ 
tures  include  stationary  polymer  dis¬ 
pense  which  improves  plate  thickness 
accuracy  and  recovery  of  non-imaged  li¬ 
quid  photopolymer  prior  to  aqueous  de¬ 


velopment  of  plates.  Recovered  photopo¬ 
lymer  blended  with  new  material  is  recy¬ 
cled  into  platemaking  resulting  in  signifi¬ 
cantly  lower  plate  cost. 

Booth:518 

HOWSON-ALGRAPHY,  INC. 


Booth;  1810 

IBM  CORPORATION 

Booth;  1434 

IDAB,  INC. 

Staffed  by:  Jack  Greene,  VP/Marketing; 
Fred  Wolf,  Pete  Medina,  Rich  Esposito, 
Pat  Lynch,  John  Kline,  Regional  Sales 
Managers;  Karl  Ziegler,  Marketing  Plan¬ 


ning  Manager;  John  McRae,  Marketing 
Manager;  Medardo  Espinosa,  Bill 
Moritz,  Engineering. 

Exhibiting:  New  showing  of  the  NS660 
Newspaper  Stacker,  an  energy  efficient 
and  “operator  friendly”  stacker,  with  a 
non-stop  operating  capability  because  of 
its  Dynamic  Monitoring  and  Error  Re¬ 
covery  features.  A  second  stacker  will  be 
introduced,  the  CS450,  a  combination 
commercial/newspaper  stacker  capable 
of  producing  bricklike  bundles. 


Also  exhibiting:  A  complete  Beltveyor 
loop  of  latest  design,  the  third  generation 
IDAB  version,  including  the  two  narrow 
belt  form,  for  use  in  newspaper  stream 
delivery  ;  a  late  model  IDAB  bottomwrap- 
per  with  pneumatic  roll  chuck  and  umbi¬ 
lical  cord  control;  Flexveyor  Horizontal 
Turn  used  in  lap  stream  delivery. 


Booth  :2280 

IDEAL  EQUIPMENT  COMPANY, 
INC. 
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IS  COLOR 
COMP.  TITION 
CUTTING  INTO 
YOUR  PAPER'S 
PROFITS? 

High  quality  process  color  in  newspapers  is  becoming  more 
prevalent  day  after  day.  Competing  newspapers  must  keep  step 
or  lose  customers.  The  result  is  usually  a  more  attractive,  but 
not  necessarily  more  profitable,  product.  Ebway  control 
equipment  for  newspaper  presses  can  help  give  you  the  desired 
attractive  product  without  sacrificing  profit  percentage.  Ebway 
web  control  equipment  tailored  to  your  press  and  your  particular 
needs  will  provide  the  crisp,  fitted,  in-register  color  product  your 
advertisers  want. 

More  to  the  point,  the  Ebway  control  package  will  keep  your 
color  related  waste  to  an  absolute  minimum!  You  will  be  pleasantly 
surprised  when  you  compare  the  modest  equipment  investment 
vs.  the  results. 

NEWSPAPER  COLOR  IS  OUR  BUSINESS. ..IN  FACT,  WE  WROTE  THE  BOOK... 


Write  tor  our  20 
page  tiooklet,  "Con¬ 
siderations  For 
High  Quality  Color " 
for  solving  color 
printing  problems. 


Send  for  our  24 
page  manual  on 
Tension  Control 
and  the  Non- 
Heatset  Printer '  for 
information  on  the 
relationship  be- 
hveen  web  tension 
and  quality  printing. 


See  us  in  Booth  418 
at  the  AN  PA  Show 
in  Las  Vegas,  June  11-15 

EBWAY  INDUSTRIES,  INC. 

RO.  Box  363  •  1111  North  Old  Rand  Road 
Wauconda,  Illinois  60084 
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Whi(di  came 
first?  TEC 
of  course! 


Authorized  Representative  National  Graphic  Sales  Inc.  •  181  S.  Btoomingdale  Road-Suite  102,  Bloom ingdale,  IL  60108  •  Phone  312-894-3333 


First  to  design  a 
successful  high  velocity 
flotation  dryer,  TEC  m^e  ■■ 
flame  impingement  dryers  obsolete. 

First  to  offer  the  Coanda  Hi-Float®  Air 
Bar  at  higher  heat  transfer  rates  than 
any  other  air  bar. 

First  to  introduce  sine  wave  position¬ 
ing  so  ALL  webs  (baggy  or  not)  float 
perfectly. 

We  could  go  on  an  on,  but  over  2300 
installations  in  37  countries  says  TEC 
does  it  right. 


For  more  information, 
call  or  write: 


TEC 


we  have  over  80 
^  operating  installations 

producing  products  for  the 
Mht  set  newspaper/ insert  market. 

Only  TEC  can  give  you  one  source 
responsibility  for  the  Dryer,  Chill  Roll 
Stand,  and  Air  Pollution  Control  System. 
We  manufacture  what  we  sell. 

If  you  are  going  heat  set,  contact  TEC 
today.  For  the  best  printing  quality, 
deal  with  the  people  who  were  there 
first. 


I  830  Prosper  Road  •  P.O.  Box  30 
,  De  Pere,  Wisconsin  54115 
Ij  (414)  336-5715  TELEX  26-3471 


Booth:  1572 

INFORMATION  INTER¬ 
NATIONAL,  INC. 

Staffed  by:  James  C.  Callaghan,  VP/Mar¬ 
keting;  Steven  A’Heam,  VP/Sales;  entire 
sales  and  marketing  staff. 

Exhibiting:  Introducing  the  Triple-l/Dow 
Jones  Computer-to-Plate  Newspaper 
Pagination  System;  the  Triple-I  Broad¬ 
sheet  Laser  Scanner;  Triple-I  Model  2025 
Page  Makeup  Station;  Model  3400 TEXT/ 
NET  System;  Model  2083  Electrostatic 
Hardcopy  Proof  Unit;  InfoCOLOR  II 
Electronic  Color  Halftone  Option  for 
VideoComp  Pagesetters. 

Also  exhibiting  the  Information  Interna¬ 
tional  Newspaper  Pagination  System,  in¬ 


cluding  the  3300  TECS  (Text  Editing  and 
Composition  System);  3600  Illustration 
Scanner;  InfoSet  400  Pagesetter;  and 
other  system  options  such  as  terminal 
concentrators. 

Booth  :2256 

INGENUITY,  INC. 

Booth:!  91 8 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

Staffed  by:  W.S.  Coulson,  President;  Jim 
Allison,  Sales  Manager;  Paul  Gordon, 
VP/Sales;  Beau  Campbell,  Manager/ 
Single-Width  Press  Division;  George 
Harlan,  General  Manager. 

Exhibiting:  LOC,  letterpress  to  offset 
press  conversions;  pre-owned  double¬ 


width  and  single-width  newspaper  press¬ 
es,  both  offset  and  letterpress;  Lithomix 
Water  Leveling  Device  to  supply  foun¬ 
tain  solution  to  the  press;  factory  recon¬ 
ditioned  Compugraphic  typesetting 
equipment. 

Booth;  1066 

INTERCORP,  LTD. 

Booth:!  872 

INTERNATIONAL  NEWSPAPER 
PROMOTION  ASSN. 

Staffed  by;  Michael  Kane,  Special  Pro¬ 
jects  Manager;  Rick  Keir,  Publications 
Editor. 

Exhibiting;  News  Publications:  1983  Best 
In  Print,  possibly  1983  Yearbook  and  tdl 
INPA  publications,  services,  etc. 


Booth;  1666 

IPEC INCORPORATED 


Staffed  by:  Leonard  W.  Kosoglad,  Pres¬ 
ident;  Jerome  A.  Kosoglad,  VP. 
Exhibiting:  Rebuilt  Urbanite  unit  consist¬ 
ing  of  remetalized  cylinders  with  stainless 
steel  (no  more  corroding)  and  replace¬ 
ment  of  all  copper  rollers,  chrome  rollers, 
ink  fountain  rollers  and  rubber  rollers, 
bearings  and  gears. 


Booth  ;836 

ITEK  COMPOSITION  SYSTEMS 


Staffed  by:  Tad  Thompson,  Manager/ 
Public  Relations  and  Marketing. 
Exhibiting:  Introducing  the  Minitek 
series  of  copy  processing  systems  de¬ 
signed  specifically  for  small  daily  and 
weekly  newspapers  and  in-plant  pub¬ 
lishers.  Also,  an  interactive  page  layout/ 
makeup  terminal  and  low-cost  Model  40 
video  display  terminals. 

Also  exhibiting  the  Mark  IX  CRT  Type¬ 
setter;  CPS  1000  series  copy  processing 


3  PLUSES  -b  -I-  -I- 


for  your  Pressroom 


+1 


ELECTRO-OPTICAL  COMMUTATORS 

•  OPTIKOM®  replaces  brush-  and  point-type 
commutators 

•  Avoids  contamination  and  wear— eliminates 
scheduled  maintenance 

•  Precludes  blown  pastes  due  to  faulty 
commutators 


+2 

OIGITAL  PASTER  Control  System 

•  OPTIKOR'^  upgrades  outmoded  analog  and 
digital  pasters 

•  Assures  reliable  and  automatic  pastes  at  full 
press  speeds 

•  Reduces  core  waste  and  web  breaks— pays 
for  itself  quickly 


+3 


WEB  TRANSITION  TENSION 
Control  System 

•  Used  with  Optikor  or  Goss  Digital 
Pasters— and  existing  pneumatics! 

•  Assures  accurate  closed-loop 
transition  tension 

•  Reduces  web  breaks  during  transition 
—minimizes  downtime  and  product  waste 


+  Reduced  waste 

These  all  add  up  to  savings:  +  Reduced  maintenance 

+  Improved  efficiency 

To  add  these  pluses  to  your  pressroom ,  contact 

AUTRONICS  CORPORATION 

314  E.  Live  Oak  Avenue  •  Arcadia,  California  91D06 
Telephone  (213)  445-5470  •  TWX  910-582-3216 
AUTRONICS:  Standard  and  custom  products  for  improved  newspaper  production 
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“Here’s  what  the  Pasadena  STAR-NEWS  and  TRIPLE-I 
learned  about  pagination  in  the  post  16  months” 


"EDITOR  &  PUBLISHER  called  the  operation  oftriple-l's  Newspaper  Pagination  System  (NPS)  at  Knight-Ridder’s 
STAR-NEWS  'the  single  development  in  newspaper  production  in  1982  which  overshadowed  all  others’ 

"Using  NPS,  STAR-NEWS  newsroom  editors  and  ciassified  personnel  now  paginate  100%  of  the  newshole  in 
each  daiiy  edition  of  24  to  52  pages,  pius  aii  liner-classified  and  ail  classified  display  ads.  Handling  of  retail  display 
ads  is  the  next  step,”  says  Mr.  Wiltse. 

"In  1973,  when  we  abandoned  hot  metal,  we  had  100  composing  room  employees.  In  late  1981,  when  we  were 
still  pasting  pages,  we  had  22.  Today,  after  16  months  of  NPS  use,  we  have  only  9,  and  the  number  will  drop  more, 
despite  the  fact  that  we  added  an  aii-new  daiiy  ALL  SPORTS  edition-up  to  48  pages  of  sports  news,  photos, 
scores  and  racing  resuits-more  than  any  other  daily  newspaper  in  the  U.S.A.! 

"With  hot  metai,  we  required  7  composing  room  man-hours  per  page.  With  NPS,  the  figure  is  down  to  0.6,  lowest 
in  the  Knight-Ridder  publishing  group.  And  with  NPS,”  says  Mr.  Wiltse,  “our  photo  deadlines  are  2  hours  later, 
and  our  copy  deadlines  are  22  minutes  iater. 

“The  STAR-NEWS,  with  about  50,000  circulation,  expects  NPS  to  pay  for  itself  in  less  than  4  years.” 

Lester  Wiltse,  Production  Director,  STAR-NEWS, 

Pasadena^Caiifornia,  a  subsidiary  of  INFORMATION  INTERNATIONAL” 

Knight-Ridder  Newspapers,  Inc. 

SEE  NPS  DEMO  IN 
BOOTH  1572  AT 
ANPA/RI,  LAS  VEGAS 


^  5933  Slauson  Avenue 
□□□  Culver  City,  California  90230 
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systems;  Pagitek  100  copy  processing  Manual  Shear;  Beach  Punch  Coaler;  Sad- 
system;  Model  92  and  Model  85  VDTs.  dies,  Shims  and  Locks. 


Booth  ;21 66 

K&F/BEACH  MANUFACTURING, 
INC. 

Staffed  by:  Terry  Kelly,  Manager/Intl. 
Operations;  Bemie  Thompson,  Market¬ 
ing  Director;  Joe  Bella,  Manager/Market¬ 
ing  Operations;  and  regional  managers. 
Exhibiting:  Introducing  the  Sonar  Tect 
Web  Detector,  a  self-arming  device  im¬ 
pervious  to  ink  or  paper  dust;  and  a 
Bounceless  form  roller  with  roller  com¬ 
pensator. 

Also  exhibiting  an  anilox  inking  system; 
AB-4000  Bender;  Manual  Bender;  Doub¬ 
lewide  Power  Punch;  Beach  Double  wide 


Booth;  1566 

KANSA  CORP. 

Staffed  by:  Jerry  Waddell,  President; 
Ron  Swint,  VP;  John  Mast,  VP. 
Exhibiting:  Introducing  KANSA- 
VEND,  a  new  single-vend  newspaper 
rack  for  sure  and  reliable  one-paper-at-a- 
time  street  sales,  which  reqires  no  adjust¬ 
ment  for  variance  in  newspaper  thick¬ 
ness,  has  a  full-view  display  window  fil¬ 
led  automatically  by  the  stack  of  papers, 
displays  “Sold  Out”  sign  when  stack  is 
depleted,  vends  standard  half-fold,  tabo- 
lids,  quarter-fold,  magazines  and  book¬ 
lets. 


XITRON 
DOES  IT  AGAIN 

WE'VE  SOLVED  YOUR  INTERFACE  PROBLEMS  .  .  . 
NOW  JUST  LOOK  AT  WHAT  OUR  NEW  COMPUTER 
SYSTEM  CAN  DO  FOR  YOU! 


Also  exhibiting  the  KANSA  320  News¬ 
paper  Inserter,  a  modular  machine  which 
will  handle  the  inserting  needs  of  all  size 
newspapers;  the  KANSA  480 Newspaper 
Inserter,  designed  for  papers  requiring  a 
machine  to  run  higher  page-count  Jackets 
at  a  faster  speed;  the  KANSA  Quadra- 
cart,  a  heavy-duty  utility  truck  for  trans¬ 
porting  or  storing  newspapers,  inserts, 
etc. 

Booth:  1944 

KIDDER-STACY  CO. 

Staffed  by:  Ron  Habel,  General  Manager; 
Fred  Dressier,  Chief  Engineer  &  Product 
Manager;  Jim  Norris,  Dave  Harris,  Pro¬ 
ject  Engineers. 

Exhibiting:  Introducing  Kidder-Stacy’s 
new  flexographic  newspaper  press,  a 
double-width  unit  with  half  deck,  with  life 
printing.  The  new  unit,  representing  the 
“state-of-the-art”  in  newspaper  flexo,  is 
the  same  unit  which  has  recently  been 
installed  at  the  Providence  (R.l.)  Journal- 
Bulletin  and  which  will  be  installed  at  the 
Atlanta  Journal  &  Constitution  in  late 


Booth  ;2208 

KIRK-RUDY,  INC. 

Booth:  1880 

LEKTRO,  INC. 

Booth  ;883 

LINCOLN  ST.  LOUIS 


introducing  the . . 


$2395.00 
XITRON 
COMPUTER 
SYSTEM  for 
copy  processing 


Powerfui  CP/M  based  computer 
Software  inciuded 

On-iine  capabilities  to  your  typesetter 
aoOK  of  memory  storage 
Popuiar  word  processing  program 


^Introductory  offer  good  thru  July  5ist 


FOR  MORE  INFORMATION 
I  CALL  (313)  971-8530 


Staffed  by:  George  Rager,  Asst.  Indust¬ 
rial  Sales  Manager. 

Exhibiting:  An  Air  Operated  PileDriver 
and  Power-Master™  Pumps  to  transfer 
heavy  viscosity  web  offset  inks  from  400 
lb.  drums  or  remote  bulk  tanks  direct  to 
press  fountains.  Also  Lincoln  centralized 
lubrication  systems  to  automatically 
lubricate  drives,  sprockets,  gears  and 
shafts  of  presses  while  the  equipment  is 
moving.  System  is  time-clock  controlled 
to  deliver  through  lubricant  metering 
valves  the  exact  amount  of  lubricant. 

Booth  :2210 

LOCKER  PRINTING  EQUIPMENT 

Staffed  by:  Jeff  Locker,  President;  Irving 
Locker,  Chairman;  Bernice  Locker, 
EDITOR  &  PUBLISHER  for  May  14,  1983 


Cheshire 

The  Mail  Management  People 

A  Xerox  Company 
RO.  Box  11000,  Glenview,  IL  60025 


You  can  unscramble  magazine,  newspaper  and  other  sorting  problems 
with  a  complete  Cheshire  System. 


It  isn't  that  you’re  asking  a  lot  of  your  peo¬ 
ple  to  handle  big  runs  and  complex  sorting 
problems. .  .you’re  really  asking  the  impos¬ 
sible.  People  just  aren’t  built  to  keep  all 
those  bits  of  information  stored  in  their 
heads.  But  Xerox/Cheshire  electronic  mail¬ 
ing  systems  are.  We  absolutely,  positively, 
take  the  “sort-a”  out  of  sorted. 

The  Cheshire  SmartStack  System  is  de¬ 
signed  for  high-volume,  flawless  labeling 
and  sorting  with  electronic  zip  code  scan¬ 
ning  and  compensating  stacking. 

And  Xerox/Cheshire’s  full  line  of  labeling, 
addressing  and  list  management  systems 
brings  you  the  most  complete  mail  manage¬ 
ment  technology  available.  Anywhere. 


Single,  double  and  cross-strapping  ca¬ 
pabilities  are  available,  too. 

In  fact,  Xerox/Cheshire  is  the  only  com¬ 
pany  equipped  to  supply,  integrate  and 
service  a  complete  electronic  sorting  and 
mail  management  system  tailored  to  your 
needs. 

But  don’t  just  take  our  word  for  it.  Make  us 
show  you  how  a  Xerox/Cheshire  System 
will  sort  out  the  hidden  mailing  costs  in  your 
newspaper  and  magazine  operation.  Call 
toll  free  today,  1-800-323-1249;  in  Illinois 
call  1-312-949-2046. 

Xerox.  Cheshire  and  SmartStack  are  registered  trademarks 
of  the  Xerox  Corporation 


Secretary/Treasurer;  Norm  Rosenberg, 
Product  Manager,  Newspaper  Division. 
Exhibiting:  Locker  will  be  offering  the 
service  of  buying,  selling  and  brokering 
used  and  reconditioned  typesetting 
equipment  and  front-end  systems.  In 
addition,  the  firm  provides  consulting 
services.  They  handle  every  manufactur¬ 
ers’  typesetting  equipment  and  now  offer 
a  new  line  of  Compugraphic  processors 
and  accessories  to  be  used  with  all  type¬ 
setters. 

Booth  :348 

LOGETRONICS,  INC. 


Booth  :2050 

MAILING  MACHINE  SYSTEMS 

Staffed  by:  A1  Milo,  chairman;  Ken 
Stephens,  president;  Caryle  Milo,  admi¬ 
nistrator. 

Exhibiting:  First  showing  of  C2000  multi¬ 
station  collator  and  PS  140  pressure  sensi¬ 
tive  labeler. 

Demonstrating  an  integrated  TMC  Sys¬ 
tem  ideally  suited  for  the  small  daily  or 
large  weekly.  The  24140  system  gathers 
inserts  one  on  the  other,  affixes  a  press¬ 
ure  sensitive  label  on  quarter  folds  in  a 
single  pass .  The  C2000  collator  eliminates 
the  need  to  jacket  insert  yet  with  a  single 
attachment  can  be  adapted  to  jacket  in¬ 
sert  newspapers. 

The  PS4140  system  applies  pressure 
sensitive  labels  and  quarter  folds  at  max¬ 
imum  production  speeds.  By  turning  off 


the  labeler  this  unit  can  be  used  for  quar¬ 
ter  folding  alone  or  remove  the  quarter 
folder  and  simply  label. 

Booth:  1984 

MALONE  ELECTRONICS,  INC. 


Staffed  by:  Doug  Malone,  president. 
Exhibiting:  First  showing  of  model  DR6A 
gross/net  folder  counter  with  optional  7th 
digit.  Other  options  include  self  con¬ 
tained  350  hour  battery  backup;  remote 
readouts;  interface  to  waste  copy  spray 
dye  making  system. 

Also  showing  model  SR6  single  readout 
folder  counter;  options  include  6  or  7 
digits,  battery  backup,  and  model  RP-1 
remote  readout  for  DR6A  counter. 

Booth  :446 

M.A.N.-ROLAND  U.S.A.  INC. 
NEWSPAPER  PRESS  DIV. 

Staffed  by:  Walter  Hantscho,  president; 
William  Seaman,  VP  Sales  and  Marke¬ 
ting;  Dieter  Sorhage,  Director  Interna¬ 
tional  Sales;  John  Pascarella,  National 
Accounts  Manager;  Leo  Kelleher, 


Northeast  District;  Harry  Newton,  East¬ 
ern  District;  Jim  Feldhacker,  Midwest 
District;  Allan  Dlhy,  Southern  District, 
Walter  Tolk,  Western  Division. 
Exhibiting:  First  showing  of  UNIMAN 
4/2  double-width  offset  press.  The  UNI¬ 
MAN  4/2  will  be  demonstrating  printing 
a  newspaper  four  times  a  day. 


Booth  :1 210 

MASTER  ETCHING  MACHINE 
COMPANY 


Booth  :250 

MASTHEAD  INTERNATIONAL 

Staffed  by:  Clyde  H.  Alleman,  VP;  John 
M.  MIekush,  Manager  Plant  Division. 
Exhibiting:  Masthead  in  conjunction  with 
Grow  Group  has  developed  an  industrial 
coating  specifically  designed  for  the 
Graphic  Arts  Industry.  Equipment 
painted  with  these  products  offers  greater 
chemical  resistance,  abrasion,  etc.  for  a 
longer  maintenance  free  application. 

Also  showing  full  line  of  abrasive  mate¬ 
rials  from  home  to  automotive  and  indust¬ 
rial  uses. 

Booth  :310 

McCAIN  MANUFACTURING 
CORP. 

Exhibiting:  The  model  660-20  with  auto¬ 
matic  hopper  loading,  complete  on-line 
system  using  the  bundle  system. 

Booth  :566 

M.E.G.  (U.S.)  INC. 

Staffed  by:  Donald  Dionne,  VP/Sales; 
Roger  Lecroq,  General  Manager/Sales; 
Erik  Larson,  Lawrence  Dunkirk,  Sales 
Engineers;  Peggy  J.  Knepp,  Sales  Coor¬ 
dinator. 

Exhibiting:  Introducing  MEGAMAT,  a 
highly  technological  paper  splice  man¬ 
agement  system  to  observe  and  control 
the  operation  of  MEGASPLICER  to  gain 
maximum  efficiency  during  press  runs. 
Also  showing  D.200  Flying  Paster;  DVZ 
(Zero  Speed)  Paster;  MEGASPLICER 
(modular  flying  paster);  Automatic  Web 
Guiding  System;  Infeeds;  SIGMA  Dryer; 
Chill  Roll  Stands;  Web  Moisturizers; 
Cut-Off  Controls. 

Booth  :950 

MERGENTHALER  LINOTYPE  CO. 

(Sharing  with  Mycro-Tek  & 
Stauffer  Media) 

Booth:1118 

MGI  INTERNATIONAL,  INC. 

Staffed  by:  Arthur  Hamlin,  president; 
Robert  Carlson,  Sales  Manager;  Bruce 
Foote,  Engineer;  Claire  Beury,  Admin¬ 
istrative  Assistant. 

Exhibiting:  Introducing  low  maintenance 
A-PAR®  Mark  IV  designed  to  gather 
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CARY'S  FLYING  PASTER  is  both  compact 
and  stackable  so  one  operator  can  handle 
four  pasters  simultaneously.  Result. .  .you 
realize  tremendous  SAVINGS,  in  labor  and 
floor  space. 

CARY'S  unique  design  eliminates 
expensive  downtime  and  running  waste. 
Result.  .  . you  realize  greater  PROFITS! 

The  CARY  Paster  has  established  new 
standards  for  reliability  and  has  made  in-line 
installations  the  preferred  alternative  to 
right-angle  and  substructure  installations. 
CARY  Paster  is  easily  retrofitted  to  existing 
press  lines  as  well  as  certified  for  use 
on  new  presses  by  leading  press 
manufacturers. 

Now  available  in  40." 50,” 60," and  68"  web 
width  models,  at  speeds  up  to  2250FPM. 
There  is  an  installation  near  you.and  we  can 
arrange  for  a  visit.  See  for  yourself  how 
CARY  CAN  STACK  UP  PROFITS  FOR  YOU! 

For  additional  information, 
call  or  write  us  today! 

327  Pepper  Road  •  Barrington,  Illinois  60010 
312  381-4600  Outside  Illinois  800  323-7717 


Booth:  1654 

MARTIN  AUTOMATIC,  INC. 
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See  Us  At  the  ANPA 
Production  Mgmt.  Conference 
Booth  No.  356  June  11 -15 


A  Direct  Printing 
Half  Deck  System 

Designed  for  Single  Width  Web  Presses 

Spot  Color  or 
Four  Color  Process 

FlexiColor  makes  it  economical 

FlexiColor  enables  you  to  print  four  color  process 
using  only  two  of  your  existing  floor  units.  Add  spot 
color  using  only  one  existing  floor  unit. 


Some  of  the  FlexiColor  Benefits: 

•  Print  color  either  side  of  web 

•  Dot  to  dot  register 

•  Expanded  color  positioning 

•  Quick  change  and  clean  ink  fountains 


Most  importantly,  at  $18,500,  the  FlexiColor  half 
deck  is  an  economical  way  to  increase  your  color 
capacity  and  competitiveness. 


For  more  information  on  the  FlexiColor  half  deck 
write  DEV  Industries,  Inc.,  230  James  St.,  Bensen- 
ville,  IL  60106  or  call  312/860-5530, 1-800/323-7683. 
TWX;  910-693-0871. 


paper  dust,  chips  and  spaghetti  from  slit¬ 
ter  and  folder  units.  The  gathered  paper 
waste  is  treated  to  be  biodegradable  in 
water  and  safely  disposed  of  into  the  sew¬ 
er.  Cleansed  air  is  returned  to  the  press¬ 
room. 


Low  maintenance  A-PAR®  Mark  I  is 
successfully  collecting  and  disposing  of 
ink  mist  from  letter  presses,  and  is  being 
successfully  applied  to  offset  printing. 
The  Mark  I  can  be  used  with  solvent  sys¬ 
tems. 

Booth  ;1 21 8 

MIDWEST  PUBLISHERS  SUPPLY 

Staffed  by:  Jim  Rezabek,  President;  Dick 
Morton,  VP;  Mike  Carfagnini,  Sales 
Manager;  Jim  Floyd,  Traffic  Manager; 
Fred  Hemingston,  Planning  Director; 
Steve  Rezabek,  Systems  Manager;  Ray 
Lopez,  Director  of  International  Sales. 


Exhibiting:  Introducing  new  MPS  Ergo¬ 
nomic  Desk,  featuring  automatic  controls 
for  CRT  display  and  keyboard  adjust¬ 
ment;  new  MPS  NC  100  VDT/CRT 
desks;  new  MPS  2000  E  Ergonomic  CRT/ 
VDT  chairs  with  automatic  adjustment 
controls;  and  an  assortment  of  new  CRT/ 
VDT  furniture  components  and  acces¬ 
sories. 


MPS  will  also  exhibit  a  complete  line  of 
MOD  II  Paste-Up  equipment  including 
light  tables,  cabinets.  Paste-Up  supplies. 
Generation  II  free  standing  work  sta¬ 
tions. 

Booth  :465 

MOHR  ENTERPRISES 


New,  Simple,  Stepper  QFL  Systems 

Let  You  Quarter-Fold 
and  Address  Label  in  / 

One  Efficient  and 
Rapid  Operation 


Model 
81  QFL 


Select  the  system  to 
match  your  operation: 

+  The  81  QFL  quarter-folds  and  address 
labels  pre-inserted  papers. 

+  In  addition  to  quarter-folding  and  ad¬ 
dress  labeling,  these  systems  assemble 
seaions  together: 

□  The  72  QFL  assembles  2-part  papers. 

□  The  73  QFL  assembles  3-part  papers. 

□  The  74  QFL  assembles  4-part  papers. 

□  The  75  QFL  assembles  5-part  papers. 


The  QFL's  labeler  is  a  special  Stepper 
1 200  which  features  a  zone  sensor  / 
kicker  that  senses  sorting  codes  on 
labels  and  kicks  the  papers  to  identify 
"new"  zones;  helps  speed  sorting 
and  bundling  papers  for  postal  car¬ 
rier  routes. 


Call  Mr.  Scott  for  information: 


+  Each  compact  Stepper  QFL  system  is 
mobile.. .position  it  where  it's  needed. 


913-782-2580 


The  Innovaters  In 
Newspaper  Distribution 

P.Q.  Box  103  I  QIathe,  KS  66061 


Booth  ;21 58 

MONOTYPE,  INC. 


Booth  :466 

MOTOROLA  COMMUNICATIONS 
&  ELECTRONICS 


Booth  :422 

MULLER-MARTINI  CORP. 

Exhibiting:  Muller-Martini  will  show  the 
Model  221  tv  program  stitcher,  the  high 
speed  Model  227-S  newspaper  inserting 
machine  and  the  ZIPMASTER  automatic 
Zip  sorting  system.  The  221  tv  program 
stitcher  is  a  heavy-duty,  fully  automatic 
saddle  stitcher  which  folds,  stitches, 
trims  and  delivers  booklets  ready  for  in¬ 
serting  into  newspapers  at  speeds  to 
10,000  copies  per  hour.  The  machine  is 
easily  stored  —  it  can  be  tucked  into  a 
comer,  close  to  a  wall,  since  all  operating 
and  feeding  is  done  from  the  front. 

The  227-S  inserting  machine  is  designed 
on  the  modular  straight-line  principle. 
One  to  eight  insert  stations  can  be 
ordered  with  the  machine,  or  added,  at 
any  time.  Both  sword  and  suction  open¬ 
ing  are  supplied  with  the  machine. 

The  ZIPMASTER  addresses  and  Zip 
sorts  products  in-line  with  a  newspaper 
inserting  machine  or  bindery  line,  or  off¬ 
line  in  a  seperate  mailing  operation. 

Booth  :950 

MYCRO-TEK 

(Sharing  with  Mergenthaler 
and  Stauffer  Media) 


Booth:  1002 

NAPP  SYSTEMS  (USA)  INC. 

Staffed  by:  Gary  Benshoff,  Director  of 
Sales  Operations;  Richard  Bein,  Director 
of  Product  Management. 

Exhibiting;  Introducing  Delta  2700,  a  new 
tabletop  processor  for  NAPPrint’“  (water 
processible  contact  and  proofing  paper). 
Also  showing  NP’"  Series  Processor  in¬ 
cluding  the  NP-80  (corresponding  plate 
capacity  of  80  plates  per  hour)  and  NP- 
120.  Also,  Starlite,  a  manual  cold  light 
exposure  unit  and  "The  Titan  III  exposure 
unit. 

Booth:  1466 

NATIONAL  MACHINE  COMPANY 

Booth  :2002 

NEC/AMERICAS 

Booth  :2056 

NEW  DIMENSION  PAPERS,  INC. 

(Sharing  with  HAB) 

Staffed  by:  Mark  H.  Foster,  president; 
Ralph  Meadows,  VP/Sales. 

Exhibiting:  Bottom  wrap,  steel  strapping, 
plastic  strapping,  tape,  stretch  wrap  and 
ix>ly  bags. 
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Ask  the  people 
who  MAKE  the 
N.E.W.S. 

They  will  tell  you  how  to  get  the  best  possible  electronic  editing 
system  for  your  specific  needs.  The  N.E.W.S.  II,  AMICUS  and 
MICRONEWS  Systems  are  custom  designed  to  do  just  that, 
without  an  expensive  software  or  computer  package.  The 
N.E.W.S.  is  out  at  more  than  150  locations  around  the  world 
so  far,  efficiently  and  dependably  answering  needs  in 
newsrooms,  classified  departments,  syndicates,  educational 
institutions,  and  printing  and  typesetting  establishments. 


Ask  some  of  the  people  who  PRINT  the  News: 


UNIVERSITY  OF  ARIZONA 

Journalism  Department 
Tucson,  Arizona 

HEARST  SPECIAL  NEWS  SERVICE 

235  E.  45th 
New  York,  New  York 
DAILY  UNION 
814  N.  Washington 
Junction  City,  Kansas 
OHIO  UNIVERSITY 
School  of  Journalism 
Athens,  Ohio 
LEIDSCH  DAGBLAD 
Witte  Singel  1 
Leiden,  The  Netherlands 


LODI  NEWS-SENTINEL 

P.O.  Box 760 

Lodi,  California 

LANCASTER  NEWS 

701  N.  White 

Lancaster,  South  Carolina 

UNIVERSAL  PRESS  SYNDICATE 

4400  Johnson  Drive 

Fairway,  Kansas 

UNIVERSITY  OF  FLORIDA 

College  of  Communications 

Gainesville,  Florida 

GOVERNMENT  PRINTING  DEPT. 

118  Baseline  Road 

Colombo,  Sri  Lanka 


SELMA  TIMES-JOURNAL 

1018  Water  Avenue 
Selma,  Alabama 

MILFORD  DAILY  NEWS 

159  S.  Main 

Milford,  Massachusetts 
FLORIDA  A&M  UNIVERSITY 
School  of  Journalism 
Tallahassee,  Florida 
BROOKS  PUBLISHING  CO. 
Sussex  Street 
Sydney,  Australia 
UTUSAN  MELAYU 
46M  Jalan  Chan  Sow 
Kuala  Lumpur,  Malaysia 


DATA  GRAPHICS 

320  N.W.  11th 

Oklahoma  City,  Oklahoma 

TOWNSEND  COMMUNICATIONS 

Parvin  Road 

Kansas  City,  Missouri 

TRIBUNE 

4th  &  Walnut 

Columbia,  Missouri 

DECCAN  HERALD 

16  Mahatma  Gandhi 

Bangalore,  India 

GOVERNMENT  PRINTER 

Wentworth  Avenue 

Kingston,  Australia 


These  institutions  represent  the  kind  of  flexibility  to  be 
expected  from  NEC:  adaptable  for  newspaper  (daily  or  weekly) 
publishers,  magazines,  academic  training,  syndicates,  and 
printers. 

They  also  reflect  the  kind  of  responsible,  progressive 
professionals  turning  to  an  innovative  system  with  multiple 
uses.  We  love  to  tell  people  the  good  N.E.W.S.  Give  us  a  call. 


Newspaper 

Electronics 

Corporation 

3225  Roanoke  Rd. 
Kansas  City,  MO.  641 1 1 
Telephone  816/756-0052 


SEE  YOU  AT  ANPA  -  Booth  Number  2002 


Booth  :1 178 

NEW  ENGLAND  NEWSPAPER 
SUPPLY 

Staffed  by:  Wayne  Parker,  VP  Customer 
Relations. 

Exhibiting:  Introducing  the  Modified 
Polyweb  NP  offset  blanket  (by  W.R. 
Grace  Co.),  NENSCO  Throw-Away  Rol¬ 
lers,  Web  Handling  Supplies,  and  the  new 
Pressroom  and  Composing  Room  Che¬ 
mical  Line. 

Also  showing  a  group  of  composing  room 
supplie  and  will  be  presenting  the  ‘Press¬ 
room  Supply  Catalogue.’ 


accounts  payable,  supply  inventory, 
newsprint  inventory,  and  (optional) 
payroll.  The  circulation  system  includes 
draw  and  transaction  processing,  cus¬ 
tomer  service,  billing  and  aging,  total 
market  coverage  and  marriage  mail,  ABC 
and  management  reports.  All  systems  are 
interactive. 

Booth:  1322 

NOLAN  SYSTEMS,  INC. 

Booth  :1 166 

NuARC  COMPANY,  INC. 


Booth  :504 

NEWS  CABLE  ASSOCIATES,  INC. 

Booth  :2276 

NEWSCOLOUR  CORPORATION 

Booth:1771 

NEWSPAPER  SYSTEMS,  INC. 

Staffed  by:  E.  Chapman,  Director  Oper¬ 
ations;  J.  Rusca,  VP;  Russ  Munson, 
Western  Sales  Manager;  Marty  Mohl, 
Eastern  Sales  Manager;  M.  Moretti,  In¬ 
stallation  Manager. 

Exhibiting:  NewsSystem’"  advertising, 
business  and  circulation  automation. 
Advertising  system  includes  insertion 
order  processing,  rates  and  commissions, 
billing  and  aging,  and  sales  reports.  The 
business  system  includes  general  ledger. 


Staffed  by:  Donald  Cims,  VP/Sales;  De¬ 
nnis  Dobranski,  Western  Division  Man¬ 
ager;  G.L.  Espinoza,  International  Divi¬ 
sion  Assistant  Sales  Manager. 
Exhibiting:  First  showing  of  6000  watt 


Whip  Marriage  Mail  with 
The  Add-Mail  “  System,  hy  CDS 


Third  Class  Mail  Increased  16%  Last  Year. 
Newspapers  Inserts  Decreased  3%. 

Protect  your  Market  by  Providing  your  Advertiser  with 
l\on-suhsrriber  Direct  Mail  Labels  throufih 
theAdd-MaiP^  Plan. 


Our  ADD-MAIL^  PLAN  Offers  These  Unique  Features 

•  Locates  &  Converts  All  Homes  in  Your  Market  Area 

•  Identifies  Quickly  Subscriber/Non-subscribers 

•  Produce  Direct  Mail  Labels  by  Zone,  District,  News¬ 
paper  or  Postal  Route 

•  Processes  Starts  &  Stops  Instantaneously 

In  the  last  three  years,  CDS  has  installed  more  circulation 
systems  than  any  software  firm  in  the  United  States. 
Specializing  in  newspaper  systems  exclusively  on  the  IBM 
S/34  &  S/38,  CDS  offers  packages  for  all  business  ap¬ 
plications.  We’re  ready  to  deliver  for  you.  Call  us  today. 
913/381-1109. 


See  us  at  the 
AN  PA  (conference 
Booth  n044 
in  Las  Vegas 


C?E  AUiVE  DAEA  W^UEni^ 

Sun  Publications  Building 
7373  W.  107th  St.  Suite  250 
Overland  Park,  Kansas  66212 


Instant-Start  Ultra-Plus  Flip/Top  Expo¬ 
sure  Units  for  making  plates  and  proofs  (6 
models). 

Other  products  exhibited  will  be  horizon¬ 
tal  and  vertical  process  cameras,  light 
tables,  darkroom  equipment  and  plate  de¬ 
veloping  sinks. 

Booth  :2062 

NU-GRAPHICS 

MANUFACTURING 

Booth  :406 

OFFSET  TECHNOLOGY 


Booth:  1266 

ONE  CORPORATION 

Staffed  by:  Durelte  Boles,  president; 
Harry  Barnett,  salds;  Van  Morgan,  VP. 
Exhibiting;  Goss  Community  2-unit  web 
press  and  a  remanufactured  Harris  web 
press  unit. 

Booth  :1 642 

OVALSTRAPPING  INC. 


! 


Staffed  by:  Jack  Hughes,  VP  and  General 
Manager;  Morgan  Stout,  Manager  East¬ 
ern  U.S.;  Les  McClare,  Manager  West¬ 
ern  U.S. 

Exhibiting:  The  UP80,  the  world’s  fastest 
strapping  machine,  SLIP-TORQUE  con¬ 
veyor  designed  to  reduce  paper  damage; 
Specialty  conveyor  components  which 
permit  bundle  turning,  converging,  di¬ 
verging  to  optimize  mailroom  space. 
CONSTELLATION  AUTOMATIC 
STRAPPING  MACHINE;  complete  line 
of  non-metallic  strapping  materials. 

Booth  :654 

PACEPACK  CORPORATION 

Booth:  1871 

PACIFIC  PRESS  SERVICES 

Staffed  by;  Tom  Gang,  president;  Carol 
Gang,  secretary. 

Exhibiting:  We  specialize  in  copperizing 
rollers  on  the  press,  plus  press  repairs, 
dismantling  and  erection. 

Booth  :1 148 

PAMARCO 

Staffed  by;  David  Killary,  president; 
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EXCITING  THINGS  ARE 
HAPPENING  AT  NOLAN! 


New  monufocfuring  and  research  center  in  Denver  more 
than  doubles  Nolan  Systems  computer  ond  reseorch 
oreos. 


S3, 500, 000  research  and  resring  program  over  rhe 
post  1 6  months  is  resulting  in  mojot  new  develop¬ 
ments — like  this  single  copy  gtipper  conveyor  and 
on-line  inserting  mochine  shown  dating  pilot 
instollotion  ot  THE  PATRIOT-NEWS  COMPANY 


Meet  Nolon  System's  new  monogemenr 
teom  (from  left):  Lou  Rice,  Directot  of 
Engineering;  Lorry  Fricke,  Executive  Vice 
Ptesident  ond  Chief  Administrative 
Officer;  ond  George  Couch,  Vice  Presi¬ 
dent,  Ditectot  of  Morketing  ond  Customer 
Services,  Absent  from  pictute  ore  Gordy 
Kosmecki,  Marketing  Monoger,  ond  John 
Rhine,  Monufocturing  Monoger 


Now  more  thon  ever  Nolon  is  setting  the  industry 
poce  in  innovotive  moilroom  technology  See  for 
yourself.  Visit  our  exhibit  at  the  AN  PA  Exposition  in 
Los  Vegos,  June  11— 15th. 


RALPH  H.  NOLAN 
CHAIRMAN  OF  THE  BOARD 
AND  CHIEF  EXECUTIVE  OFFICER 


NOLAN  INDUSTRIES  INC 


Nolon  Indusrties  Inrernotionol  D,V, 
Rorrerdom  •  Bedford,  U,  K, 


Nolon-Jompol  Inc. 
Rome,  New  York 
(315)336-3100 


Nolon  Systems,  Inc. 
Denver,  Colorado 
(303)  371-4000 


Alan  Burgess,  Senior  VP;  Charles 
Heurich,  Senior  VP;  Walter  Runck,  chief 
engineer;  Robery  Thompson,  national 
sales  manager;  Charles  Smith,  sates  man¬ 
ager. 

Exhibiting:  On  display  will  be  new  laser 
and  electronic-engraved  anilox  rolls  spe¬ 
cifically  designed  for  the  newspaper  in¬ 
dustry. 

Also  on  display  will  be  other  anilox  rolls, 
including  plain  ceramic  and  engraved 
ceramic.  Additionally,  a  large  sample  roll 
with  both  fine  and  coarse  screens  will  be 
exhibited  to  enable  printers  to  view  a 
wide  range  of  machine  engravings.  A  tele¬ 
vision  hook-up  with  a  microscope  in¬ 
specting  the  cell  structure  of  a  roll  will  be 
available  for  attendees. 


Booth:417 

PATHFINDER  GRAPHIC 
ASSOCIATION 

Staffed  by:  Gordon  Etchell,  president; 
David  Dejeko,  director  of  operations. 
Exhibiting:  Intorducing  Fibre  tension 
blocks  (non-abestos)  for  Goss  Commun¬ 
ity  unit;  Titanium  3:2  folding  blades;  ex¬ 
perimental  plate  lock-up  and  plate  bender 
for  Goss  U rbanite- 1  / 1 6”  wide  gap  with  no 
moving  pass. 

Also  showing  single-  and  double-width 
newspaper  press  parts  and  components, 
pneumatic  and  manual  plate  benders, 
midwest  representatives  through  Inter- 


corp  for  the  new  35,000  p.p.h.  single 
width  Creusot-Loire  super  gazette  news¬ 
paper/commercial  printing  press  with 
automatic  under  unit  paster. 

Booth  :21 08 

PENTA  SYSTEMS 
INTERNATIONAL 

Booth:  1934 

PITMAN  COMPANY 

Staffed  by:  Jack  A.  Maltby,  National 
Marketing  Manager,  Charles  M.  Maca¬ 
dam,  National  Sales  Product  Manager. 
Exhibiting:  Introducing  Typecraft  front- 
end  system,  a  versatile  front-end  system 
which  is  capable  of  typesetting,  business 
applications  and  word  processing. 

Also  exhibiting  David  M  “Special  Edi¬ 
tion”  blankets,  Mitsubishi  diffusion 
transfer,  Napprint  proofing  paper,  and 
Pitgo  chemistry. 

Booth:  1928 

POLYCHROME  CORPORATION 

Staffed  by:  Paul  Nemoda,  National 
Accounts  Metal  Specialist;  Michael 
Adelman,  Film  Products  Marketing  Man¬ 
ager;  Joseph  Vicidomini,  National 
Accounts  Manager,  Joseph  Moutal,  Ex¬ 
hibits  Manager. 

Exhibiting;  Daylight  contact  film  for  con¬ 
tacting  under  yellow  conditions;  PQ-24 
rapid  access  film  processor  for  90- 
second,  dry-to-dry  film  processing;  WRN 


subtractive  photopolymer  offset  plate 
system,  including  WRN  automatic  pro¬ 
cessor  and  polyfusing  unit  for  extremely 
long  runs. 

Booth  :356 

PRESS  MACHINERY 

CORPORATION 

DEV  INDUSTRIES,  INC. 

Staffed  by:  Randy  Coakley,  President; 
Bill  Fleck,  Jr.,  Eastern  Regional  Sales 
Manager;  Tosh  Yamagata,  VP;  Tom  Bel- 
lone,  Western  Regional  Sales  Manager; 
Mike  Schwartz,  VP. 

Exhibiting:  First  showing  of  a  computer 
controlled  inking  system  for  a  newspaper 
printing  press,  a  computer  controlled 
dampening  system  for  an  offset  newspa¬ 
per  printing  press  and  a  color  deck  for 
a  single-width  web  press. 

Also  on  exhibit  will  be  a  letterpress  to 
offset  conversion  system,  web  severing 
device,  T-bar  lock  up  conversion,  mecha¬ 
nical  press  parts,  color  humps  for  double 
wide  presses,  press  blankets. 

Booth:  1770 

PRESS  MAINTENANCE,  INC. 

Booth  :769 

PRINTING  IMPRESSIONS 

Booth:  1766 

PRINTING  PRESS  SERVICES 
INTERNATIONAL 

Staffed  by:  Joe  McManamon,  Chairman; 
Frank  McCaulley,  Man/Director;  Jack 
Waldron,  Director;  Robert  Rimmer, 
Director. 

Exhibiting:  First  showing  Cruiser  Mark  I 
offset  unit.  Cruiser  Imperial  Anilox  unit. 
Both  are  double-width  replacement  units, 
designed  to  replace  Mark  I  Headliner  un¬ 
its  and  can  be  engineered  to  replace  most 
types  of  press  units. 

Booth  :505 

PUBLISHERS  ASSOCIATED 
TO  GAIN  ECONOMY 

Booth:  1844 

PUBLISHERS  EQUIPMENT  CORP. 

Staffed  by:  Duane  Houy,  Ex.  VP  Market¬ 
ing/Field  Service,  George  Derby,  VP/ 
Sales,  Richard  Taylor,  Regional  Market¬ 
ing  Director,  Jesse  Strong,  Regional 
Marketing  Director,  Cy  Frank,  Product 
Manager,  Neal  Eaton,  VP  Corporate 
Communications. 

Exhibiting;  First  showing  of  a  new  ex¬ 
tremely  accurate  Digital  Ink  Pump  and 
Rail  Ink  Feed  System  designed  to  inter¬ 
face  with  a  digital  plate  scanning  device  to 
reduce  offset  waste.  Other  offset  waste 
saving  devices  such  as  transfer  roller 
throwoff  and  spiral  brush  dampeners  will 
be  demonstrated  on  a  letter-press  unit 
converted  to  blanket-to-blanket  offset 
printing.  In  addition,  applications  of 


Pdperitotte, 

CIRCULATION  MANAGEMENT  SYSTEM 
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Gain  confrol,  ccMpleteness  and 
confidence  witlHPapertrak's 
on-line  update  and  "Shalysis  of: 

•  Current  and  Hist^al  Costs 
Promotion/Retentlqn  Rates 
Cash,  Creat  and  Fteteivable 

•  Delivery  Lists  and  Dr%  Ord^s 

•  Press  Orders  agd  Newsprint 

•'^ops/Starts/ 

•  Carrier  Compel 

•  And  more  .  .  . 


Call  now  for  a 


Additional  systems  available 
from  Data  Sciences,  Inc.  are: 


Comprehensive  Editorial  and 
Composition  System 
General  Accodnting 
and  4l^orn^tion  Management 

Pn-lirp  Classified  /^vertising 
Sy^^  ' 


Featuring  Hardware  from 

Texas  Instruments. 


Information. 


DATA  SCIENCES,  InC. 

8555  Sij^eenth  Street  •  Silver  Spring,  Maryland  209T0  •  (301)  587-3700 
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P.E.C.’s  all  new  Eagle  Offset  Units  de¬ 
signed  as  new  or  letterpress  slip-in  ele¬ 
ments  will  be  demonstrated. 

Will  also  be  exhibiting  Press  Control  Sys¬ 
tem  Including  James  Bond  Electric  Press 
drives  and  controls. 

Booth  :773 

PUBLISHERS  FOR 
CONVENTIONS,  INC. 

Booth  :2270 

QUANTA  CORPORATION 

Booth  :944 

REAL  TIME  ASSOCIATES,  INC. 

Booth:  1648 

ROCHESTER  INSTITUTE  OF 
TECHNOLOGY 

Booth  :302 

ROCHESTER  INSTITUTE  OF 

TECHNOLOGY 

MOBILE  UNIT 


Booth:  1922 

ROCONEX/DYNALITH 

Booth:512 

RYCO  GRAPHIC  MFG.,  INC. 

Staffed  by:  Thomas  G.  Switall,  Director 
of  Engineering;  Ross  A.  Hart,  Sales  & 
Service  Manager;  Paul  W.  Geralds, 
Sales. 

Exhibiting:  Newly  showing  the  RYCO 
Graphic  Digital  Pulse  Spray  Dampening 
System,  an  ink  train  dampener  which  eli¬ 
minates  any  need  for  brushes  and  pans. 
Features  include  total  stainless  steel  con¬ 
struction,  reduced  make  ready  time  and 
paper  waste  due  to  controlled  dampening 
at  low  speeds.  Each  system  also  includes 
an  automatic  chemical  mixing  system 
which  operates  solely  on  conductivity. 
Also  exhibiting  automatic  blanket 
washing  system,  packing  gauges,  silicone 
applicators,  batch  counting  system,  auto¬ 
matic  proportional  chemical  mixing 
system. 

Booth  :21 78 

RYCOLINE  PRODUCTS,  INC. 


Booth  :1 748 

SCHEFFER,  INC. 

Staffed  by:  Bruce  Scheffer,  President; 
Jim  George,  Sales  Manager. 

Exhibiting:  First  showing  of  The  Scheffer 
Model  “C-2/G-2”  pre-folder.  An  incor¬ 
poration  of  a  double  web  angle  bar  sec¬ 
tion  and  two  individual  air  plow  folding 
stations  to  enable  a  printer  to  deliver 
popular  non-heatset  and  heatset  news¬ 
paper  inserts  and  advertising  supple¬ 
ments.  Formats  such  as  12  and  24  page 
square  tabloids,  4-page  broadsheets  with 
coupon  flaps,  oblongs,  indexing,  gate 
folds  and  about  thirty  (30)  additional  pro- 
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An  huestment 
olafew  extra 
pennies  in  your 
piate  costs 
cansaueyou 
thousands 
otdotlarsin 
your  pressroom. 

Cheap  newspaf)er  plates  can  prove  to  be  the 
most  expensive  cost  in  your  production  operation. 

So  when  it  comes  to  choosing  between  inferior 
plates  and  ours  you  should  review  the  facts. 

Consider  typical  yearly  costs  of  a  mid  size  offset 
newspaper: 

Newsprint  40,000  tons  worth  —  $20,000,000. 
Ink  1,400,000  lbs.  worth  -$  600,000. 

Plates  150,000  worth  —  $  150,000. 

Let’s  assume  you  buy  inferior  plates  and  save  ten 
percent  ($15,000  per  year).  Let’s  further  assume 
these  plates  will  bring  about  an  increase  in  paper 
consumption  of  as  little  as  one-tenth  of  one  percent 
($20,000  per  year).  You  are  losing  money  out  of 
pxDcket.  Inferior  plates  always  create  losses  in 
newsprint,  ink  and  pressroom  time. 

Anocoil  plates  eliminate  pressroom  losses  while 
offering  the  finest  in  newspaper  reproduction.  Why 
not  join  the  leaders  and  let  Anocoil  plates  put  money 
in  the  bank  for  you. 

Call  us  at  (203)  872-053 1 .  Or  write  Anocoil 
Plate  Division,  80  East  Main  Street,  P.O.  Box  570, 
Rockville,  CT  06066. 


A/nacatL 


We 

Interface 

FLEXICASTER  !1  can  accept 
news  and  classified  advertising 
copy  from  most  popular  frontend 
computers  to  produce  text  and 
displays  for  Cable  or  Low  Power 
television.  More  than  30  news¬ 
papers  have  inslalied  FLEXI- 
C.ASTERS;  many  include  text  inter¬ 
faces  with  computers  mad^*  by 
such  frontend  manufacturers  as 
Compugraphic,  One  Systems,  Digi¬ 
tal  Electronics  and  Systems  Inte¬ 
gration. 

In  the  newspaper  environ¬ 
ment.  the  FLEXICASTER  II  emu¬ 
lates  a  typesetter.  All  typesetting 
codes  are  ignored  and  replaced 
by  the  video  display  attributes  of 
the  character  generator,  such  as, 
colors  (32),  sizes  (8).  text  or  graphic 
characters  and  display  sequence 
instructions.  Text  intended  for  TV 
display  may  be  edited  either  in  the 
frontend  system  or  in  the  FLE.XI- 
C.ASTER  II.  Advanced  word  pro¬ 
cessing  features  ailow  quick  setup 
of  video  pages.  Find  out  w  hy  other 
newspapers  with  cable  T\  channels 
use  the  FLEXICASTER  II. 

Texscan  MSI 

3855  South.  500  West,  Suite  S 
Sait  Lake  City,  Utah  84115 

(801)262-8475 


^CCprTTTTTTTT 


Texscan 


ducts  are  available  on  presses  with  cut¬ 
offs  of  21”,  22V4”,  and  others.  The  Pre- 
Folder  is  mounted  just  prior  to  the  press 
former  board(s)  and  unlike  conventional 
ribbon  decks  that  are  dedicated  to  the 
folder  it  is  mounted  above.  The  Pre- 
Folder  can  feed  two  folders  for  increased 
product  mix  and  versatility.  Short  web 
leads,  fast  make-readies  and  higher  quali¬ 
ty  plow  folded  products  with  the  new 
Scheffer  “Air  Plow”  allow  the  printer 
fast  change-overs  for  profitable  short 
runs  and  reliability  for  todays’  long  runs. 

Booth  ;2074 

SEABOARD  ENERGY  SYSTEMS 

Staffed  by:  George  Fischer. 

Exhibiting:  New  Microprocessor  based 
energy  management  system  for  smaller 
newspapers.  System  features  load  con¬ 
trol  with  temperature  override,  optimum 
start,  and  alarm  points.  Console  VDT 
with  printer  standard. 

Also  featuring  Seaboard  facilities  Man¬ 
agement  System  with  energy  load  con¬ 
trol,  temperature  monitor,  alarm/status 
points,  remote  reset,  chiller  management/ 
control.  Security  card  accesses  is  new 
subsystem. 

Booth  :1 81 8 

SEMLER  INDUSTRIES,  INC. 

Staffed  by:  Loren  Semler,  President;  Jef¬ 
fery  Semler,  VP;  Kent  Delano,  Sales 
Manager;  Bob  Huettel,  Eastern  Regional 
Manager. 

Exhibiting:  New  Semler  Solvent  Mizer — 
enables  newspapers  to  recycle  their  used 
solvents  through  an  inexpensive  filtration 
technique.  Substantially  reduces  new  sol¬ 
vent  and  waste  disposal  costs. 

Also  showing  BNP-40  offset  ink  recovery 
system;  Model  RLR-200  letterpress  ink 
recovery  system  and  fountain  cleaner; 
Semler  Super  Vac-Air  powered  industrial 
vacuum  for  picking  up  ink  or  folder  dust. 

Booth:2214 

SEYBOLD  PUBLICATIONS,  INC. 

Staffed  by:  John  Seybold,  Publisher; 
Jonathon  Seybold,  Editor;  Peter  Dyson, 
Business  Manager. 

Exhibiting:  Introducing  the  Seybold  Re- 


Doyour 
Densitometers 
Print  records 
with 

Time  &  Date? 

call: 

800-527-1207 
In  Texas: 
(214)276-9487 

COSAR* 

COPiPORATION 


port  on  Professional  Computing,  report¬ 
ing  on  the  business  and  professional  use 
of  desktop  computers,  and  NewsNet  edi¬ 
tions  of  all  the  newsletters. 

Also  exhibiting  the  Seybold  Report  on 
Publishing  Systems  and  the  Seybold  Re¬ 
port  on  Office  Systems. 

Booth:  1966 

S  I  HANDLING  SYSTEMS,  INC. 

Booth  :678 

SIMULATION  EXCEL  A.S. 


Booth  :434 

SMITH  RPM  CORPORATION 

Staffed  by:  Gary  Smith,  president;  Vic¬ 
toria  Smith,  Executive  VP. 

Exhibiting:  Letterpress  to  Offset  Conver¬ 
sion  System,  Ink  Pump  System,  Smith 
Dampener  System. 


Booth:  1248 

SOFTWARE  CONSULTING 
SERVICES 

Staffed  by:  Richard  Cichelli,  Martha 
Cichelli,  Bill  Miller,  Norman  Lippincott, 
David  Trautmann. 

Exhibiting:  Showing  Layout  80  on  new 
workstation,  PDP  11/23  with  30  mega¬ 
byte  Winchester  Drive  and  256K  main 
memory  and  floppy  disk  storage  capac¬ 
ity.  Desktop  system  includes  CRT  ter¬ 
minal,  printer  and  modem  for  remote  di¬ 
agnostics. 

Booth  :1 156 

SOLNA  KING  CORPORATION 

Booth  :950 

STAUFFER  MEDIA 
SYSTEMS,  INC. 

(Sharing  with  Mycro-Tek  and  Mergen- 
thaler) 

Staffed  by:  Rockford  Smith,  President; 
Herb  Medlin,  Systems  Consultant;  John 
Kreissler,  General  Manager;  Lyle  Green, 
Systems  Consultant. 

Exhibiting:  The  Burroughs  B20  System. 
The  system  can  operate  as  a  stand-alone 
system  or  be  configured  with  up  to  16 
remote  work  stations  and  a  variety  of  disk 
and  printer  options.  Burroughs  also 
offers  complete  word  processing,  finan¬ 
cial  modeling  and  programming  software 
for  the  B20  System.  On-site  and  depot 
maintenance  programs  are  available 
through  Burroughs. 

Booth:  1834 

STEPPER  ASSOCIATES,  INC. 

Staffed  by:  Scott  Hannon,  Warren  Han¬ 
non,  David  Hannon,  Charles  Hannon, 
Chris  Sigler. 

Exhibiting:  Introducing  a  quarter-folding 
and  labeling  system  featuring  two  feed 
stations  which  can  feed  alternately  for 
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faster  output  or  feed  simultaneously  to 
assemble  sections  together. 

Also  showing  1200  Labeler  equipped  with 
a  zone  sensor  and  automatic  feeder  for 
high  speed  applications  of  computer¬ 
generated  address  labels;  the  Model  720 
Fold  ’n  Tyer  that  collates  sections  to  pro¬ 
duce  papers  that  are  ready  for  delivery  by 
motor  route  drivers,  carriers  that  deliver 
total  market  coverage  papers,  and  car¬ 
riers  that  deliver  down  routes;  81QFL 
Quarter-Folder/Labeler  for  quarter¬ 
folding  and  address  labeling  total  market 
coverage  papers. 


Booth  :768,  522 

SYSTEM  INTEGRATORS,  INC. 


Booth  .2077 

TAFT  CONTRACTING  COMPANY, 
INC. 

Staffed  by:  Harry  Hallstrom,  Michael 
Weber,  Frank  Macenas,  Edward  Gram- 
berg,  Richard  Walsh. 

Exhibiting:  Pictoral  displays  of  prior 
equipment  installations  by  Taft. 


Booth  :1 56 

TAFT  EQUIPMENT  SALES 
COMPANY 

Staffed  by:  Jim  Price,  John  Hall,  Gary 
James,  Lloyd  Thompkins. 

Exhibiting:  Demonstrating  a  new  light¬ 


weight,  blanket-to-blanKet  onset  press 
featuring  a  keyless  inking  system  (a  new 
concept  in  offset  printing)  which  will  be 
producing  an  8-page  product  at  regular 
intervals  throughout  the  show. 


Booth  :540 

TASOPE'  CO. 

Stafed  by:  Charles  Hillhouse,  President; 
David  Cross,  Service  Manager,  Dean 
Vaught,  R&D;  Dennis  Kerr,  R&D. 
Exhibiting:  Introducing  the  development 
of  the  AIRFORM  Plate  Bender  featuring 
a  unique  method  of  forming  printing  plate 
utilizing  an  air  sleeve  which  inflates. 


Accuracy 

Count  on  me***  and  TV  Data* 

I’m  Margie  Boucher,  a  proofreader  at  TV  Data. 

Accurate  TV  listings  are  as  important  to  us  as  they  are  to  you. 
That’s  why  proofreading  is  just  another  step  TV  Data  takes  to  give  you 
the  most  complete,  up^to-date  and  accurate  listings  possible. 

T\/D/W\ 

The  leader  in  TV  listings  and  TV  editorial  services. 

Northway  Plaza  /  Glens  Falls,  NY  12801  /  (518)  792-9914 


Toll-Free  Line  (800)  833-9581  /  New  York  Toll-Free  Line  (800)  462-1 1 10  /  Toronto  Tie  Line  (416)  366-9319 

An  affiliate  of  United  Media  Enterprisea _ _ 
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molding  the  plate  over  precision  custom 
milled  mandrels  giving  precise  configura¬ 
tion.  The  AIRFORM  Bender  accommo¬ 
dates  either  single  or  double  width  plates 
and  can  be  used  automatically  or  manu¬ 
ally. 

Also  showing  AUTO-PRINTER  1000 
Automatic  Exposure  Unit,  INSTIGA¬ 
TOR  Punch/Coater,  PARTICIPATOR 
Plate  Processor,  Manual  Punch,  Manual 
AIRFORM  Plate  Bender. 

Booth  :666 

TEC  SYSTEMS 

Staffed  by:  David  M..  Klein,  General 
Manager;  James  M.  Rennes,  Director  of 
Sales;  Ralph  W.  Creapo,  Assistant  to 
President;  Steven  E.  Rach,  Sales  Mana¬ 
ger-Graphic  Arts;  Lawrence  M.  Miller, 
Supervisor  Field  Sales;  Charles  A.  Irons, 
Regional  Sales  Manager;  Frederick  W. 
Benett,  Regional  Sales  Manager. 
Exhibiting:  a  newly  manufactured  show 
booth  that  features  polar  motion  translite 
units  that  project  an  animated  flow  of  the 
various  pollution  control/energy  manage¬ 
ment  systems,  including  catalytic  regen¬ 
erative,  thermal  incineration  and  cooler 
condenser  alternatives. 

Also  featuring  a  fully  operational  display 
of  a  TEC  HI-FLOAT  Coanda  air  bar 
flotation  dryer.  This  unit  includes  air 
TECTURN  non-rotating  web  support 
system. 

Booth  :2224 

TECH’ENERGY  CO. 

Staffed  by:  John  E.  Pickard,  President; 
Phyllis  J.  Pickard,  VP;  Teresa  Pickard, 
Administrative  Aid;  Beth  Pickard,  Admin¬ 
istrative  Aid. 

Exhibiting:  Introducing  Hydraulic  Paper 
Roll  Lifters  for  Community  presses 
which  fit  into  the  existing  press.  Each 
press  unit  loads  and  unloads  full  or  partial 
rolls  of  paper  using  hydraulic  power.  The 
new  Drop  Down  Ink  Fountains  allow  the 
user  to  make  ink  color  changes  in  about  5 
minutes.  The  fountains  eliminate  the 
need  for  removal  of  ink  fountains  from 
the  printing  unit  for  cleaning. 

Also  introducing  The  One  Piece 
Knifebox  Cushions  for  double  width 


presses  offering  longer  life  in  the 
knifebox. 

Additionally,  TECH-ENERGY  will  be 
displaying  special  tools,  replacement  unit 
and  folder  mechanical  and  electrical 
press  parts  for  single  and  double  width 
Harris  and  Goss  Printing  Presses, 
urethane  and  rubber  cutting  bars,  no¬ 
pack  blankets  letterpress  blankets,  rub¬ 
ber  rollers,  roll  chucks  and  collars,  order 
counters,  and  water  motors. 

Booth:  1372 

TELERAM  COMMUNICATIONS 


Staffed  by:  Malcolm  Charman,  others. 
Exhibiting:  Teleram  will  introduce  its  T- 
3000  personal  portable  computer,  the  first 
CP/M  compatible  portable  that  operates 
on  its  own  internal  batteries,  providing  3 
to  10  hours  of  operation,  with  64K  RAM, 
4K  ROM  (diagnostics),  256K  bubble 
memory,  4  line  X  80  character  display  in  a 
package  about  the  size  of  a  3-inch  note¬ 
book,  weighing  less  than  10  pounds.  The 
T-30()0,  when  coupled  with  its  T-3500 
office  station,  makes  personal  computer 
pooling  a  technical,  logistical  and  econo¬ 
mical  reality  for  the  first  time,  saving  as 
much  as  50%  in  corporate  environments 
in  which  personal  computers  are  in¬ 
creasingly  being  used.  Teleram  will  also 
display  its  Portarani/91  portable  VDT,  a 
less  expensive  alternative  to  the  Porta- 
bubble  which  uses  a  RAM  storage  sys¬ 
tem.  For  attendees  shopping  for  a  high 
function,  low-cost,  standalone  text  edit¬ 
ing  terminal.  Teleram  will  demonstrate  its 
2277  MKII.  The  unit  supports  a  built-in 
mini-floppy  disk  system  for  up  to  84,000 
characters,  an  acoustic  coupled  modem 
and  a  comprehensive  software  package. 


Booth  :820 

TERMINAL  SYSTEMS 
CORPORATION 

Staffed  by:  Robert  A.  Dambach,  Pres¬ 
ident;  James  Waterman,  Sales  Manager; 
Patricia  A.  May,  Purchasing  Manager. 
Exhibiting:  Introducing  COPY  CON¬ 
TROL  IV,  Newspaper  Bureau  Terminal 
which  will  communicate  with  any  compu¬ 
ter  system.  Also  introducing  HIGH 
SPEED  WIRE  TERMINAL  to  manage 
high-speed  wire  stories  for  immediate  ac¬ 
cess  to  any  of  890  stories  in  terminal. 
There  will  be  a  live  demonstration  with 
Datastream. 

Terminal  Systems  will  also  be  showing 
Custom  Terminals  in  Assoicated  Press 
exhibit. 

Booth:  1672 

TEXSCAN  MSI 


Staffed  by:  Gary  Hoffman,  Sales  En¬ 
gineer;  Noble  Wrather,  Newspaper  Ap¬ 
plications  Specialist. 

Exhibiting:  introducing  TEXSCAN  MSI 
SPECTRAGEN,  a  single  channel  televi¬ 
sion  character  generator,  may  be  used  by 
smaller  newspapers  to  produce  a  news 
channel  on  cable  tv  or  on  low  power  tele¬ 
vision.  The  SpectraGen  may  also  be  used 
as  a  separate  work  station  for  a  Flexicas- 
ter  or  as  a  remote  display  unit  at  a  distant 
site. 

Also  showing  the  Flexicaster  II,  Texscan 
MSI’s  multi-channel  character  generator, 
can  interface  directly  with  a  newspaper’s 
front-end  computer  system  to  accept 
news  stories  and  classified  ads  for  display 
on  cable  tv  or  on  low  power  tv.  This  unit 
can  also  receive  all  newswires,  alternat¬ 
ing  displays  between  local  and  newswire 
stories,  and  can  communicate  with  dis¬ 
tant  slave  units  over  telephone  lines. 

Booth:  1686 

TF&E  PRESSROOM  DEVICES, 
INC. 

Staffed  by:  W.  Fred  Rudder,  Jr.;  Warren 
Layng;  Tom  McClung;  Lin  Rudder. 
Exhibiting:  First  showing  of  TF&E 
Bench  Dial  Micrometer  that  measures  the 
thickness  of  blankets,  plates,  etc.  with  lab 
accuracy  but  built  for  pressroom  opera¬ 
tions.  TF&E  Brake  Saver  reduces  brake 
wear  and  gives  the  pressperson  better 
control  on  Goss,  Harris-Cottrell,  and  Sol- 
na  King  web  presses,  especially  when  us¬ 
ing  heavier  weight  offset  paper.  The 
TF&E  Deluxe  Rewinder  Kit  converts  the 
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Planning,  Architecture,  Engineering, 

Construction,  Project  and  Construction  Management 

SERVING  THE  NEWSPAPER  PUBLISHING  INDUSTRY 

—  Concepts  and  Planning  for  Plant  Operations 

—  Design  of  Systems  and  Facilities 

—  CATV  Faciiities  Design 

—  Capital  Expenditure  Programs 

Single  source  for  total  services  /  Adaptable  for  selected  services 
THK  C.T.  A\AIM  CORFORATIOIM 

CHAS.  T.  MAIN,  INC.,  ENGINEERS  MAIN  CONSTRUCTORS,  INC. 

PRUDENTIAL  CENTER,  BOSTON,  MA  02199  •  (617)262-3200 
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rollstands  of  Goss,  Harris-Cottrell,  and 
Solna  King  web  presses  into  a  rewinder. 
It  does  not  utilize  the  press  drive.  A  com¬ 
plete  bolt-on  package,  it  can  check  blank¬ 
ets  both  on  and  off  the  press  with  repe¬ 
ated  accuracy. 

Booth:618 

THE  INK  COMPANY 

Staffed  by:  George  Tholke,  President; 
Paul  Bolnik,  VP;  Al  Wagner,  VP  of  Oper¬ 
ation;  Dennis  Chojnacki,  District  Man¬ 
ager. 

Exhibiting:  A  new  line  of  cost  saving  ink 
called  GENERINKS.  Also  showing  lines 
of  printing  inks  and  supplies. 

Booth  :972 

3M  COMPANY 

(Production  and  Reprographic 
Production  Division) 

Staffed  by:  Robert  E.  Papacke,  Market¬ 
ing  Manager;  Charles  A.  Beers,  Business 
Development  Director. 

Exhibiting:  A  new,  high-speed,  laser- 
sensitive  plate  coating,  developed  by  3M 
as  part  of  its  joint  development  program 
with  Autologic  Corp,  will  be  introduced. 
The  new  photopolymer  coating  is  a  “su¬ 
per  fast”  chemistry  that  is  sensitive  to 
argon  ion  ultraviolet  lasers.  It  is  a  sub¬ 
tractive,  negative-acting  coating  with  a 
sensitivity  of  less  than  five  millijoules  per 
square  centimeter  and  can  be  exposed 


properly  with  just  150  milliwatts  of  power 
at  the  plate  surface.  Run  lengths  of 
100,000  DiLitho®  and  120,000  offset  im¬ 
pressions  are  possible  at  that  exposure. 
Increased  exposure  can  result  in  runs  of 
150,000  impressions.  Automation  in  coat¬ 
ing  and  processing  is  available  through 
two  pieces  of  accompanying  equipment, 
the  3M  laser  plate  coater  and  the  3M  1 1 32 
laser  plate  processor. 

Also  exhibiting  the  Deadliner  Plate  Sys¬ 
tem,  1175  Camera/Plate  System,  and  3M 
Color  Proofing  Systems. 

Booth  :771 

TINGUE,  BROWN  &  CO. 

Staffed  by:  R.K.  Bird,  president;  J.R. 
Hopkins,  Sales  Manager. 

Exhibiting:  New  glass  beaded  letterpress 
or  DiLitho  Drawsheet.  Two-ply  extra 
strength,  no  stretch,  reduces  second  im¬ 
pression  show  thru.  New  improved,  one- 
piece  offset  blanket  Poly  web  N.P.  no 
pack  for  Goss  Metro  and  Urbanite. 

Also  showing  complete  line  of  letter- 
press,  DiLitho,  and  Offset  press 
blankets. 

Booth  :2258 

TODD  COMMUNICATIONS,  INC. 

Booth  :440 

TREASURE  CHEST 
ADVERTISING  CO.,  INC. 


Booth  :622 

TV  DATA 

Staffed  by:  Ed  Kennedy,  Production 
Manager;  Dan  Nizalek,  Nightshift  Man¬ 
ager;  Donna  Byers,  Editorial  Manager; 
Walter  Fisher,  Data  Processing  Manager; 
Sue  Winne,  Sales  Manager;  Sandi 
Carpenter,  Instructor;  William  Cowl, 
General  Manager. 

Exhibiting:  Featuring  television  listings 
service  along  with  a  variety  of  applica¬ 
tions  in  the  market  this  year. 

Booth  :21 76 

TYPEWORLD 

Booth  :1 822 

UNITED  PRESS  INTERNATIONAL 

Staffed  by:  Robert  Woodsum,  High¬ 
speed  Services  &  Director  of  Stock  Mar¬ 
ket  Services,  Jeffrey  Field,  Associate 
Editor,  Bob  Kelly,  VP  Communications, 
William  Adler,  Director  of  Information 
Services. 

Exhibiting:  First  showing  a  full  service 
computer  system  for  small  to  medium 
sized  newspaper  handling  both  news  and 
administrative  tasks,  such  as  classifieds, 
financial  management  information, 
accounts  receivables  and  payables. 

Booth:  1602 

VISION  DATA  EQUIPMENT 
CORPORATION 


ANPA,  LAS  VEGAS 

GOSS  PRESENTS 
THE  HEADLINER 
OFFSET  PRESS 
IN  ACTION 


demonstration  of 

the  newest  Goss  double-width  press  which  is  gaining 
steadily  in  popularity  with  more  than  50  units  ordered 
to  date. 

The  show  press  will  include  a  compact  Headliner® 
Offset  unit,  featuring  both  open  fountain  and  Injector 
inking  systems,  a  color  halfdeck,  and  the  new 


Regent  2;1  multi-web-width  folder. 

When  you  visit  our  exhibit,  be  sure  to  see  the  Goss 
Gallery  of  Quality  featuring  newspapers  from  around 
the  world. 

See  us  in  Las  Vegas  for  more  information,  or 
contact  Goss  Products,  Graphic  Systems  Division, 
Rockwell  International,  3100  South  Central  Avenue, 
Chicago,  Illinois  60650.  312/656-8600.  Telex  253478. 


Rockwell  International 

...where  science  gets  down  to  business 
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Booth  :21 78 

VIDEO  DATA  SYSTEMS 

Booth:2217 

VU/INFORMATION  SERVICES 


Booth  ;21 74 

WARNER  MDS  COLOR 
CORPORATION 

Staffed  by:  Gordon  R.  Warner,  Pres¬ 
ident;  Paul  G.  Warner,  VP;  Kevin  D. 
Warner,  Manager. 

Exhibiting:  New  compressible  litho¬ 
graphic  plate  to  improve  the  quality  of 
DiLitho”  and  make  it  possible  to  print 
plate  to  plate.  This  will  make  it  possible  to 
double  the  capacity  of  the  present  press 
by  changing  the  blanket  cylinders  into 
plate  cylinders  to  print  two  webs  or  two 
colors  each  side. 

Also  showing  the  new  Warner  AUTO- 
LITHO  keyless  ink-water  metering  sys¬ 
tem  on  a  lithographic  press  while  using 
compressable  plates,  nd  plate  to  plate 
printing.  Additionally  Warner  will  be  dis¬ 
playing  the  latest  version  of  the  Warner 
Color  Separation  system. 

Booth:2018 

WEB  PRESS  CORPORATION 

Booth  :966 

WEB  SPECIALTIES,  INC. 


XETA-DATA 

9600  BAUD 

(STOCK  WIRE  SYSTEM) 
at 

AP  BOOTH 
ANPA/RI 
CONVENTION 


XETA INCORPORATED 

51  LAKE  STREET 
NASHUA.  NH  03060 

(603)881-8122 

(800)258-2003 


Booth;  1866 

WESTERN  LITHOPLATE 


Staffed  by:  C.  Dann  Sells,  VP-Marketing/ 
Sales;  Bob  Weaver,  Manager-Marketing 
Services. 

Exhibiting:  New  LITH-X-POZER  (name 
not  finalized) — a  semi-automatic  plate 
exposure  system  that  produces  120  sing¬ 
le-page  plates  or  60  double-page  plates 
per  hour  and  automatically  feeds  them 
into  the  Western  Lithoplater  processor. 
Also  introducing  the  new  PUNCH  COA- 
TER  that  can  handle  large  volumes  (up  to 
1,500  plates)  at  one  time.  No  lubrication 
is  needed.  Face-up  coating  allows  for 
rapid  drying.  Micro-processor  control 
assures  jam-free  operation  and  speeds  of 
360  plates  per  hour. 

The  BLACK  MARBLE  DEVELOPER 
is  an  additive  wipe-on  developer  for  use 
in  Western  Lithoplaters  which  reduces 
exposure  time  and  increases  processing 
speeds. 

Also  showing  the  LITH-X-POZER  III 
and  LITHOPLATER  exposure  system,  a 
high  capacity  exposure  system  and  the 
METRO  EXPRESS,  a  subtractive  po¬ 
lymer  plate  for  offset  papers  that  need 
plates  for  long  runs. 

Booth  ;1 702 

WHALEN  COMPUTER 

Booth  :878 

WINDMOELLER  &  HOELSCHER 
CORPORATION 

Staffed  by:  Jim  Feeney,  President;  Hans 


Deamer,  Sales  Manager,  Presses;  Leon 
Campbell,  Sales  Manager,  Paper  Printing 
Presses;  Horst  Maurer,  Director  of 
Manufacturing;  Gundula  Antonian, 
Administrative  Assistant;  Rick  John, 
Manager,  Inside  Sales;  Peter  Mindrup, 
Hermann  Karl,  Hans  Gross,  Engineers. 
From  Lengerich,  W.  Germany:  Walter 
Steinbeck,  Director;  Siegfried  Wagner; 
Director;  Richard  Neumann,  Chief  En¬ 
gineer,  Presses.  From  Wurzberg,  W. 
Germany:  Hans  Bolza-Schuenemann, 
Chairman  of  the  Board;  Burkard  Roos, 
Director,  Sales;  Heinrich  Grosshauser, 
Director,  Chief  Engineer. 

Exhibiting:  New  W&H  Journalflex  dou¬ 
ble  width  flexographic  printing  press  unit. 
For  exhibition  purposes  printing  will  be 
done  roll-to-roll,  with  unwind  and  rewind 
stands.  Also  wash  up  and  anilox  roll  in¬ 
stallation  and  removal. 

Booth  :2008 

WILLIAMSON  &  COMPANY 


Booth;2177 

LAWRENCE  WITTMAN 
&  COMPANY 

Booth  :21 50 

XENOTRON  INC. 

Staffed  by:  Chuck  Minnich,  VP,  David 
Pearlburg,  Western  Regional  Sales  Man¬ 
ager,  Bryan  Spice,  Technical  Sales  Man¬ 
ager,  Ernest  Rowland,  Eastern  Regional 
Sales  Manager. 

Exhibiting:  First  showing  of  the  Page- 
Master,  offering  Xenotron  video  compos¬ 
er  hardware  configuration  to  support 
Xenotron ’s  full  newspaper  page  pagina¬ 
tion  software  with  graphics  representa¬ 
tion,  manipulation  and  output.  AdMaster 
display  makeup  software  running  in  new 
video  composer  hardware. 

Also  showing  FormsMaster,  a  composi¬ 
tion  of  business  and  rule  forms  XVC2 
video  composer. 

Booth;718 

XITRON.INC. 


CIRCULATION  &  CLASSIFIED 
SYSTEMS 

FOR  MEDIUM  AND  LARGE  NEWSPAPERS 

Complete  software  from  initial  entry  thru  billing  .  .  .  De¬ 
signed  and  developed  by  third  generation  newspaper  per¬ 
sons  fully  familiar  with  the  needs  and  unique  requirements  of 
newspaper  production  and  accounting 

SffC  US  AT  BOOTH  506  at  AHPA/R! 

GULF  COAST  SYSTEM  DESIGN  COMPANY 

2025  Cattlemen  Road  (813)  371-3231  Sarasota,  FL  33582 
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GRAPHIC  SYSTEMS, INC. 


Chromagraph  CP341 
Color  Sinner 

25"  X  25"  input  and  29"  x  44"  out¬ 
put,  high  scanning  speed,  elec¬ 
tronic  dot  generation,  conventional 
angles,  roll  film  operation,  plus  all 
DC350  features. 


Chromagraph  DC350 
Color  Scanner 

Features  electronic  dot  generation, 
conventional  angles,  two  and  four 
color  recording,  pre-programmed 
stored  gradations  and  laser  ex¬ 
posing. 


Scan  Programmer  SP3435 

Offline  prep  for  DC350/CP340/ 
CP341  color  scanners  to  program 
size,  crop,  position,  screen  ruling, 
resolution,  linearization  and  grada¬ 
tion.  Reduces  setup  time  2/3rds. 


Chromagraph  399 
Color  Scanner 

Sophisticated,  low  cost  scanner 
with  3-step  operation  yields  ex¬ 
cellent  results.  Uses  contact 
screen  with  laser  exposing. 
Push-button  gradation  curves, 
automatic  UCR,  20"  x  25.6"  in¬ 
put  and  output,  4"  per  minute 


Chromagraph  CPR403 
Proof  Recorder 

Exclusive  laser  recorder  ex¬ 
poses  four  color  proofs  on  color 
photographic  paper  to  specified 
print  ranges  and  ink  densities 
from  Chromacom  system  digital 
data  offline  operation. 


Hello- 

Klischograph 
Gravure  Engravers 

K201/K202  independent  gra¬ 
vure  engravers  via  bromide 
prints  or  system  engravers  via 
Chromacom  data.  Software 
controlled  K303  exclusively  for 
packaging  and  specialty 
printers. 


Layout  Programmer 
CLP307 

Offline  job  set-up  of  parameters 
and  job  layout  for  Chromacom 
system  Combiskop  Page 
Makeup  Station.  Speeds  up 
production. 


PRESSFAX  FACSIMILE  TRANSMISSION  SYSTEM 

High  fidelity  laser  scanning  of  •  Simplest  handling  of  original  copy 
screened  color  separations  and  including  pasteups 

text  up  to  19 '  X  25  ^  Register  pins  and  vacuum  draw- 

Transmits  digital  data  to  laser  re-  down  for  accurate  color  separa- 

corder  at  satellite  plant  tion  transmission 

Records  19"  x  25"  films  or  plates  *'>  Designed  for  automatic  receiving 

Resolution  up  to  2000  lines/inch  *  Optimum  communication  chan¬ 

nel  matching 


OUR  IMAGE 
ENHANCES 
YOUR  IMAGE 


Chromacom  Computerized  Page  Makeup  System 

Provides  total  assembly  color  modification  and  airbrush  retouching  with  a  graphic  arts 
oriented  system  that  is  operator  interactive.  Fastest  page  makeup  system  available. 


Call  the  HCM  Branch  Office  nearest  you  for  complete  sales  and  service: 

New  york  (51 6)  466-071 0  Chicago  (31 2)  595-6560  Los  Angeles  (213)  603-8703 
Atlanta  (404)  696-8100  Dallas  (214)  241-9421  Toronto  (416)  743-8844 


Corporate  Office:  300  Rabro  Dr.  E.,  Hauppauge.  NY  11788  (516)  582-6520 


©  1983  HCM  Graphic  Systems,  Inc. 


The  Teleram 
Pertalwbble'ySI. 

Employ  the  powers  of  the  absolutely 
cost-effective  portable  text  editor  created 
expressly  for  publishing  applications.  A 
hard-working  15-pounder  with  a  giant  non¬ 
volatile  bubble  memory  and  all  the  experi¬ 
ence  of  Teleram  years  of  service  to  the 
publishing  industry. 

The  Teleram  Portabubble/81  gives  you  a 
truly  portable  stand  alone  text  editing 
system  for  use  anywhere  in  the  world. 
And  it  increases  your  overall  office 
capabilities,  including  word  processing, 
telecommunications  and  interface  with 
virtually  all  networks  and  peripherals. 

With  software  specifically  for  reporters 
and  editors. 


See  the  advantages  of  an  integrated  one- 
piece  system  with  a  full  screen  video 
monitor.  See  the  difference  in  your 
bottom  line. 

Want  more  publishing  power?  Increase 
your  capabilities.  With  the  text  editor 
that  does  double  duty  as  a  perfect  portable 
and  a  powerful  desktop.  The  Teleram 
Portabubble/81. 

Innovations  in  information  processing. 


TELERAM 

Teleram  Communications  Corporation 

2  Corporate  Park  Drive 
White  Plains,  NY  10604 
(914)  694-9270  TELEX  646658 


NYC  set  to  propose  newsrack  guidelines 

New  York  “very  shortly”  will  send  and  other  publications  to  distribute  on 


Its  proposed  newsrack  guidelines  to 
local  newspapers  and  Gannett’s  USA 
Todays  “for  their  reaction,”  said  Jef¬ 
frey  Friedlander,  chief  of  the  division 
of  legal  counsel  for  the  city’s  law  de¬ 
partment. 

Friedlander  said  the  guidelines  are 
intended  to  “form  the  basis  for  negotia¬ 
tion”  with  newspapers  over  the  place¬ 
ment  of  their  newsracks.  Besides  To¬ 
day,  New  York  Times,  New  York  Daily 
News,  and  TorA:  Post  will  take  part 

in  the  talks. 

Friedlander  said  the  guidelines  while 
recognizing  “the  right  of  newspapers 

AP  moves  broadcast 
news  report  to  D.C. 

Associated  Press  began  filing  its 
national  broadcast  news  report  from 
Washington,  D.C.  May  4.  It’s  the  first 
time  the  national  broadcast  wires  have 
been  filed  from  a  city  other  than  New 
York  since  the  service  began  in  the 
1940’s. 

For  the  next  few  months,  the  wire 
will  operate  from  New  York  during  the 
day  and  evening  hours,  and  from 
Washington  during  overnight  and 
morning  drive  hours,  while  construc¬ 
tion  proceeds  at  the  AP’s  broadcast 
news  center  in  Washington. 

The  change  took  place  just  after  mid¬ 
night,  when  four  news  writers  began 
transmitting  the  report  to  5,700  mem¬ 
ber  radio  and  tv  stations  from  tempor¬ 
ary  quarters  at  the  AP  radio  network 
headquarters  in  Washington. 

Just  16  hours  earlier,  the  crew,  led  by 
morning  drive  supervisor,  Mike  Man¬ 
ner,  had  been  sending  the  news  report 
out  of  New  York. 

Their  move  to  Washington,  along 
with  other  members  of  the  morning 
drive  and  sports  staffs  for  the  wires,  is 
the  initial  phase  of  the  move  of  the  en¬ 
tire  34-member  broadcast  news  staff 
from  New  York,  which  is  expected  to 
be  completed  by  September.  The  admi¬ 
nistrative  staff  of  AP  broadcast  ser¬ 
vices  is  also  expected  to  move  later  this 
year. 

The  first  phase  of  the  consolidation 
of  the  broadcast  and  audio  operations 
began  in  Washington  on  May  2,  when 
AP  Radio  network  sportscaster  Jack 
Briggs  wrote  a  Sportsminute  and  sent  it 
to  New  York  to  be  transmitted  on  the 
wires.  It  was  the  first  script  written  in 
Washington  for  the  national  wires. 

AP  Radio  sports  director  Dave 
Lubeski  in  Washington  took  on  the 
additional  responsibility  of  directing 
the  sports  report  for  the  wires.  The  net¬ 
work  and  wire  sports  operations  have 
been  consolidated,  with  the  transfer  of 


city  streets  under  the  First  Amend¬ 
ment,”  also  recognize  the  “right  of  the 
city”  to  regulate  newsrack  placement 
to  protect  public  safety  and  assure  that 
pedestrian  and  vehicular  traffic  are  not 
obstructed. 

Friedlander  said  the  proposed  guide¬ 
lines  include  restrictions  against  plac¬ 
ing  newsracks  in  crosswalks,  near  fire 
hydrants,  and  too  near  driveways.  The 
proposed  guidelines  also  would  require 
that  newsracks  not  be  placed  so  near  a 
curb  that  they  might  interfere  with  the 
opening  of  car  doors. 

Another  proposed  guideline  would 


staffers  from  New  York  and  with  the 
addition  of  two  new  staffers,  Arty 
Goodman  and  Shelley  Adler.  Adler, 
formerly  of  the  Atlanta-based  Cable 
News  Network,  became  the  AP’s  first 
female  radio  network  sportscaster. 

Reporter  appeals 
contempt  citation 

Marita  Lowman,  a  reporter  for 
Wilkes  Barre  (Pa.)  Times  Leader,  has 
appealed  her  $500  fine  and  contempt 
citation  for  refusing  to  testify  about  an 
interview  she  did  with  a  man  accused  of 
murdering  13  people. 

Her  appeal  will  be  heard  by  Pennsyl¬ 
vania  Superior  Court. 

Judge  Patrick  Toole  of  Luzerne 
County  Court  of  Common  Pleas  had 
sentenced  Lowman  to  five  days  in  jail 
in  addition  to  imposing  the  fine  after 
she  refused  to  testify  about  information 
she  obtained  from  the  interview  before 
the  story  was  published. 

Lowman  took  the  stand  a  second 
time,  after  the  story  appeared  in  the 
Times  Leader,  and  answered  the 
judge’s  questions.  Judge  Toole  lifted 
Lowman’s  jail  sentence  but  left  the  fine 
and  contempt  citation  intact. 

Writing  program  for 
minorities  to  be  held 

Nashville  (Tenn.)  Banner  is  sponsor¬ 
ing  a  special  program  for  minority 
youth  this  summer. 

The  purpose  of  the  program,  which 
will  run  from  June  13  through  July  8,  is 
to  introduce  the  students  to  the  many 
aspects  of  producing  a  major  daily 
newspaper. 

The  students  will  write  stories  for  all 
sections  of  the  Nashville  afternoon  dai¬ 
ly.  At  the  end  of  the  program,  their 
work  will  be  compiled  in  one  publica¬ 
tion.  Ten  students  entering  their  junior 
or  senior  year  of  high  school  or  their 
freshman  year  of  college  will  be 
selected  to  participate. 


limit  the  number  of  newsracks  within 
“a  given  area,”  Friedlander  said. 

“These  are  reasonable  guidelines,” 
he  said.  “We  don’t  want  to  ban  these 
things  from  the  streets.” 

Friedlander  said  the  city  is  also  con¬ 
sidering  imposing  “a  minimal  fee”  on 
newsracks  which  would  be  used  “to 
defray  the  actual  cost”  of  administer¬ 
ing  the  regulations.  “There’s  no 
attempt  to  realize  revenues”  from 
newsracks,  he  added. 

Friedlander  said  “$10  per  box”  was 
one  fee  under  discussion. 

He  said  the  “ultimate  result”  of  the 
negotiations  with  the  papers  would  be 
to  make  the  guidelines  “local  law.” 

Electronic  mail 
association  formed 

The  Electronic  Mail  Association  was 
formed  in  Washington  to  promote  the 
industry’s  growth  and  represent  it  in 
government  matters. 

One  of  EMA’s  goals  is  the  continua¬ 
tion  of  public  policies  placing  “max¬ 
imum  feasible  reliance  on  the  private 
sector”  for  the  development  of  electro¬ 
nic  mail  service  for  the  public. 

EMA  also  intends  to  become  in¬ 
volved  in  issues  pertaining  to  the  free 
flow  of  information  across  national 
boundaries  and  to  be  a  monitor  of  state 
and  federal  regulatory  developments 
affecting  electronic  mail. 

Stanford  B.  Weinstein,  vicepresi¬ 
dent  and  general  counsel  of  Graphnet, 
Inc.,  is  chairman  of  EMA’s  board  of 
directors.  Richard  W.  Coughenour, 
vicepresident  Citibank,  is  vicechairman. 

Philip  M.  Walker,  associate  general 
counsel  for  GTE  Telenet,  is  secretary 
of  EMA.  John  P.  Barry,  vicepresident 
of  U.S.  T«&T,  an  I.T.T  subsidiary,  is 
treasurer. 

Michael  F.  Cavanaugh,  president  of 
Cavanaugh  Associates,  is  executive 
director  of  EMA- 
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Involvement  in  community  accused 

^  of  creating  terrorists 

sffsirs  UrOGCl  bv  DUbllShGr  Terrorism  is  the  ongmal  cheap  snot 

MlIVCilW  IWI  and  is  not  really  cost-effective  unless 

given  publicity,”  stated  Diego  Ascen- 

For  a  newspaper  to  be  more  than  a  “However,  I  have  no  hesitance  in  Assistant  Secretary  for  Consular 

faceless  entity  within  its  community,  saying  that  newspapers  will  remain  Affairs,  U.S.  State  Department,  at  a 
that  paper  must  give  real  evidence  of  its  much  as  they  are  today  as  the  primary  conference  on  terrorism  in  Washington, 
living  existence  by  taking  an  active  role  source  of  a  complete  and  thorough  Journalists  and  terrorism  experts  de¬ 
in  community  affairs,  according  to  Joe.  news  budget.”  bated  domestic  and  foreign  news 

M.  Dealey,  1983  winner  of  the  DeWitt  Though  newspapers  cannot  compete  coverage  of  terrorist  events  at  the  ses- 
Carter  Reddick  Award.  with  the  immediacy  of  television  or  sion,  sponsored  by  The  Media  Insti- 

Dealey,  chairman  of  the  board  of  radio,  they  can  supply  the  background  tute’s  Transnational  Communications 
A.H.  Belo  Corporation  and  former  and  detail  so  essential  in  the  complete  Center  and  the  Institute  for  Studies  in 
publisher  of  the  Dallas  Morning  News,  comprehension  of  any  story  or  stories  International  Terrorism,  the  State  Uni¬ 
spoke  (April  23)  at  the  University  of  which  “is  denied  the  other  media  be-  versity  of  New  York. 

Texas.  The  Reddick  Award  Ceremony  cause  of  time  compression,”  he  ex-  Senator  Jeremiah  Denton  (R-Ala.), 
concluded  Communication  Week  in  the  plained.  chairman  of  the  Subcommittee  on 

College  of  Communication.  Perhaps  newspapers  will  become  Security  and  Terrorism,  criticized  the 

To  become  active  in  a  community,  more  journal-like  in  their  coverage,  he  press  for  its  “grisly  fascination”  with 
rather  thanjust  to  remark  on  affairs  and  said,  citing  a  new  weekly  proposed  by  terrorism  and  said  that  while  terrorist 
conditions  or  projects,  requires  that  the  Washington  Post  as  an  example.  events  may  not  be  media-created,  they 
employees  get  out  “in  the  hustings  and  “The  thought  here  is  simply  to  rely  are  media-promoted, 
rub  elbows  with  persons  involved  in  less  on  the  sensational  and  more  on  the  The  symbiotic  relationship  between 
important  and  worthwhile  civic  en-  real  flesh  and  bones — thewhys — of  any  the  media  and  terrorists  was  an  under- 
deavors,”  he  said.  given  occurrence  or  occurrences,”  he  lying  theme  of  the  conference.  The  ses- 

“Through  these  means,  then,  the  said.  sion  was  opened  by  Leonard  J. 

newspaper  becomes  more  a  part  of  the  Born  in  Dallas,  Dealey  is  a  1941  Theberge,  President  of  The  Media  In¬ 
integral  and  involved  machinery  that  is  graduate  of  UT  Austin.  He  began  his  stitute,  who  noted  that  terrorist  acts 
so  essential  in  the  building  and  main-  career  as  a  reporter  with  the  News  in  have  become  media  events.  Acknow- 
tenance  of  the  city,”  Dealey  said.  1942,  became  president  in  1960,  and  ledging  the  unprecedented  amount  of 
“This  sort  of  essential  dynamism  chairman  of  the  board  and  publisher  in  publicity  given  to  this  “new  breed  of 
places  the  newspaper  in  the  forefront  1980.  violence,”  Yonah  Alexander,  Director 

and  greatly  tends  to  diminish  thinking  The  late  Dr.  DeWitt  Reddick,  whom  of  SUNY’s  Institute  for  Studies  in  In- 
that  it  sits  merely  as  a  judge  of  affairs  or  Dealey  called  “a  mentor,  an  adviser  ternational  Terrorism,  stressed  the 
tally  counter  of  results,”  he  added.  and  friend,”  was  the  first  dean  of  the  need  for  devising  acceptable  standards 
That  participation  does  have  some  UT  College  of  Communication.  He  for  reporting  terrorist  acts, 
limits  that  must  be  maintained  to  insure  taught  journalism  at  UT  Austin  from  The  conference  panelists  were  far 
the  newspaper’s  integrity.  Those  pro-  1927  until  his  retirement  in  1975.  from  unanimous  in  supporting  regula- 

hibitions  include  no  employee  parti-  tions  on  media  coverage.  “Terrorism  is 

cipation  in  partisian  politics,  no  officers  .  .  '®^st  as  much  of  a  political  problem 

of  the  compamy  attending  political  ral-  PfSSS  IdWYOT  iDdFrOQ  as  a  security  problem  and  therefore  any 
lies,  receptions  or  dinners,  and  strict  •*.  u  ■  attempt  to  curb  media  coverage  is  a 

compliance  with  the  law  which  bars  frOITI  S6CUrity  nGdriHg  form  of  censorship,”  said  Nicholas 
financial  support  by  the  news  company  Ashford  of  London  (Eng.)  Times.  He 

to  political  campaigns.  Invitations  to  An  attorney  for  the  New  York  Times  pointed  out  that  many  of  today’s  lead- 
bank,  insurance  and  utility  boards  also  and  the  Miami  Herald  made  a  novel  grs  (e.g.  Begin,  Kenyatta  and  Nkomo) 
are  declined,  he  said,  to  keep  the  paper  request  for  press  coverage  of  a  court  were  once  terrorists  themselves  and 
free  to  assail  or  defend  events  as  they  hearing  where  government  secrets  suggested  that  terrorists’  means  are 

might  occur.”  might  be  involved.  He  will  attend  as  often  more  deplorable  than  their  aims. 

Also  in  his  theme  of  journalistic  a  press  representative  when  the  judge  Because  the  media  are  news- 
ethics,  Dealey  observed  that  the  “over-  conducts  a  closed  hearing  in  June.  oriented  rather  than  issue-oriented, 
zealous  type  of  reporting”  designed  But  U.S.  District  Judge  James  C.  analysis  of  terrorists’  aims  and  causes 
“to  arouse  passions  and  animosities”  Paine  in  Miami  has  rejected  the  propos-  often  lacking,  said  Ford  Rowan,  host 
seems  to  be  diminishing  in  favor  of  al  made  by  attorney  Sanford  Bohrer  of  the  public  television  series,  “inter- 
“thorough  and  honest  workers  for  the  after  considering  it  for  several  weeks,  national  Edition.” 
press.”  Judge  Paine  said  the  Classified  In-  FBI  representative  Wayne  Gilbert 

The  newspaper  has  an  obligation  to  formation  Procedures  Act  would  have  noted  that  some  terrorist  events  have 

be  fiscally  solvent,  he  pointed  out.  to  be  declared  unconstitutional  before  been  covered  so  well  (e.g.  the  takeov- 

“It  cannot  be  independent  without  he  could  grant  such  a  request  as  made  ers  of  the  Washington  Monument  and 

money  in  the  bank  and  a  well-ordered  by  the  newspapers’ lawyer.  Bohrer  will  the  U.S.  Embassy  in  Tehran)  that 

balance  sheet,”  he  said.  “If  it’s  not  a  not  be  allowed  to  participate  or  attend  “journalists  ran  out  of  things  to  say.” 

going  concern,  it  will  not  be  re-  the  secret  discussion  over  what  in-  The  Media  Institute  is  a  nonprofit, 
spected.”  formation  can  be  used  as  evidence  in  tax-exempt  research  organization  sup- 

As  a  publisher,  Dealey  said,  he  is  the  trial  of  retired  Air  Force  Gen.  ported  by  wide  range  of  foundations, 

often  asked  what  lies  ahead  for  tomor-  Richard  Collins  who  is  accused  of  steal-  corporations,  associations,  and  indi¬ 
row’s  newspapers.  ing  $445,000  of  government  money  viduals.  Its  Transnational  Communica- 

“Just  because  I’m  200  miles  from  from  clandestine  military  bank  tions  Center  (TCC)  conducts  programs 

home  and  carry  a  briefcase.  I’m  no  ex-  accounts  in  Switzerland.  He  was  an  designed  for  key  people  in  the  com- 

pert  at  these  projections,”  Dealey  said,  aide  to  Gen.  Alexander  Haig.  munications  and  media  sectors. 
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Beirut  massacre  coverage  scores 
in  Overseas  Press  Club  awards 


The  1982  Annual  Overseas  Press 
Club  Awards  were  dominated  by 
coverage  of  the  Beirut  massacre  as  the 
honors  were  announced  May  5  in  New 
York. 

Time  magazine  scored  at  the  top  of 
the  winner’s  circle  with  three  top 
awards  and  a  citation. 

Award  for  the  best  daily  newspaper 
or  wire  service  reporting  from  abroad 
went  to  Walter  Wisniewski  and  Jack 
Redden  of  United  F*ress  International 
for  their  Beirut  coverage.  Wisniewski 
also  won  the  Ben  Grauer  Award  for 
best  radio  spot  news  from  abroad  in 
covering  the  massacre. 

Wisniewski  and  Redden  broke  the 
story  of  the  massacre  of  several  hun¬ 
dred  men,  women  and  children  in  the 
twin  Palestinian  refugee  camps  called 
Sabra  and  Chatilla  in  west  Beirut,  Fri¬ 
day,  September  17,  and  Saturday, 
September  18,  1982. 

They  were  among  the  first  reporters 
to  walk  through  the  camps  after  the 
massacre. 

Wisniewski  since  the  massacre  has 
been  stationed  in  Moscow  and  recently 
transferred  to  Warsaw.  Redden  is  still 
in  Beirut. 

Eli  Reed  of  San  Francisco  Examiner 
was  winner  of  the  award  for  best  photo¬ 
graphic  reporting  from  abroad  with  his 
photographs  in  Central  America. 

The  awards  were  presented  by  Ber¬ 
nard  Redmont,  dean  of  Boston  Uni¬ 
versity’s  School  of  Public  Communica¬ 
tions.  Dr.  Armand  Hammer,  board 
chairman  and  chief  executive  officer  of 
Occidental  Petroleum  Corp.,  was  the 
guest  speaker  at  the  awards  banquet. 
The  winners  were: 

Class  1  —  The  Hal  Boyle  Award  for 
the  best  daily  newspaper  or  wire  ser¬ 
vice  reporting  from  abroad  to  Walter 
Wisniewski  and  Jack  Redden  of  United 
Press  International  for  “Massacre  in 
Beirut.’’ 

Citations  to  Ursula  Obst,  Phi¬ 
ladelphia  Daily  News,  for  “Inside  Po¬ 
land’’  and  Joseph  Pulitzer  IV,  St.  Louis 
Post-Dispatch,  for  “Africa’s  Ref¬ 
ugees.’’ 

Class  2  —  The  Bob  Considine 
Award  presented  by  King  Features 
Syndicate  for  the  best  daily  newspaper 
or  wire  service  interpretation  of  foreign 
affairs  to  Joseph  Kingsbury  Smith  of 
Hearst  Newspapers  for  “Exclusive  In¬ 
terview  with  Yuri  Andropov.’’ 

Citations  to  Wilbur  G.  Landrey,  St. 
Petersburg  Times,  for  “Bringing  For¬ 
eign  News  Home’’  and  Dusko  Doder, 
Washington  Post,  for  “Articles  on  the 
Soviet  Union.’’ 

Class  3  —  Robert  Capa  Gold  Medal 
presented  by  Life  for  best  photographic 


AWARD  WINNERS— Walter  Wis¬ 
niewski  (left)  and  Jack  Redden  of  UPl 
were  recipients  of  the  Overseas  Press 
Club  Award  for  best  daily  wire  service 
reporting  from  abroad  in  1 982  for  cover¬ 
age  of  the  Beirut  massacre.  Wisniewski 
also  took  first  place  for  the  best  daily 
radio  reporting  from  obroad  with  his 
voice  reports  on  the  massacre. 

reporting  from  abroad  requiring  excep¬ 
tional  courage  and  enterprise  to  Harry 
Mattison  of  Time  for  “El  Salvador.” 

Citation  to  Robin  Moyer,  Time,  for 
“Beirut.” 

Class  4  —  The  Olivier  Rebbot 
Award  presented  by  Newsweek  for 
best  photographic  reporting  from 
abroad. 

For  magazines  and  books  to  Bill 
Pierce  of  Time  for  his  entitled  photo¬ 
graphs. 

Citation  to  Harry  Benson,  Life,  for 
“Israel  Clamps  Down”:  “Poland”; 
and  “In  Germany:  A  Defiant  Genera¬ 
tion.” 

For  newspapers  and  wire  services  to 
Eli  Reed  of  the  San  Francisco  Examin¬ 
er  for  his  photographs  of  Central 
America. 

Citations  to  David  C.  Turnley,  De¬ 
troit  Free  Press,  for  “The  Palestinians: 
A  People  Scattered  by  War”  and  Rina 
Castelnuovo,  Associated  Press,  for 
“Israeli  Soldiers  in  Action.” 

Class  5  —  The  Ben  Grauer  Award 
for  the  best  radio  spot  news  from 
abroad  to  Walter  Wisniewski  of  UPI 
Audio  for  his  spot  news  on  “Massacre 
in  Beirut.” 

Citations  to  Robert  Fox,  Frederick  J. 
Kennedy,  Cameron  Swayze,  Philip  Till 
and  Alan  Walden  of  NBC  News  for 
“Falklands  Coverage.” 

Class  6  —  The  Lowell  Thomas 
Award  for  the  best  radio  interpretation 


of  foreign  affairs  to  ABC  News  Radio 
for  “The  Falkland  Islands- 
Perspective.” 

Citation  to  Peter  Jennings  of  ABC 
News  Radio  for  “Peter  Jennings 
Journal-Beirut.” 

Class  7  —  Best  tv  spot  news  report¬ 
ing  from  abroad  to  CBS  Evening  News 
with  Dan  Rather  for  “Middle  East 
Coverage” — Bob  Faw,  Don  Klad- 
strup,  Doug  Tunnell  and  Tom  Fenton, 
correspondents;  Howard  Stringer,  ex¬ 
ecutive  producer  and  Dan  Rather,  man¬ 
aging  editor. 

Class  8  —  Edward  R.  Murrow 
Award  for  the  best  tv  interpretation  or 
documentary  on  foreign  affairs  to 
Anthony  Potter  and  Marvin  Kalb  of 
NBC  White  Paper:  “The  Man  Who 
Shot  the  Pope:  A  Study  in  Terrorism.” 

Citations  to  David  Fanning,  execu¬ 
tive  producer  and  Offra  Bikel,  produc¬ 
er,  director  and  writer,  WGBH,  World: 
“The  Killing  of  Sadat:  Why  Was  Cairo 
Calm?” 

Class  9  —  The  Mary  Hemingway 
Award  for  the  best  magazine  reporting 
from  abroad  to  Newsweek  for 
“Mideast  Coverage.” 

Citations  to  Elaine  Sciolino,  John 
Brecher  and  Bob  Levin,  Newsweek; 
and  Michael  Kramer,  New  York. 

Class  10  —  The  Hallie  and  Whit  Bur¬ 
nett  Award  for  the  best  magazine  story 
on  foreign  affairs  to  Time  for  “After 
Brezhnev.” 

Citations  to  Murray  Sayle  and 
Ronald  Steel  of  Harper’s. 

Special  Mention  to  William  Broyles, 
Jr.,  Newsweek,  for  “Remembering  a 
War  We  Want  to  Forget.” 

Class  1 1  —  Best  cartoon  on  foreign 
affairs  presented  by  New  York  Daily 
News  to  Richard  Locher  of  the  Chica¬ 
go  Tribune  for  his  editorial  cartoons. 

Citations  to  H.  Clay  Bennett,  St. 
Petersburg  Times;  Milt  Priggee,  Day- 
ton  Journal  Herald,  and  Frank  Evers, 
New  York  Daily  News,  for  their  editorial 
cartoons. 

Class  12  —  The  International 
Herald  Tribune  Award  for  the  best 
business  news  reporting  from  abroad  to 
Larry  Gurwin  of  the  Institutional  In¬ 
vestor  for  “Death  of  a  Banker.” 

Citation  to  Jeffrey  Robinson,  Bar¬ 
ron’s,  for  his  articles  on  Lloyd’s  of 
London. 

Class  13  —  The  Cornelius  Ryan 
Award  for  the  best  book  on  foreign 
affairs  to  Fox  Butterfield  of  Times 
Books  for  “China:  Alive  in  the  Bitter 
Sea.” 

Class  14  —  The  Madeline  Dane  Ross 
Award  for  international  reporting  in 
any  medium  which  demonstrates  a  con¬ 
cern  for  humanity  to  Walt  Bogdanich, 
Joe  Frolik  and  Christopher  Jensen  of 
the  Cleveland  Plain  Dealer  for  “In  the 
Name  of  Charity.” 

Citation  to  Anne  Keegan,  Chicago 
Tribune,  for  “Staying  Behind.” 
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Jackson,  Miss, 
reporters  win 
grand  prize 

The  education  and  investigative  re¬ 
porters  of  the  Jackson  (Miss.)  Clarion- 
Ledger  won  the  $1,(X)0  grand  prize  for 
Distinguished  Education  Reporting 
sponsored  by  the  Education  Writers 
Association  (EWA). 

The  team  of  Fred  Anklam  and  Nancy 
Weaver  won  the  top  prize  in  the  1982 
National  Education  Reporting  Awards 
for  an  investigative  series  that  began 
with  the  sentence,  “Mississippi  public 
schools  aren’t  making  the  grade.” 

Anklam  and  Weaver  spent  six 
months  traveling  thoughout  the  state 
talking  to  educators,  parents,  students 
and  citizens  at  large.  But,  as  Charles 
Overby,  the  paper’s  executive  editor, 
told  the  contest  judges  in  a  letter,  the 
series  “also  focused  on  the  Legislature 
and  its  unwillingness,  partly  because  of 
racism,  to  act  in  almost  30  years  to  im¬ 
prove  the  state  education  system.” 

The  series  ended  the  same  day  that 
Governor  William  Winter  called  the 
Legislature  into  special  session  to  con¬ 
sider  education  reform  measures. 
Many  of  the  issues  raised  in  the  series 
were  addressed  by  the  legislators. 
“Education  reform  supporters  credited 
the  series  with  opening  the  eyes  of  the 
public  and  of  legislators  to  many  of  the 
problems  they  would  be  considering,” 
wrote  Overby. 

Anklam  and  Weaver  also  shared  a 
$500  first  prize  in  the  category  of  inves¬ 
tigative  reporting  for  newspapers  with 
a  circulation  under  75,000. 

Nearly  $11,000  in  prize  money  was 
awarded  to  15  first  and  13  second-prize 
winners.  Twelve  persons  won  special 
citations.  The  National  Education  Re¬ 
porting  Awards  sponsored  by  the  EWA 
is  among  the  top  10  national  journalism 
competitions  in  prize  money  awarded, 
according  to  Editor  &  Publisher’s 
Annual  Directory  of  Journalism 
Awards. 

The  complete  list  of  winners  follows. 

Newspapers  with  a  circulation  under  75,000: 

Breaking  News:  first  prize,  Dan  Campbell,  Estes 
Park  Trail-Gazette,  Estes  Park,  Colo.;  second  prize: 
Fred  Anklam  and  Cliff  Treyens,  Jackson  (Miss.)  Cla¬ 
rion-Ledger,  special  citation:  Scott  Thurm,  Beth¬ 
lehem  (Pa.)  Globe-Times:  Feature:  first  prize:  Bar¬ 
bara  Morrow,  Fort  Wayne  (Ind.)  Journal-Gazette: 
second  prize:  Regina  Wright,  Decatur  (Ala.)  Daily, 
special  citation:  Pamella  Alloway,  Hutchinson 
(ICans.)  News,  Susan  Knight,  Arizona  Daily  Star, 
Tucson:  Series:  first  prize:  Marilyn  Brown,  St. 
Petersburg  (Fla.)  Evening  Independent:  second 
prize:  Mark  Eyerly  and  Ed  Klimuska,  Lancaster 
(Pa.)  New  Era:  special  citation:  Karen  Dorn  and 
team,  Spokane  (Wash.)  Chronicle:  Investigative  re¬ 
porting:  first  prize:  Fred  Anklam  and  Nancy  Weaver, 
Jackson  (Miss.)  Clarion-Ledger;  second  prize:  Chris 
Beardsley,  Uniontown  (Pa.)  Herald-Standard:  spe¬ 
cial  citation:  none;  Opinion:  first  prize:  David  Har- 
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din,  Jackson  (Miss.)  Clarion-Ledger;  second  prize: 
Dennis  O’Connor,  Canton  Observer,  Plymouth, 
Mich.;  special  citation:  none. 

Newspapers  with  circulation  over  75,000: 

Breaking  News:  first  prize:  Robert  Benjamin,  Balt¬ 
imore  Sun:  second  prize:  none;  special  citation:  non- 
e;  Feature:  first  prize:  Leslie  Scanlon,  Courier- 
Journal,  Louisville,  Ky.;  second  prize:  Gayle  Gert- 
ler.  Providence  (R.l.)  Sunday  Journal;  special  cita¬ 
tion:  Robert  Benjamin,  Baltimore  Sun;  Series:  first 
prize:  John  Hildebrand,  Newsday,  Long  Island, 
N.Y.;  second  prize:  Muriel  Cohen  and  Eileen  McNa¬ 
mara,  Boston  Globe:  special  citation:  Frank  Roy- 
lance,  Baltimore  Evening  Sun:  Roger  Witherspoon, 
The  National  Leader,  Philadelphia;  Investigative  Re¬ 
porting:  first  prize:  Stephen  Kurkjian,  Hank  Kliba- 
noff  and  John  Ellement,  Boston  Globe;  second  prize: 
Robert  Braun,  Newark  (N.J.)  Star-Ledger:  special 
citation:  Bill  Dalton,  Tom  Rademacher,  Grand 
Rapids  (Mich.)  Press;  Gary  Cohn,  Lexington  (Ky.) 
Herald:  Opinion:  first  prize:  Ed  Offley  and  Frank 
Callaham,  Norfolk  (Va.)  Ledger-Star:  special  cita¬ 
tion:  none. 

Magazines: 

National  Magazines:  first  prize:  Emily  Smith,  Ev¬ 
ery  Clark,  Alan  Hall  and  team.  Business  Week,  New 
York,  N.Y.;  second  prize:  Otto  Friedrich,  Time, 
New  York,  N.Y.;  special  citation:  Stanley  Wellborn, 
U.S.  News  <t  World  Report,  Washington,  D.C. ;  Loc¬ 
al  Magazines:  first  prize:  Kitty  Oliver.  Michael 
Browning,  Charles  Whitaker,  John  Wolin  and  Geral¬ 
dine  Baum,  Tropic  Magazine,  Miami  (Fla.)  Herald: 
second  prize:  Larry  Van  Dyne,  Washingtonian 
Magazine,  Washington,  D.C. ;  special  citation:  Robin 
Warshaw,  Philadelphia  Magazine,  Philadelphia,  Pa. 

Special  interest,  institutional  and  trade  publica¬ 
tions: 

First  prize:  Dan  Levin,  School  Board  Journal, 
Washington,  D.C.;  second  prize:  Eileen  White, 
Education  Week,  Washington,  D.C. ;  special  citation: 
none. 

Television: 

First  prize:  Steve  Hall  and  Lyle  Jackson,  WSMV 
Television  News,  Nashville,  Tenn.;  second  prize: 
Rudy  Miller,  Thomas  Ritchie,  WBAL-tv,  Baltimore, 
Md.;  special  citation:  Dave  Goldberg,  Jeff  Dore,  Clif¬ 
ton  Hunt,  WTVF,  Channel  5,  Nashville,  Tenn. 
Radio: 

First  prize:  Len  Walter  and  Sharon  Gelder, 
WBBM/CBS  Newsradio  78,  Chicago,  III.;  second 
prize:  none;  special  citation:  none. 

Judging  was  conducted  by  the  Washington  Journal¬ 
ism  Center.  The  following  persons  were  judges:  San¬ 
dy  Banisky,  reporter,  Balitmore  Sun;  Judith  Bender, 
Washington  correspondent,  Newsday;  Julius  Dus- 
cha,  director  of  the  Washington  Journalism  Center; 
Lincoln  M.  Furber,  directorof  broadcast  journalism, 
American  University;  Kathryn  Waters  Gest,  assis¬ 
tant  managing  editor.  Congressional  Quarterly; 
Carol  Gibson,  director  of  education.  National  Urban 
League,  Jack  Gillispie,  executive  director.  Educa¬ 
tional  Press  Association;  Herbert  Morton,  consul¬ 
tant,  Resources  of  the  Future;  Louis  Peck,  Washing¬ 
ton  correspondent,  Gannett  News  Service;  Daniel 
Rappaport,  contributing  editor.  The  National 
Journal:  Boris  Weintraub,  writer.  National  Geog¬ 
raphic  Society;  and  Jacqueline  Prescott,  reporter, 
Washington  Post. 

Videotex  demo  center 
to  open  in  Chicago 

Honeywell  intends  to  open  a  public 
videotex  center  in  Chicago  this  summer 
in  order  demonstrate  the  service  and 
train  prospective  customers. 

To  be  located  in  Schiller  Park,  the 
videotex  center  will  use  software  pro¬ 
vided  by  Videographic  Systems  of 
America,  a  joint  venture  of  French  tele¬ 
communications  companies  which  is 
marketing  their  products  in  the  United 
States. 

The  center  will  be  used  to  test  new 
videotex  services  and  equipment. 


Word  usage 
study  show 
editors’  dislike 

Opinionwise,  editors  do  not  care  for 
the  suffix  “wise.” 

Ninety-seven  percent  of  those  re¬ 
sponding  to  an  Indiana  University 
School  of  Journalism  national  survey 
said  they  would  change  “pricewise”  or 
any  other  similar  use  of  “wise.” 

The  fourth  annual  usage  survey  by 
lU  Journalism  Professor  Richard  L. 
Tobin  brought  a  60%  response  from  the 
150  newspaper  and  50  magazine  editors 
surveyed.  Respondents  represented 
major  magazines  and  newspapers  rang¬ 
ing  from  small  dailies  to  the  New  York 
Times.  The  final  results  were  in¬ 
teresting. 

Roughly  99%  of  the  editors  endorsed 
“marshal,”  the  preferred  spelling  of  a 
court  or  police  officer,  and  disliked 
“marshall.”  The  same  percentage  dis¬ 
liked  the  phrase  “as  to  whether”  as  in 
“It  is  not  know  tonight  as  to  whether 
the  police  have  any  clues.” 

In  the  sentence,  “The  number  of 
people  attending  yesterday’s  fair  top¬ 
ped  100,000,”  29%  of  the  editors  would 
have  changed  “people”  to  “persons.” 
Some  would  have  gone  further  and 
changed  “topped”  to  “exceeded.” 

Seventy-six  percent  of  the  editors  re¬ 
jected  “totaled”  as  in,  “After  impact, 
the  smaller  car  overturned  and  was 
totaled.”  They  preferred  “wrecked” 
or  another  synonym. 

In  the  sentence,  “There  were  over 
10,000  letters  protesting  the  decision,” 
78%  of  the  editors  would  have  changed 
“over”  to  “more  than.” 

In,  “A  student  should  take  his  time 
on  this  important  exam,”  45%  of  the 
editors  would  have  edited  the  sentence 
to  read  “  .  .  .  his  or  her  ...” 

A  little  more  than  half  of  the  editors 
did  not  like  the  word  “cute”  in  a  story. 
The  example  cited  was:  “A  cute  bolero 
jacket  in  blue  velvet  enhances  the  en¬ 
semble.” 

In  the  sentence,  “Support  for  the 
drunk-driving  measure  was  implied 
from  the  governor’s  speech,”  90%  of 
the  editors  preferred  “inferred”  over 
“implied.” 

Finally,  67%  of  them  penciled  out 
“very”  in  a  sentence  such  as,  “The 
whole  male  lead  seems  very  over¬ 
played.” 

Belo  buys  stations 

A.H.  Belo  Corp.  and  General  Elec¬ 
tric  Broadcasting  Co.  said  they  have 
signed  an  agreement  covering  the 
purchase  by  Belo  of  radio  stations 
KOA-fm  and  KQAQ-am  in  Denver, 
Colo,  for  an  undisclosed  amount  of 
cash. 
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Judges  dislike  designs  but  make  an  exception 


The  next  time  the  editorial  confer¬ 
ence  discusses  Page  One  design  the 
participants  might  want  to  consider 
what  the  judges  said  about  entries  in  the 
44th  annual  makeup  contest  for  mem¬ 
bers  of  the  Inland  Daily  Press  Associa¬ 
tion. 

But  first,  these  were  the  winners  they 
chose:  Class  A  (under  6,000) — Glen- 
wood  Springs  (Colo.)  Posf,  Class  B  (6- 
10,000) — Arkansas  City  (Kans.) 
Traveler;  Class  C  (10-20,000) — Hen¬ 
derson  (Ky.)  Gleaner;  Class  D  (20- 
50,000)— Rapid  City  (S.D.)  Journal; 
and  Class  E  (over  50,000)— C/i/cago 
Tribune. 

In  the  case  of  the  Tribune,  the  judges 
voted  contrary  to  their  summary  opin¬ 
ion  that  “the  most  annoying  design  ele¬ 
ment  on  many  newspapers  “are  pro¬ 
motions  found  at  the  top  of  the  front 
page — in  dark,  ugly  boxes  and  in 
color.” 

“They  are  so  powerful,”  they  stated, 
“that  they  easily  pull  the  reader’s  eyes 
away  from  stories  that  are  less  graphi¬ 
cally  appealing,  but  which  should  be 
read  nevertheless.” 

The  judges  for  the  contest  sponsored 
by  the  Medill  School  of  Journalism, 
Northwestern  University,  were:  Wil¬ 
liam  Ottendorf,  Ogden  (Utah)  Stan¬ 
dard  Examiner;  Henry  Robertz,  Chi¬ 
cago  design  company,  and  Kay  Hart¬ 
man,  University  Relations  Depart¬ 
ment,  Northwestern. 

The  winners  were  touted  for  their 
compartmentalization  of  news,  flush 
left,  ragged  right  columns,  the  use  of 
grid  design  and  cleaner,  less  cluttered 
pages. 

The  losers  were  offered  a  checklist  of 
pointers: 


BOB  ORUNC  K-l 

Gary  Gilmore  s  forgotten  victims  « 

JOHN  HUSAR  §iM 

Foott>aii  s  black  &  blue 

a 

(ThicaB^ibunc 

Dems’  job  bill  in  peril 

Kt-agan  vow.s  veto,  drops  tax  cut  speed-up 
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•  While  a  grid  can  help  organize  a 
page  and  give  it  structure,  it  does  not 
make  the  page  interesting  or  exciting. 
Many  editors  are  using  grids  without 
understanding  all  of  its  ramifications. 
Consequently,  their  pages  are  dull  and 
routine. 

•  Large  metro  papers  are  reverting 
to  the  old  design  technique  of  filling 
front  pages  with  too  many  stories.  To¬ 
day  some  targe  city  dailies  are  running 
16  or  more  stories  on  the  page.  The 
effect  is  too  much  clutter  and  decreased 
readability. 

•  Some  pages  have  far  too  many  foc¬ 
al  points — such  as  a  large  picture,  box 


Glmwooi^  Post 


Allies  consider  expanding  peacekeeping  force 


Historical  toys  featured  in  program 


Officiolt  expoctfrig  fcril  to  romoin  Hilt 

rtmrirr  -r"-!  -Tfn 

1'-. 

....  s."  "TTr 

or  drawing.  This  makes  it  difficult  on 
the  reader  because  these  elements 
compete  with  one  another  for  his  atten¬ 
tion. 

•  The  most  annoying  new  design 
element  are  promotions  at  the  top  of  the 
front  page.  Many  of  them  appear  in 
dark,  ugly  boxes  and  some  are  in  color. 
They  are  so  powerful  that  they  pull  the 
reader’s  eyes  away  from  the  stories 
that  are  less  graphically  appealing,  but 
which  should  be  read  nevertheless. 

•  Many  newspapers  lack  sensitivity 
to  good  typography.  Headlines  are 
either  too  large  or  too  small,  too  tight  or 

(Continued  on  page  36) 
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New  morgue  site  sought 
for  defunct  newspapers 


Who  wants  yesteryear’s  papers? 
Hardly  anyone,  when  it  comes  to  the 
late  New  York  World-Telegram  and 
Sun. 

The  University  of  Missouri,  which 
has  held  the  World-Telegram’s  morgue 
since  shortly  after  the  paper’s  1%7  de¬ 
mise,  plans  to  destroy  the  collection 
unless  it  is  claimed  soon  and  carted 
away. 

The  morgue — 236  file  cabinets  and 
500  boxes  in  all — is  currently  stored  in  a 
climate-controlled  commercial  storage 
cave  the  university  leases  beneath 
Kansas  City,  Mo. 

David  Thelen,  the  UM-Columbia 
history  professor  who  chaired  the  com¬ 
mittee  that  decided  the  files’  fate,  told 
the  Kansas  City  Star,  “They  sound  like 
a  terrific,  unique  collection  of  things  that 
will  be  of  great  help  to  scholarly  re¬ 
search.  (But)  when  you  find  out  that  all 
you  have  is  a  bunch  of  clippings  that 
can  be  found  more  conveniently  in  a 
number  of  other  places,  that  makes  a 
difference.’’ 

A  UM-Kansas  City  panel  appraised 
the  collection  and  recommended  dis¬ 
posal.  A  member  of  that  panel  who  de¬ 
clined  to  be  identified  said  the  morgue’s 
storage  costs  the  university  system  a- 
bout  $17,000  per  year,  and  while  the  col¬ 
lection  is  interesting,  it’s  not  worth  the 
price. 

“First,  the  clippings  are  incomplete: 
When  the  World-Telegram  folded,  staf¬ 
fers  were  allowed  to  pull  their  clips  out 
of  the  files.  Second,  Micro  Photo,  the 
Cleveland  archivist  firm,  would 
already  have  negative  copies  of  the 
World-Telegram,  and  various  libraries 
probably  have  positives.  The  morgue  is 
awe-inspiring,  in  surprisingly  good 
condition,  and  loaded  with  fascinating 
trivia,  but  it  has  to  go.” 

Park  College,  at  Parkville,  Mo.,  the 
University  of  Wyoming,  and  the  Uni¬ 
versity  of  South  (Carolina  have  express¬ 
ed  interest  in  acquiring  the  morgue. 
The  UM-Kansas  City  panel  member, 
however,  thinks  those  institutions  may 
have  “expressed  interest  sight  unseen. 
I’m  not  sure  they  know  the  physical 
magnitude  of  the  collection  or  what  it 
would  cost  to  move  it.” 

If  left  unclaimed,  scholars  would  be 
invited  to  scavenge  through  the  items 
before  what’s  left  is  hauled  to  a  landfill 
site  and  dumped.  The  collection  holds 
clippings  from  1931-1967. 

It  is  ironic  that  the  University  of  Mis¬ 
souri  got  the  collection  and  stored  it  in 
the  St.  Louis  area  before  shipping  it  to 
Kansas  City  in  1977. 
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St.  Louis  was  the  original  base  of  the 
Pulitzer  group,  and  the  World- 
Telegram  came  about  when  the  Joseph 
Pulitzer,  Sr. ,  heirs  sold  their  New  York 
World  to  the  Scripps-Howard  group  in 
1931.  The  last  edition  of  the  Pulitzers’ 
World  trumpeted  the  new  World- 
Telegram  hybrid  as  “Four  great  news¬ 
papers  in  one.”  Other  dailies  were  sub¬ 
sequently  folded  into  it. 

World-Telegram  alumni  included 
Heywood  Broun,  Westbrook  Pegler 
and  Quentin  Reynolds.  Six  Pulitzer 
Prizes  were  awarded  the  World- 
Telegram,  all  for  reporting. 

Morgue  contents  reflect  the  paper’s 
strong  emphasis  on  local  news.  The 
Kansas  City  Times  reported,  “It  is  esti¬ 
mated  that  incidents  in  the  lives  of 
several  million  people,  most  from  the 
New  York  metropolitan  area,  are 
chronicled  in  the  clippings.” 

Park  College  is  bidding  from  the  in¬ 
side  track  in  terms  of  geography.  The 
school,  which  has  enrollment  of  740 
fulltime  students,  is  located  less  than 
ten  miles  from  Kansas  City. 

Thom  Storey,  a  professor  of  journal¬ 
ism  at  Park  College,  said,  “We  like  the 
idea  of  establishing  a  permanent  collec¬ 
tion  here,  and  people  have  offered  to 
help  us  catalog  the  clippings.”  He 
added  that  the  acquisition  would  dove¬ 
tail  with  the  journalism  department’s 
plans  to  expand  its  print  sequence. 

Storey’s  specialty  is  design.  “The 
World-Telegram  is  held  as  one  of  the 
most  visually  innovative  newspapers  in 
America,”  he  noted.  “In  fact,  some 
said  that  it  was  too  creative  in  design 
and  format.  They  were  one  of  the  first 
non-tabloid  papers  to  use  larger 
photos,  at  a  time  when  three-  and  four- 
column  shots  were  rare.  They  prac¬ 
ticed  ‘total  concept’  design:  designing 
pages  for  the  pages’  sake.” 

Storey  hasn’t  personally  viewed  the 
collection,  through  others  in  his  depart¬ 
ment  have.  He  said  that  while  complete 
sections  of  the  World-Telegram  aren’t 
likely  to  be  in  the  collection,  he’s  confi¬ 
dent  it  holds  broadsheets,  at  the  least. 

He  personally  sees  history  as 
another  consideration. 

“I’m  originally  from  New  York,  and 
it’s  hard  to  talk  history  out  here  in  the 
Midwest.  Everything  is  on  microfilm; 
plus,  there’s  the  trend  to  electronics. 
These  clippings  are  the  real  things. 

“Having  the  collection  here  would 
be  like  having  a  piece  of  a  Gutenberg 
Bible.” 


KRN  to  offer  more 
business  information 

Knight-Ridder  Newspapers  plans 
“to  expand  both  internally  and  exter¬ 
nally”  its  involvement  in  the  business 
information  field,  chairman  Alvah 
Chapman  told  stock  analysts  in  New 
York  on  April  28. 

Chapman  noted  that  the  Journal  of 
Commerce  and  Commodity  News  Ser¬ 
vice  had  combined  revenues  in  1982  of 
$52.1  million  and  a  compound  growth 
rate  of  17.1% 

The  Journal  of  Commerce  also  has 
become  a  database  publisher.  Chap¬ 
man  said  revenues  from  its  PIERS  ser¬ 
vice  (Port,  Import,  Export  Retrieval 
Service)  are  approaching  $5  million 
annually  and  have  a  projected  two-year 
compound  growth  of  over  39%. 

Commodity  News  Service  is  Knight- 
Ridder’ s  fastest  growing  company  and 
has  expanded  its  customer  base  from 
5,141  to  about  16,000  in  the  last  four 
years.  Chapman  said.  CNS’s  current 
revenues  of  $30  million  per  year  have 
grown  since  1978  at  a  compound  rate  of 
21.1% 

In  other  developments,  Knight- 
Ridder  agreed  to  acquire  WNGE-tv,  an 
ABC  affiliate  in  Nashville,  from  Gener¬ 
al  Electric  Broadcasting  Co.  for  about 
$37  million,  said  James  Batten,  KRN 
president.  The  acquisition  requires 
FCC  approval. 

WNGE  will  bring  to  five  the  number 
of  VHF  tv  stations  owned  by  Knight- 
Ridder  which  also  has  ABC  affiliates  in 
Providence,  R.I.;  Albany,  N.Y.;  and 
Flint,  Mich.;  and  the  CBS  affiliate  in 
Norfolk,  Va. 


Deisgns 

(Continued  from  page  35) 


too  heavy,  or  spaced  inappropriately. 

•  Too  many  papers  are  overusing 
hammer  heads,  causing  them  to  lose 
their  effectiveness.  When  a  hammer 
head  is  used  sparingly,  it  can  attract 
attention.  When  it’s  overused,  it  tends 
to  pull  the  reader’s  eyes  back  and  forth 
across  the  page. 

•  The  trend  toward  more  color  has 
caused  many  papers  to  use  color  only 
because  it’s  available  and  not  when  it’s 
warranted.  The  trend  toward  larger  pic¬ 
tures  has  influenced  many  papers  to 
run  pictures  in  the  same  way.  In  some 
instances,  it  seems  as  if  pictures  are 
sized  large  without  any  thought  to  their 
content. 

•  Many  papers  are  overusing  type 
rules,  cheapening  rather  than  enhanc¬ 
ing  their  designs.  The  correct  balance 
requires  someone  with  a  keen  artistic 
sense,  and  should  come  from  a  graphic 
design. 
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Are  free  classifieds 
good  for  business? 


By  Dan  Lionel 

Are  free  private  party  classified  ads  a 
viable  business  practice? 

Approximately  10%  of  all  newspap¬ 
ers  and  15%  of  those  under  100,000  are 
in  the  process  of  giving  away  what  they 
used  to  sell,  according  to  Dick  MacDo¬ 
nald,  who  heads  up  the  MacDonald 
Classified  Service,  which  has  just 
wrapped  up  its  second  annual  survey  of 
“Free  Classified  Ad  Plans.” 

While  many  papers  over  the  years 
have  offered  free  “Positions  Wanted” 
ads  to  recent  graduates  and  to  the 
general  public  in  high  unemployment 
areas,  the  trend  to  free  private  party 
ads  in  basic  classifications,  particularly 
merchandise  for  sale,  has  mushroomed 
in  the  last  two  years. 

Survey  findings 

Of  the  46  papers  that  responded  to 
the  MacDonald  survey,  32  indicated 
that  their  free  private  ad  offer  began 
less  than  2  years  ago  while  18  of  those 
said  their  free  ad  project  is  in  effect  for  1 
year  or  less.  The  sharp  decline  in  lin¬ 
age,  due  to  the  recession,  spurred 
CAMs  to  counter  their  losses  with 
many  devices  of  which  the  free  ads  was 
one. 

How  the  free  want  ad  idea  got  past 
the  hard-headed  newspaper  business 
managers  in  a  period  of  high  coss  and 
slipping  revenue  is  explained  by  some 
of  the  comments  from  the  CAMs  who 
are  offering  it.  In  answer  to  the  query, 
“Has  your  plan  proved  successful  in 
accomplishing  the  purpose  for  which  it 
was  designed?,”  there  are  many  cases 
of  increased  revenue  in  other  classifica¬ 
tions.  Since  most  papers  put  a  limit  of 
$100  on  items  that  may  be  advertised 
for  free,  CAMs  like  Stephen  Bielinski, 
Aurora  (Ill.)  Beacon-News,  noted  that 
his  overall  private  party  ad  revenue 
“has  increased  with  no  increase  in 
rate.”  Others  like  Larry  McCoy, 
CAM,  Dubuque  (la.)  Telegraph  Herald 
says,  “We  consider  Freebies  a  no  risk 
entry  level  for  former  non-users  to  test 
the  pulling  power  of  classified.  Fre¬ 
quently  the  customers  who  place  ads 
are  the  ones  who  ran  Freebies  last 
week.” 

Worth  the  cost 

Some  papers  reported  satisfaction 
with  the  free  ad  concept  for  reasons  not 
concerned  with  revenue.  “We  feel  the 
readership  is  worth  the  cost,”  says 
Ralph  Smith,  CAM,  West  Covina 
tCalif.)  San  Gabriel  Valley  Tribune, 
and  this  reaction  is  echoed  by  CAM 
Susie  Farr,  Helena  (Mont.)  Indepen¬ 


dent-Record,  who  notes,  “In  economi¬ 
cally  troubled  times  the  goodwill  this 
creates  is  immeasurable.  They  also 
help  to  keep  the  ad  count  up.” 

Keen  competition  for  private  party 
ads  from  shoppers  is  cited  as  an  under¬ 
lying  justification  for  freebie  classi¬ 
fieds.  As  CAM  Betty  Weatherby, 
Duluth  (Mich.)  News-Tribune  & 
Herald,  put  it:  “We  have  shopper  com¬ 
petition  which  offers  free  ads.  The  first 
month  we  had  3.8  columns  .  .  .Shop¬ 
per  merchandise  columns  have  de¬ 
creased  significantly.” 

Not  all  the  CAMs,  or  their  pub¬ 
lishers,  expressed  delight  with  the  free 
ad  idea.  Howard  Duvall,  CAM 
Bloomington  {\\\.)  Pantograph,  said  his 
publisher  ordered  them  scrubbed.  “We 
reached  a  plateau,”  he  said.  “Free  ads 
were  no  longer  helping  us  it  seemed. 
This  fact  combined  with  the  realization 
that  some  advertisers  had  begun  to  take 
advantage  of  us — one  person  placed 
nearly  30  ads  in  one  week — prompted 
us  to  close  out  the  program.” 

When  the  Atlantic  City  (N.J.)  Press 
noted  that  its  free  ad  column  accounted 
for  80%  of  its  total  in-column  classified 
linage,  it  decided  to  call  a  halt.  “Quite 
honestly,”  CAM  Ron  Pino,  told  E&P, 
“we  came  to  a  point  where  we  needed 
to  generate  some  revenue  from  out  lin¬ 
er  ads.  While  we  set  a  $500  limit  on  the 
item  advertised  and  ran  the  ads  in  their 
proper  classification,  we  found  that 
used  car  and  even  home  for  sale  adver¬ 
tisers  found  their  way  around  this  res¬ 
triction.  They  would  say  to  callers  that 
the  paper  had  made  a  mistake.  The  item 
should  have  been  listed  at  $5,000  or 
even  $50,000!” 

What  happened  to  classified  linage  at 
the  Press’  when,  after  6  years,  it  drop¬ 
ped  the  freebies?  “We  dropped  the  free 
ads  effective  October  1  last  year.  Up 
until  then  we  had  experienced  a  re¬ 
venue  loss  for  every  month  in  1982.  At 
the  end  of  October  we  had  churned  up 
our  first  increase  of  the  year — a  $30,000 
gain.  Then  we  instituted  a  “Royal 
Deal” — 3  lines  for  7  days  for  $7  for 
November  and  December — and  sold 
2800  of  those  combos.  Perhaps,  free 
ads  had  built  a  base  for  this  acceptance 
when  we  went  the  paid  route — but  for 
our  paper  they  had  outlived  their  use¬ 
fulness.” 

Will  the  trend  to  free  private  party 
ads  continue,  E&P  asked  MacDonald? 
“Private  party  ads  in  non-metropolitan 
papers  are  essential  to  classified  sur¬ 
vival,”  he  said.  “If  giving  them  away  is 
the  last  available  strategy,  then  by  all 
means  do  it.” 


Laundry  cleans  up 
with  full-page  ad 

Having  been  successfully  enlisted  in 
the  battle  against  permanent  press  and 
doing  your  own  wash,  the  New  York 
Times  may  soon  find  itself  joining  a 
Brooklyn  laundry’s  campaign  to  stamp 
out  disposable  diapers. 

Riteway  Laundry  attracted  consider¬ 
able  notice  for  its  ad  campagin  in  the 
Times  touting  the  advantages  of  its 
pick-up  and  delivery  service. 

“The  Imperial  Russian  Court  sent  its 
laundry  1  ,()()0  miles  away  to  get  it  done 
right,”  the  ad  said.  “Read  why  you 
should  start  sending  your  laundry  to 
Brooklyn.” 

The  all-text  ad  described  Riteway’s 
service  and  in  a  separate  box  listed  its 
prices  for  laundry  and  dry  cleaning. 

Robert  Mazlish,  president  of  Rite¬ 
way,  said  his  ad  in  the  Times  was  so 
productive,  he  had  to  add  new  truck 
routes  to  handle  all  the  calls  that  came 
in. 

“Apparently  what  we  said  struck  a 
chord,”  he  commented.  “Calls  keep 
coming  in  a  month  after  an  ad’s 
appeared.” 

Mazlish  remarked  that  Riteway, 
which  has  been  in  business  for  50  years, 
is  now  the  only  large  laundry  left  in 
New  York  which  offers  pick-up  and  de¬ 
livery  service. 

He  said  the  arrival  of  permanent 
press  on  the  laundry  scene  17  years  ago 
had  “tremendous  impact”  on  the  hun¬ 
dreds  of  family-owned  laundries  in 
New  York. 

Mazlish  said  Riteway  grew  by  ac¬ 
quiring  its  competitors  as  they  went  out 
of  business.  “A  couple  of  years  ago,  we 
took  over  the  last  of  our  competitors,” 
he  said. 

He  said  he  plans  to  continue  his  ads 
in  the  Times  on  a  monthly  basis,  adding 
that  his  full-page,  ROP  ads  “pretty 
much  suit  my  purpose.  I’m  only  in 
newspapers.” 

Flush  with  the  success  of  his  laundry 
campaign,  Mazlish  said  his  next  target 
is  “to  overcome  the  mindset  of  the  dis¬ 
posable  generation.”  He  noted  that  25 
years  ago  there  were  49  laundries  offer¬ 
ing  diaper  service.  Since  the  emergence 
of  Pampers,  Huggies,  Luvs  and  the 
like,  the  number  of  diapers  services 
dwindled  to  two,  including  Riteway. 

Mazlish  said  he  is  planning  an  ad 
campaign  for  the  Times  and  magazines 
targeted  for  young  parents  which  will 
emphasize  the  advantages  of  cloth  di¬ 
apers. 

Walter  Campbell,  suburban  ad  direc¬ 
tor  for  the  Times,  called  Riteway’s 
campagin  “unique.” 

“You  rarely  see  a  laundry  and  dry 
cleaner  promoting  in  full  page  space,” 
he  said.  “The  ads  run  in  all  our  editions 
except  the  national  edition.” 
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Advertisers  advised:  seek 
alternatives  to  network  tv 


By  David  Astor 

Given  the  growing  television  audi¬ 
ence  fragmentation  caused  by  pay 
cable,  an  Ogilvy  &  Mather  executive 
feels  that  advertisers  should  examine 
“other  media  alternatives”  to  comple¬ 
ment  commercial  network  schedules. 

“As  cable  grows  across  the  U.S., 
television  audiences  will  continue  to 
fragment,”  said  John  Hunt,  O&M 
vicepresident,  associate  director  of 
media  research,  at  a  May  5  luncheon 
held  by  the  New  York  Chapter  of  the 
Newspaper  Advertising  Sales  Associa¬ 
tion.  “We  may  have  to  look  outside  the 
medium  for  help.” 

Hunt  added,  “Until  recently,  other 
media — particularly  radio  and  maga¬ 
zines — have  failed  to  exploit  this  wide¬ 
ning  chink  in  network  television’s 
armor.  They  seem  to  be  missing  a  gol¬ 
den  opportunity  because  the  price  of 
network  tv  will  continue  to  escalate, 
and  advertisers  will  be  seeking  alterna¬ 
tive  outlets  for  their  advertising  dol¬ 
lars.” 

Network  tv  commercial  prices,  the 
O&M  vicepresident  told  the  audience, 
are  expected  to  rise  15-20%  for  the 
1983-84  season. 

These  type  of  price  hikes  are  coming 
at  the  same  time  that  network  tv  is  los¬ 
ing  viewer  share.  “Last  year,  the  three 


networks  were  issuing  rebuttals  to  the 
predictions  that  by  1990,  network 
shares  would  decline  to  60-65%  of  the 
total  prime-time  audience,”  said  Hunt. 
“Recently,  the  networks  were  using 
these  same  predictions  to  support  their 
case  to  the  Federal  Communications 
Commission  for  a  repeal  of  the  res¬ 
traints  against  network  participation  in 
program  syndication.” 

Hunt  acknowledged  that  each  of  the 
three  networks  recently  “scored  a  sig¬ 
nificant  ratings  triumph”:  NBC’s  Su¬ 
per  Bowl  telecast,  ABC’s  The  Winds  of 
War  mini-series,  and  CBS’  final 
M*A*S*H*  edisode.  But  he  said  that 


network  ratings  are  still  declining  over 
the  long  haul. 

“We  (at  Ogilvy  &  Mather)  wonder  if 
this  period,  together  with  the  upcoming 
1984  Olympics,  will  prove  to  be  com¬ 
mercial  television’s  last  hurrah  for 
blockbuster  events,”  said  Hunt. 

Hunt  said  pay  television,  which 
heavily  depends  on  theatrical  film 
offerings,  will  increasingly  “go  after 
the  best”  of  network  tv’s  programing 
as  its  growing  subscriber  base  gives  it 
the  money  to  do  so.  “The  pay  services 
recognize,”  said  Hunt,  “that  their  au¬ 
dience  will  be  composed,  to  a  great  de¬ 
gree,  of  the  television  viewer  (25  years 
and  over),  not  the  frequent  moviegoer 
(12-24  years).” 

The  O&M  executive — who  termed 
pay  tv  ‘  ‘the  engine  pulling  cable  into  the 
major  markets”  (about  60%  of  cable 
homes  now  subscribe  to  a  premium  pay 
channel) — said  Home  Box  Office  and 
others  are  also  developing  their  own 
programing,  such  as  Fraggle  Rock  by 
Muppets  creator  Jim  Henson. 

Many  producers,  said  Hunt,  find  that 
pay  tv  gives  them  more  creative  free¬ 
dom  than  the  networks.  He  noted,  for 
instance,  that  a  producer  can  develop 
an  “odd-ti  me ’’program  that  isn’t  30  mi¬ 
nutes  or  an  hour  long. 

As  for  advertising  on  pay  tv.  Hunt 
said,  “For  advertisers,  the  real  solution 
to  network  underdelivery  is  to  gain 
commercial  access  to  the  new 
medium,”  thus  resulting  in  a  “televi¬ 
sion  marketplace  (that)  will  again  be 
able  to  offer  over  90%  of  the  viewing 
audience  ‘for  sale.’” 

Hunt  said  sporting  events  are  already 
moving  to  the  pay  arena  and  bringing 
along  commercials.  But  he  added  that 
pay  movie  channels  might  not  seek 
advertising  “until  they  are  firmly  en¬ 
trenched” — if  then.  Hunt  noted  that 
pay  movie  channels  have  made  “with¬ 
out  commercials”  a  major  selling  fea¬ 
ture,  and  that  subscriber  income  is  lar¬ 
ger  than  ad  revenues  on  a  per- 
household  basis. 

“If  a  pay  channel  similar  to  HBO 
were  to  have  commercials  equal  to  half 
the  number  carried  by  a  commercial 
network,  we  estimate  it  would  gross 
about  $1.75  a  month  per  subscriber 
compared  to  the  monthly  subscription 
of  $10,”  said  Hunt. 

Waiting  several  years  for  more  pay  tv 
services  to  possibly  accept  ads  “could 
pose  severe  problems  for  many  large 
advertisers,”  said  Hunt,  who  added, 
“Assuming  that  pay  television  even¬ 
tually  accepts  advertising,  it’s  extreme¬ 
ly  unlikely  that  it  will  offer  enough  com¬ 
mercial  availabilities  for  all  advertisers 
to  use  it  as  another  full-fledged  net¬ 
work.” 

Hunt  said  other  media — such  as 
radio,  magazines,  and  newspapers — 
are  consequently  becoming  increasing¬ 
ly  important  for  many  advertisers. 


SCHOLARSHIP  RECIPIENTS — Four  women  received  scholarships  May  5 
from  the  New  York  Chapter  of  the  Newspaper  Advertising  Soles  Association. 
They  ore,  from  second  to  left,  $1 ,000  first-place  winner  Sylvia  Clark  of  Lord, 
Geller,  Federico,  Einstein;  $750  second-place  winner  Elizabeth  Sutton  of 
Ogilvy  &  Mather  (and  formerly  of  Wells,  Rich,  Greene);  and  $500  third- 
place  winners  Kathleen  Campbell  of  Sudler  &  Hennessey  and  Karen  Tulley  of 
William  Esty.  On  the  left  is  New  York  NASA  president  Frank  Valentine  of 
Newhouse  Newspapers,  and  on  the  right  is  Scholarship  Committee  chairper¬ 
son  Sherie  Gale  of  Knight-Ridder  Newspaper  Soles.  (Photos  by  Bill  Gloede.) 
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Beatty,  Bedford 

(Continued  from  page  12) 


Redford  said  Beatty’s  proposal  that 
media  get  tough  on  each  other  “sounds 
good.” 

Would  he  like  to  see  coverage  of  the 
financial  side  of  movies  as  suggested  by 
Beatty? 

Redford  said  he  did  not  see  any  real 
need  and  it  would  be  much  better  for 
reporters  to  pursue  more  important 
issues  of  the  nation,  particularly  gov¬ 
ernment  to  make  sure  bad  policies  do 
not  become  laws. 

Mike  Duggan,  St.  Louis  Globe- 
Democrat,  thanked  Redford  for  his 
talk,  saying  it  was  a  much  better  pre¬ 
sentation  that  most  people  in  the  news 
profession  make.  He  then  asked  Red¬ 
ford  why  he  receives  a  certain  rever¬ 
ence  because  he  is  an  actor,  while  Pres¬ 
ident  Reagan  is  treated  with  contempt 
because  he  was  an  actor.  Duggan’s 
question  drew  laughter  from  the  large 
audience  who  stayed  to  the  end. 


Neighbor  charged 
in  carrier  siaying 

Nassau  County  police  have  arrested 
a  17-year  old  neighbor  in  the  knife- 
murder  on  March  20  of  Newsday  car¬ 
rier  Christopher  Gruhn. 

Gruhn,  14,  was  killed  early  in  the 
morning  while  he  was  delivering  copies 
of  Sunday  Newsday  to  subscribers  in 
his  Rockville  Centre  neighborhood. 

Robert  W.  Golliver,  a  part-time  land¬ 
scaper  who  gave  his  address  as  60 
Cumberland  St.,  Rockville  Centre,  was 
taken  into  custody  on  an  unrelated 
burglary  charge  on  May  10  and  was 
subsequently  charged  with  Gruhn’s  mur¬ 
der.  The  Gruhn  family  lives  two  doors 
away  on  Cumberland  St. 

Golliver  was  also  charged  with 
attempted  murder  and  attempted  rob¬ 
bery  for  the  February  18  stabbing  of  a 
20  year-old  man  which  took  place  near 
the  same  location — an  alley  between  an 
abandoned  gas  station  and  a  ware¬ 
house — where  Gruhn’s  body  was 
found. 


De  novo  review 

( Continued  from  page  11) 


bles.  He  said  the  liability  is  a  free 
choice  of  the  insured  newspaper  rang¬ 
ing  from  not  less  than  $100,000  or  more 
than  $5  million  and  this  limit  applies 
separately  to  each  occurance  and  not  as 
an  aggregate.  This  provides  an  insured 
newspaper  with  pretection  throughout 
the  policy  term.  An  aggregate  policy 
does  otherwise,  he  said. 

Estlow  said  publishers  need  to  urge 
their  local  attorneys,  who  handle  libel, 
to  attend  seminars  that  will  “sharpen 
their  expertise.” 

He  said  reporters  need  to  annually 
review  the  law  of  libel  so  as  to  “write 
smartly.” 

“Our  industry  needs  to  launch  major 
efforts  in  both  of  these  areas  as  a  nor¬ 
mal  safety  program  to  reduce  mounting 
libel  costs,”  Estlow  said.  In  suggesting 
the  safety  program,  he  said  he  was  “in 
no  way  advocating  the  industry  to  be¬ 
come  timid  in  its  reporting  responsibili¬ 
ties.” 


News  Council  says  court  order 
could  end  internal  news  review 


Following  a  ruling  by  U.S.  District 
Judge  Pierre  N.  Leval  in  Gen.  William 
C.  Westmoreland’s  libel  suit  against 
CBS  News  requiring  the  company  to 
give  the  General  the  text  of  its  inves¬ 
tigation  of  the  television  documentary 
involved,  the  National  News  Council 
issued  a  statement  noting  “with 
approval  a  slowly  growing  readiness 
among  major  news  organizations  to 
establish  internal  machinery  for  inves¬ 
tigating  public  complaints.” 

The  statement  issued  by  the  coun¬ 
cil’s  president,  Richard  S.  Salant,  said 
in  part,  “This  beneficial  trend  toward 
self-review  in  the  interest  of  increased 
fairness  will  be  jeopardized  if  the  courts 
decree  that  information  developed  in 
the  course  of  such  internal  examination 
must  be  made  available  to  plaintiffs  in 
libel  suits  .  .  . 

“Obviously,  any  expectation  that 
material  supplied  for  purposes  of  self- 
initiated  correction  might  be  used  by 
persons  seeking  punitive  damages 
would  have  a  chilling  effect  on  all  those 
involved  in  such  internal  communica¬ 
tion  as  well  as  on  the  willingness  of 
news  organizations  to  undertake  inde¬ 
pendent  explorations  of  this  kind  at 
all.” 

The  statement  commented  that  in  ex¬ 
pressing  concern,  “the  National  News 
Council  is  not  attempting  to  pass  judg¬ 
ment  on  the  merits  of  the  CBS  News 
documentary  on  Vietnam  or  any  other 
aspect  of  the  dispute  between  CBS 


News  and  Gen.  William  C.  Westmore¬ 
land. 

“The  Council’s  sole  interest  is  in 
pointing  up  the  danger  that  construc¬ 
tive  steps  toward  greater  responsibility 
in  journalism  will  be  choked  off  if  con¬ 
fidentiality  can  no  longer  be  assumed  in 
internal  review  of  news  judgment  pro¬ 
cesses. 

“This  case  also  raises  the  problem  of 
whether  libel,  with  its  requirement, 
where  a  public  figure  is  involved,  of 
malice,  isn’t  causing  restrictions  on 
freedom  of  the  press  and  doesn’t  indi¬ 
cate  the  need  for  re-examination  of  the 
role  of  the  libel  law.” 

When  Salant,  a  former  president  of 
CBS  News  and  vicechairman  of  NBC, 
accepted  appointment  as  council  presi¬ 
dent  and  chief  executive  officer  to  suc¬ 
ceed  Edward  W.  Barrett,  he  obtained 
the  executive  committee’s  approval  to 
issue  statements  on  behalf  of  the  coun¬ 
cil  between  its  regular  meetings, 
according  to  a  staff  spokesman. 

A  letter  to  the  editor  published  in  the 
New  York  Times  of  May  10,  signed  by  a 
council  member  Midge  Decter,  execu¬ 
tive  director  of  the  Committee  for  the 
Free  World,  stated: 

“On  the  heels  of  the  court  decision 
(news  story  April  23),  the  National 
News  Council  issued  a  statement  im¬ 
plying  that  such  decisions  will  have  a 
regrettable,  chilling  effect  on  the  pro¬ 
cess  of  internal  review  within  news 
organizations.  As  a  member  of  the 


council,  I  wish  to  make  clear  that  this 
statement  does  not  express  the  views  of 
all  council  members  and  that  the  coun¬ 
cil  at  no  time  deliberated  on  the 
matter.” 

Hippeau  to  leave  UPl 
for  Aga  Khan  post 

Claude  Hippeau,  vicepresident  and 
general  manager  of  UPI’s  international 
division,  will  leave  the  news  agency  to 
become  general  manager  of  the  new 
Third  World  news  service  being  formed 
by  the  Aga  Khan. 

Gerard  Loughran,  former  foreign 
editor  of  UPI,  joined  the  Khan’s  news 
agency  a  year  ago  to  help  get  it  started. 
'ITie  agency,  which  has  not  yet  com¬ 
menced  operations,  will  be  based  in 
Luxembourg. 

Hippeau  is  a  close  friend  of 
Loughran  and  has  worked  extensively 
in  Africa,  Latin  America,  and  Europe. 

Hippeau,  who  will  not  start  his  new 
job  until  June,  agreed  to  help  UPI  train 
his  as  yet  unnamed  successor. 

“I  leave  UPI  with  sadness,”  Hip¬ 
peau  said.  “The  new  venture  is  an 
opportunity  I  could  not  turn  down.  I 
wish  UPI  continued  success.” 

Florida  advertising 
sales  tax  idea  dies 

A  Florida  official’s  proposal  to  levy 
the  5%  sales  tax  on  advertising  in  news¬ 
papers  and  on  broadcast  stations  to  raise 
funds  to  finance  political  campaigns 
has  been  buried  in  the  Legislature. 
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SEVEN-TIME  V/INNER 
Worcester  Telegram  &  Gazette 


PlK  r-WilOII  (NoIK 


THE  BOSTON  GLOBE  won  two  Certifi¬ 
cates  of  AAerit  for  Public  Relations/Com¬ 
munity  Service. 


I 

48th  annual  contest 

Worcester  dailies  win  7 
E&P/INPA  promotion  awards 


By  Terilyn  McGovern-Mazza 

It’s  the  best  of  the  best.  The  winners 
of  the  annual  Editor  &  Publisher/ 
INPA  Promotion  Contest.  Thousands 
of  entries  from  hundreds  of  newspapers 
combined  to  show  what  newspaper, 
promotion  is  all  about.  From  the  small¬ 
est  newspapers  to  the  “big  guys” 
there’s  enough  promotional  innovation 
to  keep  any  newspaper’s  circulation 
and  linage  growing. 

For  the  48th  time  promotion  mana¬ 
gers  from  the  U.S.,  Canada,  Europe 
and  Australia  will  receive  awards  for 
their  winning  promotion  ideas. 

The  presentations  take  place  May  19 
at  the  International  Newspaper  Promo¬ 
tion  Association  conference  in  Chica¬ 
go,  with  Ferdinand  C.  Teubner,  pub¬ 
lisher,  and  Terilyn  McGovern-Mazza, 
promotion  manager  of  E&P  as  presen¬ 
ters.  133  awards  (46  First  Prizes  and  87 
Certificates  of  Merit)  will  be  presented 
from  a  field  of  over  1200  entries,  repre¬ 
senting.  13  promotion  classifications  in 
5  circulation  groups:  newspapers  under 
15,000;  15,000-50,000;  50,000-100,000; 
100,000-200,000;  over  200,000.  Awards 
were  won  by  78  newspapers  or  news¬ 
paper  organizations  with  31  multiple 
winners. 

Categories  included:  Circulation/ 
Editorial  Promotion;  Advertising 
Promotion;  Trade  Paper  Advertising; 
Radio  Promotion;  Televison  Prom¬ 
otion;  Outdoor/Poster  Promotion; 


Direct-Mail  Promotion;  Multi-Media 
Promotion;  Market  Data  Folders; 
Newspaper  Research;  Circulation  Car¬ 
rier  Promotion;  Public  Relations/Com¬ 
munity  Service;  and  Newspaper  in 
Education  (NIE). 

For  the  third  year  in  a  row  the  top 
winner  was  the  Worcester  (Mass.) 
Telegram  &  Gazette.  E.  Russell  Don¬ 
nelly  garnered  5  awards  in  1981  (Atlan¬ 
ta),  6  awards  last  year  (San  Francisco) 
and  7  awards  this  year,  proving  that  no 
matter  where  the  judging  is  held,  truly 
creative  ideas  win.  Donnelly’s  news¬ 
paper  won  first  prizes  for  Circulation/ 
Editorial,  Trade  Paper  Advertising, 
Radio  Promotion,  Television  Promo¬ 
tion  and  Multi-Media  Promotion  and 
Certificates  of  Merit  for  Advertising 
Promotion  and  Radio  Promotion. 

The  Everett  (Wash.)  Herald  won  6 
awards  including  first  prizes  in  Circula¬ 
tion/Editorial,  Outdoor/Poster  Promo¬ 
tion  and  Trade  Paper  Advertising  and 
Certificates  of  Merit  in  Circulation/ 
Editorial,  Advertising  Promotion  and 
Multi-Media  Promotion. 

The  Boston  (Mass.)  Globe  took  five 
awards.  A  first  prize  in  Radio  Promo¬ 
tion  and  Certificates  of  Merit  in  Cir¬ 
culation/Editorial,  Promotion,  Adver¬ 
tising  Promotion,  Outdoor/Poster 
Promotion  and  Public  Relations/Com¬ 
munity  Service. 

Bryan/College  Station  (Tex.)  Eagle 
was  another  big  winner  with  four 
prizes.  A  first  prize  in  Outdoor/Poster 


The  scariest  part  of  HaBoswen 
could  be  in  diis  bag. 


IS  JEREMY  ISAACS  ON  THE 
WRONG  WAVELENGTH  IN 
SCOTLAND? 

In  Cnsbmd.CtMnml  4  was  promoted  In  5cotland,Channel4watt  promoted 

bntiese  quaNty  newspapers.  In  these  quaWy  newspapers. 

...•  s,-)Rb  I1M»> 
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BOSTON  GLOBE  witch  warned  parents  A  FOUR  AWARD  WINNER,  the  Glasgow  Herald  and  Sunday  Standard  won 

of  dangerous  Halloween  tricks.  a  Certificate  of  AAerit  for  this  trade  publication  advertising  spread. 


40 


EDITOR  &  PUBLISHER  for  May  14,  1983 


Promotion  and  Certificates  of  Merit  in 
Radio  Promotion,  Television  Promo¬ 
tion  and  Circulation  Carrier  Promo¬ 
tion. 

Another  four-time  winner  was  the 
Glasgow  Evening  Times  HeraldlSun- 
day  Standard  of  Scotland.  Certificates 
of  Merit  were  awarded  for  Trade  Paper 
Advertising,  Newspaper  Research, 
Public  Relations/Community  Service 
and  Circulation  Carrier  Promotion. 

Three  awards  went  to  the  Los 
Angeles  Times.  First  Prizes  for  Circula¬ 
tion/Editorial  Promotion  and  Public 
Relations/Community  Service  and  a 
Certificate  of  Merit  for  Circulation  Car¬ 
rier  Promotion. 

Another  three-time  winner  was  Syra¬ 
cuse  (N.Y)  Newspapers  winning  First 
Prizes  in  Direct  Mail  Promotion  and 
Market  Data  Folders  and  a  Certificate 
of  Merit  in  Multi-Media  Promotion. 

The  Las  Vegas  Review-Journal  won 
a  First  Prize  for  Newspaper  Research 
and  Certificates  of  Merit  in  Advertising 
Promotion  and  Television  Promotion. 

Three  awards  will  be  accepted  by  the 
Erie  (Pa.)  Times  Publishing  Co.  A  First 
Prize  and  Certificates  of  Merit  for  Mul¬ 
ti-Media  Promotion  and  a  Certificate  of 
Merit  for  Circulation  Carrier  Promo¬ 
tion. 

The  Salt  Lake  City  (Utah)  Deseret 
News  has  won  First  Prizes  in  Televi¬ 
sion  Promotion  and  Public  Relations/ 
Community  Service  and  a  Certificate  of 
Merit  in  Newspaper  in  Education. 

Certificates  of  Merit  in  Trade  Paper 
Advertising,  Multi-Media  Promotion 
and  Public  Relations/Community  Serv¬ 
ice  will  be  accepted  by  the  Atlanta 
Journal  and  Constitution. 

The  Cleveland  (Ohio)  Plain  Dealer 
won  Certificates  of  Merit  in  Circula¬ 
tion/Editorial  FYomotion,  Direct  Mail 
Promotion  and  Trade  Paper  Adver¬ 
tising. 


And,  the  nation’s  newest  daily  news¬ 
paper,  USA  Today  won  Certificates  of 
Merit  in  Radio  Promotion,  Multi-Media 
Promotion  and  Newspaper  Research. 

Two  awards  each  went  to  the  Des 
Moines  (Iowa)  Register  &  Tribune’,  the 
Roanoke  (Va.)  Times  &  World-News; 
Texas  City  Sun;  West  County  (Calif.) 
Times;  Argus  (S.D.)  Leader;  Hauraki 
(New  Zealand)  Herald;  Arizona  Re- 
publicl Phoenix  Gazette;  Denver  Post; 
Louisville  Courier- Journal;  Milwaukee 
Sentinel;  San  Francisco  ChroniclelEx- 
aminer;  Austin  (Tex.)  American- 
Statesman;  Bismarck  (N.D.)  Tribune; 
Corsicana  (Tex.)  Sun;  Oakland  (Calif.) 
Tribune;  Pottsville  (Pa.)  Republican; 
Rapid  City  (S.D.)  Journal  and 
Shreveport  (La.)  Times. 

In  the  Circulation/Editorial  category 
adjectives  heard  most  often  were 
“stunning,”  “imaginative,”  and  “ex¬ 
cellent.”  There  was  much  discussion 
and  time  spent  on  deciding  the  winner 
and  a  great  deal  of  difficulty  in  trying  to 
limit  the  number  of  Certificates  of 
Merit.  The  “over  200,000”  category 
was  especially  problematic  because  of 
the  number  of  superior  entries.  In  the 
larger  circulation  categories  the 
graphics  were  outstanding. 

For  in-paper  promotion.  Circulation/ 
Editorial  First  Prizes  were  awarded  to 
the  Los  Angeles  Times,  Worcester 
(Mass.)  Telegram  &  Gazette,  Everett 
(Wash.)  Herald  and  Pinole  (Calif.) 
West  County  Times. 

Certificates  of  Merit  went  to  the  Bos¬ 
ton  Globe,  Cleveland  Plain  Dealer, 
Baltimore  Sun,  Seattle  Post- 
Intelligencer,  Austin  American  States¬ 
man,  Shreveport  Times,  Easton  (Pa.) 
Express,  Bismarck  Tribune  and  the 
Everett  Herald. 

The  winners  in  the  advertising  cate¬ 
gory  were: 

First  Prizes — the  Toronto  Star; 


Find  the  HkkknHetald 
and  wfina 

hyWonaiw?^  Weekend. 
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Find  the  Mddcn  Herald 
andvflna 
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DIRECT  MAIL  ads  offeing  rich  rewards  to  Los  Angeles  Herald-Examiner 
readers  won  the  paper  a  First  Prize  in  that  category. 


FIRST  PRIZE  in  Circulation/Editorial  went 
to  Los  Angeles  Times. 


PART  of  the  Waco  Tribune-Herald  Multi- 
AAedia  Certificate  of  AAerit  entry. 


WHODUNIT?  The  Des  Moines  Register 
won  a  first  for  Outdoor/Poster  promo¬ 
tion. 
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THE  DENVER  POST  won  a  Certificate  of  Merit  for 
Public  Relations/Community  Service  for  ads  telling 
readers  about  their  city's  services  and  amusements. 


TODAir 


VIA  SATELLITE 


UBIQUITOUS.  USA  TODAY  won  a  Certificate  of  Merit  for 
its  Multi-Media  campaign,  of  which  this  poster  has  been  a  con¬ 
spicuous  part  nationwide. 


Roanoke  Times  &  World  News;  Fort 
Myers  News-Press;  Sioux  Falls  Argus 
Leader;  and  the  Hauraki  Herald,  of 
Thames,  New  Zealand.  Certificates  of 
Merit — the  Corsicana  Sun,  Sioux  Falls 
Argus  Leader,  Oshawa  (Ont.)  This 
Week,  Las  Vegas  Review-Journal, 
Everett  (Wash.)  Herald,  Worcester 
Telegram/Gazette,  Austin  American 
Statesman,  Baltimore  Sun  and  Boston 
Globe. 

Trade  Paper  Advertising  was  the 
most  puzzling  of  all  the  categories.  As 
in  the  past  the  quality  of  many  of  the 
entries  was  really  questionable.  The 
graphics  were  unexciting,  the  copy 
muddled — too  much  information  was 
continually  crowded  into  too  little 
space.  What  had  the  Judges  perplexed 
was  that  many  of  the  papers  which  en¬ 
tered  award-winning  or  eye-catching 
ads  in  Circulation/Editorial  Promotion 
or  Advertising  Promotion  designed  less 
effective  trade  ads. 


The  few  shining  examples — First 
Prizes  to  the  Arizona  Republic! Phoenix 
Gazette  the  Worcester  Telegram/ 
Gazette,  and  Everett  Herald.  Certifi¬ 
cates  of  Merit  went  to  the  Atlanta  Jour¬ 
nal/Constitution,  Cleveland  Plain  Deal¬ 
er,  and  Glasgow  (Scotland)  Herald! 
Sunday  Standard. 

The  Radio  Promotion  category  was 
filled  with  surprises.  First  Prizes  were 
awarded  to  the  Worcester-Telegram  & 
Gazette  and  the  Boston  Globe,  proving 
that  competition  seems  to  stimulate 
creativity,  especially  in  the  Boston 
ADI.  Certificates  of  Merit  went  to  the 
Virginia  Gazette,  Bryan-College  Sta¬ 
tion  Eagle;  Gold  Coast  Bulletin 
(Queensland,  Australia),  Eastbay 
(Calif.)  Today;  Worcester  Telegram  & 
Gazette;  News  Sun-Sentinel  (Fla.); 
San  Francisco  Chronicle;  USA  Today; 
Louisville  Courier- Journal. 

The  winners  in  the  Television  classi¬ 
fication  were  won  by  the  Denver  Post, 


Worcester  Telegram/Gazette  and  Salt 
Lake  City  Deseret  News.  Certificates 
of  Merit  went  to  the  Portland  Orego¬ 
nian,  Miami  Herald,  Milwaukee  Sen¬ 
tinel,  Los  Angeles  Daily  News,  Green¬ 
ville  (S.C.)  News-Piedmont,  Wilkes- 
Barre  Times  Leader,  Las  Vegas  Re¬ 
view  Journal,  and  Bryan-College  Sta¬ 
tion  Eagle. 

In  Outdoor  Poster/Promotion  First 
Prizes  were  awarded  to  the  Des  Moines 
Register,  Everett  Herald,  and  the 
Bryan-College  Station  Eagle.  Certifi¬ 
cates  of  Merit  went  to  the  Boston 
Globe,  the  Toronto  Sun  and  Columbus 
Citizen-Journal. 

The  Direct  Mail  category  winners: 
First  Prize;  Los  Angeles  Herald  Ex¬ 
aminer,  Syracuse  Newspapers,  and 
Bellevue  (Wash.)  Journal-American. 
The  New  Orleans  Times-Picayune! 
States  Item,  Cleveland  Plain  Dealer, 
Oakland  (Calif.)  Tribune  and  Long- 


NEWSPAPER  IN  EDUCATION 
promotion  by  the  Deseret  News,  of 
Salt  Lake  City  won  that  paper  a 
Certificate  of  AAerit  in  its 
circulation  group. 
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We^ve  Put^Itl^Pa^tHer 


for  the 

defvery  and  blank  newnprint 
and  we  gkie  you  the  rest. 


Oood  over  Prices  foundry 


NOVEL  IN-PAPER  ADS  won  the 
Everett  (Wash.)  Herald  a  First  Prize  in 
its  circulation  group  for  Circulation/ 
Editorial  Promotion. 


HAURAKI  HERALD,  of  Thames,  New 
Zealand  won  two  First  Prizes — one  for 
an  Advertising  Promotion  entry,  and 
one  for  Newspaper  in  Education. 


MULTI-MEDIA  promotion  by  the  Lex¬ 
ington  Herald  Leader  won  that  news¬ 
paper  a  Certificate  of  AAerit  in  its  cir¬ 
culation  group. 


CENTENNIAL 


A  SPORTS  PROMOTION  campaign 
by  the  Syracuse  Newspapers  won 
for  them  a  Certificate  of  AAerit  for 
Multi-AAedia  promotion. 


A  SPECIAL  EDITION  to  celebrate  the 
newspaper's  centennial  won  the 
Roanoke  Times  &  World  News  a  First 
Prize  for  Public  Relations/Community 
service. 
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It  look  nioro  than  sititslunc  to 
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A  HANDSOMELY  DESIGNED  series  of  trade  paper  advertisements  won  a  First  Prize 
for  Arizona  Republic/Phoenix  Gazette's  Trade  Paper  Promotion. 


mont  (Colo.)  Times-Call  won  certifi¬ 
cates  of  Merit. 

Multi-Media’s  mixture  of  print  ads, 
rack  cards,  bumper  stickers,  radio 
commercials,  tv  commercials  and  more 
makes  this  a  fascinating  category  to 
judge.  Interestingly  this  year’s  judges 
found  the  purely  print  campaigns  more 
successful  than  the  mixed  media.  One 
particularly  successful  campaign  is  the 
“Whodunnit”  game  devised  by  the  Des 
Moines  Register/Tribune.  This  was 
used  as  a  reader  participation  mystery 
contest  during  the  summer  months  to 
maintain  circulation  in  the  face  of  vaca¬ 
tion  stops. 

First  prizes  went  to  the  Des  Moines 
Register  &  Tribune;  Worcester  Tele¬ 
gram  &  Gazette  and  the  Erie  Daily 
Times  Publishing  Co.  Certificates  of 
Merit  were  awarded  to  the  Fort  Worth 
(Tex.)  Star-Telegram-,  Atlanta  Journal/ 
Constitution;  USA  Today;  Lexington 
(Ky.)  Herald-Leader;  Syracuse  News¬ 


papers;  Everett  Herald,  Waco  (Tex.) 
Tribune-Herald  and  the  Erie  Daily 
Times  Publishing  Co. 

In  Market  Data  Folders  the  quality 
and  depth  of  research  was  especially 
noteworthy  in  the  smaller  circulation 
classifications.  There  was  a  feeling 
among  the  judges  that  the  size  of  the 
newspaper  had  nothing  to  do  with  the 
excellence  of  the  researching. 

First  Prizes  were  awarded  to  the  Mil¬ 
waukee  Journal/Sentinel,  Syracuse 
Newspapers,  North  ShorelSunday 
News  of  North  Vancouver,  B.C., 
Pinole  (Calif.)  West  County  Times,  and 
Texas  City  Sun..  Certificates  of  Merit 
went  to  the  Dallas  Morning  News, 
Phoenix  Republic/Gazette,  Ashury 
Park  Press,  Contra  Costa  Times  (Wal¬ 
nut  Creek,  Calif.),  Traverse  City 
(Mich.)  Record-Eagle,  and  the  Pitts¬ 
burg  (Calif.)  Post-Dispatch. 

Newspaper  Research  First  Prizes 


^ - QUOTE  .  .  .  UNQUOTE - 

I  JACK  SQUIRE/Director  of  Public  Relations  \ 


NEWSDAY  (Long  Island,  New  York)* 

r  «  ^ 

1  "  “  Response  from  our  readers  has  been 

1  excellent.  No  question  .  .  .^The  Name 

1  Game  communicates  reader  interest .  ■  ■ 

‘Four  presentations,  to  date 

The  newspaper  industry's  #7  in-paper  circulation  promotion  - 

worldwide  .  .  . 

□QQ 

382  Central  Park  West  New  York.  NY  10025  Tel.  (212)  222-9039 

were  won  by  the  San  Francisco  Chron¬ 
icle/Examiner,  Tucson  Citizen/Arizona 
Daily  Star,  Las  Vegas  Review  Journal 
and  the  Texas  City  Sun.  Certificates  of 
Merit  went  to  Beaumont  (Tex.)  Enter¬ 
prise-Journal,  Glasgow  (Scotland) 
Evening  Times,  USA  Today,  and  the 
St.  Petersburg  Times. 

The  Circulation  Carrier  category  is 
continually  changing — adult  carriers, 
more  rack  sales  etc.  have  changed  the 
promotional  strategy  of  the  circulation 
department.  This  year  the  prizes  for  the 
carriers  included  more  vacation  trips 
and  events  that  all  ages  could  enjoy. 
The  promotions  have  become  more 
sophisticated. 

First  Prizes  were  awarded  to  News- 
day  of  MeWxWc,  N.Y.,  Torrance  (Calif.) 
Daily  Breeze,  Burlington  County  (N.J.) 
Times  and  Urbana  (Ohio)  Daily 
Citizen.  Certificates  of  Merit  were 
awarded  to  the  Los  Angeles  Times, 
San  Jose  Mercury  News,  Peoria  Jour¬ 
nal  Star,  The  Record  of  Hackensack, 
N.J.,  Glasgow  (Scotland)  Evening 
Times,  Staten  Island  Advance,  Erie 
Times,  Pottsville  Republican,  and  the 
Bryan-College  Station  (Tex.)  Eagle. 

For  Public  Relations/Community 
Service,  First  Prizes  were  won  by  the 
Los  Angeles  Times,  Roanoke  (Va.) 
Times/World  News,  Salt  Lake  City  De¬ 
seret  News,  Lake  County  News 
Herald,  (Willoughby,  Ohio),  and  the 
Royal  Gazette,  of  Hamilton,  Bermuda. 
Certificates  of  Merit  went  to  the  Atlan¬ 
ta  Journal  &  Constitution,  Boston 
Globe,  Riverside  (Calif.)  Press- 
Enterprise,  Glasgow  Herald,  Macon 
Telegraph  &  News,  Shreveport  Times, 
Pottsville  Republican,  Rapid  City  Jour¬ 
nal,  and  the  Corsicana  Daily  Sun. 

The  Newspaper  in  Education  (NIE) 
category  had  an  interestng  twist.  The 
entry  that  was  the  most  exciting,  in¬ 
novative  and  in  the  opinion  of  the 
judges  would  create  the  most  newspa¬ 
per  awareness  was  the  entry  from  the 
Hauraki  Herald  in  Thames,  New  Zea¬ 
land.  This  entry  came  from  the  smallest 
circulation  group.  Other  First  Prize 
winners  were  the  Louisville  Times/ 
Courier  Journal,  and  the  Lincoln 
(Neb.)  Journal-Star.  NIE  Certificates 
of  Merit  were  won  by  the  Providence 
Journal;  Newport  News  Daily  PressI 
Times  Herald;  Salt  Lake  City  Deseret 
News;  the  Bismarck  (N.D.)  Tribune 
and  the  Rapid  City  (S.D.)  Journal. 

The  winning  ideas  along  with  all  the 
entries  will  be  on  display  from  May  15- 
19  in  Chicago.  And,  this  year  INPA  and 
Editor  &  Publisher  have  worked 
together  on  a  package — the  “Best  in 
Print.”  Each  winning  print  entry  is 
shown  along  with  a  written  statement 
from  the  newspaper  on  the  objectives 
and  the  results  of  the  promotion.  The 
“Best  in  Print”  will  be  available  at  the 
conference  through  the  INPA  office  in 
Reston,  Virginia. 
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Editor  &  Publisher  has  been  saying 
that  about  our  readers  for  nearly  100 
I  years. 

5  Because  for  nearly  100  years,  our 
^  readers  have  regularly  quoted  us  as 
“the”  most  authoritative  source  for 
news  of  the  newspaper  industry. 

The  Library  of  Congress,  the  White 
House,  the  Capital  and  virtually  eveiy 
newspaper  in  the  U.S.  look  to  Editor 
^  &  Publisher  for  the  latest  news 

about  newspapers. 

Join  the  “wise”  read- 
V  ers  of  the  world;  read 
Editor  &  Publisher! 

Editor  &  Publisher 

575  Lexington  Avenue 
New  York,  New  York  10022 


1983 


1982 


1983 

March 

Linage 

Th«  following  llnogo  tobuloflons  havo  boon  compilod  by 
Modio  Rocords,  Inc.  for  tho  oxcluslvo  publicotion  of  Editor 
A  RublUhor.  Tboy  moy  not  bo  roprlntod  or  publishod  In 
any  form  without  oxplicit  pormisslon  from  Modio  Ro- 
cords,  Inc.  NOTE:  Nowspoport  nwrkod  with  codo  bolew 
Includo  advortlsing  In  Porodo  or  Fomlly  Wookly, 
approximato  llnogo  os  follows: 

*Parado-56,339  tFomlly  Wookly>67,106 

The  Mhwing  4re  subscribers  to  Med/a  Records  National 
Arivertising  Report  Service.  Their  figures  on  total  advertising 
are  furnished  to,  but  are  not  measured  by  Media  Records — 
Indianapolis  Star  News,  Los  Angeles/ Torrance  Breeze,  Louisvil¬ 
le  Courier  fournal  &  Times,  Phoenix  Republic  Gazette,  Portland 
Oregon  fournal,  Tampa  Tribune,  Toledo  Blade,  West  Palm 
Beach  Post  &  Times. 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ATLANTA,  GA. 

Constitution-m .  3.095,947  597.795  2,815,680  460,656 

Joumol-e .  3,066,758  581,491  2,803,147  507.044 

Journal  &ConstituTion-S  1,866,245  723,166  1,740,652  497,180 

Joornol  &  Constitution-sat  530.005  _  490.697  _ 

Grond  Total .  8,558,955  1,902,452  7,850,176  1,464,880 

NOTE:  Constitution-m  ond  Joumal-e  published  5  doys  a  week  only. 

RALTIMORE,  MD. 

•News  Americon-S .  446,700  7,600  516,564  39,728 

News  Americon-e .  1 .037,802  1 79,904  , 1 ,01 0,003 

Sun-m .  2,017,125  234,777  1,998,534  189,104 

Sm  1,966,570  243,005  1.959,277  189.036 

Sons  1.997.495  211.344  1,996.687  11L392 

Grond  Total .  7,465,692  876,710  7,481,065  529,260 

BERGEN  COUNTY,  NJ. 

Record-e .  2,642,865  487,756  2,414,310  411,360 

•Record-S .  2.079.840  395.560  1.738.824  305.160 

Grand  Totol .  4,722,705  883,316  4,153,134  716,520 

NOTE:  Record-e  published  5  days  a  week  only. 

BOSTON,  MASS. 

Herold-m .  707,923  761,438  44,896 

Herald  S  331,795  221,472  470,596  159,512 

Globe-a/d  2624,796  106,863  2,474,223  138,085 

Globes  2.633.272  263.384  2.602.886  197.872 

Grond  Total .  6,297,786  591.719  6,309.143  540,365 

NOTE:  Effective  Dec.  21,  1982,  the  Boston  Herald  Americon,  chonged  the 
rwwwmer  nome  to  the  Boston  Herald. 

BUFFALO,  N.Y. 

Courier  Express-m .  834.421  14,387 

Courier  Express-S .  917.324  25.224 

News-e .  2,196,494  416.669  2.277.956  56,618 

News-S .  U  51992  67.488  503.322  63.744 

Grand  Total .  3,350,486  484,157  4,533,023  159,973 

NOTE:  Courier  Express-m  ond  S  ceosed  publicotion  Sept.  19.  1982 

CAMDEN,  NJ. 

Courier  Post-e .  1,894,903  111,165  1,924,108  38,664 

•tCourier  Post-S .  826.332  5.136  811.702  26.784 

Grand  Total .  2,721,235  116,301  2,735,810  65,448 

CHARLOTTE,  N.C. 

News-e .  1,301,116  1,397,270  88,784 

Obsenrer-m .  1,650,456  641,992  1,714,403  390,914 

•Observers .  895.189  290,690  883.206  232,233 

Grand  Total .  3,846,761  932,682  3,994,879  711,931 

NOTE:  News-e  published  5  days  o  week  only 

CHICAGO,  ILL. 

Tribune-o/d .  2,372,350  2.514,853  2,993,384  2.295.744 

Tribune-S .  1,547,501  807.050  1,803,026  905,536 

Sun-Times-m .  2,563,337  962,158  2,395,537  714,593 

•SunTimes-S .  754.189  747.499  699.377  543.825 

Grond  Total .  7,237,377  5.031,560  7,891.324  4,459.698 

NOTE:  Tribune  all  day  and  Sundoy  changed  from  nine-column  to  six-column 
Oct.  11,  1982 

CINCINNATI,  OHIO 

Enquirer-m .  2,368,005  119,832  2,878.748 

Enquirer-S .  1.528.379  98,040  1.625,910  15,552 

Po$t-e .  1.060.660  115.928  1.463.650  _ 

Grond  Totol .  4,957,044  333,800  5,968,308  15,552 

NOTE:  Enquirer-m  ond  S  ond  Post-e  chonged  from  nine<olumn  to  six- 


column  Mor  29,  1982. 
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CLIVIIAND,  OHIO 

Ploin  Oeoter-m .  2,833,419  375,294  2,729,245  322,607 

PloinOeoWS  1,584,480  41,548  1,487,089  79,643 


PressH 1,630,773  217,219 

Press-S .  .  257.959  127.628 


Grand  lotol  4,417,899  416,842  6,105,066  747,097 

NOTE:  Press.,  and  S  last  publication  dote  June  17,  1982. 

DALLAS,  nX. 

News-m .  5,387,438  412,837  4,795,632  242,903 

•NewsS..  2,635,516  225,229  2,417,138  229,513 

Times  Herald-o/d .  4,440,654  293,383  4,230,344  172,960 

Times  Heralds  2.021.937  203.862  2.176.490  156.752 

Grand  Total  14.485.545  1.135.311  13,619,604  802.128 

DINVIR,  COLO. 

Rocky  Mt  News-m .  5,444,844  4,427,351 

•Rocky  Mt  News-S .  1,254,623  1,181,408 

Post-m...  3,380,529  234,210  3,267,371  105,633 

Post-S .  2.023.336  66.096  2.102.458  _ 

Grand  Total  12,103,332  300,306  10,978,588  105.633 

NOTE:  Rocky  Mountain  News-m  and  S  chonged  from  six-column  tabloid  to 
seven-column  tabloid  Ator  2,  1982. 

NOTE:  Post-e  changed  to  morning  edition  June  7,  1982. 


Dmorr,  mich. 

Free  Press  m  1,910,474  730,989  1,961,436  377,278 

•Free  Press  S  728,319  138,126  705,446  208,770 

News-o/d  2,503,696  472,102  2,508,002  367,463 

News-S...,  1.410.112  243.382  1.272.088  385.846 

Grond  Total  6,552,601  1,584,599  6,446,972  1,339,357 

ERII,  PA. 

Times-e .  1,247,523  39,024  1,299,284  4,736 

•Times-News-S .  945.853  31.280  824.758  58.664 

Grand  Total .  2,193,376  70,304  2,124,042  63,400 

OKIINWICH/STAMFORD,  CONN. 

Time-e .  1,529,353  1,547,918  16,032 

•Time-S .  673,052  586,014 

Advocote-e .  1,988,427  90,776  1,930,717  79,992 

tAdvocote-S  729.652  _  601.025  _ 

Grond  Totol .  4,920,484  90,776  4,665,674  96,024 

HARTFORD,  CONN. 

Couront-m .  2,595,496  512,178  2,466,307  442,681 

Couront-S .  1.302.404  903.654  1.261.949  564.376 

Grond  Total .  3,897.900  1,415,832  3,728,256  1,007,057 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


HONOLULU,  HAWAII 


Advertiser-m . 

.  2,479,859 

2,471,085 

Star  Bulletin-e . 

.  2,494,928 

2,560,233 

•Star  Bulletin  & 
Advertiser-S . 

.  1.343.771 

1.222.034 

Grond  Total . 

. 6,318,558 

6,253,352 

Chronicle-o/d . 

HOUSTON,  TEX. 

.  6,613,564  425,013 

6,084,349 

603,139 

Chronicle-S . 

2,239,821  426,395 

2,820,633 

195,273 

Post-m . 

4,751,789  434,277 

4.692,794 

430,078 

•Post-S 

1.423.179  322.256 

1 .490.455 

404.084 

Grand  Totoi . 

. 15,028,353  1,607,941 

15,088,231 

1,632,574 

News-e . 

INDIANAPOLIS,  IND. 

.  1,635,922  1,543,408 

Star-m . 

.  2.044.698 

1,944,854 

.  1.247.094 

1.131.732 

Grand  Total . 

.  4,927,714 

4,619,994 

Newsdoy-e . 

LONG  ISLAND,  N.Y 

.  3,020.863  744.398 

2,752,568 

853,493 

.  1.395.406  .1  014079 

1.391.628 

823.616 

Grand  Total . 

.  4,416,269  1,758,477 

4,144,196 

1,677,109 

Times-m . 

LOS  ANGELES,  CALIF. 

.  5.293.666  3.361,006  5,237.889 

2,981,282 

Times-S . 

.  2,469,214  1,101,602 

2,694,262 

1,242,782 

Herold  Examiner-m .. 

.  884.461  182,701 

1,092,057 

168,603 

Herald  Exominer-S ... 

.  231.884  36.330 

256.501 

63.216 

Grand  Total . 

.  8,879,225  4,681,639 

9,280,709 

4,455,883 

NOTE:  Herold-Exominer-e  chonged  to  o  morning  edition  June  5,  1982. 

LOS  ANOELES/SAN  FERNANDO  VALLEY,  CALIF. 


News-m . 

2,980,447 

436,429 

2,826,089 

611,784 

News-S 

924.780 

89.104 

914.453 

212.644 

Grand  Total . 

1,905,227 

525,533 

3,740,542 

824,428 

LOS  ANOELES/TORRANCE, 

,  CALIF. 

Daily  Breeze-eS . 

.  2,985,892 

3,244,976 

LOUISVILLE,  KY 

Courier-Joumol-m . 

.  1,677,820 

278,315 

1,538,930 

203,773 

Times-e . 

.  1,753.733 

643,085 

1,692,477 

395,234 

Courier- Joumol-S . 

.  1.522.716 

10.691 

_ iZ22 

Grond  Totol . 

.  4,954.269 

932,091 

4,596,428 

604,727 

(Continued  on  page  47) 


Ad  Expenditure  Trends 
March  1983 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 39  Cities  Report 


1983  1982  Dollar  Change 

(000)  (000)  (000) 

Classifications  Omitted  Omitted  Omitted  % 

Retail 

March . $  482,563  380,778  +  101,785  +  26.7 

First  Three  Months  1,255,476  1,025,372  +  230,104  +  22.4 

Department  Stores 
(Included  in  Retail) 

March .  104,913  81,570  +  23,343  +  28.6 

First  Three  Months  261,258  206,003  +  55,255  +  26.8 

General 

March .  135,530  120,133  +  15,397  +  12.8 

First  Three  Months  388,903  343,727  +  45,176  +  13.1 

Automotive 

March .  24,412  24,562  -  150  -  0.6 

First  Three  Months  71,737  66,247  +  5,490  +  8.3 

Financial 

March .  40,969  28,843  +  12,126  +  42.0 

First  Three  Months  120,516  90,970  +  29,546  +  32.5 

Classified 

March .  229,156  203,189  +  25,%7  -i-  12.8 

First  Three  Months  650,523  582,172  +  68,351  +  11.7 

Total  Advertising 

March .  912,630  757,505  +  155,125  +  20.5 

First  Three  Months  2,487,155  2,108,488  +  378,667  +  18.0 
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1983 


1982 


1983  1982 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 

NASHVIllI,  TINN. 


Bonner* .  1,449,004  334,872  1,445,592  317,037 

Tennesseon-m .  1,472,932  345,328  1,377,134  354,412 

••'ennesseon-S .  924  474  310.984  853.522  212.904 

C-ond  Total .  3,848,412  993,184  3,474,250  884,353 

NiW  TMK,  N.T. 

Times-m .  3,294,278  394,244  3,309,824  310,147 

Times-S  3,418,939  1,407,458  3,345,049  1,425,710 

News-m  1,355,733  1,485,929  1,229,800  1,493,902 

News-S  523,021  1.148,141  547,449  1,006,789 

Post-o/d  1.192.443  _  1.043.454  _ 

Grond  Totol .  9,784,434  4,835,972  9,495,998  4,438,548 

NiWMK,  NJ. 

StorLedgerm .  3,444,921  145,281  3,312,907  201,974 

•Star  Ledger  s .  2.548.805  330.054  2.382.441  172.344 

Grand  Totol .  4,195,724  495,337  5,495,348  374,338 

OAKLAND,  CALIF. 

Tribune-m .  1,474,137  254,911  2,033,174  447,942 

•Tribunes  858.490  274.544  785.337  38.440 

Grand  Total .  2,534,827  531,475  2,818,511  484,402 

NOTE:  Effective  Oct.  25, 1982,  the  Tribune  changed  from  on  evening  edition 
to  0  morning  eoition. 

OKAFWI  COUNTY,  CALIF. 

Register-a/d .  4,972,558  191,714  4,728,322  145,748 

tRegister-S .  1.581.332  8.544  1.813.329  11.328 

Grond  Totol .  4,553,890  200,240  4,541,451  177,094 

PHILADILFHIA,  PA. 

kiquiWHn .  2,244,089  528,535  2,225,044  334,423 

Inquirer-S .  1,425,338  448,505  1,720,075  575,444 

Nwij.* .  1.143.052  20.352  1.171.387  23.444 

Grand  Total .  5034,479  1,017,392  5,114,504  935,753 

PHOINIX,  AKIZ. 

Arijono  Republic-m .  5,074,988  208,110  5,074,940  194,028 

Arizona  Republic-S .  2,923,490  2,747,144 

Gozette-e .  4.908.778  212.772  4.903.144  202.042 

Grand  Total . 12,909,454  420,882  12,727,288  398,090 

PORTLAND,  ORl. 

Oiegonion  o/d.S .  5,1 14,034  5,043,324 

PROVIDINCI,  R.I. 

Bulletin-e .  1,542,525  598,342  1,539,322  401,847 

Joumol-m .  1,793,593  345,434  1,513,783  314,404 

Journol-S .  1.429.129  190.494  1.347,924  103,424 

Grand  Totol .  4,785,247  1,134,474  4,421,029  1,019,875 


NOTE:  Bulletin-e  and  Journol-m  hove  o  combined  Sot.  edition.  Effective  Jon 
1983  the  linoge  is  shown  only  in  the  Joumol-m.  In  1982,  the  Sot.  linoge  was 
shown  only  in  the  Bulletin-e. 

ROCHISTtR,  N.Y. 

Dentocrot  &  Chronicle-m  1,919,439  132,174  1,783,832  110,137 

Dpnocrat  &  Chronicle-S  1,175,958  185,354  1,097,477  114,570 

Times  Union-* .  1.724.388  114.414  1.452.445  71  424 

Grand  Total .  4,819,785  431,948  4,533,954  294,133 

NOTE:  Times  Union-e  published  5  days  o  week  only. 


SAN  ANTONIO,  TIX. 


Express-m . 

2,497,213 

301,544 

2,559,514 

345,254 

Express-News-S . 

1,398,113 

235,054 

1,400,318 

114,908 

Express-News-sot . 

740,188 

415,858 

News-e 

2,457,740 

228,240 

2,374,370 

349,534 

llght-f 

2,548,411 

325,855 

2,437,309 

425,184 

•light  S 

1,354,700 

117,348 

1,250,307 

113,448 

Light-sat . 

518.842 

547.3X 

Grand  Tatal . 

11,735,427  1,208,043 

11,185,004 

1,388,352 

NOTE:  Espress-m,  News-e  and  light-e  published  5  days  o  week  only. 
NOTE:  Effective  Oct.  3,  1982,  Express-news-S  discontinued  distributing 
Family  Weekly 


SAN  DllOO,  CALIF. 

Union-m .  3,514,984  353,851  3,290,092  390,899 

•Union-S .  1,570,277  1,401,910  45,880 

Tribune-e .  3.770.494  354.213  3.492.814  454.100 

Grond  Total .  8,855,959  708,044  8,584,814  890,879 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  2,328,124  974,974  2,338,899  474,724 

Exominer-e .  2,292,199  978,340  2,317,748  447,532 

Examiner  &  Chronicle-S  1.129.130  494.900  1.244,994  401,072 

Grand  Total .  5,749,455  2,450,214  5,901,443  1,743,328 


EDITOR  &  PUBLISHER  for  May  14.  1983 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SAN  JOSI,  CALIF. 

Mercury-m .  4,718,112  424,425  4,890,099  412,740 

News-e .  3,984,172  432,194  4,042,445  413,882 

•Mercury-New$-S .  1.981,935  _  2,121,277  30,740 

Grond  Total . 10,484,219  1,254,821  11,054,021  1,257,382 

NOTE:  Mercury-m  and  News-e  hove  o  combined  sot.  edition  The  linage  is 

only  shown  in  the  Mercury-m. 

SHREVEPORT,  LA. 

Joumol-e .  1,598,773  110,524  1,588,447  79,024 

Times-m .  2,030,533  128,494  2,148,547  108,304 

•Times-S .  1.009.117  128.412  1.021.440  30.488 

Grond  Total .  4,438,423  347,432  4,758,474  218,014 

SYRACUSE,  N.Y. 

Herold  Joumal-e .  1,914,971  359,798  1,543,512  94,554 

•Herald-Americon-S .  945,148  177,377  972,181  9,498 

Post  Stondard-m .  1.451.405  491.439  1.297.312  129.792 

Grand  Total .  4,313,744  1,028,814  3,813,005  234,044 

TAMPA,  FLA. 

Tribuneni/d .  3,712,574  3,295,988 

Tribune-S .  2.008.845  1.7X.340 

Grand  Totol .  5,721,439  5,024,328 

NOTE:  Port-run  (weighted)  1983-250,308;  1982—238,125. 

TOLEDO,  OHIO 

Blode-e .  2,104,477  1,944,582 

Blode-S .  1.244.299  1.207.245 

Grand  Total .  3,372,774  3,151,847 

WASHIFMTON,  D.C. 

Post-m .  5,212,513  445,482  5,544,374  748,949 

•Post  s .  2.328.844  294.334  2.003.290  582.224 

Grand  Totol .  7,541,377  942,018  7,547,444  1,331,175 


WASHIF40T0N,  D.C.  JOURF4ALS 

Alexandria  Joumal-m  ....  1,013,347  840,294 

Prince  George's  Joumol-m  907,732  11,328  493,807 

Montgomery  Joumal-m  943,545  731,473 

Fairfax  Joumol-m .  1,031,070  33,920  944,744 

Arlington  Joumol-m .  1.025.285  12.748  640.744 

Grand  Total .  4,920,999  58,014  4,111,084 

NOTE:  Journals  published  five  days  a  week  only. 

WEST  PALM  REACH,  FLA. 

Post-m  _  3,045,448  298,172  2,491,554  205,324 

Times-e  —  2,252«)2  2,194,470  205,324 

Post-S  1  959  034  135.492  1  594.194  101.134 

Grond  Total .  7,257,284  433,444  4,482,420  511,784 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispatch-e .  1,484,403  171,288  1,407,053  157,774 

Reporter  Oispatch-S .  800.499  324  454  792.234  157,014 

Grond  Total .  2,284,902  495,744  2,199,287  314,792 

MARCH  19S3/I9SJI 
LINAGE  FIGURES 
SUPPLIED  RY  PURLISHER 


ALRANY,  N.Y. 

Times-Union-m .  1,445,244  1,714,837 

Knickerbocker  News-e  1,037,304  1,157,305 

Times-Union-S .  772.044  805.434 

Grand  Totol .  3,454,418  3,477,574 

NOTE:  Heorst  Newspaper  period  runs  Feb.  21 — Mar.  27,  1983. 

ALTOOF4A.PA. 

Mirror-e .  1,751,452  1,700,111 

RAF4DOR,  ME. 

Daily  News-m .  943,705  880,324 

NOTE:  ROP  linoge  only-inserts  not  included 

RIRMIF4GHAM,  ALA. 

News-e .  2,189,320  324,998  2,182,724  325,010 

News-S  1,414,574  1,351,414 

Post-Herald  m  1.584.284  1.553.408  _ 

Grand  Totol  5,190,178  324,998  5,087,950  325,010 

RRAFIYFORD,  OF4T. 

Expositor-* .  1,934,232  1,877,345 

RRIDGEPORT,  CONN. 

Telegrom-m .  1,344,004  1,372,244 

Post  e  1,494,920  1,550,874 

Post  S  444  421  720,844 

Grand  Total .  3,525,347  3,444,004 

NOTE:  Sat  linoge  reported  in  Post-e  figures  only 

RURLINGTON,  VT. 

FreePress-m .  1,484,404  1,454,894 

FreePress-S .  315,224  228.522 

Grand  Total .  1,801,828  1,483,414 

CALGARY,  ALTA. 

Herald-e .  5,081,743  5,440,844 


FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 

CASPER,  WTO. 

Star-Tribune-mS .  1,958,740  2,149,524 

NOTE:  Includes  inserts— 387,044  lines  m  1983,  347,942  lines  in  1982 
Family  Weekly  not  included— 48,071  lines  in  1983;  44,452  lines  in  1982. 


CHICAOO,  lie 

Herold-m 

980,821 

377,457 

1,115,826 

352J44 

Herald'S 

42.346 

151.238 

_ iLM 

Grand  Tonil 

1,090,805 

420,005 

1,267,064 

400,126 

DIS  MOINISp  lA. 

Register-m 

484,745 

479,434 

520,045 

354,744 

Register-S 

771.139 

53.891 

864.057 

_ 22J21 

Grand  Totol 

1,455,884 

733,527 

1,384,102 

378,155 

DOVIRp 

DILA. 

Delowore  State  News-e 

1,028,444 

774,396 

Delaware  Store  News-S 

491.204 

206.922 

Grond  Totol . 

1,519,848 

983,318 

NOTE;  Inserts  not  included. 

EDMOF4TON,  ALTA. 

Journal-* .  4,901,493  5,135,815 

FORT  LAUDERDALE,  FLA. 

News  &  Sun  Sentinel-m,e,S  4,598,358  1,489,278  4,148,193  1,543,588 

NOTE:  Includes  preprints.  Parade  linage  not  included. 

FORT  WORTH,  HX. 


Stor-Telegram-m .  3,448,342  1,045,450  3,424,154  904,434 

Star-Telegrom-e .  3,402,174  1,479,888  3,084,702  1,023,594 

Stor-Telegrom-S .  3.342.083  184.945  1.922.247  184.153 

Grond  Totol . 10,412,401  2,712,503  8,433,105  2,114,185 

NOTE:  Includes  inserts  and  zoned  editions 

GREENSRURG,  PA. 

Tribune-Review-m .  1,449,094  1,570,574 

Tribune-Review-S .  1.004.244  895.230 

Grond  Total .  2,475,358  2,445,804 

KITCHENER-WATERLOO,  ONT. 

Record-e .  2,754,254  2,424,031 

LIFKOLN,  NER. 

Joumal-Stor-d/S .  1,525,944  1,402,344 

NOTE:  Includes  inserts — 545,104  lines  in  1983;  344,898  lines  in  1982. 

MADISON,  Wise. 

Capitol  Times-e .  1,934,481  1,755,379 

State-Joumal-m .  1,974,835  1,794,321 

Stote-Joumol-S .  942.895  605.479 

Grond  Totol .  4,854,211  4,355,179 


NOTE:  4-column  pages  converted  to  B-column.  Includes  legal. 

MEMPHIS,  TENN. 

Commercial  Appeal-m  2,240,484  1,384,798  2,158,114  504,434 

Commercial  Appeol-S 924,044  501,914  994,448  340,004 


Press-Scimitor-e .  1.723.750  589.594  1.484.602  281.022 

Grand  Total .  4,890,480  2,478,308  4,837,344  1,125,440 


NOTE:  Effectiv*  May  1, 1982  the  Press-Scimitar  changed  the  format  of  Sot. 
editian  from  stondord  size  9-co1umn  to  a  tabloid  size  7-column  formot.  The 
Mon.  thru  Fri.  edition  continue  on  9-column  format 


MERIDEN,  CONN. 

Record-Joumol-m .  999,206  957,782 

MONROE.LA. 

News-Star-WofId-d .  1,519,882  1,374,434 

News-Stor-World-S .  744.942  792.932 

Grond  Total .  2,284,844  2,147,348 

NOTE;  Gannett  newspaper  period  runs  Feb  28-Mor.  27,  1983 

MOF4TREAL,  QUE. 

Gazette-m .  4,154,184  3,930,238 

leOevoir-m .  440.222  444.130 

Grond  Total .  4,594,404  4,394,348 

NOTE;  (jozette  incudes  T.V.  Times — 42,400  lines  in  1983;  38,770  lines  in 
1982. 

F4ASHUA,  N.H. 

Telegraph-* .  1,419,072  1,578,024 

NEW  RRUNSWICK,  NJ. 

Home  News-e .  1 ,41 7,843  1 ,380,294 

Home  News-S .  728.273  713.189 

Grand  Total .  2,144,134  2,093,485 

NEWPORT  NEWS,  VA. 

OoilyPress-m .  1,952,840  2,124,278 

Times  Herald-e .  1,797,454  1,985,760 

Daily  Press-S .  1.097.470  1.100.384 

Grand  Total .  4,848,184  5,212,424 

F40SF0LK,  VA. 

Virginkm-Pilot-m .  2,584,519  229,317  2,707,724  171,339 

ledger-Stor-e .  2,388,077  440,249  2,388,547  484,884 

Virginkm-Pilot  & 

Ledger-Stor-S .  1.404.451  434.034  1.342.445  289,212 

Grand  Total .  4,379,047  1,305,400  4,458,918  947,435 
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HOITH  iAY,  ONT. 

NuggeT-e .  809,803  832,906 

NORTH  RlATTt,  NIB. 

Telegroph-mS .  836,263  831,317 

NOTE;  Includes  Fomily  Weekly — 70,296  lines  in  1983;  67,892  lines  in  1982. 

OODIN,  UTAH 

Stondard-Exominer'e .  1,641,460  2,131,098 

Standord-Exominer-S .  613.570  705.053 

Grand  Totol .  2,255,030  2,836,151 

NOTE;  Sunday  includes  Family  Weekly — 66,320  lines  in  1983;  86,585  lines  in 
1982 

OKLAHOMA  CITY,  OKLA. 

Oklohomon-m .  2,146,351  1,114,054  2,128,732  1,075,215 

Times-e .  2.163,113  1,092,642  2,169,951  1,019,686 

Oklohoman-S .  1.318.182  _  1.327.002  _ 

Grond  Total .  5,627,646  2,206,696  5,625,685  2,094,901 

ORLANDO,  FLA. 

Sentinel  Star-a/d,S .  5,501 ,734  1 ,536,038  4,206,566  1 ,41 5,344 

OTTAWA,  ONT. 

LeDroit-e .  1,817,304  535,350 

NOTE;  Not  published  for  18  days  in  Morch  1982  because  of  strike. 

RALM  SPRINOS-PALM  DISERT,  CALIF. 

Desert  Sun-e .  2,050,442  2,018,707 

PALO  ALTO,  CALIF. 

Peninsula  Times- 

Tribune-e .  1,505,140  270,452  1,311,072  222,866 

PORTLAND,  MAINE 

Press-Herald-m .  1,115,066  1.X2,551 

Express-e...  1,043,580  953,170 

Telegrom-S  817.071  726.912 

Grand  Totol  2,975,717  2,682,633 

QUEBEC,  QUE. 

Le  Soleil*e .  2,075,090  2.100,468 

NOTE;  Inserts  not  included— 740,410  lines  in  1983;  747,740  lines  in  1982. 

READING,  PA. 

Times-m/Eogle-e .  1,634,728  1,505,311 

Eogle-S .  1.090.923  832.442 

Grond  Total .  2,725,651  2,337.753 

NOTE;  Includes  preprints. 

RENO,  NEV. 

Gazette-Joumal-d .  1,888,012  1,726,928 

Gozette-Journal-S .  317.436  268.478 

Grond  Totol .  2,205,448  1,995,406 

RICHMOND,  VA. 

Times-Dispotch-m  1,933.382  1.954,519 

Times  Oispatch-S .  1 .257,629  1 ,222.420 

News  leoder-e .  1.489.089  _  1.567,532  _ 

Grond  Total .  4,680,1W  4,744,471 


NOTE;  Port-run  linoge  weighted  by  full-run  revenue  equivolent — 98,617 
lines  in  1983;  52,643  lines  in  1982.  Comics  not  included. 


RIVERSIDE,  CALIF. 

Press-Enterprise-m .  2,104,704  2,040,388 

Press-Enterpnse-e .  1,666,210  1,741,432 

Press-Enterprise-S .  400.652  408.296 

Grond  Totol .  4,171,566  4,190,116 

NOTE;  Porode  linoge  or  preprinted  inserts  not  included. 

SAN  BERNARDINO,  CALIF. 

Sun-mS .  2,753,380  2,740,962 

NOTE:  Porode  linoge  not  included. 

SANTA  BARBARA,  CALIF. 

News-Press-eS .  2,796.269  3,248  2,960,223  11,249 

NOTE;  Porode  linoge  not  included. 

SCOTTS  BLUFF,  NEB. 

Stor-Herold-mS .  967.400  991,362 


NOTE;  Includes  Fomily  Weekly-  -70,276  lines  in  1983;  67,547  lines  in  1982. 


SEATTLE,  WASH. 

Post-Intelligencer-dS .  1.694,742  1,830,710 

Times-dS .  4,098.990  4,167.660 

Grond  Totol .  5,793,732  5,998,370 

SPOKANE,  WASH. 

Spokesmon-Review-m ....  1,461,068  1,520,498 

Spokesmon-Review-$ .  722,400  703,290 

Chronicle-e .  1.483.552  1.543.724 

Grond  Totol .  3,667,020  3,767,512 

TACOMA,  WASH. 

News-Tribune-e  & 

Tribune  Ledger-S .  2,048,71 8  2,068,61 2 


NOTE;  Figures  ore  bosed  on  6-column  ond  10-column  clossified. 


TOPEKA,  KANSAS 

Copitol  JourrKil-d .  1,207,111  1,167,950 

Copitol-Joumol-S .  529.753  514.850 

Grand  Totol .  1,736,864  1,682,800 

TORONTO,  ONT. 

Stor-e .  5,167,293  45,167,971 

Son-m .  2.348.163  2.468.588 

Grond  Total .  7,515,456  7,636,559 

TRENTON,  NJ. 

Times-mS .  2,178,959  2,014,087 

NOTE:  Preprints  not  included. 

TUCSON,  ARIZ. 

Stor-m .  3,390,086  3,187,758 

Citizen-e .  3,332,770  3,144,050 

Stor-S .  1.350.384  1.251.712 

Grand  Total .  8,073,240  7,583,250 

NOTE;  Sunday  includes  Porode  linoge. 

TULSA,  OKLA. 

World-m  1,728,402  1,633,918 

Tribune-e .  1,733,823  1,669,514 

World-S.  845.009  854.764 

Grand  Total .  4,307,234  4,158,196 

NOTE:  Figures  are  based  on  6-column  format  and  9-column  classified 

VANCOUVER,  B.C. 

Sun-e .  4,371,355  4,588,138 

WAUKEGAN,  ILL. 

News-Sun-e .  1,771,294  1,722,518 


Accrediting  Council 
ok’s  voting  equality 

The  Accrediting  Council  on  Educa¬ 
tion  in  Journalism  and  Mass  Com¬ 
munications  (ACEJMC)  has  approved 
a  move  to  assure  voting  parity  for 
academic  members  on  the  council,  but 
it  will  not  be  done  by  eliminating  the 
number  of  professional  members  as 
had  been  earlier  proposed. 

At  its  meeting  during  the  American 
Newspaper  Publishers  Association  in 
New  York  (April  23-24),  ACEJMC  re¬ 
jected  a  proposal  to  reduce  the  number 
of  professional  members  on  the  council 
and  increase  the  number  of  academic 
representatives.  The  council,  in  fact, 
increased  the  number  of  professional 
members  by  one. 

The  new  make-up  of  the  council  is  20 
professional  representatives  (up  from 
19),  11  academic  representatives,  and 
three  members  of  the  general  public, 
for  a  total  of  34. 

The  academic  members  had  been 
seeking  parity  in  voting,  since  the 
ACEJMC  has  been  increasing  in  size 
each  time  a  major  professional  orga¬ 
nization  has  sought  representation  on 
the  council.  A  special  committee 
looked  into  the  matter  and  recom¬ 
mended  that  some  of  the  professional 
organizations  be  eliminated  from  the 
council  and  the  number  of  academic 
positions  on  the  council  be  expanded. 

The  council  rejected  the  committee 
proposal  and  voted  instead  to  grant 
“additional  votes”  to  the  academic 
representatives  when  they  request  it 
for  votes  on  controversial  matters. 

The  council  took  no  action  on 


WILKES-IMRE,  M. 

Timcs-leoder  o/d .  1,217,195  944,524 

WILMINGTON,  DEL. 

News-Journat-m,e .  2,233,852  2,015,401 

News-Joumol-S .  857.541  794,458 

Grand  Total .  3,091,393  2,809,859 

WILMINGTON,  N.C. 

Stor-m .  1,005,984  949,648 

Star-News-S .  417.214  380,646 

Grand  Totol .  1,423,198  1,330,294 

WINDSOR,  ONT. 

Star-e .  2,683,307  2,232,975 

WINSTON-SALEM,  N.C. 

Joumal-m .  1,648,542  1,547,113 

Journol-S  748,664  671,146 

Sentinel-e  ,  1.553.286  1.544.214 

Grand  Total .  3,950,492  3,762,473 


NOTE;  Port-run  linoge  weighted  by  full-run  revenue  equivalent — 338,825 
lines  in  1983;  136,546  lines  in  1982.  Comics  not  included. 


WORCESTER,  MASS. 


Gozette-e .  1,227,390  1,235,384 

Telegrom-m .  1,189,625  1,185,114 

Telegram-S .  1 .346.879  1.164.898 

Grand  Total .  3,763,894  3,585,396 


another  reolution  that  would  have  in¬ 
creased  from  25%  to  30%  the  amount  of 
journalism  courses  a  student  in  an  accre¬ 
dited  program  is  permitted  to  take. 

Instead,  another  committee  was 
formed  to  study  the  matter  more  broad¬ 
ly.  This  committee  will  make  a  recom¬ 
mendation  that  the  council  will  be 
asked  to  act  upon  at  its  next  meeting  on 
October  16  in  Chicago. 

Emery  Sasser,  chairman  of  the  De¬ 
partment  of  Mass  Communications, 
University  of  South  Florida  at  Tampa, 
was  elected  chairman  of  the  council’s 
accrediting  committee. 

Del  Brinkman,  dean  of  the  Universi¬ 
ty  of  Kansas  School  of  Journalism,  was 
selected  chairman-elect  of  the  accredit¬ 
ing  committee. 

The  council  is  also  seeking  a  part- 
time  executive  director.  The  new  posi¬ 
tion  combines  the  duties  formerly  per¬ 
formed  by  the  secretary-treasurer  of 
the  council  and  executive  secretary  of 
the  accrediting  committee. 

The  council  will  consider  a  person 
for  the  position  who  is  a  faculty  mem¬ 
ber  at  a  college  with  an  accredited  jour¬ 
nalism  program.  The  person  selected 
will  be  able  to  continue  teaching,  while 
performing  the  duties  of  the  executive 
director. 

The  accrediting  council  approved  the 
reaccreditation  of  the  journalism  prog¬ 
rams  at  seven  universities  and  granted 
accreditation  to  the  program  at  the  Uni¬ 
versity  of  Wisconsin  at  River  Falls  for 
the  first  time. 

Three  universities.  Temple, 
Washington  &  Lee,  and  American, 
were  granted  provisional  reaccredita¬ 
tion  and  the  University  of  Wisconsin  at 
Milwaukee  was  denied  reaccreditation. 
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Syndicates _  By  David  Astor 

Barman  dispenses  column  advice 


A  31 -year-old  male  bartender  is  be¬ 
ginning  to  make  a  name  for  himself  in 
the  female-dominated  advice  column 
business. 

Steven  J.  Austin,  who  tends  bar  in 
High  Point,  N.C.,  began  his  column  ab¬ 
out  eight  months  ago.  “Straight  Up 
with  Steven  the  .p  ‘.rtender”  now 
appears  in  several  Southeast  newspap¬ 
ers,  with  the  writer  hoping  for  national 
syndication  by  this  fall.  Austin  also  has 
a  daily  segment  on  WGHP-TV  (an  ABC 
affiliate  in  High  Point)  that  may  enter 
national  syndication  as  well. 

The  bartender,  who  has  appeared  on 
the  Merv  Griffin  and  PM  Magazine 
shows,  said  his  column  differs  from 
“Ann  Landers”  and  “Dear  Abby”  in 
that  it  is  written  from  the  point  of  view 
of  a  man  and  a  member  of  the  “younger 
generation.”  The  column  also  features 
his  personal  experiences. 

“Why  shouldn’t  I  relate  to  past  prob¬ 
lems  or  experiences  I’ve  had,  so  the 
reader  will  know  I  don’t  get  something 
sitting  in  an  office  reading  a  book,” 
Austin  told  the  Associated  Press.  “If 
they  want  to  know  about  using  drugs,  I 
can  tell  them  about  experiences  I  had 
with  drugs  when  1  was  18.  If  they  want 
to  know  something  about  living  with 
someone  before  marriage,  I  can  tell 
them  because  I’ve  done  it.” 

The  advice  columnist  has  a  direct 
approach.  In  replying  to  a  questioner 
who  argued  that  it  was  permissible  to 
speed  through  a  school  zone  when  clas¬ 
ses  weren’t  in  session,  Austin  said, 
“Because  school  is  out  doesn’t  mean 
there  aren’t  children  around.  1  think 
school  zones  should  be  sacred  ground, 
and  you  should  have  gotten  worse  than 
a  ticket.  You  make  me  sick.” 

High  Point  Enterprise  editor  Joe 
Brown  said  of  the  columnist,  “He 
writes  ‘tough.’  He  is  not  afraid  to  take  a 
position  that  might  not  be  universally 
popular.  Some  of  our  readers  are  occa¬ 
sionally  angered  by  him.  Many  are 
complimentary.  Most  important,  none 
is  bored.” 

Readers,  of  course,  are  not  always 
insulted  by  Austin,  who  has  picked  up 
“counseling”  experience  through  his 
bartending  work  over  the  years.  “Peo¬ 
ple  have  always  poured  out  their  trou¬ 
bles  to  bartenders,”  said  Austin,  in  a 
Globe  interview.  “People  sense  I’m 
just  like  the  bartender  at  their  favorite 
pub.  I  just  listen  to  their  problems  and 
give  my  best  advice.” 

Austin,  who  had  no  media  experi¬ 
ence  when  he  began  “Straight  Up  with 
Steven  the  Bartender,”  plans  to  stay  in 
the  drink-serving  business  even  if  his 
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column  catches  on  nationally.  He  ex¬ 
plained  that  he  doesn’t  want  to  lose 
touch  with  people. 

“If  I  stopped  being  a  bartender,” 
Austin  told  AP,  “people  would  say, 
‘He’s  not  a  bartender;  he’s  just  a  writer 
sitting  down.’” 

Austin,  who  sold  his  car,  stereo 
equipment,  and  most  other  belongings 
to  finance  his  advice  column  venture,  is 
located  at  P.O.  Box  1111,  Jamestown, 
N.C.  27282. 

Small  business  winners 

Several  syndicated  cartoonists  were 
among  the  winners  of  the  Small  Busi¬ 
ness  Foundation  of  America’s  Fourth 
Annual  Editorial  Cartoon  Contest. 

First  prize  in  the  daily  newspaper 
category  went  to  Jerry  L.  Barnett  of  the 
Indianapolis  News.  Milt  Priggee  of 
Crain’s  Chicago  Business  received  the 
top  award  for  weekly  newspapers. 


The  winning  daily  cartoon. 


Second  prizes  in  the  daily  and  week¬ 
ly  categories  went  to  Tim  Menees  of  the 
Pittsburgh  Post-Gazette,  who  is  distri¬ 
buted  by  the  Field  Newspaper  Syndi¬ 
cate;  and  Dan  Adams  of  the  Hillsboro 
(Ore.)  Argus. 

Honorable  mentions  went  to  Clyde 
Peterson  of  the  Houston  Chronicle  and 
Ed  Gamble  of  the  Florida  Times- 
Union,  both  distributed  by  the  Register 
and  Tribune  Syndicate;  Etta  Hulme  of 
the  Fort  Worth  Star-Telegram,  distri¬ 
buted  by  Newspaper  Enterprise  Asso¬ 


ciation;  Steve  Greenberg  of  the  Los 
Angeles  Daily  News;  Ed  Courrier  of 
the  Allentown  (Penn.)  Free  Press;  and 
Crain’s  Priggee. 

Entries  in  the  competition  were  rated 
on  how  well  they  depicted  the  joys  and/ 
or  frustrations  of  small  business.  One 
of  the  judges  included  Paul  Szep,  the 
two-time  Pulitzer  Prize-winning  edito¬ 
rial  cartoonist  for  the  Boston  Globe. 

Critic  debuts  with  LATS 

Howard  Rosenberg,  Los  Angeles 
Times  tv  critic  since  1978,  will  have  his 
thrice-weely  “On  Television”  column 
distributed  by  the  Los  Angeles  Times 
Syndicate  starting  May  22. 

The  syndicate  noted  that  Rosenberg 
occasionally  “takes  on  the  networks,” 
as  in  this  passage  from  a  recent  column: 
“Networks  use  their  censors  to  reg¬ 
ulate  morality  in  programs,  yet  infidel¬ 
ity  continues  to  be  one  of  tv’s  hottest 
tickets.  Whiskey  commercials  are  a  no- 
no,  yet  programs  drown  in  boozy  char¬ 
acters.  And,  in  recent  years,  tv  has 
made  an  attempt  not  to  portray  minor¬ 
ities  as  insulting  caricatures,  yet  insults 
minorities  by  omitting  them  from  major 
roles.” 

Rosenberg  was  tv  critic  of  the  Louis¬ 
ville  Times,  which  he  joined  in  1968, 
from  1970  to  1978.  Prior  to  that,  he  was 
a  reporter  for  the  Moline  (Ill.)  Dispatch 
and  editor  for  the  weekly  White  Bear 
(Minn.)  Press.  He  has  an  M.A.  in  poli¬ 
tical  science  from  the  University  of 
Minnesota  and  a  B.A.  in  history  from 
the  University  of  Oklahoma. 

Comic-picking  editorial 

The  difficulties  in  choosing  comics 
was  the  subject  of  a  recent  editorial  by 
Bethlehem  (Penn.)  Globe-Times  editor 
John  Strohmeyer. 

Entitled  “A  Comic  Pursuit,”  the 
editorial  contained  Strohmeyer’ s  com¬ 
ments  about  what  strip  his  newspaper 
should  pick  to  replace  “Kerry  Drake,” 
which  is  being  discontinued  due  to  the 
death  of  cartoonist  Alfred  J.  Andriola. 

“I  hate  this  aspect  of  the  job,”  wrote 
Strohmeyer.  “When  you  drop  a  comic 
strip,  you  are  beseiged  by  calls  and  let¬ 
ters  from  outraged  readers  and  oppor¬ 
tunistic  syndicates.  (I  just  know  some 
Kerry  Drake  fans  won’t  accept  the 
artist’s  death  as  an  excuse  for  dropping 
him).” 

“When  you  add  a  strip,’’ 
Strohmeyer  continued,  “you  are 
second-guessed  not  only  by  fans  of  the 
former  comic,  but  by  members  of  the 
staff,  tennis  partners,  and  the  syndi¬ 
cates.” 

Strohmeyer  noted  that  readership 
polls  make  it  easy  to  pick  the  top  com¬ 
ics  and  ignore  the  lowest-rated  ones. 

(Continued  on  page  50) 
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“But  there  are  no  reliable  guides  to  tell 
how  you  choose  the  important  comics 
in-between — the  untested  ones  that  re¬ 
flect  the  changing  tastes  of  the  times 
and  the  ones  needed  to  provide  the 
right  mix  to  cover  diverse  community 
interests.” 

Accompanying  the  editorial  were 
frames  from  “Bloom  County,”  the 
Berke  Breathed  strip  syndicated  by  the 
Washington  Post  Writers  Group.  The 
comic  showed  a  syndicate  salesman 
saying  to  a  features  department  editor: 
“Greetings!  I  represent  the  Universally 
United  Writers  Bunch  Syndicate  .  .  . 

.  Yep !  1  got  what  you  want !  Strips  about 
divorce!  Strips  about  babies!  Strips  ab¬ 
out  plumbers!  Strips  about  divorced 
baby  plumbers!  How  ’bout  animals? 
Ya  like  animals  in  comic  strips?” 

The  editor — a  penguin — plaintively 
piped,  “No.” 

Dieting  book  serialized 

Mary  Ellen’s  Help  Yourself  Diet 
Plan,  the  best-selling  book  by  house¬ 
hold-hints  columnist  Mary  Ellen  Pink- 
ham,  is  being  offered  for  serialization 
May  15  in  the  U.S.  and  Canada. 


After  and  before 

Special  Features/Syndication  Sales, 
which  distributes  Pinkham’s  column,  is 
offering  52  weekly  excerpts  of  the  St. 
Martin’s  Press  book.  The  first  18  ex¬ 
cerpts  explain  how  Pinkham  disco¬ 
vered  a  14-day  diet  that  enabled  her  to 
lose  73  pounds  since  January  1982,  and 
outline  each  day  of  the  diet.  The  re¬ 
maining  excerpts  include  food  and  diet 
tips  and  recipes. 

Before  and  after  photos  of  the  author 
are  also  being  offered. 

Column  seeks  ‘Fortune* 

A  column  about  New  York  City  will 
be  sponsored  by  a  Fortune  500  com¬ 
pany  if  its  aggregate  circulation  passes 
1  million. 


FRQM'W.6.CromwBn.pre5. 
TO- secrelarlal  swf 

Ha?py  National  secretaries’ 
Week .  EnctoseJ  please  find 
one  plastic  rose 


A  plastic  rose  is  a  plastic  rose  is  a  plastic  rose. 


Comic  strip  secretary  joins  ‘9  to  5’ 


Naomi,  the  hard-working  and  long- 
suffering  secretary  in  the  “Duffy” 
comic  strip,  was  awarded  a  Lifetime 
Membership  in  the  9  to  5  Organization 
for  Women  Office  Workers  late  last 
month. 

“The  27th  of  April  is  National  Secre¬ 
taries  Day,”  said  Boston  9  to  5  director 
Nancy  Snyder,  “making  this  an 
appropriate  time  to  honor  Naomi,  who 
has  been  very  sensitive  to  our  issues.” 

In  presenting  Naomi’s  membership 
card  to  “Duffy”  cartoonist  Bruce 


Hammond,  9  to  5  Equal  Employment 
Opportunity  Committee  chairwoman 
Moira  Powers  said,  “You  evidently 
show  an  understanding  ♦owards 
women  office  workers  and  are  attuned 
to  our  basic  effort  to  achieve  rights  and 
respect  in  the  workplace.” 

Powers  added,  “All  of  us  are  de¬ 
voted  ‘Duffy’  readers,  and  enjoy  your 
strip.” 

“Duffy,”  which  humorously  de¬ 
scribes  corporate  routine  and  ritual,  is 
distributed  by  Universal  Press  Syndi¬ 
cate  to  over  70  newspapers  nationwide. 


Gary  Stevens’  “Mighty  Mixture” — 
which  includes  material  about  books, 
Broadway  plays  and  movies  as  well  as 
mini  restaurant  reviews,  gossip, 
humorous  observations  and  capsule  in¬ 
terviews — currently  appears  in  more 
than  50  newspapers  with  a  combined 
circulation  of  over  700,000. 

If  the  currently  unidentified  com¬ 
pany  does  sponsor  the  column,  Stevens 
said  newspapers  carrying  the  firm’s  pil¬ 
lar  with  “Mighty  Mixture”  would  de¬ 
rive  income  at  close  to  space  rates. 

Stevens,  who  also  acts  as  a  helper  to 
New  York  visitors  from  the  areas  of 
newspapers  running  “Mighty  Mix¬ 
ture,”  is  based  at  155  E.  38th  St.,  Suite 
6G,  New  York,  N.Y.  10016. 


Humbly  farms  out  mail 

Syndicated  humor  columnist  Robert 
Skoglund  sent  a  mass  mailing  to  8,000 
editors  last  month.  He  has  also  started 
to  give  speeches  in  the  New  England 
area. 

Skoglund’s  “The  Humble  Farmer” 
column  features  the  character  of 
Gramp  Wiley,  who  recently  suggested 
that  newspapers  liven  up  their  writing 
by  using  Shakespearean  language. 

Wiley  described  the  Dallas  tv  show 
this  way:  “Yet  later  there  on  Channel 
10/we  see  the  worst  of  evil  men/his  pro¬ 
fits  grow  as  tempers  boil/when  J.R. 
cheats  to  sell  more  oil.” 

The  columnist,  whose  work  has 
appeared  in  over  50  newspapers,  is 
based  at  St.  George,  Maine  04857. 


Post-flood  repair  advice 

The  Owner  Builder  Center,  a  Ber¬ 
keley,  Calif.-based  “do-it-yourself’ 
school,  offered  newspapers  last  month 
a  special  one-time  feature  advising 
homeowners  how  to  repair  damage 
from  the  recent  storms  and  flooding. 

The  Owner  Builder  Center,  founded 
in  1977,  has  helped  more  than  10,000 
northern  Californian  residents  learn 
how  to  save  as  much  as  50%  off  the  cost 
of  contractor  work  by  doing  things 
themselves.  In  addition,  the  non-profit 
center  has  trained  19  other  groups 
around  the  country  on  how  to  start 
similar  organizations. 

“Owner  Builder,”  a  weekly  “do-it- 
yourself’  column  written  by  the  cen¬ 
ter,  advises  readers  how  to  perform  va¬ 
rious  building  functions  ranging  from 
putting  in  new  steps  for  the  back  porch 
to  adding  a  second  story.  Accompany¬ 
ing  illustrations  carry  readers  through 
step-by-step  procedures.  The  feature 
offers  money-saving  tips  and  mentions 
common  building  mistakes  to  avoid. 
The  column  is  distributed  by  the  RDR 
Syndicate,  which  is  located  at  P.O.  Box 
5212,  Berkeley,  Calif.  94705. 

The  syndicate  also  offers  the  “Nolo 
Press  Law  For  the  Layperson”  column 
currently  running  in  the  San  Francisco 
Chronicle.  The  feature — written  in  a 
non-technical  style — tells  readers  how 
to  use  small  claims  court,  do  their  own 
incorporation,  prepare  their  own  will, 
form  a  partnership,  and,  when  neces¬ 
sary,  hire  a  good  lawyer. 
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King’s  football  report  sports  new  look 


By  David  Astor 

The  National  Football  League  sea¬ 
son  is  still  several  months  away,  but 
King  Features  Syndicate  is  already 
gearing  up  to  sell  newspapers  its  re¬ 
vamped  “Inside  Football  Report”  ser¬ 
vice. 

IFR,  available  weekly  from  Septem¬ 
ber  through  the  Super  Bowl  in  January, 
will  have  a  new  visual  and  editorial  look 
for  the  upcoming  NFL  season.  King 
executive  editor  Jim  Head  is  hoping 
these  changes,  which  come  after  last 
year’s  strike-torn  NFL  campaign,  will 
increase  IFR’s  subscriber  list  from  75 
to  over  125  newspapers. 

The  eight-year-old  report,  which  has 
been  with  King  since  1977,  will  sport 
elaborate  computer-generated  charts 
and  graphs  of  the  kind  popularized  by 
USA  Today.  Subscribing  newspapers, 
who  use  IFR  material  as  a  tabloid  sec¬ 
tion  or  as  part  of  ROP,  have  the  option 
of  running  the  graphics  in  color  or 
black-and-white. 

And  King  is  also  adding  four  new 
features  to  its  current  IFR  editorial 
package.  These  additions  include: 

•  Scouting  reports  keyed  to  four  col¬ 
lege  games  televised  regionally  and 
nationally  by  ABC  and  CBS. 

•  Mini-editorials.  “We’ll  be  opinion¬ 
ated  about  players’  strikes,  players’ 
agents,  owners,  coaches,  zebras  (re¬ 
ferees),  injuries,  gambling,  and  drugs,” 
said  Tom  Sheehan,  editor  of  IFR  and 
senior  editor  at  King,  who  also  noted 
that  guest  editorials  might  be  solicited 
from  league  officials,  coaches  and 
players. 

•  A  trivia  section  with  questions 
such  as  who  was  professional  football’s 
first  left-handed  quarterback  and  which 
of  Notre  Dame’s  famous  “Four  Horse¬ 
men”  served  as  the  first  NFL  commis¬ 
sioner. 

•  “That  Awful  Call”  by  retired  long¬ 
time  NFL  referee  Fred  Swearingen, 
who  will  comment  on  close,  crucial  and 
controversial  ref  decisions. 

The  four  fledgling  features  will  join 
IFR’s  present  package,  which  is 
anchored  around  extensive  scouting  re¬ 
ports  for  all  14  weekly  NFL  games. 
These  reports  include  team  back¬ 
grounds;  squad  strengths  and  weak¬ 
nesses;  key  player  match-ups;  injury 
reports;  names,  positions,  numbers, 
and  weights  of  starting  players;  and 
other  information.  They  are  written  by 
local  sports  journalists  who  regularly 
cover  the  28  NFL  teams;  put  together 
by  IFR  managing  editor  Irving  Gross- 
man  in  San  Diego;  and  then  sent  to 
King  in  New  York  City. 

There  is  “IFR  Winning  Edge”  by  the 
anonymous  “Pro,”  whose  predictions 
about  selected  games  have  been  un¬ 


GRIDIRON  VARIETY — The  difference  between  the  Inside  Football  Report 
sections  run  by  the  Lake  Charles  (La.)  American  Press  and  Talladega  (Ala.) 
Daily  Home  illustrate  the  local  flexibility  af  King  Features  Syndicate's  service. 


usually  accurate  over  the  years, 
according  to  Sheehan.  There  is  also  an 
“Odds  &  Picks”  section. 

Then  there  are  weekly  statistics  out¬ 
lining  the  leaders — for  both  the  NFL’s 
NFC  and  AFC  conferences — in  the 
categories  of  touchdowns,  kicking, 
passing,  receiving,  interceptions, 
rushing,  punting,  punt  returns,  and 
kickoff  returns.  There  are  team  offense 
and  defense  statistics  as  well. 

IFR  also  provides  weekly  feature 
stories;  “Where  They  Are  Now,”  ab¬ 
out  what  retired  players  are  doing; 
“Pro  Quiz”;  “Pro  Probe,”  a  question- 
and-answer  column;  “Pro  Puzzle,”  a 
crossword  game;  and  “Pro  Files,” 
quotes,  anecdotes  and  “inside  informa¬ 
tion”  about  pro  football  and  its  players 
that  can  run  in  a  column  or  as  filler 
material. 

Photos  are  also  supplied  by  King, 
which  sends  IFR  either  by  high-speed 
Data  Wire  (AP  and  DPI)  or  camera- 
ready  via  express  mail  or  first-class/ 
special  delivery. 

Newspapers  who  receive  the  IFR 
material  can  locally  sell  advertising  to 
go  along  with  it.  Head  said  popular  ad 
categories  are  similar  to  those  on  tv 
football  broadcasts,  and  include  cars, 
tires  and  beer. 

In  addition  to  running  different  ads, 
each  newspaper  using  IFR  can  do  what 
it  wants  with  the  editorial  material.  For 
instance,  one  paper  might  run  a  photo 
on  the  cover  of  its  IFR  tabloid  section, 
while  another  could  use  front-page 
space  to  list  team  match-ups  for  up¬ 
coming  games.  This  kind  of  local  edito¬ 
rial  flexibility  is  similar  to  that  offered 


by  King’s  “Sunday  Woman”  service 
{E&P,  April  2). 

Subscribing  newspapers  find  IFR 
valuable,  said  Head,  because  it  is 
usually  impossible  for  their  staffs  to 
provide  in-depth  coverage  of  any  pro 
football  teams  beyond  their  hometown 
squads.  Football  teams,  he  noted,  are 
followed  by  fans  who  do  not  necessari¬ 
ly  live  near  them. 

“Someone  in  Burlington,  Ver.,  may 
be  a  fan  of  the  Dallas  Cowboys,”  Head 
stated.  “Interest  in  football  cuts  across 
regions  and  boundaries.  There  is  a 
national  orientation.” 

This  is  in  large  measure  due  to  tv, 
which  allows  New  York  fans,  for  inst¬ 
ance,  to  see  a  Los  Angeles  Rams-San 
Francisco  49ers  game. 

One  executive  editor  of  a  major  daily 
called  IFR  an  “ideal  marriage  of  print 
to  television,”  according  to  King. 
Head  noted  that  IFR  “plays  off’  tv’s 
football  coverage  strength  while  pro¬ 
viding  strength  of  its  own — the  staying 
power  and  detail  of  print. 

He  added  that  IFR  does  not  yet  plan 
to  cover  the  several-months-old  United 
States  Football  League,  some  of  whose 
games  are  televised  on  ABC  (as  com¬ 
pared  to  all  three  networks  for  the 
NFL).  Head  said  King  is  waiting  to  see 
how  successful  the  USFL  will  turn  out 
to  be. 

But  when  it  comes  to  the  NFL,  Head 
said  IFR  contains  “everything  you  can 
possibly  know  ahead  of  time”  about 
gridiron  action.  “Except,”  he  joked, 
“we  haven’t  found  out  a  way  to  tell  the 
final  scores.” 
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Joe  Connolly  saved  a  co-worker  from  chokins 
Could  you? 


Loren  Willet  was  having 
lunch  with  some  fellow  employ¬ 
ees  in  the  company  cafeteria 
when  suddenly  he  began  chok¬ 
ing  on  a  piece  of  meat.  Willet 
was  unable  to  speak,  cough  or 
breathe.  His  face  turned  blue, 
and  he  was  clutching  his  throat. 

Fortunately,  Joe  Connolly 
realized  what  was  wrong.  With¬ 
out  hesitation,  he  began  the 
Red  Cross  first  aid  procedures 
for  a  choking  victim,  and  the 
meat  was  expelled.  Willet  never 
lost  consciousness  and  recovered 
immediately. 

What  if  one  of  your  em¬ 
ployees  spotted  someone 
choking.  Would  he  or  she  know 
what  to  do?  Let  Red  Cross  teach 
your  employees  the  proper  steps 
that  should  be  performed 
immediately. 

Call  your  local  Red  Cross 
chapter  to  arrange  first  aid,  CPR 
or  water  safety  instruction  for 
your  employees. 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

BOOKS  1 

MOVIE  REVIEWS 

BOOK  REVIEWS— The  bottom  line  on  the 
latest  nonfiction,  biography,  political  science, 
etc.  Weekly  rates.  Garry  Boulard;  (305)  443- 
8649.  i 

MOVIE  REVIEWS,  intenriews  with  photos  of 
celebrities  and  national jxilitical  figures.  Inter¬ 
national  Photo  News,  Bo*  2405,  West  Palm 
Beach  FL  33402;  (305)  793-3424. 

CARTOONS 

REAL  ESTATE 

J  P  DCXJDLES— Let  me  be  your  local  cartoonist, 
Barry's  Cartoons,  PO  Bo*  25,  Alder  MT  59710; 
(406)  843-5414. 

HOUSE  CALLS-Miami  Herald.  Dallas  News.  60 
ither  papers.  Four  national  awards;  one  said 
'concise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills."  7th  year.  Bo* 
18447,  Rochester  NY  14618,  (716)  271- 
6230. 

COMIC  STRIPS 

EDITORS. ..it's  here!  A  unique  new  feature  idea 
you  have  been  looking  for.  Funny?  You  bet.  For 
samples-Blackburn  and  Thomas.  PO  Bo* 
82447,  Hapeville  GA  30354;  (404)  767- 
4697. 

SELF  HELP 

LAW  FOR  THE  LAYPERSON— Over  one  million 
readers  use  legal  advice  from  NOLO  Press  on 
small  business,  divorce,  wills,  small  claims, 
tenant/landlord,  legal  research,  adoption, 
bankruptcy.  Available  in  attorney  written  week¬ 
ly  column.  Literate,  entertaining,  good 
nationally.  In  San  Francisco  Chronicle.  Also 
weekly  Ciwner  Builder  remodeling  column  by 
staff  at  largest  United  States  do-it-yourself 
school.  Includes  special  storm  damage  repair 
tips  that  ran  as  five  page  report  in  San  Jose 
Mercum,  Need  home  or  remodeling  art?  Tre  our 
10,000  slide  library  for  the  right  picture.  Sam¬ 
ples.  RDR  Syndicate,  Bo*  5212,  Berkeley  CA 
94705;  (415)  654-8911. 

COMPUTERS 

COMPUTERS  &  YOU — a  weekly  column  for  the 
general  reader.  Completely  camera-ready.  In- 
ormation,  free  samples;  208  Lincoln  Av. 
Rockville  MO  20850. 

CURRENT  AFFAIRS 

THE  EIGHTIES  attracts  readers.  Let  Bill  Wal¬ 
lace's  current  affairs  column  prove  itself  to  you. 
Bo*  15,  Fraser  NY  13753. 

STORM  DAMAGE  REPAIR  TIPS— How  to  fix 
floors,  leaky  roof,  wet  insulation/plaster  drippy 
windows,  other  headaches.  Ran  as  five  page 
special  report  in  San  Jose  Mercury.  By  staff  at 
largest  United  States  do-it-yourself  school. 
Also  weekly  Owner-Builder  remodeling/home 
building  column  and  access  to  10,000  slide 
library.  In  addition  we  offer  weekly  Law  For  The 
Layperson,  advice  column  by  Literate  Nolo 
Press  attorney  authors  who  know  enough  not  to 
call  a  10,000  word  document  a  brief.  Small 
business,  divorce,  computer  law,  landlord- 
tenant,  wills,  small  claims,  bankruptcy;  good 
nationally.  Now  in  San  Francisco  Chronicle. 
Samples.  RDR  Syndicate,  Bo*  5212,  Berkeley 
CA  94705;  (415)654-8911. 

GENERAL 

"SEXUALITIES"  10-part  series,  free  preview 
copies  now,  FACDATA,  Bo*  551,  Torrance  CA 
90503. 

WRITERS  of  trade  journals  and  Time  Life  type 
features  needed  by  syndicators  for  national  and 
overseas  markets.  Write;  Dickson-Bennett, 
1324  N  3rd,  St  Joseph  MO  64501;  (816)  279- 
9315. 

HUMOR 

ORIGINAL  1-liners  from  contemporary  scene 
geared  to  leaven  editorial  content.  Samples. 
Lynde  Enterprises,  11317  Hart  Way,  Cypress 
CA  90630;  (714)  898-5952. 

SPORTS 

A  VETERAN  sports  writer  interested  in  writing  a 
syndicated  sports  column.  Plenty  of  clips  avail¬ 
able.  Contact:  Donald  Hunt,  Bo*  191,  Darby 
PA  19023;  (215)  353-2376. 

SATIRE.  Proven  in  over  50  newspapers, 
Robert  Skoglund,  St,  George  ME  04857; 
(207)  372-8052. 

MONEY 

TRAVEL 

"MORE  FOR  YOUR  M0NEY''-A  proven  weekly 
column  to  meet  your  need  for  money  savini 
consumer  news.  Samples.  Mike  LeFan,  1802 1 
13th,  Temple  TX  76501. 

SIMPLIFY  the  way  you  buy  travel  articles.  Now 
you  need  no  longer  depend  upon  hit-and-miss, 
over-the-transom  submissions,  but  are  free  tc 
pick  and  choose  from  an  extensive  selection  ol 
,  outrageously  honest,  unabashedly  intelligent, 

1  authoritative,  fun-loving,  thought-provokinf 
service/destination  articles  by  professions 
travel  journalists.  Non-contractual  inexpen- 
1  sive  photos  available.  For  samples  and  informa¬ 
tion  contact:  SYNDICATED  TRAVEL  WRI- 
:TERS,  Bo*  23,  Boyertown  PA  19512;  (215) 
367-9496. 

MOVir.  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages 
Camera  ready.  Star  photos.  Our  9th  year.  Cine 
man  Syndicate,  7  Charles  Court.  Middletown 
NY  10940;  (914)  692-4572. 

ANNOUNCEMENTS 


ADVISORY  SERVICES 


AIM  FOR  GREATNESS.  Productive  evaluations 
of  editorial  content,  projection  and  operations 
by  curator  of  ORIGINAL  George  Polk  Memorial 
Awards.  Jacob  H  Jaffe;  (201)  333-8430. 

BUSINESS  OPPORTUNITIES 


AFFORDABLE  bi-monthly  lifestyle  magazine. 
Established  5  years.  National  circulation.  Mod¬ 
estly  profitable  with  strong  potential.  Publish 
anywhere.  Bo*  230,  Mendocino  CA  95460. 

NEWSPAPER  publisher  serving  Zone  2  seeks 
working  partner  in  sales  capacity.  Serious, 
energetic,  business  oriented  person  With  or 
without  capital.  Write  Bo*  5639,  Editor  &  Pub- 
lisher.  _ 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate  plan¬ 
ning,  ta*,  partnership,  loan,  depreciation,  in¬ 
surance,  corporate  and  personal  worth.  Sensi¬ 
ble  fees.  Brochure.  Marion  R.  Krehbiel,  Robert 
N.  Bolitho,  PO  Bo*  7 133,  Shawnee  Mission  KS 

66207. _ 

VALUATIONS  PERFORMED  for  estate,  ta*, 
merger,  sale  and  other  purposes.  Hempstead  & 
Co,  21  E  Euclid  Av,  Haddonfield  NJ  08033; 
(609)  795-6026, 


NEWSPAPER  CONSULTANTS 


EXPERIENCED  in  Newspaper  Construction 
Serve  as  Owner's  Rep/Project  Manager.  Assist 
in  Planning,  Budgets,  Schedule,  Selection  of 
Architects,  Contractors.  Write  or  Call  Joe  Roili- 
son,  HMR  Associates,  PO  Bo*  22026,  San 
Diego  CA  92122,  (619)  459-0122. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Bo*  109,  McMinnville  TN  37110 

(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights;  or  write  Bo*  3364.  Clearwater  Beach  FL 
33515.  No  obligation,  o*  course. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
1511  K  St,  NW 
Washington  (K  20(X)5 

_ (202)  NAtional  8-1133 _ 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Bo*  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall _ (205)  566-7198 

ED  0  MEYER,  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E,  300  W 
Franklin  St,  Richmond  VA  23220;  (804)  643- 

7816  or  266-1522. _ 

FREE  WEEKLY  NEWSPAPER,  22  thousand 
carrier  delivered  in  good  metro  area.  Half  mil¬ 
lion  gross  netting  better  than  17  percent.  One- 
fifth  up  front,  balance  over  10  years.  Complete 
information  to  qualified  buyer.  Ed  0.  Meyer, 
Broker,  Suite  101-E,  300  W  Franklin  St,  Rich- 
mond  VA  23220. _ 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 

598-0931,  day  or  night. _ 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Bo*  7133,  Shawnee  Mission  KS 

66207.  Office:  (913)  381-8280  _ 

MEL  HODELL,  Newspaper  Broker. 

PO  Bo*  2277,  Montclair  CA  91763 

_ (714)  626-6440 _ 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (266)  892-7196 
Bo*  4487,  Vancouver  WA  98662 
SYD  S  GOULD  ASSOCIATES,  INC. 

Brings  together  an*ious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Bo*  146,  Theodore  AL  36582 

_ (205)  973-1653 _ 

TEXAS  NEWSPAPERS  from  $40,000  to 
$750,000,  Some  low  down  payment,  owner 
financed.  Bill  Berger.  Associated  Te*as  News¬ 
papers.  Inc;  (512)  476-3950.  1801  E*posi- 
tion,  Austin  TX  78703. 


NEWSPAPERS  FOR  SALE 


AWARD  WINNER,  unlimited  potential.  County 
wide  weekly.  Less  than  1*  gross.  Big  opportun¬ 
ity  in  Northern  California.  $140,000.  Agent 
216,  W  Perkins,  Ukiah  CA  95415;  (707)  468- 

9101.  _ 

FREE— part  interest  in  shopper  to  individual  or 
couple  with  strong  background  in  sales.  Lo¬ 
cate  in  Tennessee.  Bo*  5710,  Editor  &  Pub¬ 
lisher. 

KENTUCKY  county  seat  weekly.  E*clusive. 
Price  less  than  $100,000  gross.  Liberal  terms. 
Mississippi  suburban  paid  circulation  weekly. 
$150,o60  cash  flow.  $600,000. 

Other  attractive  sunbelt  properties.  $50,000 
to  $2,000,000. 

James  White,  PO  Bo*  109,  McMinnville  TN 
37110. 


WEEKLY  20,000  Free  and  Paid,  $125,000 
gross  and  growing,  $100,000  or  $50,000  and 
take  e*perienceo  partner.  Write  Fremont  To¬ 
day,  Bo*  82.  Fremont  OH  43420. 


SPARKLING  FLORIDA  weekly,  lovely  seacoast 
area,  6(X)0  paid,  e*cellent  printing  plant  and 
facilities.  Write,  showing  financial  capability. 
Bo*  5680,  Editor  &  Publisher. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


SUNBELT  WEEKLY.  89  years  old.  Be  your  own 
boss  Gross  $60,000  range  3000  circulation. 
Write.  PO  Bo*  95,  Pickens  SC  29671. 
THREE  WEEKLIES  in  Zone  3;  "grass  roots " 
communities  Over  150  years  of  publication; 
possing  over  $800,000  Bo*  3957,  Editor  & 

Pt’olisher. _ 

REMOTE  MOM  AND  POP  WEEKLY;  no  com¬ 
petition,  profitable.  $63,000  cash  or  some 

terns;  (7(57)  983-6853  BKR. _ 

WEEKLY  in  west  part  Zone  3  with  print  shop. 
WiT  sell  either  or  both.  Over  3(X)6  paid  and 
growing.  Must  sell  due  wife's  health.  Box 
5712.  Ed'tor  &  Pub'.sher 


NEWSPAPERS  WANTED 


EXPERIENCED  publisher  seeks  $200,000/ 
«oss  weekly  in  Kentucky.  Texas  or  Carolinas. 
(^tact:  Bill  Bishop,  Bo*  4472.  Louisville  KY 

40204;  (502)  452-6495. _ 

EXPERIENCED  husband  and  wife  weekly  pub¬ 
lishers  seek  weekly  to  buy  (all  or  51%  or  more) 
with  cash  down  and  owner  financing.  Bo* 

5608,  Editor  &  Publisher. _ _ 

NON-DAILY  newspaper.  $250,000  to 
$750,0(X)  in  advertisin^circulation  revenues 
sought  by  group  of  community  newspapers. 

Write  Bo*  5466,  Editor  -j  Publisher. _ 

WORKING — part  ownership  wanted  in  weekly 
or  specialty.  Zone  4-6.  Send  details  to;  PO  Bo* 
932,  Ogdensburg  NY  13669. 


SHOPPING  GUIDES 


WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
for  a  check  up.  Estil  Cradick.  950  Parkwood  Dr. 
Dunedin  FL  33528;  (813)  733-1678. 


INDUSTRY  SERVICES 


i  CIRCULATION  SERVICES 

ATTENTION  CIRCULATORS  OR  PUBLISHERS 
Using  a  high  quality  sales  organization  makes  a 
real  difference— better  retention  at  a  lower 
cost  Campbelland  Associates  can  provide  your 
circulation  department  with  the  volume  of 
quality  new  custome's  you  want  at  a  reasonable 
wice.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates.  3864  Center  Rd.  #10C, 
Brunswick  OH  44212;  (216)  225-7440. 
LEVIS  SALES  SELLS!  The  finest  quality  new 
home  delivery  customers  via  telephone  sales 
and  boy  crews,  national  references,  for  action 
call;  (201)  772-7002. 

MARKETING  PAPERS  for  the  80's  to  survive 
through  the  90's  and  beyond.  From  carrier  to 
mail  with  expertise  in  .  .  Renewal  systems 
in  advance  carrier  and  mail 
programs  .  .  Phone  and  crew 

solicitations  .  .  .  Voluntary  paid  and  other 
conversion  programs  ,  ,  Promotions,  single 
copy  safes.  MBO  and  financial 
management  .  Personnel  development 
and  specialized  training  .  .  and  much, 
much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

PROFESSIONAL  TELEPHONE  subscription 
sales  services.  Pay  only  for  results!  Ken  Gage  & 
Associates;  (512)  224-6672. 


MARKETING  « 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  company  is 
to  provide  its  clients  with  accurate  readership 
research.  OMNI-RESEARCH  believes  the  role 
of  a  newspaper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a  unique 
competitive  edge  that  results  in  improved  ad 
lineage  from  their  advertising  base. 

We  aim  to  become  part  of  your  management 
team.  From  our  presentations  to  top  manage¬ 
ment,  to  our  sales  seminars  with  your  sales 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable  re¬ 
search  can  be.  (iail  our  Director  of  Newspaper 
Research,  Jack  Brodbeck  collect,  at  (305) 
746-3335. 

OMNI-RESEARCH 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  Editor  &  Publisher.  575  Lexington  Av,  New  York,  NY  10022. 


INDUSTRY  SERVICES 


WEEKLY  CIRCULATION 
PROMOTION  SERVICES 

LEVIS  SALES,  Inc.  will  customize  a  shortterm 
promotion  for  your  weekly  newspaper,  we'll  pro¬ 
duce  more  new  yearly  subscribers  than  you 
dreamed  possible!  Calf  for  details;  (201)  772- 
7002. 

j6iN  our  contract  CREW! 

.  .  .Those  individuals,  com¬ 

panies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us 
on  a  regular  basis. 

Whether  it's  12,  26  or  52  times  per 
year,  we  produce  business  and  pro¬ 
fit  for  these  people.  We  offer  you 
freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  month¬ 
ly  billing  and  the  best  exposure  in 
the  field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


EQUIPMENT  &  SUPPLIES 


CAMERA  B,  DARKROOM 

2  CHEMCO  Marathon  Roll  Film  Cameras.  Mod¬ 
el  1211  SN  400-579  with  Quartz  flash  units 
and  ascorlum  light  control  (max  film  24"  wide). 
*3000  each;  (216)  344-5522. 

SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

COMPUTER  SOFTWARE 

ACCOUNTS  RECEIVABLE  system  for  weekly 
newspapers  and  shoppers.  Runs  on  Radio 
Shack  Models  II,  12  or  16.  Custom-designed 
with  many  time-saving  and  helpful  manage¬ 
ment  features.  Write  for  sample  reports,  etc. 
The  Chiefland  Citizen,  PO  Drawer  980,  Chief- 
land  FL  32626.  Phone;  (904)  493-1553. 

BILLING  SOFTWARE 

Designed  by  a  publisher,  easy  to  use  and  will 
run  on  the  inexpensive  Microcomputers  from 
Radio  Shack.  Prints  journals,  bills,  aging  and 
sales  analysis.  Keeps  Individual  detail  of  en¬ 
tries  on-line.  Now  being  used  by  dozens  of 
small/medium  size  publications.  Call  or  write 
for  sample  reports.  Publisher  Control  Systems, 
223  West  5th  St,  Shawano  Wl  54166,  (715) 
526-6547.  Jim  Sutton  or  Steve  Kuckuk. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


CIRCULATION  SOFTWARE— designed  tor 
small  to  medium  newspapers  and  shoppers, 
500  to  30,000  circulation.  One  or  more  pub¬ 
lications,  paid/non-paid,  labels,  all  postal  clas¬ 
ses,  pre-sort,  bundle  markers,  1st  &  2nd  ex¬ 
piration  notices,  cancel,  edit  statistics,  etc, 
designed  for  TRS  80  III.  Software  only  $1 195. 
Send  for  literature:  Gridley  Herald,  AMICO  dis¬ 
tributor,  PO  Box  68,  Gridfey  CA  95948;  (916) 
846-3661. 


_ MAILROOM _ 

EXCELLENT  COST  SAVINGS  I 

FULL  GUARANTEED 
SHERIDAN  48P  INSERTER 
MULLER  227  AND  EM  10  INSERTERS 
KANSA  520  INSERTER 

GRAPHIC  MANAGEMENT 
ASSOCIATES 
11  MAIN  STREET, 
SOUTHBORO  MA  01772 
(617)  481-8562 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 

LINE  ADS  POSITIONS  WANTED 

1  week  — $4.50  per  line.  1  week  — $3.00  per  line. 

2  weeks— $4.00  per  line,  per  issue  2  weeks— $2.50  per  line,  per  issue. 

3  weeks — $3.40  per  line,  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue.  4  weeks — $2.00  per  line,  per  issue. 

Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Mitor  &  PvblislMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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EQUIPMENT  &  SUPPLIES  I 


MAILROOM 


26'  BELT  conveyor  with  2  motors  also  could  be 
used  for  incline  conveyor.  $300.  Four  10'  sec¬ 
tions,  tree  roller  conveyor,  belt  driven,  $80 
each.  Two  90°  roller  curves,  $90  each.  2  ex¬ 
tendable  truck  loaders,  to  18'  out  6'  up  and  . 
down,  $2500  each.  18'  live  rollers  conveyor 
without  chain  or  rollers.  One  14  station  control 
panel  with  2  counters,  $200.  One  8  station 
control  panel  with  1  counter,  $125.  Contra 
Costa  Times,  Walnut  Creek  CA.  Jack  Gippi 
(415)  943-8308. 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  loaders 

Sheridan  48P 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


FERAG  conveying  systems.  2  forwarding  sta¬ 
tions,  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

IPEC,  97  Marquardt  Dr,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley;  (800)  527-1668  or  (214) 
357-0196. 


KIRK  RUDY  labelling  head.  also2  lOfoot  roller 
top  conveyors  and  miscellaneous  conveyor 
parts.  1  Sta-Hi  counter  stacker  and  1  spare. 
Contact:  Eddie  Blakeley;  (409)  985-5541. 


MULLER  227  inserter  with  231  C'S. 
6  box  Muller  stitcher  trimmer. 
John  Salerno;  (214)  387-3128. 


24-P  AND  48-P  Sheridan/Harris  stuffer. 
Guaranteed  production;  refurbished  and  instal¬ 
led  in  your  plant;  training  program  included. 

Upgrading  your  mailroom?  We  purchase  used 
sturfers  in  running  condition.  Call  JIMMY  R. 
FOX,  MAIL  ROOM  CONSULTANT;  (713)  468- 
5827. 


1  48P  SHERIDAN  inserter.  HH  model.  Can  be 
doubled  out.  With  or  without  new  deliveries  and 
electronic  kickers.  Will  install.  Also  new  and 
used  floor  and  stream  conveyor.  For  informa¬ 
tion  contact;  S.P.  Buchholz;  (303)  287-3797. 


YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 

To  take  your  used  press,  hard¬ 
ware  (or  software)  that's  been  sit¬ 
ting  idly  by.  and  put  it  back  into 
production! 

Perhaps  you  can't  use  that  par¬ 
ticular  equipment  .  .  .  but  we'll 
bet  you  could  sure  use  the  space 
it  occupies. 

Consider  the  dozens,  perhaps 
hundreds  of  square  feet  being 
lost  in  storage  of  unused  equip¬ 
ment.  Now  look  at  the  space 
occupied  by  each  single  piece  of 
equipment  on  this  page!  Space  is 
money — hundreds  of  dollars 
worth  of  your  space  can  be 
opened  up  for  as  little  as  $2.80  a 
line  of  our  space!  We'll  put  that 
equipment  back  into  production 
for  you  in  someone  else’s  plant — 
and  produce  a  profit  for  you  to 
boot  I 

E&P  CLASSIFIEDS 
(212)  752-7050 


MISCELLANEOUS 

STAND-UP  DESKS 

Crafted  to  your  height.  Brochures:  Call;  (301) 
657-3630  or  write:  The  Stand-Up  Desk  Com¬ 
pany,  5207  Baltimore  Av,  Bethesda  MD 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 
E&P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


PHOTOTYPESETTING 

AM,  COMPUGRAPHIC  TYPESETTERS.  Buy  & 
Sell.  10%  commission.  Reconditioned  models 
available.  WSI,  (216)  729-2858.  Bargains. 
$500-1950.  Free  list. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


AM  TYPESETTERS.  CompSet  5(X)  with  proc, 
$3500;  510,  $4500;  500/504,  $4750;  510/ 
504,  $5250;  510 11/504,  $6500;  3510/504, 
$7500,  4510/504,  $8950;  CompEdit  5810, 
$13,900;  5900,  $17,900,  WSI;  (216)  729- 
2858. 

CASH  FOR 

MARK  I,  IV,  V  PACESEHERS 
LINOTRON  202-CG8600 
(614)  846-7025 

COMP  JR,  with  5  strips,  $1400;  COMP  IV  A, 
LR,  2  strips,  $3250,  7200  PICA  counter,  5 
strips,  $750;  COMP  4961,  parts  kit,  5  strips, 
$800.  Guaranteed.  Bob  Weber;  (216)  831- 
0480. 

FOR  SALE:  Harris  2200  terminals.  Also  parts 
for  Harris  HI 520  terminals.  Call  between  12 
and  6pm;  (201)  265-2448. 

PRESS  CONVERSIONS 

INVEST  IN  YOUR  PRESS 
HEADLINER  MARK  I  USERS 
PERFECTING  UNITS 


CompuWrIter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMF*OSER  gives  you  com¬ 
puterized  typesetting  plus  a  bus¬ 
iness  computer  Total  control, 
total  versatility  You  won't  want 
less  You  don't  need  to  spend 
more  Your  CompuWrIter  is  not 
obsolete  only  the  way  you've 
been  using  it  is 

Let  us  change  all  that 

Cybertext  Corporation 
Box  860  Areata .  CA  95521 
707-822-7079 


MERG  LINOTERM  with  2-work  stations,  60 
fonts.  12  lenses,  $8500;  MERGLINOCOMPII, 
9  lens,  4  strips,  $2250;  MVP  Floppy  Disk 
Reader,  $1450.  Bob  Weber;  (216)831-0480. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic,  Compug- 
raphic.EEText.  IBM,  Itek,  Mergenthaler,  VGC 
"Siell  for  the  most,  buy  for  the  least" 

7%  Selling  Commission. .Financing  Available 
All  Equipment  Guaranteed;  (216)  562-3750 

TWO  VIP  7245-A  3-Drum  HS  Phototypeset¬ 
ters.  Available  now.  Excellent  condition. 
$3500  each.  Call:  Allan  or  Tom  Muchmore; 
(405)  765-3311.  Ponca  City  (Oklahoma) 
News. 

4-HARRIS  2200  mark  up  terminals,  con^lete 
with  central  processor,  $15,000;  CG  EDIT- 
WRITER  PREVIEW,  $5000;  EDITWRITER 
PARTS  KIT  for  7500  and  7700  RevC,  $1500. 
Guaranteed.  Bob  Weber;  (216)  831-0480. 

TYPESETTERS.  Unisetter  HR,  $7250;  Unified 
Composer,  $3250;  Uniterm,  $1250;  MDT 
350,  $2950;  8"  FDR,  $1000;  Itek  430, 
$3500;  DEK,  $1250;  IBM  ESC,  $4500;  Mark 
IV,  $1950;  Video  Universal.  $18,500.  WSI; 
(216)  729-2858. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Commission. 
We  remove  the  risk  when  buying  or  selling  be¬ 
tween  individuals. 

Bob  Weber.  (216)  831-0480 

UNIFIED  COMPOSER,  8  card  rack,  $3250; 
VIDEOSETTER  UNIVERSAL,  all  options,  2- 
parts  kits,  8  grids,  low  use,  $15,750;  CG  PRE¬ 
VIEW,  modef  505,  $3650.  Bob  Weber;  (216) 
831-0480. 

WE  BUY  TYPESETTING  EQUIPMENT!  Tired  of 
waiting  for  your  commission  agent  to  sell  your 
equipment?  Call  today— We  pay  spot  cash! 
DICK  HEPPARD,  GRAPHIC  DESIGN;  (313) 
758-0480. 

COMPUTAPE  I,  $1500;  EDIT  2750  II,  dual. 
PREVIEW,  1  year,  $10,950;  FACIT  PAPER 
TAPE  PERFORATOR,  $500;  MERG  NJ  100 
keyboard  VDU,  $400.  Bob  Weber;  (216)  831- 
()%0. 


Goss  units  available  224'4"  and  239/16",  Goss 
half  decks  right  hand  and  left  hand.  Goss 
humps  10  side  and  13  side,  Goss  folders  in¬ 
verted  and  regular.  Whatever  your  requirement 
may  be,  please  contact  us  because  we  are  one 
of  the  largest  Stockers  in  America.  We  have  over 
80  units  in  our  warehouses. 

For  further  information,  please  contact  Printing 
Press  Services  Ltd,  E  34th  St,  Cleveland  OH; 

(216)  883-8724. 

Sellers  St  Factory,  Preston.  England; 

011-44-772-797050 


3  UNIT  MERGENTHALER  PACER  36"  Web 
Offset  Press  with  Folder,  Excellent  condition- 
see  running.  $39,500;  (415)  873-2640. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


211/4”  CUTOFF  HEATSET  PRESS 

Harris  N1200,  21  Vx"  cutoff  by  40!q"  5  units, 
collect/non-collect  folder,  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New,  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow.  4  Butter  pasters  (1800  FPM  data  mat 
controls).  Available  immediately  at  less  than 
half  new  price. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090;  (312)  459-9700.  Telex  20-6766. 

GOSS  URBANITE,  5  units 
Urbanite  3-color  units,  add  on  units 
Suburban  1500,  4  units  and  7  units 
SC  (^immunity,  5  units.  1976 
(^immunity,  2  units,  1975 
Community  3-color  UOP  unit 
Harris  845,  5  units  and  4  units 
V25,  4  units,  1978 
V15A,  4  units,  1978  and  1976 
V15A,  3units,  1971 
V15A  and  V25  units,  also  folders 
News  King,  10  units,  KJ8,  1982 
News  King,  3  units,  1972 
Color  King,  4  units.  KJ8.  1980 
ONE  CORP/Atlanta 

(404)  458-9351  Telex  700563 

GOSS  URBANITE,  3  units,  1  color  unit,  folder, 
3  Butlers,  1980,  Idab  Conv  and  C/Stacker. 
Goss  Community,  S/C,  6  units,  1975. 

Goss  Suburban.  6  units,  10(X)-15(X)  series. 
Harris  845,  4  units.  1979. 

Harris  M-IOOO,  6  units,  1972. 

Harris  V-22,  5  units,  RBI  folder.  1969. 

Harris  V-15A,  4  units  JF7,  1975. 

Vanguard  V-15,  4,  3  units. 

Goss,  Mark  I,  21 V7".  4  units. 

Goss.  Mark  I,  22^4,  4  units. 

Goss.  Mark  I.  add  on  22^4. 

BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  13026 


Community,  Suburban,  Urbanite  REBUILT  URBANITE  UNITS 


GOSS  PRESS  RECONDITIONING 

Includes  complete  stripdown, 
needed  parts  replacement, 
assembly  to  factory  specs. 

Contact  Bill  Lawson  or  John  Kovas 
Graphic  Systems  Division 
Rockwell  International 
3100  S.  Central  Ave. 
Chicago,  I L  60650 
Phone:  312-656-8600 

Rockwell  International 

where  science  gets  down  to  business 


2  Martin  Pasters,  1979  rated  1200  FPM. 
Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vx  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  KXX)  series,  Vx  folder. 

6  Goss  Urbanite  1000  series  units. 

Goss  4,  6,  8-position  roll  stand. 

Goss  Urbanite.  10  units,  1980. 

Gregg  flying  imprinter  22  Vx",  45  Vi". 

Fincor  motor  and  controls. 

Harris  V-15A.  add-on  units,  1977. 

Harris  V-25,  Vx  and  VS  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845,  22Vx,  8  units,  1973. 

Harris  845,  6  units,  22l'x". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 

Color  King  presses  and  units. 

Harris  V-25,  4  units,  1976. 

Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


IPEC,  INC 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


1.  Individual  components  or  complete  presses. 

2.  Units  are  stripped  down  to  the  side  frames 
and  restored  to  like  new  condition. 

3.  Cost  is  approximately  half  of  replacement 
price. 

4.  Exchange  program  available  to  minimize 
down  time. 

5.  Inquire  for  oictures  and  brochures. 

IKC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090;  (312)  459-9700,  Telex  20-6766. 


2  UNIT  900  series  Suburban 

3  unit  lOCK)  series  Suburban 

4  unit  1 100  series  Suburban 
SU/Suburban  Folder 

1  Community  Oil  Bath  add-on 

Urbanite  tri<olor  unit 

Urbanite  add-on  units  and  folders 

4  to  6  unit  V15A  with  JF15  folder,  1975/76 

Harris  V15A  add-on  units,  1975/76 

KJ6  Heavy  duty  folder,  reconditioned 

KJ8  with  upper  former  1976  folder 

News  King  add-on  units 

3  unit  Vanguard 

Baldwin  104  Count-O-Veyor 

Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 


EDITOR  &  PUBLISHER  for  May  14.  1983 


EQUIPMENT  &  SUPPLIES 
PRESSES 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HARRIS  PRESSES 
HARRIS  M-1000 

6  units,  1972,  22^4",  oven,  chill  rolls,  1 
22V4"x36'’,  2  Butlers,  combination  folder,  ' 
Harris  infeed.  $575,000.  I 

HARRIS  V-22 

5  units.  1969,  RBI  multi-web  folder  can  hand¬ 
le  up  to  10  webs,  Vz,  Vi  folds,  22^4"  cut- 
offx36  "  wide.  100  HP  Motor,  22,000  PPH.  6 
rollstands.  $175,000.  ' 

BELL-CAMP  INC  i 

465  Boulevard  i 

PO  Box  97  I 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


INLINE  CUSTOM  Bill  2  Knife  Trimmer. 
Can  be  coverted  to  offline  operation. 
Phone  (805)  942-044^8. 


PRE-OWNED  WEB  PRESSES  i 

4-Suburban  900  series  ! 

4-Suburban  1000  series  j 

4-Suburban  1 500  series 
Suburban  combination  folder  with  balloon  for-  ; 
mer.  Community  unit  1971.  i 

KJ6  W-quarter  folder  with  balloon  former.  i 

(k)unt-0-Veyor  model  106. 

Add-on  components  for  Goss,  Harris  and  King  i 
presses. 

All  machines  can  be  seen  in  operation  and  are  | 
available  for  immediate  delivery.  Call  or  write  i 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 


ROLL  THE  PRESSES! 

If  you  have  a  used  press  (or 
other  newspaper  equip¬ 
ment)  standing  idly  by,  put 
it  back  into  production!  Per¬ 
haps  you  can’t  use  that  par¬ 
ticular  piece  of  equipment. . . 
but  we’ll  bet  you  could  sure 
use  that  space  it  occupies. 
Consider  the  dozens,  per¬ 
haps  hundreds  of  square 
feet  being  lost  in  storage  of 
unused  equipment.  Now 
look  at  the  space  occupied 
by  each  single  piece  of 
equipment  on  this  page! 
Space  is  money... hundreds 
of  dollars  worth  of  your 
space  can  be  opened  up  for 
as  little  as  $2.80  a  line  of  our 
space.  We’ll  put  that  equip¬ 
ment  back  into  production 
for  you  in  someone  else’s 
plant... and  produce  a  profit 
for  you  to  boot! 


WANTED  TO  BUY 


CHESHIRE  and  Phllllpsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av.  Hillside  NJ  07205. 


COMPUGRAPHIC  ADVANTAGE.  Mayhill  Pub¬ 
lications.  Box  90.  Knightstown  IN  46148; 
(317)  345-5133. 


FACSIMILE 

EQUIPMENT 

Facsimile  transmission  systems  using  Muir- 
head  full  page  scanners  and  recorders  with 
Dacom  Data  compression  system. 

Contact: 

J.  E.  Forster 

WELLINGTON  NEWSPAPERS 
LIMITED, 

PO  Box  3740, 

Wellington.  New  Zealand. 

Tel  (collect)  729-009  Wgtn. 

Telex;  3586 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


USED  PAY  NEWS-STANDS 
in  good  condition. 

(305)  665-8214.  Michael  Miller. 


JOURNALISM.  University  of  South  Carolina 
College  of  Journalism.  Nine-month  faculty 
position  in  News-Editorial  Sequence,  begin¬ 
ning  August  16,  1983.  Responsible  for  super¬ 
vising  the  sequence’s  Senior  Semester,  includ¬ 
ing  all  aspects  of  producing  a  weekly  laboratory 
newspaper  and  the  college's  related  print  pro¬ 
duction  activities.  Requires  experience  in  com¬ 
puter  technology  relating  to  newspaper  and 
print  production;  demonstrated  skills  in  opera¬ 
tion  of  computerized  newsroom  including  pre¬ 
paration  of  camera-ready  copy;  minimum  of 
four  years  professional  experience  in  copy  edit¬ 
ing  and  reporting;  teaching  experience  in  jour¬ 
nalistic  skills  courses:  master’s  degree  re¬ 
quired,  PhD  preferred.  Teaching  areas  include 
reporting,  editing,  layout  and  operation  of  17- 
unit  computerized  newsroom.  Salary  competi¬ 
tive.  Send  application  and  vita  to:  Dr.  Perry  J. 
Ashley,  Search  Committee  Chairman,  College 
of  Journalism,  University  of  South  Carolina, 
Columbia  SC  29208,  by  June  15.  An  equal 
opportunity,  affirmative  action  employer. 


I  ASSISTANT  Journalism  Professor,  tenure-  ! 
I  track  position,  for  Fall.  1983.  MA,  5  years  of  I 
I  professional  experience  required,  teaching  ex- 
’  perience  preferred.  To  teach  basic  and  adv¬ 
anced  courses  in  reporting,  editing,  media  and 
!  society.  Photo  or  radio/TV  experience  useful. 
Salary  negotiable.  Send  vita,  clips,  references 
to:  Steve  Nash,  Journalism  Coordinator,  Uni¬ 
versity  of  Richmond  VA  2.3173.  Application 
deadline:  May  25. 

MAGAZINE/GRAPHICS  tenure-track  position,  j 
PhD  or  ABD  preferred;  Masters’  with  commit¬ 
ment  to  complete  PhD  essentlal.Start  9/ 1,83.  i 
Salary  for  nine  months  up  to  $20,000  plus  , 
substantial  benefits.  Should  be  able  to  teach 
variety  of  courses  in  accredited  magazine  seou- 
ence,  plus  basic  graphics.  Apply  by  5‘27'83iO:  | 
Cortland  Anderson,  Director,  E.  W.  Stnpis  i 
School  of  Journalism,  Ohio  University,  Athens  I 
'  OH  45701.  Ohio  University  is  an  affirmative  ! 
{  action  employer.  j 


MEDIA  PROFESSIONAL? 

Take  a  year  off  and  teach! 

THE  DEPARTMENT  OF  JOURNALISM  at  the  University  of 
Nevada  Reno  is  seeking  outstanding  media  professionals 
who  want  to  teach  for  a  semester  or  two,  and  do  their  own 
research  and  writing,  then  return  to  their  respective  worlds, 
to  be  replaced  by  others  like  them.  For  the  1983-84  school 
year,  we  would  like  to  find  professionals  in; 

Editing  or  reporting 
Public  Relations 
Advertising 

Radio  or  TV  Broadcasting 

We  want  men  and  women  with  a  minimum  of  five  years 
media  experience  and  a  bachelor’s  degree.  Ideally,  we 
would  like  to  find  people  with  a  book  advance  or  grant  in 
hand  who  can  use  a  university  atmosphere  to  provide  what 
all  of  us  need:  a  modicum  of  security,  good  research  and 
support  facilities,  a  sense  of  community  with  others  of  like 
heart  and  wit,  and  intellectual  stimulation  from  some  fine 
students  who  want  to  learn.  Full-time  or  half-time  contracts 
will  be  for  a  semester  or  a  year  and  may  be  renewable.  Salary; 
competitive.  Send  applications  BY  JUNE  15, 1983  to:  Robert 
Blair  Kaiser,  Chairman,  Department  of  Journalism,  Universi¬ 
ty  of  Nevada  Reno,  Reno  NV  89557. 

The  University  of  Nevada  is  an  AA/EOE 


I  PHD  FOR  TENURE-TRACK  position  as  assis- 
;  tant  or  associate  professor  to  teach  journalism, 

;  public  relations-advertising.  Seek  a  pro  with 
i  practical  experience,  excellent  teaching  skills 
and  evidence  of  research  potential.  Send  ap- 
I  plication,  three  reference  letters  and  complete 
credentials  tO:  Dr.  Michael  Cornett,  Chairman, 
Department  of  Communication,  Loyola  Uni¬ 
versity  of  Chicago.  820  N  Michigan.  Chicago  IL 
i  60611.  Position  available  September,  1983or 
I  later.  Loyola  University  of  Chicago  is  an  Equal 
I  Opportunity  Employer  and  Educator. 


ITS  A  CLASSIFIED  SECRET!  | 

We’ve  got  a  secret — and  it’s  strictly  classified  information!  We’ll  | 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you  I 
want  to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go 
to  certain  newspapers  (or  companies),  put  your  mind  at  ease! 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder.  i 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies  I 
you  don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list,  we’ll  discard  your  reply. 
IMPORTANT :  We  can’t  return  your  reply  because  that  would  be 
the  same  as  telling.  So  don’t  send  indispensable  material.  Also 
attach  a  note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties. 


MEDIA  WRITING.  Assistant  professor  appoint-  i 
ment  In  media  writing  to  start  September  i 
1983.  This  position  is  important  to  an  interdis-  i 
ciplinary  major  in  business  and  technical  com-  | 
munications.  The  Assignment  includes  respon-  I 
sibility  for  advising  the  student  newspaper. 
PhD  or  MA  plus  doctoral  equivalent  in  experi¬ 
ence.  To  expedite  consideration  please  send 
resume,  letters  of  reference,  and  transcripts  by 
June  1  to:  Dr.  Archie  K.  Loss,  Head  of  Division 
of  Arts  and  Humanistic  Studies,  Box  EP,  The 
Pennsylvania  State  University-Behrend  Col¬ 
lege,  Station  Road,  Erie  PA  16563.  An 
Affirmative  Action/Equal  Opportunity  Em¬ 
ployer _ _ 


CHIEF  EXECUTIVE  OFFICER 
Modern  profitable,  liquid,  midwestern  news¬ 
paper  group  seeks  strong  financial  manager 
and  creative  marketer  to  Tead  into  broader  fu¬ 
ture.  Send  full  resume,  salary  history  in  confi¬ 
dence  to  Box  5719,  Editor  &  Publisher. 


DO  IT  ALL 

GENERAL  MANAGER 

For  small  weekly  in  resort  area  in  Adirondack 
Mountains  in  New  York.  Need  profit  builder. 
Will  be  very  liberal  in  profit  sharing.  Absentee 
owner.  Write  Box  5622,  Editor  &  Publisher. 


DIRECTOR,  OFFICE  OF 
PUBLIC  INFORMATION 
Responsible  for  managing  University  informa¬ 
tion  functions-liaison  with  print  and  broadcast 
media,  coordination  of  publications  and  spe¬ 
cial  events,  public  relations  and  media-related 
outreach.  Objective  is  to  promote  general 
understanding  of  the  University. 

Supervises  information,  media  and  public  rela¬ 
tions  specialists  and  coordinated  related  activi¬ 
ties  in  colleges,  departments  and  offices. 
Reports  to  Executive  Director,  Office  of  Uni¬ 
versity  Relations  and  works  closely  with  Presi¬ 
dent  and  Vice  Presidents,  Deans  and  others. 
Minimum  qualifications  include  five  years’  ex¬ 
perience  with  series  of  progressive  responsibil  i- 
ties  in  print  and/or  broadcast  media,  proven 
leadership  and/or  administrative  abilities. 
Community  and  university  experience  are  de¬ 
sirable  but  not  required.  Experience  in  public 
relations  outside  the  print  and/or  broadcast 
media  is  an  acceptable  substitute  as  long  as 
candidate  has  had  substantive  contact  with  the 
media. 

Available  July  1,  1983.  Salary  will  meet  ex¬ 
isting  market  conditions.  Deadline  for  applica¬ 
tions  is  May  23,  1983.  A  letter  of  application 
and  resume,  along  with  the  names  of  three 
references,  should  be  forwarded  tO:  Dr.  Allan 
Beigel,  Executive  Director,  Office  of  University 
Relations,  Slonaker  Alumni  Building  109.  The 
University  of  Arizona,  Tucson  AZ  85721. 
Equal  Opportunity/Affirmative  Action  Em¬ 
ployer. 


GENERAL  MANAGER 

For  Southwest  growing  weekly.  Tremendous 
opportunity  for  aggressive  advertising  and  busi¬ 
ness  person.  Beautiful  area  in  Zone  8,  New 
Mexico.  Must  have  previous  newspaper  man¬ 
agement  experience.  Excellent  opportunity  for 
advancement.  Write  Box  5707,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER/Administrative-We  need 
a  general  manager  for  a  mid-south  daily,  under 
20,000  circulation,  in  Zone  3.  As  chief  operat¬ 
ing  officer,  you  will  be  responsible  for  the  total 
management  of  the  newspaper. 

This  is  not  a  training  job.  It  requires  under¬ 
standing  and  some  experience  in  all  depart¬ 
ments,  as  well  as  assistant  general  mana¬ 
gership  or  equivalent. 

If  you  feel  you  have  had  the  years  of  experience 
we  require  and  are  ready  and  willing  to  manage 
a  total  newspaper,  then  please  apply  im¬ 
mediately.  This  is  an  excellent  opportunity  if 
you  are  the  right  general  manager.  Write  Box 
5713,  Editor  &  Publisher. 


POSITION  AVAILABLE:  Director  of  Com¬ 
munications/Public  Relations-challenging 
position  requires  strong  writing  and  organiza¬ 
tional  skills  plus  personal  commitment  to 
Catholic  faith  and  a  working  knowledge  of  Vati¬ 
can  II.  Responsible  for  all  editorial  phases  of 
monthly  diocesan  newspajwr  (no  advertising; 
total  coverage  reaching  37,500  households); 
writing  press  releases;  promoting  and  some 
placement  of  TV  and  radio  programming.  BA 
required.  July  1st  starting  date,  ^nd  resume 
and  samples  to:  Communications  Search  Com¬ 
mittee,  TO  Box  588,  Winona  MN  55987. 

TOP  FINANCIAL  manager  needed  for  a  32,000 
circulation  daily  in  the  Northeast.  $30,000 
annual  salary  plus  a  comprehensive  benefit 
package.  Strong  accounting  and  newspamr 
background  desired.  Sena  resume  to  Box 

5650,  Editor  &  Publisher. _ 

WE  SEEK  an  experienced  person  to  direct  our 
financial  operations,  replacing  our  retiring  con¬ 
troller.  Our  firm  publishes  The  Daily  Herald.  6 
weekly  suburban  newspapers  and  a  magazine- 
format  TMC  product.  We  stress  quality  in  our 
products  and  operations.  Minimum  require¬ 
ments  include  a  degree  in  accounting  and  5 
years  experience  directing  the  financial  opera¬ 
tion  of  a  company,  acting  as  a  key  second  level 
financial  manager  or  comparable  financial  ex¬ 
perience.  Send  complete  resume  to:  (General 
Manager,  Paddock  Publications  Inc,  TO  Box 
280,  Arlington  Heights  IL  60006. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ARTIGRAPHICS 


HELP  WANTED 
CIRCULATION 


PUBLISHER/GROUP  MANAGER— Che¬ 
sapeake  Publishing  Corporation,  a  group  of  18 
newspapers  in  the  Maryland/Delaware  area 
owned  by  Whitney  Communications  is  seeking 
a  publisher  for  the  Maryland  Independent  and 
South  Prince  George's  Independent  located 
just  south  of  Washington.  DC. 

The  right  candidate  could  also  qualify  for  larger 
responsibilities  as  manager  of  the  Southern 
Maryland  Group  for  Chesapeake  which  in¬ 
cludes  5  newspapers  in  four  fast-growing  coun¬ 
ties  in  the  DC  area. 

Qualities  we  seek  in  this  candidate  include 
general  experience  in  the  newspaper  business; 
understanding  of  what  it  means  to  be  a  "man¬ 
ager;”  proven  leader  and  positive  motivator  of 
people;  good  communicator;  planner;  and 
marketer. 

These  are  outstanding  newspapers  in  outstand¬ 
ing  markets.  If  you  think  you  can  provide  them 
outstanding  management  please  send  resume 
to;  Charles  Lyons,  Chesapeake  Publishing  Cor¬ 
poration.  lA  Airpark  Dr,  Easton  MD  21601. 


To  answer  box  number  ads  in 


EDITOR 
&  PUBLISHER 


Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please 
be  selective  in  the  number  of 
clips  submitted  in  response 
to  an  ad.  Include  only  materi¬ 
al  which  can  be  forwarded  in 
a  large  manilla  envelope. 


ADVERTISING 


MARKETING/ADVERTISING  Director  to  join 

with  awressive  management  team  for  Zone  6 
55,000  daily.  Applicant  needs  to  bring  experi¬ 
ence  record  of  motivation,  leadership,  creativ¬ 
ity,  increased  sales  and  open  minded 
approaches.  The  successful  candidate  should 

be  well  versed  in  a  variety  of  print  advertising 

vehicles.  This  is  not  a  9-5  job.  but  an  excellent 

career  growth  opportunity  with  commensurate 

salary  and  benefits.  Send  complete  resume  and 

salary  requirements  in  confidence  to  Box 

5668,  Editor  &  Publisher. 


MANAGER/DIRECTOR 

Capable  of  directing  sales  staff  retail  display 
and  classified  for  twice  weekly  newspaper. 
56,000.  Must  have  proven  track  record,  strong 
sales  and  management  team  development. 
Salary  bonus  incentive  open.  Send  resume  and 
salary  history  tO:  Bergen  News,  PO  Box  130. 
Palisades  Park  NJ  07650. 


CENTRAL  OHIO  daily  (7300  circulation)  seeks 
working  ad  manager.  You  must  be  our  top  sales¬ 
person.  in  addition  to  supervising  a  5  person 
staff.  Strong  shopper  competition.  Must  be 
strong  on  promotions,  staff  development,  and 
community  relations.  Send  resume  and  salary 
needs  to:  Publisher,  Urbana  Daily  Citizen,  PO 
Box  191,  Urbana  OH  43078. 


PROGRESSIVE  small  daily  looking  for  advertis¬ 
ing  director.  We  are  looking  tor  someone  with 
3-5  years  experience  in  advertising  sales. 
Should  be  pleasantly  aggressive,  organized, 
have  a  positive  attitude  and  want  to  grow.  Our 
opportunity  is  challenging  and  unlimited  to  the 
right  person.  Responsible  for  planning,  budget¬ 
ing,  projecting,  hiring,  training,  and  selling 
5000  circulation  daily  newspaper  in  northern 
Illinois.  We  publish  evenings,  Monday  through 
Saturday,  paidcirculation-alsoa  14,000  we^- 
ly  pre  publication.  Salary  range  $20,000  with 
other  benefits.  Position  available  immediately. 
Please  send  resume  with  background,  educa¬ 
tion,  experience  and  references  tO;  Patrick  B. 
Mattison,  President  Associate  Publisher,  Belvi- 
dere  Daily  Republican,  401  Whitney  Blvd, 
Belvidere  IL  61008. 


HELP  WANTED 


ADVERTISING 


PUBLISHER/PRESIDENT 


To  lOOK  +  +  -f 


Zones  4,  5  and  9.  Are  you  a  heavyweight  in  the 
publishing/advertising  business?  Shopper  ex¬ 
perience?  Looking  for  a  challenge?  Media  con¬ 
glomerate  offers  excellent  compensation  pack¬ 
age  including  relocation,  auto.  etc.  Reply  in 
confidence  tO;  Greg  Vallone,  (213)  705-3138 
or  send  resume,  with  salary  history,  to;  7906 
Jamieson  Ave,  Reseda  CA  91335. 


ADMINISTRATIVE 


ART  DIRECTOR  needed  for  publishing  com¬ 
pany  located  north  of  Dallas  near  resort  area. 
Must  be  illustrator  with  very  creative  prospec¬ 
tive  ad  layout  background.  Up  to  $400  week 
plus  benefits.  (214)  465-1403. 


GAY  WEEKLY  tabloid  newspaper  in  major 
Northeast  city  seeks  experience  designer.  Sal¬ 
ary  in  mid-teens,  excellent  benefits.  Send  re¬ 
sume  examples  to  Box  5656,  Editor  &  Pub¬ 
lisher. 


ADMINISTRATIVE 


IS  LOOKING  FOR 
SALES  REPS 


Find  a  new  level  of  professional  challenge  in  our  dynamic  organi¬ 
zation.  VCfe're  Newspaper  Systems,  Inc.,  industry  veterans  aggres¬ 
sively  expanding  in  the  Advertising,  Business  and  Circulation  com¬ 
puter  systems  market. 


Applicants  must  have  at  least  five  years  of  experience  selling  com¬ 
puter  systems  or  other  high-technology  products  to  newspapers. 
Preference  will  be  given  to  self-starters  with  a  record  of  superior 
sales  performance  and  knowledge  of  accounting,  data  processing 
and  newspaper  management. 


If  a  competitive  salary,  excellent  commissions,  and  opportunities 
for  growth  appeal  to  you,  please  forward  your  resume  in  confi¬ 
dence  to: 


Newspaper  Systems,  Inc. 
Attention:  Personnel 
5701  Slauson  Avenue,  Suite  100 
Culver  City,  California  90230 

NSI  is  an  equal  opportunity  employer 


ADVERTISING 


ADVERTISING  MANAGER 
For  Southwest  growing  weekly.  Tremendous 
opportunity  for  aggressive,  career  oriented  per¬ 
son.  Beautiful  area  in  Zone  8.  New  Mexico. 
Must  have  sales  and  management  experience. 
Excellent  oi^rtunity  for  advancement.  Write 
Box  5706,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 
Excellent  opportunity  for  an  innovative  sales 
manager.  We  are  a  modern,  full  thinking, 
11,000  daily,  with  14,000  circulation  TMC. 
You  must  be  creative,  have  knowledge  and  be 
able  to  train  and  lead.  We  offer  excellent  be¬ 
nefits  and  an  exceptional  opportunity  for  the 
right  person.  Send  resume,  references  and  sal¬ 
ary  requirements  to:  The  Piqua  Daily  Call, 
Attention:  Gary  K,  Yount,  PO  Box  921,  Piqua 
OH  45356. 


WEST  COAST  GENERAL  MANAGER.  Well 
established  shopper.  Large  circulation.  Excel¬ 
lent  name  recognition.  Needs  strong  manager 
to  "run  the  show.  "  Please  call  Dennis  Fearing, 
(213)  344-7177  or  send  resume  to  Multi- 
Media  Enterprises,  7616  Lindley  Avenue,  Ste. 
9.  Reseda  CA  91335. 


ZONE  8  or  9  well-established  shoppers  in  the 
growing  West  want  a  goal-oriented  can-do  sales 
representative.  Good  opportunity.  Phone; 
(801)  355-1975  or  write:  PO  Box  717,  Salt 
Lake  City  UT  84110. 


CLASSIFIED  ADVERTISING  MANAGER 
Medium-sized,  Zone  1  daily  in  competitive 
market  seeks  an  individual,  preferably  with 
managerial  experience,  to  fill  this  immediate 
opening.  The  right  person  must  be  strong  on 
motivational  and  promotional  skills.  Summa¬ 
rize  track  record  and  requirements  in  first  reply. 
Box  5685,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR  for  fast  growing 
suburban  newspapers'  multi-faceted  circula¬ 
tion  department  combining  mall  and  hand  deli¬ 
vered  saturation  newspapers  with  circulation  of 
300,000  bi-weekly,  also  several  paid  twice- 
weeklies.  Must  have  strong  newspaper  and  or 
saturation  product  background.  Must  be  a 
highly  creative  professional  with  good  oppor¬ 
tunity  to  join  top-flight  highly  aggressive  orga¬ 
nization  with  expanding  future.  Salary 
$35,000  plus  benefits  and  incentive  program. 
Also  willing  to  tram. 

Today  Newspapers 
1661  Rt  23 

Wayne  NJ  07470 

Send  resume  or  call  George  Miller;  (201)  696- 
3000. 


CIRCULATION 


ASSISTANT  CIRCULATION  DIRECTOR 
Dynamic  motivator  who  would  relish  the  chal¬ 
lenge  of  a  competitive  market.  Full  responsibil¬ 
ity  tor  continuing  training  of  district  managers, 
carrier  promotion  design  and  implementations 
and  maintenance  of  high  level  of  customer  ser¬ 
vice.  Send  resume  and  letter  explaining  how 
you  would  meet  aggressive  goals  in  these  areas. 
We  are  a  40,000  circulation  AM  daily  in  Zone 
2.  We  demand  excellence  because  the  stakes 
are  high.  We  have  a  market  to  win.  Competitive 
salary,  incentive  and  benefit  package.  Box 
5718,  Editor  &  Publisher. 


Crew  Managers  Wanted 


Sell  subscriptions  to  Orange 
County's  1  newspaper,  The 
Register.  Experienced  crew 
managers  can  earn  $700  per 
week  and  up!  Call;  (714)  754- 
4421,  afternoons  and  ask  for 
Mr.  Barba.  Zone  9. 


CIRCULATION  MANAGER 
We  are  looking  for  a  highly  motivated  individual 
to  guide  and  direct  our  delivery  force.  TMC 
knowledge  helpful.  Will  be  in  Zone  5.  Excellent 
opportunity  for  the  right  individual.  Creativity 
desirable.  Box  5671,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
A  Southwest  AM/PM  agency  (Zone  8)  is  seeking 
a  well  rounded  individual  to  run  its  circulation 
department.  Must  have  a  proven  track  record  in 
increasing  home  delivered  circulation.  Job  re¬ 
quires  skMls  in  marketing,  TMC.  and  computer 
application.  We  offer  that  team  player  a  chal¬ 
lenge  in  a  high  growth  community.  Excellent 
base  salary  plus  incentives.  Full  resume  and 
references  sent  in  confidence  to  Box  5703, 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  May  14,  1983 


CIRCULATION  MANAGER  for  small  Northern 
California  daily.  Prior  experience  essential. 
Seeking  self-starter  who  knows  carrier,  motor 
route,  mail  and  promotion.  Send  resume  and 
salary  requirements  to  Box  5715,  Editor  &  Pub¬ 
lisher. 


SUPERVISOR  HOME  DELIVERY 
Opportunity  for  a  growth  oriented  district  man¬ 
ager  or  home  delivery  supervisor  with  a  small 
daily  to  gam  management  experience  on  a  large 
daily  and  Sunday.  Competitive  salary-fringe 
package.  Zone  2.  Full  resume  and  references 
sent  in  confidence.  Box  5623,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


ASSISTANT  CITY  EDITOR 
Aggressive,  well-organized  assigning  editor 
sought  for  our  award-winning  mid-sized  daily 
and  Sunday  in  Zone  2.  We  re  looking  for  im¬ 
agination,  flair,  good  leadership  skills  and  the 
push  that  makes  routine  stories  worth  page 
one.  If  you  merely  react  to  events,  don't  bother 
applying.  Box  5667,  Editor  &  Publisher. 


ASSISTANT  FEATURES  EDITOR 
Spokane's  two  daily  newspapers  need  a  strong 
l^er  and  editor  with  the  talent  to  plan  and 
produce  superior  lifestyle  sections.  Opportuni¬ 
ties  for  career  growth  and  the  good  life  in  an 
outstanding  Pacific  Northwest  community  are 
among  the  rewards.  Send  resume,  tearsheets 
and  brief  statement  of  features  philosophy  to: 
Phil  Gruis,  Assistant  Managing  Editor.  The 
Spokesman-Review  and  Chronicle.  PO  Box 
2160,  Spokane  WA  99210. 


ACCENT  EDITOR— The  Albuquerque  Tribune 
seeks  editor  to  lead  staff  of  5  in  producing 
People.  Lifestyle,  Food,  Style,  Arts  pages. 
Emphasis  on  editing,  layout,  planning.  Salary 
to  $22,000.  Resumes,  samples  to:  Norman 
Bell,  PO  Drawer  T.  Albuquerque  NM  87103. 


BUSINESS  WRITER  for  34.000  AM  newspap¬ 
er  in  Zone  3.  We  want  someone  who  under¬ 
stands  issues  and  knows  how  to  provide  aggres¬ 
sive  but  fair  coverage  on  a  wide  variety  of  busi¬ 
ness  and  consumer  topics.  Send  resume  and 
clips  to  Box  5720,  Editor  &  Publisher. 


COPY  EDITOR 

The  Daily  News,  Los  Angeles'  fastest-growing 
daily  newspaper,  is  looking  for  a  copy  editor  in 
its  features  department.  Applicants  should 
have  2-3  years  professional  experience.  The  job 
requires  a  good  eye  for  proper  grammar  and  the 
ability  to  write  bright  swightly  headlines  under 
deadline  pressure.  VOT  experience  is  helpful. 
Please  send  resume  to  Box  5652,  Editor  & 
Publisher. 


COPY  EDITOR 

34,000  AM  in  Zone  3  needs  a  copy  editor  who 
knows  the  job  from  punctuation  to  page  design . 
A  person  with  a  wide  range  of  skills  will  have  a 
good  opportunity  to  use  and  develop  them  on 
our  news  desk.  Recent  graduates  considered. 
Box  5686,  Editor  &  Publisher. 


JOURNALISTS-IN-RESIDENCE 
Applications  invited  for  Colorado  State  Uni¬ 
versity/Gannett  Foundation  journalist-in- 
residence  program  for  1983-84  school  year,  to 
be^in  in  September.  Each  visitor  will  spend 
three  weeks  on  campus  to  teach  and  counsel 
students  and  professionals.  Dates  of  visits 
negotiable.  Stipend  $1500.  Transportation 
paid.  Apartment  furnished.  Wanted  are: 
Agriculture  reporter 
Business-economics  reporter 
Environmental  reporter 
Reporter  with  national  and  state  political  and 
legislative  experience 

Broadcast  reporter  with  extensive 
newspaper  experience 
Managing  editor  of  medium-circulation 
daily. 

Solid  professional  experience  essential. 
Teaching  experience  not  required.  Resumes, 
clips,  references  by  May  25  to:  Cecil  Neth, 
Department  of  Technical  Journalism,  Colorado 
State  University,  Fort  Collins  CO  80523.  Phon- 
e;  (303)  491-5132,  (303)  491-6310.  CSU  is 
an  affirmative  action  employer. 


MANAGING  EDITOR 

For  national  weekly  trade  magazine  based  in 
Clifton,  New  Jersey.  Must  be  experienced  jour¬ 
nalist,  organized,  detail-oriented,  totally  accu¬ 
rate.  reliable.  Send  resume,  including  salary 
history  to  Box  5716,  Editor  &  Publisher. 


MID-SIZE  southern  daily  has  opening  in  lifes¬ 
tyle  department  for  feature  writer.  Looking  for 
bright,  concise,  readable  style.  Only  those  with 
experience  in  newspaper  feature  writing  will  be 
considered.  Send  clips,  resume  and  rerwences 
to:  Living  Editor,  SAVANNAH  NEWS/PRESS, 
PO  Box  1088,  Savannah  GA  31402. 
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HELP  WANTED 


EDITORIAL 


MILITARY  EDITOR.  International  aerospace 
ntarazine  (weekly)  has  opening  for  a  Washing- 
tonlx:  based  military  editor.  Applicants  shouFd 
have  beat  experience  with  daily  newspapers 
and  some  service  experience  is  desirable.  Send 
resume  and  salary  requirements  to  Box  5681, 
Editor  &  Publisher. 

MANAGING  EDITOR  FOR  Upper  Peninsula 
Michiran  daily.  Local  news  our  bread  and  but¬ 
ter.  Shirt-sleeve  job.  Experience  and  track  re¬ 
cord  required.  If  you  have  the  skills,  manage¬ 
ment  experience,  news  judgment,  drive  and 
determination  to  lead  our  reporting  staff,  you'd 
better  move  quickly.  Box  5620,  Editor  &  Pub¬ 
lisher. 


NEWS  EDITOR.  Zone  3  has  opening  tor  experi¬ 
enced  newsroom  manager  to  direct  its  editorial 
staff.  Heavy  emphasis  on  local  news.  Position 
requires  solid  news  judgment,  good  graphic 
sense  and  a  people  oriented  person.  Submit 
resume  including  salary  histo^  and  require¬ 
ments  to  Box  56%,  Editor  &  Publisher. 


HELP  WANTED 


JOURNALISTS — American  radio  station  in 
Europe  seeks  qualified  journalists  for  its  cen¬ 
tral  newsroom  in  Munich,  West  Germany.  Ap- 


SPORTS 

NEWS 

EDITOR 

THE  SEAHLE 
POST-INTELLIGENCER 

Needs  a  Sports  News  Editor 
with  a  proven  metro  daily  track 
record. 

Must  be  eager  to  run  sports 
copy  desk,  make  story  selec¬ 
tions,  layout  section  with 
sensible,  attractive  use  of 
graphics. 

Will  contribute  to  sports  fea¬ 
ture  and  enterprise  planning. 

We  need  a  strong  leader  with 
plenty  of  energy  and  enthu¬ 
siasm. 

Mail  replies: 

Tom  Read 

Asst.  Managing  Editor 
Admin. 

Box  1909,  Seattle  WA  98111 


NEWS  DIRECTOR 

University  of  Southern  California  seeks  results- 
oriented  manager  to  be  director  of  USC  news 
service.  Responsible  for  aggressive  national 
media  effort.  Supervises  staff  of  11.  Experi¬ 
ence  in  journalism  or  public  relations  a  must. 
Send  resume  and  salary  history  to:  Office  of 
Public  Relations  &  Information,  USC.  ADM 
357,  Los  Angeles  CA  90089-0018. 


NEWS  EDITOR 

Award-winning  Wyoming  weekly  seeks  a  news 
editor  to  oversee  staff  of  three  writer/photo¬ 
graphers. 

Position  demands  a  strong  photo  portfolio, 
editing  ability,  willingness  to  produce  great 
volume  of  features,  hard  news  and  sports. 
Wages  do  not  match  the  time  and  dedication 
required,  but  this  position  presents  an  excel¬ 
lent  opportunity  for  upward  mobility  within  a 
group  of  western  newspapers.  Only  hard  work¬ 
ers  and  persons  willing  to  go  the  extra  mile  to 
produce  a  quality  newspaper  need  apply. 
Contact:  Ken  Smith?  Green  River  Star;  (307) 
875-3103  for  more  details. 


tral  newsroom  in  Munich,  West  Germany.  Ap¬ 
plicants  should  have  minimum  5  years  full¬ 
time  news-writing  experience,  preferably  in¬ 
cluding  some  wire  service  work.  Also  essential: 
gopd  knowledge  of  foreign  affairs.  Job  involves 
writing  and  editing  English-language  news 
copy  and  offers  good  salary  and  benefits,  as 
well  as  opportunity  to  liyg  and  work  abroad. 
Send  detailed  resume  and  writing  samples  to 
Box  5717,  Editor  &  Publisher. 


age  Editor 

^We  are  looking  for  an  experi¬ 
enced  editorial  writer  or  col¬ 
umnist  to  write  editorials  and 
handle  op  ed  pages.  We  want 
someone  willing  to  settle  in  for 
the  long  haul,  but  able  to  speak 
with  a  strong,  independent 
voice.  Executive  salary,  be¬ 
nefits.  Send  resume  and  work 
samples  to; 

Personnel  Director 
Times  Herald  Record 
40  Mulberry  Street 
Middletown  NY  10940 
We  are  an  equal  opportunity 
employer. 


MANAGING  EDITOR— rural,  suburban  AM  dai¬ 
ly  seeks  managing  editor.  Must  write  daily 
editorial,  direct  paste-up  and  news  staff.  Im¬ 
mediate  opening.  Good  salary.  Write:  Debbie, 
PO  Box  149,  Arlington  VA  22210. 


EDITOR-Growing,  10  month  old.  suburban 
weekly  in  Zone  2  needs  shirt  sleeve,  working 
editor  with  strong  graphic,  writing  and  layout 
skills.  Knowledge  of  typesetting,  photography 
and  especially  modular  layout  a  must.  Contact: 
The  Pennsylvania  Beacon,  One  Ararat  Boule¬ 
vard,  Harrisburg  PA  17110. 


EDITOR  for  New  York  City  neighborhood  week¬ 
ly.  We're  small  but  tough,  with  prize  winning 
investigative  reporting  and  the  usual  commun¬ 
ity  beats.  You  must  have  a  strong  commitment 
to  the  highest  standards,  and  be  capable  of 
staff  direction  and  rapid  rewrite.  Long  hours. 
Starting  salary  mid-teens.  Box  5688,  Editor  & 
Publisher. 


GOOD  WRITER  who  can  turn  out  bright,  tight 
copy,  for  cityside  beat  on  Midwest  daily  of 
55,000;  applicants  from  Midwest  only.  Write 
Box  5703,  Editor  &  Publisher. 


ENERGETIC,  AGGRESSIVE  sports  editor 
needed  by  small  eastern  Virginia  daily.  Must  be 
[good  photographer  Apply  Box  5695,  Editor  & 
Publisher. 


EDITOR  for  award  winning  suburban  commun¬ 
is  newspaper  near  Chicago.  Multi  day  publica¬ 
tion  in  $5-10,000  circulation  range  and  grow¬ 
ing  Right  person  knovrs  editor's  role  and  can  do 
it.  Previous  experience  should  include  effective 
supervision  of  others  and  abiliS  to  lead.  We 
plan  to  grow  and  need  an  editor  who  can  stay  up 
with  us.  If  you  are  aggressive  and  effective  and 
want  to  be  the  best,  please  apply  to  Box  5722, 
Editor  &  Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write:  Northwest  Marketing  Li¬ 
mited,  Box  3658-J.  Lacey  WA  98503. 

FINANCIAL  REPORTERS 
WANTED:  Several  experienced  business  wri¬ 
ters/editors.  National  publication  seeking  top 
talent  for  its  California  office.  Please  send  re¬ 
sume  and  clips  to  Box  5672,  Editor  &  Pub¬ 
lisher. 


FOOD  WRITER— to  produce  stories  and  edit 
weekly  food  supplements  of  mid-sized  South¬ 
ern  daily.  Also  need  knowledge  in  fashion,  con¬ 
sumer  areas.  Minimum  of  2  years'  writing,  page 
design  experience.  Send  resume  and  clips  to 
Box  5714,  Editor  &  Publisher. 

DRAW  YOUR  OWN  CON- 
CLUSIONS 

I  About  the  most  effective  medium 
in  the  newspaper  field! 

'  Place  an  E&P  Classified 

I  and  you'll  get  the  picture! 

_ (212)  752-7050 


HELP  WANTED 


COPY  EDITOR/local  news  needed  at  15,000 
circulation  daily  in  western  Oregon's  Wil¬ 
lamette  Valley.  Must  have  twoyearsof  reporting 
and  one  year  of  editing  experience  on  a  daily, 
plus  the  ability  to  edit  Tor  accuracy,  clarity  and 
readability,  write  enticing  headlines  and  design 
attractive  pages.  Minimum  annual  salary 
$18,200.  Send  tearsheets  and  resume  by  May 
27  to:  Kay  Black,  City  Editor,  Corvallis  OR 
97339.  An  affirmative  action/equi  opportunity 
employer  M/F. 

COPY  EDITOR 

Design-features  department.  Some  graphics, 
layout  experience.  Award-winning  Zone  5  daily. 
Starting  salary  above  average;  so  is  the  oppor¬ 
tunity.  Metro  market  PM.  Box  5721,  Editor  & 
Publisher. 


DEPENDABLE,  hard-working  reporter  for  com¬ 
munity-minded  weekly  newspaper  in  South 
central  Florida.  Letter,  resume  to:  The  Clewis- 
ton  News,  PO  Box  1236,  Clewiston  FL  33440, 
atten:  Jim  Jones. 

EXPERIENCED  editor  for  rapidly  expanding 
national  magazine;  strong  background  in  story 
selection,  editing  and  magazine  production  in¬ 
cluding  working  knowledge  of  and  deep  interest 
in  country  musiC.  Fortune  1000  company.  Im¬ 
mediate  opening.  Send  resume,  samples  and 
salary  history  to  Box  5625,  Editor  &  Publisher. 

EDITOR 

Experienced  editor  for  new,  top-quality  senior 
citizen  news  monthly.  Excellent  ground  floor 
opening.  Publisher  is  aggressive  and  expan¬ 
sion-oriented.  Very  attractive  salary,  benefits 
and  advancement  opportunities.  Phoenix 
headquarters.  First  issue  planned  for  October 
'83.  Send  complete  resume  and  income  needs 
to;  Senior  Perspective,  141  E  Palm  Lane  100, 
Phoenix  AZ  85004. 


HELP  WANTED 


VERSITLE  MANAGING  editor  for  rapidly  grow¬ 
ing,  award-winning,  twice-weekly  in  Northern 
C^ifornia's  Sierra  foothills.  8000  circulation. 
Editorial  staff  of  6.  We're  looking  for  a  self- 
starter-a  person  strong  on  organization,  effi¬ 
ciency,  detail  and  overall  operations.  Copy  desk 
experience  required.  Must  be  production 
oriented  and  capable  of  maintaining  existing 
graphic  excellence.  Beautiful  low-crime  com¬ 
munity  with  good  schools  and  recreation  oppor¬ 
tunities.  Strong  independent  company  with 
new  building.  Send  complete  resume  including 
work  history,  references  and  salary  expecta¬ 
tions  to  Box  5676,  Editor  &  Publisher 


SMALL,  growing  western  Louisiana  weekly 
needs  motivated  editor  to  take  helm.  Advertis¬ 
ing  knowledge  and  business  experience  prefer¬ 
red.  Send  cups  and  resume  to:  West  LA  Star, 
PO  Box  1209,  Many  U  71449. 


SOUTHERN  CALIFORNIA 
Morning  newspaper  needs  gifted  feature  writer 
with  strong  reporting  background  and  demons¬ 
trated  flair  for  writing  for  Sidelight  section- 
everything  to  do  with  people  and  how  they  live. 
Contemporary  professional  daily  newspaper  ex¬ 
perience  required.  Send  full  resume,  ample 
writing  samples  first  letter.  Norman  A.  Cher- 
niss.  Executive  Editor,  The  Press-Enterprise 
(to.  Box  792,  Riverside  CA  92502. 

THE  TIMES-PICAYUNE/The  States-ltem  of 
New  Orleans  is  seeking  copy  editors,  (tondi- 
dates  should  have  at  least  two  years  of  copy 
desk  experience.  They  should  be  able  to  de¬ 
monstrate  a  strong  command  of  the  English 
language  and  ability  to  write  bright,  accurate 
headlines. 

All  copy  desk  positions  require  evening  work. 
Send  resume  to:  The  Personnel  Manager,  The 
Times-Picayune/The  States-ltem,  3800  Ho¬ 
ward  Av,  New  Orleans  LA  70140, 

an  equal  opportunity  employer  m/f 


A  Leader,  A  Writer,  A  Reporter 

MANAGING 

EDITOR 

For  A  Nationally  Respected  Magazine 

We  are  a  high  quality  bi-monthly  magazine  aimed  at  knowledge¬ 
able  dealers  and  manufacturers  in  the  Collectibles  field.  We  are 
already  good,  but  we  want  to  be  better;  so  we  are  looking  for  a 
leader-specifically,  a  “hands-on”  Managing  Editor. 

The  professional  we  seek  will  guide  and  motivate  our  staff  and 
work  with  the  Business  Manager  as  well  as  the  Publisher  in 
shaping  the  scope  and  contents  of  the  magazine.  Candidates  for 
this  position  must  be  willing  to  learn  our  complex  industry  and 
marketplace  completely  and  work  with  a  skilled  and  professional 
staff  who  already  know  the  Collectibles  industry. 

The  requirements  needed  to  function  effectively  as  our  Managing 
Editor  should  include  a  solid  background  in  Journalism  at  the 
management  level,  as  well  as  excellent  writing  skills  and  the 
instincts  of  a  good  reporter.  A  thorough,understanding  of  syntax, 
grammar,  etc.,  design,  photography  and  production  techniques 
from  keyline  through  film  and  printing  are  required. 

To  the  qualified  Managing  Editor,  we  can  offer  competitive 
compensation  with  cash  bonus  incentives,  and  the  opportunity  to 
fulfill  both  professional  and  personal  goals.  For  immediate  and 
confidential  consideration,  please  submit  your  resume  INCLUD¬ 
ING  COMPENSATION  HISTORY  to: 

Box  5698,  Editor  &  Publisher 

An  Equal  Opportunity  Employer  M/F 


EDITOR  &  PUBLISHER  for  May  14,  1983 


HELP  WANTED 


EDITORIAL 


PRODUCT  INFORMATION  SPECIALIST/ 
COPY  WRITER 

We  are  one  of  the  nation's  leading  mail  order 
outfitters  for  the  outdoor  enthusiast.  Growth 
dictates  a  need  to  add  another  person  to  our 
product  information  section.  The  person  we  are 
looking  for  must  love  hunting  and  fishing  and 
be  well  versed  in  the  various  items  of  equip¬ 
ment  utilized.  A  pleasant  phone  voice  is  essen¬ 
tial  since  the  person  will  be  answering  custom¬ 
ers'  questions  and  inquiries.  This  is  a  growth 
oriented  opportunity  which  offers  an  excellent 
salary  and  fringe  benefits  package.  Interested 
persons  should  send  their  resume  with  salary 
history  and  cover  letter  explaining  why  they 
believe  they  are  the  right  person  for  this  posi¬ 
tion  tO:  Rod  Reeder.  Personnel  Manager,  Cabe- 
la’s  Inc.  812  13th  Av,  Sidney  NB  69160. 

REPORTER  for  outstanding  weekly.  New  York 
City  area.  Heavy  hard  news  load  with  opportun¬ 
ity  for  investigative  reporting.  Experience 
essential.  Send  clips,  resume  and  cover  letter 
to  Box  5687,  Editor  &  Publisher. 

REPORTER/PHOTOGRAPHER 
Dallas  suburban  paper.  Call  Roger  Ash;  (214) 
285-6301. 

REPORTER  with  excellent  writing  skills  to  cov¬ 
er  city  government,  features  and  special 
assignments  for  growing  six  day  PM  with  edito¬ 
rial  staff  of  20.  If  you  feel  you’re  better  than 
average  please  send  a  letter  explaining  why 
with  your  resume  and  clippings  to:  Managing 
Editor,  The  Sun  Chronicle,  PO  Box  600,  Attle¬ 
boro  MA  02703. 

REGIONAL  BUSINESS  publication  has  im¬ 
mediate  opening  for  copy  editor  with  2-5  years 
experience.  Opportunity  to  help  design  new 
publication  aimed  at  the  rapidly  growing  region 
of  Montana.  Wyoming  and  western  North  and 
South  Dakota.  Salary  DOE.  Send  resume,  sal¬ 
ary  requirements  and  non-returnable  clips  tO: 
Personnel  Manager,  PO  Box  2507,  Billings  MT 
59103.  EOE  M/F. 

TWO  PROS  WANTED 

Zone  7  intermountain  area  daily  of  25,000  cir¬ 
culation  needs:  ENERGY/ENVIRONMENT  wri¬ 
ter  who  can  handle  the  beat  with  care  in  a 
community  where  both  are  sensitive  issues. 
Minimum  3  years  experience. 

WIRE  EDITOR,  strong  layout  skills  and  ability 
to  direct  4  person  desk  a  must.  Minimum  4 
years  experience.  Box  5708,  Editor  &  Pub¬ 
lisher. 

WANTED:  person  to  handle  business  page  of 
medium  sized  daily  in  North  Carolina.  Please 
send  resume  and  clips  to:  Editor.  Gastonia 
Gazette,  PO  Box  1538,  Gastonia  NC  28052. 

_ FREELANCE _ 

TRAVEL  WRITER/PHOTOGRAPHERS 
Freelance  writer/photographers  with  good  fea¬ 
ture  touch  and  color  skills  wanted  by  new  travel 
magazine  for  possible  assignments  in  United 
States  and  abroad.  Send  2  or  3  samples  of 
published  work  and  representative  transparen¬ 
cies  to:  Norm  Rowland,  Editor,  Touring  Times, 
PO  Box  33021,  Kansas  City  MO  64114. 

_ 

WANTED:  Freelance  articles  sought  on  pock- 
etknife  collection,  collectors,  lore.  Photos  also. 
Write  Box  5375,  Editor  &  Publisher. 


_ JOB  LEADS _ 

PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  NY  11375, 

_ MAILROOM _ 

MAILROOM  MANAGER  for  medium  sized  AM 
daily  in  Zone  6.  Top  position  in  mailroom  re¬ 
quires  intelligent,  a^ressive  individual  looking 
for  challenge  with  growing  organization.  Sher¬ 
idan  experience  a  must.  Compensation  pack¬ 
age  includes  performance  bonus.  Send  resume 
and  salary  history  to  Box  5704,  Editor  &  Pub¬ 
lisher. 

You  May  Take  One  Giant  Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


_ PRESSROOM _ 

WEB  OFFSET  FOREMAN— Zone  5.  Working 
foreman  with  knowledge  of  Goss  offset  presses 
Newspapers,  commercial  printing  including  4- 
color.  Must  be  willing  to  join  a  union.  Salary  tc 
30M.  Send  resume  to  Box  5690,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


PRESSROOM 


EXPERIENCED  PRESSMAN  needed.  Send  re¬ 
sume  to:  Production  Director,  The  Daily  News 
of  The  Virgin  Islands,  PO  Box  1 510,  St  Thomas 
VI  00801  or  phone;  (809)  774-8772. 

EXCELLENT  opportunity  for  web  pressman 
with  3  years  experience  to  become  1st  press¬ 
man  in  new,  growing  weekly  newspaper/com¬ 
mercial  shop  in  Dover.  Delaware.  Small  town 
environment.  Near  ocean  and  beaches.  Excel¬ 
lent  recreational  area.  Send  resume  and  salary 
history  to:  Dover  Post  Co,  PO  Box  664,  Dover 
DE  IMOl  or  call;  (302)  678-3616. 

PRESSMAN — needed  for  small,  but  growing, 
midwest  commercial  web  shop.  Future  bright, 
good  wages  and  benefits.  V  1 5  experience  pre¬ 
ferred  but  will  consider  other  press  experience 
Call  collect  Thom  or  Phil  at;  (419)  695-3031. 

PRESSPERSON 

Immediate  openings  exist  for  an  experienced 
pressperson.  Must  nave  at  least  4  years  experi¬ 
ence,  preferably  on  an  Urbanite  press.  Excel¬ 
lent  salary  and  benefit  package.  If  you’re  a  real 
pro  committed  to  quality,  apply  in  writing  only, 
to:  Bob  Tartaglione,  Publisher,  Guide  News¬ 
papers,  PO  Box  354,  Gretna  LA  70054. 

_ PRODUCTION _ 

ELECTRONIC  TECHNICIAN 
Assistant  foreman,  must  have  experience  in 
preventive  maintenance  of  all  composing  room 
equipment  including  Raycomp  100  Ad  system 
and  APS  Micro-5's,  typesetters.  Also,  capable 
of  directing  all  phases  of  composing  room  op-  | 
eration,  not  necessary  but  a  real  plus.  Send 
resume  to:  Tom  Braunschweig,  Production 
Director,  Reporter-Telegram,  201  E  Illinois  St, 
Midland  TX  79701. 

NORTHERN  CALIFORNIA  weekly  shopper 
chain.  14  edition,  200M  circulation  seeking 
production  manager/cold  type  foreman.  Must 
nave  thorough  knowledge  of  all  pre-press  op¬ 
erations.  Dymographic  systems.  Ideal  position 
for  assistant  ready  to  move  up.  Excellent  salary 
and  company  benefits.  Send  resume  with  sal- 
ary  history  to  Box  5675,  Editor  &  Publisher. 

COMPOSING  ROOM  FOREMAN 
Must  have  experience  directing  all  phases  of 
composing  room  operation.  Knowledge  of  CSI 
front-end  system,  Raycomp  100  Ad  system,  or 
similar  equipment  necessary.  Send  resume  to: 
Tom  Braunschweig,  Production  Director,  Re¬ 
porter-Telegram,  201  E  Illinois  St,  Midland  TX 
79701. 


POSITIONS  WANTED 


EDITORIAL 


APPALACHIAN  county-seat  weekly  sought  by 
experienced  reporter,  photographer.  Unicorn 
Hunter.  Resigned  from  7  years  as  State  PIO  (a 
good  one);  returned  to  honest,  thorough  local 
news.  I'll  stay  in  the  right  place.  Bruce  Wil¬ 
liams,  20215  W  Coffee  Rd,  New  Berlin  Wl 
53151;  (414)  549-1215. 


BUSINESS  WRITER/EDITOR.  Excellent  cre¬ 
dentials.  Now  with  metro  that  has  de- 
emphasized  financial  coverage.  Box  5670, 
Editor  &  Publisher. 

DESKMAN 

Sports,  experienced,  all  phases.  Zones 
1,2,3, 4.  Box  4045,  Editor  &  Publisher. 

DAILY  REPORTER  seeks  news  or  feature  writ¬ 
ing  position  on  mid-sized  p^r  or  magazine  in 
Zones  1,2  and  5.  Box  5673,  Editor  &  Pub¬ 
lisher. 

EXPERIENCED  reporter — editor,  columnist 
seeks  managing  editor  start  or  editor  spot.  Zone 
9.  Bob  Cane;  (209)  935-2167  or  (415)  626- 
5405. 

ENERGETIC  feature  writer.  27,  with  5  years  on 
major  daily  seeks  creative  position  on  same, 
any  Zone.  Knowledge  includes  lifestyles, 
fashion,  entertainment.  Box  5689,  Editor  & 
Publisher. 

EDITOR — seasoned  pro  in  mid-30’s.  Experi¬ 
ence  in  local,  state  capital  and  Washington 
reporting  and  in  management.  Seeks  position 
as  managing  editor,  national  editor  or  editorial 
writer.  Box  5705,  Editor  &  Publisher. 

EXPERIENCED  major  city  newspaper  feature 
writer  with  editing,  color  and  suburban  back¬ 
ground  seeks  position  in  New  York  metropolitan 
area.  Generalist  with  expertise  in  lifestyles,  so¬ 
cial  trends,  health,  fitness,  fashion,  home  fur¬ 
nishings,  crafts,  and  women’s  issues.  Box 
5711,  Editor  &  Publisher. 

’B3  HONORS  GRAD  University  of  California  at 
Berkeley  seeks  full-time  reporting  job.  Experi¬ 
ence  on  major  daily,  small  dailies,  weekly. 
News,  features;  also  strong  copy  editing.  Avail¬ 
able  June-July.  Box  5699,  Editor  &  Publisher. 


POSITIONS 

WANTED 

_ ADVERTISING _ 

DISPLAY  ADVERTISING  manager  seeks  new 
and  challenging  position  within  Zone  3  or  4- 
strong  in  motivating  sales  staff,  organization, 
creativity,  layout.  Box  5654,  Editor  &  Pub¬ 
lisher. 

L(X)KING  for  an  aggressive  person  to  lead  and 
establish  greater  sales  from  your  advertising 
department?  Send  for  information  to  Box 
5629,  Editor  &  Publisher. 


YOUNG  award  winning  advertising  director 
with  phenomenal  16  year  track  record  seeks 
greater  challenge.  Troubled  yet  solid  mid  size 
daily  in  Zone  9,8,  or  7  preferred.  Outstanding 
references  and  resume.  Box  5701,  Editor  £ 
Publisher. 

_ CIRCULATION _ 

CIRCULATOR:  20  years  experience  on  AM .  PM 
dailies,  weeklies,  shoppers,  TMC,  boy  crew  and 
phone  rooms.  Seeking  to  relocate  as  manager, 
assistant  or  staff  position.  Box  5617,  Editor  & 
Publisher. 

CIRCULATION  DIRECTOR — strong  on  prom¬ 
otional.  budgeting,  cost  control,  training,  TMC. 
Box  5700,  Editor  &  Publisher. 


J-GRAD.  News  or  sports,  writer  or  editor.  Ex¬ 
perience  from  bureaus  to  big  leagues.  Robert 
W.  Mings;  (B04)  596-0879. 

NEWSMAN,  BA.  More  than  a  decade  of  experi¬ 
ence  in  sound  reporting  based  on  research  abil¬ 
ity.  Career  position  sought.  Box  5642,  Editor  & 
Publisher. 


HEALTH  feature  writer/editor  of  respected 
nutrition  journal  for  health  professionals 
wishes  to  return  to  a  lay  publication.  Dedicated 
to  the  accurrate  and  creative  reporting  of  health 
informationto  consumers.  University  of  Mis¬ 
souri  grad,  magna  cum  laude,  graduate  work  in 
public  health  and  business.  Box  5693,  Editor 
&  Publisher. 

INVEST  in  a  diamond  in  the  rough.  Award¬ 
winning  writer  from  depressed  major  market 
seeks  daily  (circulation  40,000-160,000) 
staff  reporter’s  position.  Will  relocate,  any 
Zone.  J-degree,  magna  cum  laude,  with  three 
years  feature,  investigative  and  beat  reporting 
experience.  Call;  (412)  678-5921  or  write: 
Todd  M.  Wetzler,  2803  McClintock  Rd, 
McKeesport  PA  15131. 

AWARD-WI NN I NG  sports  writer  at  40,000  dai 
ly  seeks  position  at  daily  in  50,000-150,000 
circulation  range.  Have  covered  prep,  collegi¬ 
ate  and  professional  smrts.  Alwan  on  lookout 
for  creative  features.  Box  5641,  Editor  &  Pub¬ 
lisher. 

SPORTSWRITER/Editor  seeks  work  now.  Col¬ 
lege  Daily  Editor,  Daily  Experience.  Can  do  all! 
Ron  Dicker;  (213)  475-0585. 


POSITIONS  WANTED 


EDITORIAL 


JOURNALIST  now  in  Zone  5  looking  (or  a  fresh 
challenge  on  a  quality  daily  as  an  editor,  copy 
editor  or  editorial  writer.  Eight  years  experi¬ 
ence,  J-school  grad.  Prefer  Zones  1,2,5.  Box 
5682,  Editor  &  Publisher. 

LIFESTYLE/MAGAZINE  EDITOR 
Imaginative,  curious  and  fascinated  with  life. 
Seeking  leadership  post  with  features  or  weekly 
magazine.  Top  layout  and  design  ability.  Good 
writer  and  eye  for  stories.  10  years  experience. 
Reply  Box  ^55,  Editor  &  Publisher. 

OPINION  PAGE — Provocative  and  constructive 
editorial  writer;  careful  and  imaginative  layout 
talent;  experienced  editor.  Seek  solid  daily  will¬ 
ing  to  pay  for  professionalism.  Box  5646,  Edi¬ 
tor  &  Publisher. 

SPORTS  EDITOR:  Christian;  9  years  winning, 
versatile  track  record  as  Assistant  Sports  Edi¬ 
tor,  columnist.  Public  Relations  director, 
broadcaster.  God’s  blessed  me  with  success  at 
each  career  stop.  I’m  a  pro  who  produces  for 
your  daily  readers.  Box  5683,  Editor  &  Pub¬ 
lisher. 

SPORTS  REPORTER— Young  (25),  motivated 
sports  reporter  seeks  position  on  mid-size  daily 
in  any  Zone.  Two  years’  experience  reporting 
and  excellent  athletic  background.  Desires  job 
in  challenging  sports  department.  Box  5594. 
Editor  &  Publisher. 

TOP-NOTCH  CITY  EDITOR  seeks  newsroom 
management  position  on  Zone  5  daily.  Box 
5709,  Editor  &  Publisher. 

VETERAN  JOURNALIST  on  major  metropolitan 
dailies  seeks  move  to  small  town.  Have  19 
years  of  experience  at  copy  editing,  writing, 
wire  handling  and  inside  and  outside  page  de¬ 
sign.  Will  take  pay  cut  for  right  situation.  Box 
5660,  Editor  &  Publisher. 

PHOTOJOURNAUSM 

PHOTOGRAPHER  will  shoot  anything  even  if  it 
shoots  back. 

University  of  Missouri  award  winner.  Contract 
photographer.  Life  Magazine  and  Time.  Shot 
for  international  publications.  Desires  chal¬ 
lenging  growth  position  with  daily.  Knowledge 
of  color  &  all  formats.  Will  travel.  Contact  R.  I. 
Stack,  67  East  2nd  St.  New  York  NY  10003; 
(212)  420-8507. 

1983  PHOTOJOURNALISM  BA  from  Western 
Kentucky  University.  Interned  at  75,000  plus 
daily.  Award-winning  photographer  on  school 
paper.  Hard  working,  looking  for  first  job.  Mike 
Douglas,  1349  State.  Bowling  Green  KY 
42101;  (502)  842-4184 

_ PRODUCTION _ 

PRESSMAN-NEWSPAPER/ROTOGRAVURE 
30  years  experience,  including  shift  foreman 
seeking  permanent  position  with  good  com¬ 
pany.  Knowledge  of  circulation  and  sales.  Ed¬ 
ward  Nolte;  (615)  552-3153. 

_ PROMOTION _ 

AGGRESSIVE,  energetic  person  seeks  1  or  2 
position  in  mid  to  large  daily  newspaper.  5 
years  experience  in  research/promotion  and 
sales.  Daily,  weekly,  shopper  experience.  Will 
relocate  to  any  Zone  for  the  right  opportunity. 
Box  5694,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  May  14.  1983 


SPJ/SDX  raps  Reagan’s 
lie  detector  requirement 

By  James  Earl  Roper  posals  to  amend  the  Freedom  of  In- 


The  national  board  of  directors  of  the 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi,  has  called  on  the 
Reagan  administration  to  withdraw  its 
“ill-conceived”  program  requiring 
government  employees  handling  classi¬ 
fied  information  to  sign  non-disclosure 
pledges  and,  under  some  circum¬ 
stances,  to  submit  to  lie  detector  tests  if 
the  restricted  material  is  leaked  to  the 
press. 

“We  urge  the  Reagan  administration 
to  reconsider  all  proposals  which  sev¬ 
erely  curtail  the  right  of  Americans  to 
know  about  the  workings  of  their  gov¬ 
ernment,”  the  board  of  directors  said 
after  a  meeting  in  Los  Angeles.  “A  sec¬ 
ret  government  undermines  the  princi¬ 
ple  that  an  infoi  med  citizenry  is  the  key 
to  our  form  of  government.” 

The  strongly-worded  statement  was 
aimed  particularly  at  a  Reagan  execu¬ 
tive  order  of  March  11  titled  “Safe¬ 
guarding  National  Security  Informa¬ 
tion,”  and  the  report  of  an  inter- 
govenmental  task  force  that  favored 
criminal  penalties  against  persons  who 
leak  to  journalists  who  rece  ive  it. 

“We  agree  that  properly  classified 
data  should  be  kept  out  of  the  public 
domain,”  the  SDX  board  said,  “but  do 
not  believe  that  political  embarrass¬ 
ment  from  the  unauthorized  release  of 
information  not  related  to  national 
security  should  be  grounds  for  jailing  or 
fining  ‘leakers’  or  the  recipients  of  such 
material. 

“The  administration’s  March  11 
directive  on  safeguarding  national  secur¬ 
ity  information  is  as  troubling  as  it  is 
sweeping.  By  requiring  pre-clearance 
or  writing  or  commentary  by  former 
federal  employees,  it  gives  the  govern¬ 
ment  in  power  unprecedented  control 
over  the  First  Amendment  expression 
of  views  by  former  federal  officials — in 
effect  requiring  them  to  sign  away  their 
First  Amendment  rights  foi  life. 

“The  directive  would  require  politic¬ 
al  candidates  or  commentators  who 
formerly  served  in  the  government  to 
have  their  writing  and  speeches  cleared 
by  their  successors  .  .  . 

“This  ill-conceived  proposal  begs  for 
oblivion,  and  we  urge  the  administra¬ 
tion  to  withdraw  it.  Taken  with  pre¬ 
vious  actions  by  the  administration  to 
stem  the  flow  of  government  informa¬ 
tion  to  the  people,  the  cumulative  effect 
is  a  major  retreat  from  this  country’s 
commitment  to  open  government.” 

The  SDX  statement  also  specifically 
objected  to  the  administration’s  pro- 
60 


formation  Act,  but  endorsed  a  rival  bill 
by  Sen.  Patrick  J.  Leahy  (D-Vt.)  (E&P, 
May  7). 

The  March  11  executive  order  has 
provoked  joint  oversight  hearings  by 
two  House  subcommittees — a  Judici¬ 
ary  subcommittee  on  Civil  and  Consti¬ 
tutional  Rights  chaired  by  Rep.  Don 
Edwards,  (D-Calif.)  and  a  Post  Office 
subcommittee  on  the  Civil  Service 
chaired  by  Rep.  Pat  Schroeder  (D- 
Colo.). 

When  administration  witnesses 
appeared.  Rep.  Schroeder  ticked  off  a 
list  of  her  objections  to  the  March  1 1 
order,  and  declared;  “I  hope  your  ex¬ 
amination  of  this  directive  will  con¬ 
vince  the  administration  to  pull  it  back 
and  establish  some  more  reasonable 
method  of  safeguarding  national 
security.” 

The  CIA,  FBI,  Defense  Department 
and  National  Security  Agency  already 
use  polygraphs  to  test  employees  dur¬ 
ing  security  investigations,  and  their 
spokesmen  supported  the  practice. 

Norman  Ansley,  chief  of  the  poly¬ 
graph  division  of  the  National  Security 
Agency,  said  NS  A  has  28  experts  to 
conduct  the  lie  detector  examinations. 
Experience  has  shown,  he  said,  that 
their  conclusions  about  the  truthful¬ 
ness  of  subjects  is  96%  correct. 
Maynard  Anderson,  director  of  secur¬ 
ity  plans  and  programs  for  the  Defense 
Department,  testified  that  the  poly¬ 
graph  is  “effective.” 

“Mostly  we  use  it  not  to  convict  but 
to  prove  someone  is  innocent,”  Ander¬ 
son  said,  adding  that  while  some  tests 
are  inconclusive,  40%  indicate  that  the 
employee  is  carrying  on  no  deception. 

Charles  Wilson,  director  of  the  CIA 
Office  of  Public  Affairs  and  chairman  of 
its  Publications  Review  Board,  testi¬ 
fied  that  manuscripts  submitted  to  CIA 
for  clearance  were  acted  upon  prompt¬ 
ly  except  in  cases  of  book-length 
scripts.  He  said  the  CIA  had  specific 
rules  against  deleting  anything  except 
classified  material.  He  said  that  rule 
would  prevent  censoring  of  statements 
simply  because  they  were  critical  of  the 
CIA. 

Dennis  K.  Hayes,  president  of  the 
American  Foreign  Service  Association, 
testified  that  he  objected  to  the  March 
II  order  for  one  reason:  “It  won’t 
work.” 

Hayes  said  that  in  some  agencies 
such  as  the  State  Department  almost 
everyone  is  authorized  to  classify 
material,  and  many  classified  docu¬ 
ments  are  seen  by  hundreds  of  persons. 


If  there  is  a  leak,  he  asked,  where 
would  an  investigation  begin? 

He  said  diplomats  benefit  from  their 
contacts  with  news  personnel. “The 
State  Department,”  he  said,  “has  ex¬ 
cellent  relations  with  the  press  and  a  lot 
of  information  flows  both  ways.” 

Kenneth  T.  Blaylock,  national  presi¬ 
dent  of  the  American  Federation  of 
Government  Employees,  testified  that 
Reagan’s  directive  was  designed  not  to 
protect  national  security  but  “to  sup¬ 
press  federal  employees’  disclosure  of 
governmental  corruption,  waste,  ineffi¬ 
ciency  and  fraud.” 

He  declared  that  Reagan  issued  his 
“dangerous”  executive  order  “for  pet¬ 
ty  political  reasons.” 

“I  urge  this  committee  to  get  the 
administration  off  the  backs  of  govern¬ 
ment  workers,”  Blaylock  said.  “If 
federal  employees  break  the  law,  the 
existing  criminal  investigatory  proce¬ 
dures  should  be  applied  to  them  just 
like  other  American  citizens.” 


Parade  reports 
circulation  gains 

Parade  magazine  announced  (May 
11)  a  circulation  increase  of  3%  to 
22,206,457  resulting  from  continued 
circulation  growth  among  its  133  distri¬ 
buting  newspapers  and  the  new  com¬ 
bined  Seattle  TimesI Seattle  Post- 
Intelligencer  Sunday  edition,  which  be¬ 
gins  publishing  May  29,  1983. 

Until  July  10,  1983,  when  the  maga¬ 
zine’s  new  advertising  rates  go  into 
effect,  advertisers  will  be  permitted  a 
bonus  circulation  of  631,280,  Parade 
president  Carlo  Vittorini  said.  Parade’s 
new  four-color  page  rate  will  be 
$219,830,  up  3%  from  $213,575,  and 
black  and  white  increases  from 
$174,030  to  $179,120. 

The  joint  operating  agreement  be¬ 
tween  the  two  Seattle  newspapers,  re¬ 
cently  approved  by  the  U.S.  Justice 
Department,  adds  290,000  copies  to  the 
merged  Sunday  edition.  Parade’s  addi¬ 
tional  340,000  circulation  increase  re¬ 
sulted  from  circulation  advances 
among  the  133  newspapers  that  distri¬ 
bute  America’s  largest  weekly  maga¬ 
zine. 


EDITOR  &  PUBLISHER  for  May  14,  1983 


Valuable  new  titles  to  add  to  your  library  from  the  collection 
of  books  about  newspapering — editing,  writing,  and  related 
subjects — available  by  mail  through  Editor  &  Publisher 


369— ACRONYMS,  INITIALISMS,  AND  ABBRE¬ 
VIATIONS  DICTIONARY  (8th  Edition)  edited  by 
Ellen  R.  Crowley.  1,701  pages  in  two  volumes  iden¬ 
tifying  some  254,000  acronyms  and  other  abbrevi¬ 
ated  terms  including  academic  degrees,  airport 
city  codes,  blood  factors,  chemical  elements, 
NYSE  symbols,  broadcasting  all  letters. 

$98  a  set 


370— REPORTING  AND  WRITING  THE  NEWS  by 

Warren  K.  Agee,  Phillip  H.  Ault  and  Edwin  Emery.  A 
realistic  approach  to  teaching  the  skills  required 
for  careers  in  news  media  acquired  by  the  three 
authors  from  combined  practical  journalistic  ex¬ 
perience  of  more  than  50  years  and  combined 
teaching  experience  or  more  than  65  years.  With 
illustrated  examples  of  the  best  in  reporting,  inter¬ 
viewing,  news  writing,  etc.  Indexed.  384  pages. 

$16.50 


371— THE  COPYRIGHT  BOOK,  A  Practical  Guide, 

by  Wiiliam  S.  Strong.  A  guide  to  the  new  copyright 
law  effective  in  1978,  by  a  lawyer  who  specializes 
in  it.  Written  in  non-legalese  for  the  layman.  Also 
discusses  those  parts  of  the  old  law  that  continue 
to  effect  copyrightable  works  under  the  old  sta¬ 
tute.  Legal  references.  Indexed.  211  pages. 

$12.50 


372— ADVERTISING,  How  To  Write  The  Kind  That 
Works,  A  Basic  Guide  to  Creating  Advertising  for 
Print,  Direct  Mail,  Radio  and  TV,  by  David  L. 
Malickson  and  John  W.  Nason  (Revised  edition). 
Explaining  what  a  copywriter  is  all  about  (more 
time  in  researching  and  checking  than  in  writing) 
and  how  businesses  work  with  or  without  an  ad 
agency.  Indexed.  220  pages.  $17.95 


373— FREE  BUT  REGULATED:  Conflicting  Tradi¬ 
tions  in  Media  Law,  by  Daniel  L.  Renner  and  Wil¬ 
liam  L.  Rivers.  A  group  of  24  essays  on  diverse 
aspects  of  media  law  with  commentary  by  the  au¬ 
thors.  Topics  range  from  shield  laws  to  different 
treatment  accorded  different  media,  problems  of 
access  as  well  as  distribution,  unprotected  ex¬ 
pressions  as  well  as  protected  expressions.  In¬ 
dexed.  283  pages.  $24.95 


374—  NEW  STRATEGIES  FOR  PUBLIC  AFFAIRS 
REPORTING,  Investigation,  Interpretation  &  Re¬ 
search  (second  edition)  by  George  S.  Hage, 
Everette  E.  Dennis,  Arnold  H.  Ismach  and  Stephen 
Hartgen.  New  emphasis  on  investigative  report¬ 
ing:  business,  economic  and  consumer  reporting; 
science  and  medical  reporting:  and  the  reporting 
of  urban  affairs.  With  emphasis  on  a  full  ground¬ 
ing  in  state  and  local  government  as  well  as  eco¬ 
nomics  and  law.  Indexed.  348  pages.  $21.95 

375— ^ONATHON  DANIELS  AND  RACE  RELA¬ 
TIONS:  The  Evolution  of  a  Southern  Liberal,  by 

Charles  E.  Eagles.  A  unique  portrayal  of  a  white 
southern  liberal's  changing  racial  views  over  a 
30-year  period  as  seen  mainly  through  his  editorial 
opinions  expressed  in  the  Raleigh  News  and 
Observer.  Indexed.  254  pages.  $24.50 

376—  THE  MCGRAW-HILL  STYLE  MANUAL,  A 

Concise  Guide  for  Writers  and  Editors,  edited  by 
Marie  M.  Longyear.  Ranging  from  general  stan¬ 
dards  applicable  to  any  written  material  to  tech¬ 
nical  material  used  in  electronics,  computers,  etc., 
rules  covering  hyphenation,  punctuation,  etc., 
current  English  usage,  and  step-by-step  proce¬ 
dures  for  copy  editing,  proofreading.  Indexed.  333 
pages.  $24.95. 


Use  this  handy  coupon  for  your  E&P  Bookshelf 
order.  Allow  six  to  eight  weeks  for  delivery. 


377—  TECHNICAL  WRITER’S  HANDBOOK  by 

Harry  E.  Chandler.  Customs,  practices  and  stan¬ 
dards  for  technical  writing  and  editing  in  13  diffe¬ 
rent  formats  covering  technical  reports  and  ab¬ 
stracts,  books,  etc.,  standards  and  specifications, 
technical  news  releases,  etc.  A  collection  or 
anthology  of  style  rules  from  1 5  different  technical 
style  books.  Indexed.  418  pages.  $38.00 

378—  THE  FUTURE  OF  VIDEOTEXT:  Worldwide 

Prospects  for  Home/Office  Electronic  Informa¬ 
tion  Services  by  Efrem  Sigel.  Points  to  the  slow 
pace  of  consumer  videotext  developments  in  the 
U.S.,  Britain,  France,  Germany,  Japan  and  Canada 
and  concludes  that  "business,  not  consumer  ap¬ 
plications,  will  predominate"  for  both  economic 
and  technical  reasons.  Contains  a  discussion  of 
the  technology  as  well  as  a  summary  of  systems 
world-wide.  Indexed.  194  pages.  $34.95 

379—  CRISIS  AND  CONFLICT:  World  Reporting 

Between  Two  Wars  1920-1940,  by  Robert  W.  Des¬ 
mond.  A  view  of  the  news  gathering  processes  in 
that  period,  the  changing  perspectives  of  the 
press  and  the  significance  of  media  in  helping  to 
shape  public  awareness  of  events — interwoven 
with  the  history  of  the  period  from  Geneva  until 
World  War  II.  Indexed.  540  pages.  $30.00 

380—  CHASES  CALENDAR  OF  ANNUAL 

EVENTS.  A  chronological  and  cross-indexed  list 
of  special  days,  weeks  and  months  in  1983.  Over 
4,000  entries  from  every  state  and  country.  With  a 
timely  crack  at  government  waste:  700  of  8,719 
bills  and  resolutions  introduced  in  Congress  dur¬ 
ing  1981  called  for  recognition  of  special  days  or 
weeks.  180  pages.  Paperback.  $12.95 

381—  THE  SOLID  GOLD  COPY  EDITIOR,  by  Carl 
Riblet,  Jr. A  down-to-earth  lesson  on  writing  head¬ 
lines,  with  examples  of  the  good  and  the  bad,  and 
how  to  edit  a  news  story  also  with  multiple  exam¬ 
ples.  Lessons  based  on  actual  staff  copy.  608 

.pages.  $21.95 


EDITOR  &  PUBLISHER  BOOKSHELF 
575  Lexington  Ave.,  New  York,  N.Y.  10022 

Please  send  me  the  books  whose  numbers  are  indicated  at  right.  I 
enclose  full  payment,  plus  $1 .50  per  book  for  postage  and  handling 
(U.S.  and  Canada  only.)  Postage  and  handling  to  all  other  areas,  $3  per 
book.  New  York  State  residents  add  appropriate  sales  tax. 


NAME 


COMPANY 
ADDRESS . 


CITY  . 

5.14  83 


STATE 


ZIP_ 


Book  No. 

Price 

1 

Postage 
Sales  tax.  (N.Y.  State 
&  City  residents  only) 

Total 

$ 

$ 

$ 

Rheta  Grimsiey  Johnson 

Scripps-Howard  Newspapers 
applauds  the  fine  work  of  Rheta 
Grimsiey  Johnson,  a  staff  reporter  for 
the  Memphis  Commercial  Appeal 
who  has  won  the  1983  Distinguished 
Writing  Award  for  commentary  from 
the  American  Society  of  Newspaper 
Editors. 

Mrs.  Johnson's  entry,  an  excerpt  of 
which  is  at  right,  was  dominated  by 
stories  with  Southern  themes. 

After  graduating  from  Auburn 
University  in  1975,  Mrs.  Johnson  and 
two  classmates  —  one  of  whom  was 
her  husband  Jimmy  —  started  a 
weekly  newspaper  on  St.  Simons 
Island,  Ga.  She  later  wrote  for  the 
Auburn  Bulletin,  the  Birmingham 
News  and  United  Press  Internationai. 
She  joined  The  Commercial  Appeal 
in  1980  and  has  worked  in  its 
Mississippi  news  bureaus  in 
Greenviile,  Tupelo,  and  Jackson. 

We  at  Scripps-Howard  wish  we 
could  pull  up  a  chair  beside  the 
Mid-South  grandfathers  on  porches 
and  the  business  people  at 
breakfast  tables  who  enjoy  Mrs. 
Johnson's  writing  in  The  Commercial 
Appeal  on  a  regular  basis.  They  are 
the  real  winners  of  this  prestigious 
honor. 


The  Commercial  Appeal 
Memphis,  Tenn. 
a  Scripps-Howard  Newspaper 


"...  1  most  like  to  write  stories  my 
grandfather  would  have  enjoyed 
reading . . .  He  wouid  read  good  stories 
aloud.  So  when  1  write,  I  try  to 
envision  him  sitting  on  a  wide  Georgia 
porch, . . .  reading  in  a  strong 
Southern  voice.  If  if  s  my  story  i  hear, 

I  know  IVe  done  a  decent  day's  work." 


'Bitten  By  His  Own  Dog’ 

By  RHETA  GRIMSIEY  JOHNSON 

HIS ure's  paneros  would  make  poor  lyr-  make  them  wonder  U  he  had  second 
Ics  (or  a  country  song.  For  he  was  thoughts  about  the  irreversible  course  he'd 
straight  and  clean-shaven,  rarely  drunk  and  charted.  He  quashed  inner  rebellion  as  he'd 
less  often  in  love.  crush  that  cigaret,  hitting  the  road  again  the 

He  kept  the  children  in  shoes,  bis  wife  next  morning  with  shoes  shined  and  sleeves 
in  Tupperware  and  the  company  car  clean,  rolled  up. 

He  was  middle  class  when  It  meant  some-  He  had  no  passions,  few  diversions.  Mu- 
thlng,  back  when  it  was  a  state  of  mind  and  sic  tried  to  lure  a  soul  from  its  dark  casing, 
being,  before  it  became  Just  a  vanishing  so-  He  bad  an  ear  for  It,  but  no  time.  Baseball 
cioeconomic  stratum.  brought  the  sparks  but  not  the  fire  of 

More  than  three  bedrooms,  a  bath  and  a  emotion, 
half  and  an  oil-stained  carport  would  have  His  politics  were  practical,  timid.  He 
been  too  much.  His  wildest  fantasies  were  of  wanted  no  blacks  in  school  with  his  chil- 
patio  awnings  and  an  automatic  charcoal  dren,  but  no  George  Wallace  sticker  on  his 
starter  for  a  portable  grill.  It  would  have  car.  He  worried  some  about  going  to  hell  but 
been  nice  to  get  the  recllner  re-covered  He  not  enough  to  go  through  the  bell  of  orga- 
could  survey  his  handkerchlef-slzed  king-  nlzed  religion. 

dom  through  sliding  glass  doors.  He  played  but  one  part,  that  of  provider. 

To  have  had  any  more  than  a  30-year  His  life  was  his  Job.  His  Job  was  his  life.  Do 
mortgage  and  Saturdays  off  would  have  con-  right  by  the  company,  the  company  does 
(used  him.  And  the  only  confusion  he  al-  right  by  you. 

lowed  in  his  life  centered  on  the  tint  knob  When  he  was  betrayed,  25  years  into  bis 
on  his  color  TV,  career.  It  was  more  than  being  passed  over 

He  didn't  cheat  on  his  wife  or  his  in-  (or  a  promised  promotion.  It  was  like  an 
come  tax  or,  if  be  did,  be  didn't  admit  it.  He  unfaithful  spouse,  an  errant  child,  the  ultl- 
only  stole  what  was  expected  of  him,  that  mate  treason.  The  shine  was  gone  from  hb 
allowable  under  corporate  law;  an  occasion-  2S.year  silver  tray.  The  company  had  forgot- 
al  day  off,  a  pencil,  a  sideways  look  at  a  ten  its  own.  He'd  been  bitten  by  bis  own  dog. 
secretary. 

For  nearly  30  years  he  hit  the  road  for  ANGRY  AND  CONFUSED,  he  slowed 
the  same  company,  applying  a  high  school  down  some.  He  bit  the  road  but  with  less 
education,  elbow  grease  and  a  frightening  force.  He  took  off  the  company  ring.  He  sold 
single-mindedness  to  any  and  all  problems,  bis  company  stock.  His  bitterness  cost  him 
He  profit-shared  his  way  to  modest  success,  his  Job. 

trading  in  his  youth  and  then  middle  age  for  Now,  In  a  world  where  recent  college 
a  paycheck.  He  sang  the  company  song,  graduates  dare  on  slick  printed  resumes  to 
threw  the  company  pitch  and  accepted  list  salary  expectations,  this  S6-year-old  man 
nights  on  the  road  and  countless  motel  stands  perplexed.  Something  went  wrong, 
rooms  as  his  life's  assignment  hut  he's  not  sure  what. 

As  the  miles  wrapped  themselves 
HE  WAS  A  good  provider,  the  one  thing  around  bis  radials  he  thought  only  of  the 
he'd  always  known  be  must  bb.  To  stray  from  next  town,  the  next  Job.  He  bad  postponed 
the  straight  and  narrow,  to  stop  and  wonder  bis  dreams 

about  the  grass  on  the  other  side,  would  It  was  a  turn  of  events  my  father  had 
have  wast^  time.  never  considered. 

Sometimes  late  at  night  he'd  sit  alone,  — ; — ~ - : - 1 

the  glowing  orange  tip  of  his  cigaret  a  lone  -  , 

spot  of  Ught  in  a  dark  suburban  den.  Those  rae  CommermaJ  Appeafsnortheasr  M/s- 
nights  would  frighten  his  family,  would  bureau. 


